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OTTO OF ROSE D’OR 


A rigorous appraisement of Otto of Rose may avail itself perhaps of the 
coadjuvancy of chemical and physical mensuration yet the determining 
factor must ever be the cogently practical resultant as exemplified in the 


completed perfume. 


OTTO OF ROSE D’OR triumphantly meets the closest scrutiny whether 
it be that of scientific analysis, of odor test or of ultimate accomplishment. 
For many years the name has stood consistently for the finest Otto of 
Rose producible. It is a guarantee not merely of a good Otto of Rose 
but of the best. 


Ungerer & Co. - = =» = += New York 
Botu Pappazoglou & Co. - Kazanlik, Bulgaria 


Copyright 1923, Ungerer & Co. 


CHIRONIAX 


CHUIT-NAEF 


The announcement of a new Chuit-Naef specialty means that one more 
perfume base has passed the exacting scrutiny of the Naef laboratory 
and been found worthy of admission into the list of products on which 
the perfumer can place absolute dependence. It is not an incident; it is 
an event. 


CHIRONIAX “Chuit-Naef,” the latest entrant, is a fine replacement 
for natural opoponax. In odor, in tenacity and in adaptability it meets 
the most exacting demands and is destined for wide usefulness. 


M. NAEF & CO. GENEVA 
UNGERER & CO. NEW YORK 


Copyright 1923, Ungerer & Co. 
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GUNNA Met tee 


Here ts for a 
Bountiful 1924! 


ERRY XMAS is passing and 

we Desire to wish the most 
abundant prosperity and good 
health for our numerous friends 
in the New Year. The toast is one 
in which all ran join without re- 
gard to any considerations except 
the sentiment of human helpful- 
ness that should actuate all of us 
in promoting the best interests of 
our industries, as well as our 
oun individual enterprises. 


| 
g 
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FUND OF $10,000 ASSURED FOR DOMESTIC 
PERFUME FLOWER CULTIVATION 


It will be good news to the perfume industry of the coun- 


SUSE TE HSE NSE NSE SE SESS 


try that 1924 will see the Government in active co-operation 
with the industry in promoting the cultivation of floral raw 
materials, with the ultimate expectation of creating an im- 
portant domestic industry. A fund of $10,000 for the first 
year’s active efforts has been subscribed or pledged by mem- 
Manufacturers of Toilet Articles for 
the purpose, and it will be placed at the disposal of G. A. 
Russell, acting physiologist in charge of Drug, Poisonous 
and Oil Plant Investigations, 
Washington, D. C. 


along these lines is well known to our readers and the fund 


bers of the American 


Department of Agriculture, 
Mr. Russell's work in experimentation 


will enable him to greatly increase his activities. 

The success of this step in the movement to exploit the 
practical, commercial cultivation of perfume bearing flowers 
and plants in this country is due to G. A. Pfeiffer, chairman, 
and his associates on the A. M. T. A. Committee for Pro- 
moting Domestic Production of Floral Products. To Mr. 
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Pfeiffer’s active efforts much of the progress can be ascribed, 
although he has been ably supported by his co-workers. The 
committee already has been in conference with Mr. Russell 
and the latter has taken preliminary steps toward carrying 
ut the progran 

The conference was held at the Pennsylvania Hotel in 
this city, wit \. Pfeiffer (Richard dnut), New York, 
presiding. Ot esent besides Mr. Russell were: Warren 
E. B (Morana, Inc.), New York; V. Vivaudou, New 
York; A. M.S le hester, N. Y.; F. E. Watermeyer 
(Frit ( York, and Louis Spencer Levy 
The experimental work so far done in various parts of the 
Cc t a ed ind Mr. Russe ll submitted a proposal 
wher« e pe l indust d conduct its researches 
through the Bureau of Plant Industry Chis later was put 


before ( xecutive Board of the A. M. T. A., and M1 


fund of 


SOLVING PRICE MAINTENANCE PUZZLE; 
VIVAUDOU CASE A NEW PHASE 





Ise re t S issue print some extracts trom a 
lett V s The Armand ( Yes Moines, lowa 
has t | S the comments of Fortnightly 

ld t expressed therein, as well as 
i ri ( mn ( the esent tatu f price protec 
ti 1 Chere really is nothing in the summary 
for read “\ have closely followed ir own comments, 
especially in the Colgate and Mennen cases, but it is well 
to have the facts sink into the minds of all who are in 
terested. Colgate, Mennen and Armand have solved the 
problem. It only requires plenty of courage, common sense 


1 


and perseverance, with a disregard of complicating condi- 


tions, for any firm to heave ahead on this pathway. The 


most simple way is not only often the best, as in this con 


tingency, but it usually makes for friendly recognition of 


principles that ought to be found in the make-up of all well 


regulated business houses 


} 


Summed up the situation, according to highest court de- 


cisions, is simply this: Any firm can refuse to sell goods to 


anybody, provided it does not enter into any combination 


with other firms in doing so, but simply acts upon its own 


initiative, or preference, or personal feeling. A firm cannot 


be compelled to sell its goods to anybody in any circum 


stances unless it so desires, provided no contracts or other 


strings are tied to it. If every firm which receives orders 


fuses without explanation to fill them 


from price-cutters re | 


the deep-sea devil of the jobbers and retail druggists and 


most department stores would go out of business and _ the 


uld be 


In this connection the Federal 


situation w cleared 


Trade Commission's dé 
Vivaudou, Inc., of New York 


It seems to set forth 


cision against \ which is 


printed on another ge, is interesting. 





some ideas at vari with the rulings of the higher courts 


and an appeal from the board’s findings might easily be as 


successful as the appeals of other firms in similar 


cases 


The order of the commission as set forth in our Washington 


Correspondence contains provisions that 


would prevent any 


business firm from keeping information for its own office 
files regarding persons who might seek to destroy, or at 
least harass their legitimate efforts to 


Possibly Vivaudou, Inc., 


United States Supreme Court decisions in making written 


prosper in trade 


has gone a trifle beyond previous 


or oral representations regarding its price protection system 
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Chrough All the Year 


Howard S. Neiman 


Deep in my mind is the mystery 

Of a white-haired saint and a Christmas tree, 
And still I can feel the lonely dread 

As I climbed the stairs to my little bed. 
And still I can see my anxious face 

As I hung my stocking up in its place, 
And to it fastened a childish note; 

“I tried to be good,” was all I wrote. 


‘I tried to be good!” Ah, passing years, 
Filled with the sunshine and bitter tears, 
I wonder if you, in your swift-winged flight, 
Have noted my failures and read them right. 
The tempter was strong—my will was weak ‘ 
[ fought as I could, and now I seek 
To forget the things that are past and fled, 
For I fought as I could. Though the past 

be dead, 
I pray that God, like the saint of my youth, 
Will know all my prayers, will know all the 


truth; 
Chat the tempter was strong, that I fought 
as I could, 


That I tried to be good—tried so hard to 


be good! 


New York Morning Telegraph.) 


: 


\n appeal would settle the question on a new angle. Unless 
features in the testimony of which we are not 
court 


an appeal might easily expect to join the Colgate, 


there may be 


idvised and judging by high decisions Vivaudou, 


Inc., on 


Mennen and Armand procession 


awaited 


Further developments in the Vivaudou case will be 
with considerable interest, for the United States Supreme 
Court has established the principle that primarily one firm 

ed not do business with another firm, if it is disinclined 
to do so, but it all hinges on how the refusal happens. The 
Colgate and Mennen decisions threw light on the subject 
lf Vivaudou appeals we may have additional authority for 
action by manufacturers who want to treat all of their trade 
right 


patrons and the final consumer 


ANTI-PRICE CUTTING BILLS IN CONGRESS 
Trade organizations are pretty solidly behind the Kelly- 
Stephens and the Merritt standard price bills, which are 


up again in the new 68th Congress, but slow progress has 


been made with these measures for the reason that much of 


Congress has h 


rt 


the business legislation coming out of 


trade more than it has helped business, or the people, with 


All of the 


problems, some of them argue, can be solved by an admix- 


a consequent indifference by many legislators. 


ture of plain ordinary common sense and a brave determina- 
tion to do the right thing by one’s own firm, by the inter- 
mediaries in distribution and the final consumers. 

\ new law, some persons fear, might work like the Vol- 
stead Act. The great bulk of the people, including business 
men, resent laws that interfere with what always have been 
legal 


. Lihs 
a greater boomerang than in Prohibi- 


regarded as their rights. In price protection, they 


claim, it might be 
tionism, which at present is the last word in substituting 


law for education and common sense. 





yf the 


dmix- 
mina- 


inter- 


siness 
» been 

they 
ohibi- 
tuting 
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NEW BILL TO HARASS LEGITIMATE USERS 
OF INDUSTRIAL ALCOHOL 


Our Washington Correspondence indicates that the Anti 





Saloon League, rebuffed somewhat at the White House, has 
given up hope of escaping a veto if it could pass the Ernst- 
Vood bill to make the President of the United States per 
sonally responsible for a Prohibition Cza1 \ new bill, 
introduced by Representative Crampton and vised by Wayne 
Wheeler, is quite as objectionable, for it provides that the 
Secretary of the Treasury shall be the appellate power 
[his perhaps is not quite as ridiculous as the Ernst-W< 

proposal, but it is nearly so. The whole object of the Anti 
Saloon League emissaries is simply to destroy the present 


safeguards, meager though they are, that are enjoyed by 


egitimate users of alcohol, as guaranteed even under the 
Volstead Act The Crampton bill is vicious and the in 
dustries already have begun to fight it. It has been with 
drawn for revision and will be carefully studied x 

and if reintroduced 


HOW CANADA’S SALES TAX WILL OPERATE 


With proposals off and ¢ for a sales tax in this « 


ig that Cenade will put one into effect 


try, it is worth notu 











on January 1, 1924. It provides for the payment of 6 pet 
a} } lat } } : ‘ } 
on sales and the regulations have ust eel ssuer 
law was framed for the purpose of collecting th 
t th urce, instead of levying mC f amalles - 
it the source, id Ol Vying a S¢ I nal LX¢ 
each sale, as at present. Imported ods will be su 
} t 1 similar i Manutactur produ Q cle 
to the value of $10,000 or more per ir must possess a 
] S 1 oO! le to tacilitat« ( ( on \ ¢ 
] ve taken out by manutacturers p1 S la 
s amount more than a t 1 of iw mate ( 
parts used by them in manutacture is otherwise exemp 
. } } ] 1] + ‘ “ ] 
rom the sales tax. Wholesalers who sell goods licensed 
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ma aicturers ) manula ire must 11SO LiKe 
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The new regula pl d la i 1 ¢ 
g » the etail ide must not show sale t 
. ' 
separate em on his invoices t mus n | 
prices; wherea 1 the cas f goods Id b i licensed 
lanufacturer or prod vholesale i nlicensed 
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vholesaler « obber. the ce shall show t cost of t 
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goods d Sales ta i eparate items 


IS TOOTH PASTE A MEDICINE? 

Let us forget the Tariff, Taxes and Prohibition for a few 
moments and help our dentifrice manufacturers in consider- 
ing the problem that was recently presented to a British 
court: Js Tooth Paste a Medicine? 

The scene is at Southend-on-Sea and the chemist and his 
wife were both arrested for selling tooth paste out of the 
regular hours provided by the local police regulations for 
selling dentifrices. British and Colonial Druggist has a 
long and interesting account of the court proceedings, which 
hinged on whether tooth paste was an antiseptic, and not a 
luxury. The court finally decided that tooth paste was 
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Not Understood 


Discovered by H. W. Eddy, St. Louis, Mo. 


Not understood 

We move along asunder 

Our paths grow wider as the seasons creep 
Along the years we marvel 

And we wonder why life is life 

And then we fall asleep 

Not understood. 


Not understood 
We gather false impressions 


And hug them closer as the years go by 

Till virtues often seem transgressions 

And thus men rise and fall 

And live and die 

Vot understood. 

Not understood 

How trifles often change us 

The thoughtless sentence or the fancied 

slight P 

Destroy long years of friendship 

And on our lives there falls g 
% 
4 
g 
a 
¥ 
¥ 


A freezing blight 


Vot understood 


Not understood 

How many anxious hearts are aching 
For lack of sympathy 

And day by day 

How many noble spirits pass away 
Vot understood. 


Oh God! 

That men could see a little clearer 

And judge less harshly whom they cannot see 
Oh God! 

Chat men could be a little nearer one another 
They'd be nearer Thee 

{nd understood. 
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ONE WAY FOR MEASURING MEN 


The successful men seldom read anythin 


that does 
not tend to re-charge their run-down cells of creative 
power, truly says the Silent Partner. The creative men will 
not lumber up their heads and waterlog their hearts 
with things that tend to discourage their courage. 

Che failure fellows are always associating with fail- 
ures—always reading of human mistakes. They seem 
to find much satisfaction in the news that tells of so 
many more men in their own class. Their misery likes 
company. Is it not reasonable to assume that men 
can be measured by their reading and associates? 
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BRITISH PERFUMERY INDUSTRY “FACES 
DANGEROUS FRENCH COMPETITION 


While we have been considering the modes and methods 
of French rivalry to American perfumers and have been 
discoursing and prognosticating the effects of the “invasion” 
that seems so far to have been more or less beneficial instead 
of harmful to our industries the perfumers of Great Britain 


have been and now are facing a real crisis. It is a story 
of actual bankruptcies in England due to French rivalry. 
The facts are given in a lengthy statement, signed by a 
firm of perfume manufacturers which operates both in 
London and Paris, and printed in the London Daily Tele- 
graph, just at hand. The following extracts will be illumi- 
nating to many of our readers as showing the gloomy trend 
in the industry in Britain and how far high taxes, labor 
costs, foreign exchange and other considerations can influence 
trade : 

“To our immense regret, we learn that within the last 
two months the proprietors of two of the oldest houses 
in the trade (both being established in the eighteenth cen- 
tury) have had to dispose of their businesses. To our 
certain knowledge there are many other perfumery houses 
of considerable age rapidly approaching the same condition 
of affairs. * * * We can, in fact, import here our own 
soaps from France and retail them to the public at prices 
which do not even represent our prime cost of the very 
same articles manufactured here in England! On the other 
hand, if we send those same British-made high-costed soaps 
to France a duty of 28.80 francs per 100 kilos on perfumed 
toilet soap and 120 francs per 100 kilos on transparent soap, 
added to the selling prices, renders those prices utterly pro- 
hibitive. * * * Our greatest and fiercest competitors 
in the trade are the French. They do not generally take 
the risk of quoting their prices in francs to this country, 
owing to the shifting nature of the exchange, but in ster- 
ling. They thus have been making such profits out of their 
British trade that one of the two leading French houses 
has been able this week to reduce its prices by no less than 
40 per cent, notwithstanding the fact that the prices of raw 
materials have not fallen! * * * One disability British 
manufacturers are suffering from is the cost of production, 
caused principally by the immense taxation and rates they 
have to pay. The taxation is to pay for the war and our 
debts: our competitors are not attempting either—hence 
their costs of production are less.” 


COSMETIC FIRM SPENDS $500,000 TO FIND 
“BEAUTY” WHO BANS TOILETRIES 


Just who the joke is on in connection with the recent 
Mineralava Valentino Beauty Contest which culminated in 
Madison Square Garden, New York, on November 28, prob- 
ably can best be decided by the persons who paid the costs, 
which are given as being more than $500,000 

Originally started as an advertising stunt to get free pub- 
licity for Mineralava the contest has had a checkered run 
through the country for several months. Some 8&8 cities were 
visited by the Mineralava people and their patron sheik, 
Rodolph Valentino, who picked out a prize beauty in each 
town. All of the 88 local queens, with their mothers or 
other chaperones, came to New York, paraded Fifth avenue, 
visited City Hall and took part in other functions, preliminary 
to the great event of selecting one as the American Queen 
of Beauty. Then happened the tragic end: Valentino and 
his Committee of 100 picked as a winner a girl who never 
uses and is opposed to cosmetics. Besides, she got less 
applause than others who were free to confess that toiletries 
are necessary feminine perquisites. 

There is a tinge of comedy in the elaborate press agency 
performance, for the newspapers finally turned down their 
thumbs on Mineralava and the name was cut out of the 


title, which became the Beauty Foundation Contest. Valen- 
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tino seems to have had the most fun out of it, for he traveled 
all over the country in a private car and everywhere was 
greeted with enthusiasm by film fans and big newspaper 
headlines, which more often than not played up Valentino 
and forgot Mineralava. Still Mineralava had in the local 
small town exhibitions a chance for attracting notice, but 
demonstrations of mud beautification are not always appro- 
priate to gladsome beauty contests, which are supposed to 
show results and not manipulation. The expected glorious 
culmination of the press agentry campaign in New York 
City was a wallop to the promoters of the idea. 

Free publicity for Mineralava ended in the metropolis, 
The Associated 
tional 


Press, the United Press and the 
Service all ignored it, 
sheik hero, Valentino. 


[nterna- 
even cutting out the 
The big New York newspapers either 
omitted mention entirely or treated it in a way that gave 


Ne ws 


unfavorable publicity to perfumes and cosmetics generally, 
It is probable that no other costly publicity program ever 
became such a boomerang. Nothing approaching it is within 
the recollection of veterans who have watched attempts to 
get free advertising, for even the bait of small accompanying 
paid advertisements failed to influence the New York news- 
papers. What little glory was the result (and it was not 
much) went to Valentino. 

Even in the small towns, the newspapers are getting wise 
to press agentry stunts. The trade papers have long been 
on the watch for attempts to smuggle into the news and text 
pages carefully devised write-ups that are expected in a 
surreptitious way to boost something that can much better 
be exploited (and more cheaply) in open and above-board 
The $500,000 
exploit of Mineralava is a lesson that should be valuable not 
only to it, but to many other firms. 


paid announcements in the advertising columns. 


The same money spent 
in legitimate advertising would have produced more satis- 
factory results. 


HARD TO KILL THE $750,000,000 CANARD 


It really is becoming tiresome to watch the new whirl of 


the “$750,000,000 cosmetic lie that is running through the 
Based originally on the $75,000,000 estimate of 
George S. Fowler, of Colgate & Co., it acquired an extra 
cipher and this extra 0 seems to loom up periodically. As 


newspapers. 


frequently pointed out in our columns the “poor fish” (to 
use a colloquialism) that do not know what the word “cos- 
metics” means, have sent out to the public through the St. 
Paul (Minn.) News and other papers the following per- 
fectly foolish statement, which the News apparently prints 
as its own edict on the subject: 
“This’ll surprise you: American women spend 
$150,000,000 a year for hair nets, For scented 
soaps, the nation’s bill is $145,000,000 a year, for 


cosmetics $63,000,000, for chewing gum $100,000,- 
000. 


“America spends $750,000,000 a year for toilet 
preparations, including talcum powder, cold cream, 
rouge, lipsticks.” 

There probably is no way of catching up with the lie 
except for our manufacturers to keep on trying to reduce 
the gap of $675,000,000, which they are doing nobly. But 
the money end fades in contemplation of the ignoramus who 
does not know rouge and lipsticks are cosmetics. 


Something to Worry About 


“What kind of a fellow is that efficiency expert?” 

“ : a $ 

Well, he never enjoys an ocean voyage because there 1s 
so much salt going to waste.”—Dry Goods Economist. 
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RADIO SPREADS XMAS PERFUME IDEAS 

Opening a new field in toiletry publicity promotion, Col- 
gate & Co., New York City, sponsored a lecture by radio on 
the use of perfume and gift boxes by Miss Cecil Arden of 
the Metropolitan Opera Company on the evening of De- 
cember 15. The lecture was broadcasted from Station 
WEAF and it is reported that it was heard clearly by re- 
ceiving stations in distant parts of the country. Of course, 
no firm was mentioned and the purpose was primarily to 
plant in the minds of the listeners the idea of utilizing per- 
fumes in gift boxes for Christmas presents. As such it 
was of benefit to all manufacturers of perfumes and toilet 
preparations. 

There was nothing selfish in the stunt and it gave a great 
boost to the toiletry industry. It is estimated that many 
more than 1,500,000 persons received the inspiration sent 
through the air into their ears. Colgates got no free ad- 
vertising, nor did they seek it, but it was a splendid con- 
tribution by them to advertising the industry generally. 
Other firms may be equally generous in the future. 


HIDDEN DEMONSTRATORS STIR TRADE 


One of the paramount subjects of discussion in the toilet- 
ries industry at the present time, something that has been 
becoming more acute for months, is the growth and effects 
of the system of employing hidden demonstrators and giving 
P. Ms. in the retailing of perfumery and toilet preparations. 
The line seems to be drawing closer rapidly between the 
firms that spend all or most of their promotion appropriation 
on salaries and bonuses to clerks in the retail stores and other 
firms that may use this plan to some extent but expend the 
bulk of their publicity funds in newspaper and magazine 
advertising that they claim tends to benefit not only the big 
stores, but the 50,000 smaller stores that also dispense per- 
fumes, cosmetics and toilet goods to the great American 
public. It is a question upon which the trade seems to be 
divided and we are indebted to Printers’ Ink 
illuminating survey of the subject. Jnk inclines to the 
opinion that hidden demonstrators and P. M. beneficiaries 
are detrimental to the general good of the toiletry and other 
industries. However, that is one side only of the con- 
troversy. 


for a most 


IGNORING ONE’S OWN RED DANGER SIGNAL 
It is an old saying that many persons cannot see beyond 


the end of their noses. 


It is true often in business. Some- 


times the nose will get its possessor into trouble, particularly 
if it happens to be red. 
merchandising expert, tells in an 


Leroy Fairman, the advertising- 
interesting article else- 
where in this issue how a mythical Mr. Brown not only 
ignored his own personal danger signal but was lured into 
business failure by his crimson beak. The lesson applies 
perhaps to some of our manufacturers who are dilatory in 
getting down to a hard tacks basis in figuring out their costs 
and profits. Mr. Fairman’s choice of the red-nosed Mr. 
Brown for his homily is especially appropriate in these days 
when almost everybody is worshipping at the shrine of St. 
Volstead and rum is being banished at least twelve miles 
out into the Atlantic Ocean. 


“In Conference” 


Opportunity knocked at the Business Man’s door. 


“You can’t see him now,” they said. “He is in confer- 
ence, 
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OUR ADVERTISERS 


SIMON ZINN, 
Incorporated 


Manufacturers of Fancy Metal Goods 
210 Eleventh Ave. New York 


Tue AMERICAN PERFUMER & ESSENTIAL O1 REVIEW, 
14 Cliff Street, New York City. 

Gentlemen: It gives us great pleasure to be able to 
tell you how very much pleased and gratified we are in 
the results obtained through our advertising in THE 
AMERICAN PERFUMER. 

We have had a great many requests for samples 
with the results of opening quite a number of accounts, 
and have also made very successful connections in 
Europe, through your medium. 

No doubt you are accustomed to receiving a great 
many letters of this nature, and one more or less may 
mean nothing to you, but we were so well satisfied 
with the results that we thought it would please you 
to have this information. , 

Yours very truly, 
Simon Z1nn, Inc. 
By Martin Zinn, Prest. 


POWDER COMPACTS AND JEWELRY TAX 


On page 456 of our November issue our WASHINGTON 
CORRESPONDENCE carried a new ruling by R. M. Estes, 
Deputy Commissioner of Internal Revenue, in regard to 
the sales tax on toiletries, containers that resembled jewelry, 
or might be so classed. Subsequently to this ruling Mr. 
Estes has issued an amplification which in most cases will 
enable manufacturers to decide whether their compacts are 
subject to tax as jewelry, if they are still doubtful after 
reading the original ruling. Naturally the final decision is 
based on the merits of individual cases. The latest ruling 
was obtained on November 16 by the American Manufac- 
turers of Toilet Articles, through its Washington representa- 
tive, W. L. Deputy Commissioner Estes says: 


“Reference is made to your letter under date of No- 
vember 5, 1923, and to your personal call of the same 
date, at which time you submitted samples of compacts, 
with request that you be advised as to whether or not 
compacts of the kind submitted are taxable under Sec- 
tion 905 of the Revenue Act of 1921. 

“You advise these compacts are made of polished com- 
position metal, which composition is made up of copper, 
tin and nickel, and which are lacquered or burnished to 
a high polish. 

“You are advised that there is no tax on the sale of 
face powder and the contents of powder compacts, etc. 
Section 905 does impose upon the sale of articles made 
of, ornamented, mounted or fitted with precious metals, 
imitations thereof or ivory, pearls, precious or semi-pre- 
cious stones or imitations thereof, a tax in the amount of 
5 per centum of the price for which sold for consumption 
or use, The term ‘imitation of precious metals’ includes 
only platings or alloys of gold, silver, platinum, and other 
metals more valuable. 

“It appears from the information furnished by you that 
the samples of* compacts submitted are not ornamented, 
mounted or fitted with precious metals or imitations thereof, 
and accordingly would not be subject to the tax im- 
posed under Section 905 of the Revenue Act of 1921 merely 
because such containers are covered with a lacquer to pre- 
vent tarnishing, which process, however, might cause the 
compact container to resemble in color and appearance an 
article made of or plated with gold or similar precious 
metal.” 


Crounse. 
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PREDICTS EXCELLENT HOLIDAY TRADE 


Famous Statistician Explains the New Problem for Sales Resistance; 


Gold Standards; 


Roger W December outlook on business 


conditions finds 


Babson in his 


much encouragement and sees no indica- 


tions of retrogression in trade except in some industries 


in which our readers are not interested, directly at least. 


Mr. Babson’s fame as-a statistical expert and commercial 
adds 


He is not unmindful of some snags in our progress 


prognostician interest to his optimistic view of the 
future 
forward and is very plain and blunt. 

against increasing prices 


“We feel strongly that 


Of primary interest he advises 


for commodities. He says in part: 
efforts to bring about another period of price inflation will 
What 
of all is not higher 
make it possible to 


production 


be unsuccessful. American business today needs most 


prices, but lower costs. This alone will 
have any great increase in the physical 


Under 


prices might be 


world 
helpful, 


volume of and trade. different 


conditions a moderate advance in 
but under the conditions which exist today any such advances 
tend to slow down buying rather than improve it. 

“For the same reason, persons who are watching the trend 
and stock sho uld 
to the physical volume of business. 
it is founded on hopes of a 
short-lived. On the other hand, 


producing and selling costs 


of industrial profits market values give 


particular 


: 
Any movement today th 


attention 
boom 
in commodity prices must be 


lower means a 


any evidence of 
genuine improvement.” 


Apparent Sales Resistance Explained 


Mr. Babson takes up a subject of much interest to all of 
sales resistance. His explana- 
interesting He 


Production 


our readers in the problem of 


tion is extremely clear and says that it 


must be borne in mind first: costs per unit 
Selling costs, on the other 
This 


sobhich > 70) 
witch are now 


decrease with larger production. 


hand, increase as a larger amount of goods is sold 


fact accounts for many of the problems 
arising 
Continuing, Mr 


“There 


manufactured for 


commodi- 
than it 
finished articles 


Babson says: are few 


ties today which cannot be less 


cost 50 years ago, but likewise there are few 
selling for 


ago. The usual inference 


much than they did 50 
is that the 


working 


that are not more years 
retailers, 
than 


this higher 


distributors 


jobbers, and wholesalers—are less efficiently 


they used to. The truth ts, to a large extent 


is the natural working out of a fundamental law. 


increases his sales 
given field of 
There are a 
product. The 
little. The 
outside of 


“Every salesman realizes that as he 


beyond a certain point within a prospects, the 


resistance likewise increases certain number 


of ready buyers for almost every cost of 


these moment, 
this 


almost in geometrical 


selling to buyers is relatively 


however, that one attempts to sell small 


circle, he finds his selling costs rising 
progression 

there has been a tremendous 
sales to the 


purchasing power of the 


“During the past 50 years 
family. In 
also 
proportion to the growth 


bought. 


increase in the amount of average 


this time the country has 


increased, but apparently not in 


in the number of things commonly Competition 


for the consumer’s dollar has grown correspondingly. 
“Production has increased at a very rapid rate. New 
methods of manufacturing, standardization of products and 
the larger producing capacity which was developed during 
the war, have all contributed to increase the amount of 


Foreign Situation; 


Buyers Awaiting Lower Prices. 


goods made. /Vith this increase, however, there has been 
a sufficient reduction in prices to reach a corre spondingly 
larger number of prospective buyers. In order to sell goods, 
lavish advertising campaigns and high pressure salesmanship 
have been necessary. Here is where the fundamental law 
above mentioned has come into play. While the purchasing 
power of people has increased somewhat, it has not kept 
pace with the attractive opportunities to spend money 

‘The automobile alone is taking at least $6,000,000,000 a 
year which formerly was spent on other things. A few 
years ago those who bought cars could afford them and it 
simply meant that they had a little less money to invest, 
Today a very large number of people are buying cars who 
are already spending all their incomes before they buy the 
cars. Either they must give up the cars or else they must 
spend less money for other things. Merchandising has be- 
come a matter of most intense competition bi 
lt is a free-for-all scramble for a place on the 
budget,—a fight to see whether the consumer 
money for an automobile, phonograph, 
something else. **Remember the 
governs selling costs. 


dustries. 

family 
vill spend has 
clothes, a house, or 
tundamental law 


tween m 


which 


Gold Standards and Investments 
“During the last four years gold imports in the United 
States have exceeded exports by about $1,000,000,000. The 
present large reserve ratios and easy money situation are 
the result. As long as foreign nations base their prices in 
terms of gold the financial position of this country and others 
which have avoided inflation will be safe. We remember 
only too well the which was precipitated in 1896 
when the position of gold was threatened. While there are 
still many other uncertainties, this for the present at least 
is not one of them 
“Ordinarily we 
during the 
a strong 


scare 


release 
however, 


would expect to 
coming year. Of late, 
movement of 


gold gradually 
there has beer 
European, money into American 
securities. This, in the opinion of some experts, is sufficient 
to account for the recent inflow of gold, amounting to as 
high as $24,000,000 a week. It will be interesting to watch 
the policy of the Federal Reserve Board as regards at- 
tempts at inflation. At any rate, a further increase in re- 
should serve to accentuate the easing tendency in 
money. The whole situation is one which merchants, manu- 
facturers and investors should carefully watch. 


serves 


Outlook for the Winter’s Business 


“Foreign conditions are only one factor in the present bus- 
iness situation. The effect which they have upon United 
States and Canadian business will depend primarily upon 
how well readjusted business conditions are in these coun- 
tries. Instead, then, of confining attention to foreign news, 
the merchant, manufacturer, and investor should study more 
closely the trend of domestic events. Statistics reported 
during the last month show a temporary check in the decline 
in product ion. Iron and steel, copper, wool and _ several 
otl her important commodities are in slightly better demand. 

3uyers apparently are convinced that lower prices are 
coming and are purchasing principally to meet current needs. 
In view of the general conditions this attitude seems en- 
tirely justified. Prospects are for a substantial holiday 
trade.” 


Why All Business Folk Should Pull Together 


(From an eg by A. ( 
idard Oil (¢ 


Bedford, Chairman of the Board of the 


npany of New Jersey) 

We should be mindful that every business enterprise is 
more or less related to all others. We are all an integral 
part of a vast and complex economic structure. Each has 
a responsibility and a duty to perform towards all others 
and all are to a greater or less extent affected with public 
interest. 
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CONGRESS FINDS LOWER TAXES PARAMOUNT ISSUE 


Strong Pressure is Being Put Behind the Two Price Maintenance Bills; 


Hoover Makes Good Report—Trade Board Cites Inecto and Kolar-Bar 
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President Coolidge Makes Lower Taxes Paramount in His Purpose to Increase the Nation’s Prosperity. 


(From His Message to the Congress.) 


The taxes of the nation must be reduced now as much 
as prudence will permit, and expenditure must be re- 
duced accordingly. High taxes reach everywhere and 
burden everybody. They bear most heavily on the poor. 
They They 


agriculture unprofitable. increase the 


and make 


They 


They are a charge on every necessary 


diminish industry commerce. 
rates on 


transportation. 


of life. 


render to the country, I have no hesitation in declaring 


Of all of the services which the Congress can 
this one to be paramount. To neglect it, to postpone it, 


to obstruct it by unsound proposals, is to become 


unworthy of public confidence and untrue to public 
The this 


right of way over all others. 


trust. country wants measure to have the 
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Wasuincton, December 20.—Judging from the activity 
already displayed in behalf of legislation Ie galizing contro! 
of resale prices by producers of branded goods, action on the 
The two 
bills around which the agitation centers, the Kelly-Stephens 
and the Merritt. bills, 


Representatives Kelly of Pennsylvania and Merritt of Con- 


proposition at this session of Congress is likely. 


have already been introduced by 


necticut, and arrangements are being made for an early 


hearing before the House Committee on interstate and 
foreign commerce. 

The two bills are somewhat similar, the chief difference 
being that the Kelly bill provides for administration of the 
law by the Federal Trade Commission while the Merritt bill 
does not. Both bills provide in substance that in any con 
tract for the sale of articles of commerce to any dealer, 
wholesale or retail, by any grower, producer, manufacturer, 
or owner thereof, under trade mark or special brand, it shall 
be lawful for such vendor to prescribe the uniform prices and 
settlement at which the different and 


manners of qualities 


quantities of each article covered by such contract may be 
resold. Provisos are that such vendors shall not have any 
monopoly or control of the market for articles belonging to 
the same general class of merchandise, and that such vendor 
shall not be a party to any agreement, combination, or under- 
standing with any competitor in the production, manufacture 
or sale of merchandise. It is further provided that if the 
purchaser shall in good faith be unable to sell such goods at 
the published price, he shall at first offer such goods to the 
seller at the purchase price before he can sell the same at less 
than the published price. 


Fair Trade League Backs Legislation 


According to Edmond A. Whittier, secretary and treasurer 
of the American Fair Trade League, who has been in Wash- 
ington in behalf of price maintenance legislation, more than 
600 commercial organizations have joined in the movement 
for the passage of a bill of this character 

“An early decision in this matter is due the purchasing 
public of the country,” said Mr. Whittier. “The present 
situation resulting from unreconcilable decisions in the Col- 
gate and Beechnut cases is intolerable. Under these decisions 
the right of refusal to sell has become so confused that the 
consumer is deprived of any protection against retail 
profiteering through the general misuse of standard goods as 
hetitious ‘bargain bait.’ The good will thieves are now 
operating with impunity and the honest quality producer of 
a standard article is helpless to protect either himself or the 
public, We are looking to the chief law-making body of 
the nation for relief and have no doubt it will be granted at 
the present session. 

The situation is serious and calls for prompt Congressional 
action. These bills are simple. They merely restore to 


well advertised and well known 
goods, the legal right to name a fair uniform living price at 


manufacturers of branded, 


which, no more or no less, such products shall be resold. 


rhis legislation will protect every legitimate merchant in his 
fight for square dealing with the public and will help the 
consumer by removing the main prop from fake bargain 
sales In fact, this proposed legislation rests on the firm 
foundation of public interest. 

“Price cutting below cost is wasteful and uneconomic as 
well as an unfair method of competition. The price cutter is 
bliged to make up his losses on standard goods by exorbitant 
profits on other products the end the consumer loses. 
Che practice of selling one 


e below cost, recovering the 
loss and making a profit on 


he entire transaction through 
the sale of other commodities very much increased price 
has spread rapidly Supreme Court let down the 
bars and the remedy can only be applied by a corrective law. 

“Quality deterioration is the inevitable result of price 
demoralization. The manufacturer must cut his product to 
meet lower conditions. On the other hand a stable standard 
price breeds competition in quality between manufacturers 
seeking the consumers’ favor and constantly operates to the 
public good 4 


since the 


Cutting Taxes is Chief Topic in Congress 


lax revision is proving to be the 
in the new of Congress 

Means Committee has commenced to 
the tentative bill completely 
1920 which has 


> of greatest interest 
House Ways and 
consideration to 
revising the Revenue Law of 
been prepared by the Treasury Department. 
rhe bill changes normal and surtax rates as recommended by 
Secretary of the Treasury Mellon and also contains many 
administrative amendments which are designed to improve 
the operation of the law. President Coolidge in his annual 
message to Congress placed himself squarely back of the en- 
tire Mellon tax revision program 


session 


give 


In filling vacancies on the Ways and Means Committee the 
Republican Committee on Committees selected only conserva- 
The radicals thus have failed to increase their 
strength on this particular committee although the change 
in the ratio of membership of Republicans and Democrats 
in accord with the increased Democratic strength in the 
House means that the administration Republicans will not 
have a very large working majority. The only La Follette 
Republican on the committee will continue to be represent- 
ative Frear of Wisconsin. The radicals had desired the 
appointment of one or two additional Republican members 
but were unable to bring about such action. The new Repub- 
licans named on the committee are representatives McLaugh- 
lin of Michigan, Chindblom of Illinois, Kearns of Ohio, and 
Crowther of New York. New Democratic members are Rep- 
resentatives Rainey of Illinois, Hull of Tennessee, Dickinson 
of Missouri and Casey of Pennsylvania, all of whom have 
seen service on this committee in previous Congresses. Rep- 


tives 
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resentative Green of Iowa, ranking Republican of the com- 
mittee, has been made chairman, as was expected. 

While the administration Republicans will be in control of 
the Ways and Means Committee they will naturally be 
influenced to frame legislation in such a way that it can be 
passed in the house, where the Wisconsin radicals hold the 
balance of power. For example, a majority of the Ways and 
Means Committee undoubtedly will favor a reduction in sur- 
tax rates from the present maximum of 50 per cent to a 
maximum of 25 per cent as advocated by Secretary Mellon. 
There is little likelihood, however, that the House will be 
willing to pass a bill in this form. The best the leaders can 
hope for is to obtain a reduction to 35 or 40 per cent and it is 
doubtful if the House will approve any reduction at all. 
Therefore, in reporting the revenue bill the Ways and Means 
Committee may decide upon a compromise rate with a view 
to attracting votes in the House. There is little question but 
that normal tax rates will be reduced, There will be a fight 
made by various industries affected by miscellaneous taxes 
to bring about their repeal. These industries include those 
interested in automobiles, beverages, jewelry and candy. Sec- 
retary Mellon did not recommend the repeal of these taxes 
because of the fact that there does not appear to be a suffi- 
cient margin of revenue to justify it. 


Close Lineup in Senate Finance Committee 


In the Senate Finance Committee the conservatives also 
managed to keep control, but by an even more slender margin 
than in the House Ways and Means Committee. New 
Republicans put on the Finance Committee are Senators 
Elkins of West Virginia, McCormick of Illinois, Ernst of 
Kentucky, and Stanfield of Oregon, all of whom are classed 
with the regulars. New Democratic members of the com- 
mittee are Senators King of Utah and Harrison of Mississ- 
ippi. If Senator La Follette, the only radical Republican 
member of the committee, votes with the Democrats, the 
lineup will be nine to eight in favor of the regular Repub- 
licans, which does not furnish a very satisfactory working 
majority. 

The radical Republicans demonstrated their balance of 
power in the House by holding up the election of a Speaker 
until concessions were made in connection with the revision 
of the rules, and the corresponding group in the Senate 
showed that they occupied a similar position when they held 
up the reappointment of Senator Cummins of Iowa as chair- 
man of the Interstate Commerce Committee. While the 
radicals failed to gain strength on the committee to the 
extent that they had hoped yet it is recognized that they are 
in a powerful position to obstruct administration measures on 
the floors of both houses. Consequently, no one ventures to 
predict just what will be the outcome of the various measures 
under consideration. 

There seems no question but that no attempt will be made 
to revise the tariff law at this session, except possibly to 
meet emergency situations. A Southern group is anxious to 
put calcium arsenate on the free list and the Northwest 
members an increase in the duty on wheat. It is 
doubtful if either of these groups is able to force action. 
The Democrats naturally talk of attempting to force the 
Republicans to take up the tariff but nothing will come of 
their activity outside of ammunition for political purposes. 


desi re 


Secretary Hoover Makes Encouraging Report 


Secretary of Commerce Hoover in his annual report de- 
clares that in the field of foreign trade the expansion in 
service by his department is indicated by the fact that in- 
quiries and requests for assistance now average in excess of 
3,000 per day, or approximately four times the daily average 
prior to the organization under the present administration. 

“The year under review,” the report states, “has been one 
of marked expansion in the activities of the department in 
promotion of American trade abroad. The Director of the 
Bureau of Foreign and Domestic Commerce informs me that 
during the fiscal year the Services of the bureau have been 
called upon in actual transactions of export business totaling 
more than $400,000,000. 

“In addition to the vast amount of regular work carried 
on by the bureau, special surveys have been made during the 
fiscal year, in cooperation with special committees of the 
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various trades, of markets in all parts of the world for 
American export commodities.” 


Tariff Commission’s Activities 


The Tariff Commission in its annual report describes jts 
work under the flexible provisions of the tariff law. The 
report discusses, under separate heads, the work of the year 
in regard to the fourteen commodity schedules of the tariff 
act. 

In the chemical field, the report notes the completion of the 
commission’s sixth census of dyes and synthetic organic 
chemicals covering the calendar year 1922. 

The long awaited test of the constitutionality of the 
flexible tariff is expected to come in a mandamus suit filed 
in the District of Columbia Supreme Court on behalf of the 
Norwegian Nitrogen Products Company, Inc., importers of 
sodium nitrite. Counsel for the petitioner is Marion 
DeVries, former presiding justice of the United States 


_ Supreme Court of Customs Appeals, who was one of the 


leading experts associated with the House Ways and Means 
Committee and the Senate Finance Committee in the fram- 
ing of administrative provisions of the Fordney-McCumber 
tariff law and who figured prominently in perfecting the 
flexible tariff sections. 

While Mr. DeVries does not undertake in his petition for 
a writ of mandamus to prove that Congress exceeds its consti- 
tutional authority in delegating to the Executive, with the 
assistance of the Tariff Commission, the power to change 
duties, he frames his application in such a way as to invite 
a determination by the court of the constitutional questions 
involved. Other importing interests desiring to have the 
act declared unconstitutional plan to intervene in the case 


Complaints Against Kolar-Bak and Inecto 


The Federal Trade Commission in a recent complaint 
ordered the Hygienic Laboratories, of Chicago to discon- 
tinue unfair business practices in connection with the mar- 
keting of “Kolar-Bak,” a preparation manufactured by the 
concern for which the claim is made that it will restore the 
original color of gray hair. The respondent advertised a 
“Special Free Trial Offer” which could be had by the filling 
out and mailing in of a coupon. Upon the receipt of the 
coupon, however, the respondents would require the applicant 
to remit $7.50 in payment of six bottles of Kolar-Bak upon 
the condition that if the customer were dissatisfied his 
money would be refunded. Upon application for the refund 
the company would avoid refunding to dissatisfied customers 
by questioning the methods of application of the operation 
and in various other ways discourage these efforts on behalf 
of the buyer. 

Inecto, Inc., of New York City, manufacturers of a liquid 
human hair dye, known as “Inecto-Rapid,” has been cited 
by the Federal Trade Commission in an unfair competition 
complaint. The citation recited that in the firm’s advertise- 
ments of its product certain misleading statements were used 
which deceived the public. 


Foreign Trade in Our Products Increases 


Increased exports of perfumery, cosmetics and toilet prepa- 
rations in October are reported in the monthly summary by 
Charles C. Concannon, chief of the chemical division of 
the Bureau of Foreign and Domestic Commerce. Extracts 
from Mr. Concannon’s summary follow: 

“The exports of perfumery, cosmetics, and other toilet 
preparations surpassed those of October, 1922, and were 
greater than the imports, While the gain over the preced- 
ing October was but 3 per cent, the excess over the imports 
was 12 per cent. The total exports were valued at $608,879, 
and the imports at $527,014—a decrease from the preceding 
October of 44 per cent. The quantities and values of the 
principal exports of this group of commodities were: Den- 
tifrices, 264,370 pounds, $203,240; talcum and other toilet 
powders, 258,130 pounds, $128,424; creams, rouges and other 
cosmetics, 181,553 pounds, $94,082; and perfumery and toi- 
let waters, 37,717 pounds, $42,222. Imports of the following 
amounts and values were received: Perfumery, including 
cologne, 103,189 pounds, $226,349; perfumery materials, free, 
2,876 pounds, $114,693, and dutiable, $83,706; bay rum, toilet 


(Continued on Page 542) 
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NEW BILL IN CONGRESS TO CREATE DRY UNIT CZAR 
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Drug Trade Conference Rejects Anti-Saloon League Leaders’ Measure; 


WASHINGTON, December 19.—Dry leaders in Congress 
appear to have given up hope of passing the Ernst-Wood 
bill creating a prohibition commissioner independent of all 
authority except that of the President and now have trans- 
ferred their support to a bill creating a separate prohibition 
enforcement bureau in the Treasury Department. 


The new bill has been introduced in the House by Rep- 
resentative Crampton of Michigan, who is the recognized 
dry leader in the lower branch of Congress and spokesman 
for the Anti-Saloon League. The Crampton bill would take 
the prohibition commissioner from the jurisdiction of the 
Commissioner of Internal Revenue and give the prohibition 
bureau equal rank with the Internal Revenue Bureau. 

The Crampton bill is considered by representatives of 
the alcohol using industries to be equally as objectionable 
as the Ernst-Wood bill. The fight which the alcohol using 
industries have made against the Ernst-Wood bill will be 
kept up against the Crampton bill. 


Crampton and Wheeler Urge New Bill 


Representative Crampton, accompanied by Wayne B. 
Wheeler, general counsel of the Anti-Saloon League, ap- 
peared before the National Drug Trade Conference which 
held its annual meeting in Washington recently. Mr, Cramp- 
ton explained his bill and asked the support of the organ- 
izations composing the National Drug Trade Conference. 
He stated that Congress is not disposed to create separate 
agencies and that the new bill has been drafted with that 
in mind. He expressed the belief that the alcohol users 
ought to offer no objection. He was informed, however, 
that these organizations would oppose his bill. 


It was pointed out to Mr. Crampton and Mr. Wheeler 
that the chief protection of the legitimate alcohol users 
against oppressive regulations heretofore has been the right 
of an appeal to the Commissioner of Internal Revenue. 
Inasmuch as the Commissioner of Internal Revenue is an 
accessible official and is conversant with the problems of 
the industries using alcohol, it was stated that it has been 
possible to receive sympathetic attention. If the right of an 
appeal to the Commissioner of Internal Revenue were re- 
moved it would mean that the only appeal would lie with 
the Secretary of the Treasury, who, because of a multitude 
yf duties, would be unable to give his personal attention 
to problems which might arise and could not be conver 
sant with the details of the subjects which might be in 
controversy, 

It would be almost as difficult to obtain a reversal of a 
ruling by going to the Secretary of the Treasury as it would 
be by appealing to the President of the United States, it 
was pointed out. The situation would be somewhat similar, 
it was stated, to that which would be created if appeals 
Irom a lower court went direct to the Supreme Court in 
stead of to a court of appeals. 

As yet no plans have been made for a hearing on the 
Crampton bill before the House Committee on Judiciary. It 
is the expectation that Representative Graham of Pennsyl 
vania, the new chairman of the judiciary committee, will be 
opposed to the Crampton bill. 

(As we go to press we learn that Representative Crampton 
has withdrawn his bill for revision.) 


Strong Approval Given Mellon and Blair 


. The National Drug Trade Conference at its annual meet- 
ing on December 6 adopted resolutions expressing ap 
proval of the administration of Commissioner of Internal 
évenue Blair and Secretary of the Treasury Mellon in 
connection with attacks made upon them by advocates of 
the Ernst-Wood bill. 


The resolutions set forth that efforts have been made 
fom time to time to discredit Commissioner Blair and 


Separate Alcohol Unit Urged—Tax Free Movement Now Being Pushed 


Secretary Mellon, such efforts being designed to advance 
the Ernst-Wood bill. 

“Whereas, Commissioner of Internal Revenue Blair,” the 
resolution continues, “has manifested an intelligent consid- 
eration for legitimate users of alcohol for industrial pur- 
poses, especially in the appointment of the so-called Alcohol 
Trades Advisory Committee, and in the revocation of dras- 
tic and unnecessary regulations that would have imposed 
intolerable burdens upon the drug and allied trade; there- 
fore, be it 

“Resolved, that the National Drug Trade Conference takes 
this action to record an expression of its confidence in the 
integrity and ability of Commissioner Blair and Secretary 
Mellon, and to acknowledge the timely and intelligent as- 
sistance rendered by them to the trades employing alcohol 
as an essential chemical raw material.” 

A separate resolution specifically opposed the Ernst-Wood 
bill, declaring that “the enactment of such legislation would 
confer upon a bureau official autocratic power wholly un- 
warranted by existing conditions and susceptible of being 
gravely abused to the detriment of all industries compelled 
to use alcohol as an essential raw material.” 

The resolution further declared that “on numerous occa- 
sions during the last year our industry has been relieved of 
burdensome and unnecessary restrictive regulations by the 
timely action of the Commissioner of Internal Revenue on 
appeals from rulings of the Prohibition Commissioner.” 


Would Separate Industrial and Beverage Alcohol 


\nother resolytion endorsed the proposal to separate the 
administration of industrial alcohol from general prohibi- 
tion enforcement, This resolution follows: 

“Whereas, during the last year experience has further 
demonstrated the unwisdom and impracticability of vesting 
in a single prohibition commissioner the important duty of 
supervising those branches of industry which employ alcohol 
as an essential, chemical material, and the execution of the 
laws relating to the policing of liquor illegally used for 
beverage purposes; therefore, be it 

“Resolved, that the National Drug Trade Conference in 
annual convention assembled reiterates its recommendation 
made at its last annual meeting that there be a separation 
of the functions of the supervision of alcohol for industrial 
purposes from the policing of files for the prohibition law 
and there be appointed a deputy commissioner of equal rank 
with the prohibition commissioner and possessing suitable 
technical knowledge, training and experience, to take over 
the industrial alcohol and chemical divisions of the Prohibi- 
tion Unit, to have charge of the issuing of permits and to 
perform such other functions as relate to the supervision of 
alcohol for all industrial purposes, including the manufac- 
ture of medicines.” 

The organizations represented in the National Drug Trade 
Conference are: the American Pharmaceutical Association, 
the National Wholesale Druggists’ Association, the Ameri- 
can Pharmaceutical Manufacturers’ Association, the Pro- 
prietary Association, the National Association of Boards of 
Pharmacy, the American Conference of Pharmaceutica! 
Faculties, the American Drug Manufacturers’ Association, 
and the National Association of Retail Druggists. 


New Objectionable Rulings Are Modified 


Protests of the Alcohol Trades Advisory Committee 
against the proposed regulation of the Internal Revenue 
Bureau, which was to have been effective November 15, 
authorizing state and local officials as well as federal to 
supervise and inspect the premises, place of business and 
the general operation of permittees under the national pro- 
hibition act, resulted in a material modification of the regu- 
lations. The regulation became effective finally on Novem- 
ber 28 in its revised form. As revised, the regulation was 
amended to meet most of the objections raised by the Alco- 
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hol Trades Advisory fairly 


to the alcohol 


Committee and is regarded as 
using industries. 

ation was issued originally to meet demands 
Pinchot of Pennsylvania, who objected because 
he claimed the authorities of his state did not have access 
to the plants of permittees under the prohibition act. 

As finally made effective the new regulation provides that 
the following condition shall be stamped on all permits now 
in existence and hereafter issued by the Prohibition Unit: 

“This permit is given on the condition, and with the un- 
derstanding, that the business which it authorizes shall, at 
any time within the usual business hours, be subject to in 
spection by any internal revenue or prohibition officer, as to 
any requirement of the internal revenue or prohibition laws, 
and'by any state officer for the purposes authorized in Sec- 
tion 34 of the national prohibition act, and any denial of, 
or interference with, such inspection will be deemed grounds 
for citation for revocation.” 

In its original form the condition read as follows: 

“This permit is granted upon the express condition and 
with the assent on the part of the permittee herein named 
that at any time and at all times the premises, place of 
business and general operations of the permittee under this 
permit shall be subject to supervision and inspection, with- 
out leave, let or hindrance, by a collector, deputy collector, 
revenue agent, or by: any prohibition director, or any state 
officer, such as sheriff, deputy sheriff, policeman, or other 
peace officer, in the enforcement of the state prohibition law 
in the state in which this permit is effective, without limita- 
tion as to length of time, or time of inspection. Any denial 
f interference with, such inspection will be deemed 
grounds for citation for revocation.” 


satisfactory 
The regul 
of Governor 


ot r 


Would Have Violated Constitutional Rights 


Objections were made to the original regulation on the 
ground that the condition constituted a waiver of the con- 
stitutional rights of American citizens against unreasonable 
and seizures, that too great a latitude was given 
ficials who might enter a plant at any time of day 
or night and who might be in a position to obtain trade 
secrets relative to formulas and make improper use of them. 
It was pointed out that some industries have suspected pro- 
hibition officials of making improper f trade secrets ob- 
tained in this manner. 

ted that in the 
made 


searches 


use O 


condition as finally approved in 

vithin the usual business hours and 

t} ns must be confined to the records and reports 

referred to in Section 34 of the national Prohibition act, 

which mean that unlimited will not be given to the 

manufacturing pl. ants 

Section 34 of title 
as follows 

“All records and reports kept or 

visions of this act shall be subject to inspection at any 

reasonable hour by the commissioner or any of his 

by any public prosecutor r by any person 

»y him, 1 in the 

ecord is kept, ar opi f such re 

certified by 


ust be 


access 


> 


national prohibition act reads 


filed under the pro- 


staté 

cords 

person with whom kept 

oduced in evidence with like 

inal thereof, and verified copies of 
furnished to the 


duly 

be intr effect 
such rec 
commissioner when called 


Regulations 60 Still Under Consideration 


The revised bureau 
understood that 


Alcohol Trades 


regulations 60 of the internal revenue 
have not been issued as yet although it is 
the document has been completed. The 

Advisory Committee is to have another opportunity to ex- 
amine the completed document. This opportunity will be 
given in the near future but it is regarded as doubtful if 
the regulations can be made effective on January 1 as had 
been expected 


Chatfield Added to Alcohol Committee 


Commissioner of Internal Revenue Blair has announced 
the naming of Henry S. Chatfield of New York to represent 
the National Paint, Oil and Varnish Association on the 
Alcohol Trades Advisory Committee, Mr. Chatfield is vice 
president and treasurer of the Kasebier-Chatfield Shellac 
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War 
is now chairman of the jn- 
National Paint, Oil and 


Co., cf New York, and served throughout the World 
on the War Trade Board. He 
dustrial alcohol committee of the 
Variish Association. 


New Move to Obtain Tax Free Alcohol 


In connection with the pending tax revision in 
a move has been started by certain manufacturers for a 
reduction of the internal revenue tax on pure alcohol used 
in manufacturing. Such a suggestion has been made jn a 
letter sent out by the Proprietary Association which seeks 
a reduction in the tax on alcohol used in making proprie tary 
medicinal preparé ations. The American Drug Manufacturers’ 
\s however, is understood to be opposed to such a 
government now collects about $201,000 an- 
nually from a tax of $2.20 per proof gallon of alcohol 
used in matuufacturing medicine and the like, for which tax 
free denatured alcohol cannot be used. 


ngress 


ssociat ion, 
reduction. The 


Benzol Denaturant for Alcohol 


The following formula to be 
natured alcohol formula No. 
Bureau of Internal Revenue: 

To every 100 parts of pure ethyl alcohol add 2 parts 
approved benzol, 2 parts approved benzin (kerosene), 1 part 
approved aniline oil. The benzol authorized shall conform 
to the specifications heretofore set forth for the quality of 
benzol authorized to be used in completely denatured alcohol 
formula No. 6. The benzin (kerosene) and aniline oil shall 
conform to the specifications h a prescribed for their 
use in other authorized formulas for completely denatured 
ilcohol 


known as completely de- 
has been authorized by the 


WEST VIRGINIA PROHIBITION LAW 
The West 


1923 S¢ ssion 
1 


troversy in the toilet 


Virginia Prohibition Law, as revised at the 


f the legislature, has aroused considerable con 


flavorjng extract and other 
ides that “all 


preparations which will produce intoxication 


goods, 
mixtures, or 
” shall be 


a system of fees 


trades The law prov liquids, 
deemed 


to be intoxicating liquors. It also sets forth 
e permits 
Under date of December 10, W. G, Brown, State 
ner of Prohibition, wrote to us that “it 
ly stated” that his department has ruled that “alc 
eparations containing over one-half of 1 per cent of al- 
must be sold under permit. He said: “This is true 
nly as to beverages and has no relation to the class of 
‘liquors’ in question.” 
Commissioner Brown, on 
of the situation to us, 
1. Definition of 


L/ENNULON ¢ 


Commis- 


has 
rholic 


December 14, 
which is in part as 


sent a statement 


follows 
“liquors” as defined 
‘ludes all 


per cent ol! 


Liquors: The term 
by section one of our law is very broad and 
one ig more than one-half of one 

hol and in addition thereto, “all liquids, mixtures, or 
prepara itions, whether patented or not which will produce in- 
toxic xample, flavoring extracts, hair tonics, toilet 
waters, bathing alcohols, many patent medicines and even 

i as Sterno Canned Heat 


two and three of the 
such “liquors,” and the manufac- 
and use thereof is only legal under 
section four of the law and the regu- 
vommissioner, Application accom- 
panied by fee required, must be made on form prescribed, 
and permit with necessary instructions, will be issued cov- 
ering the calendar year. No Federal permit, when required, 
is given until the State law is complied with. The mant- 
facture, purch ise, sale and use of “liquors” without a permit, 
is a violation of section three of the law, which took effect 
July 25, 1923 
3. Classification and Fees: Manufacturers and wholesale 
dealers as defined in regulations one, two, and three, must 
pay a fee of $50.00 for each permit. Users of any form of 
alcohol in wholesale quantities, must pay a fee of $10.00 for 
each permit. Retail dealers, other than druggists as defined 


(Continued on Page 523) 
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FEDERAL TRADE BOARD DECIDES AGAINST VIVAUDOU 


New York Perfume Firm’s Sales Price Protection Policy is Condemned 


in an Order Which Raises Anew the Old Question of What is Lawful 


WASHINGTON, December 19—An order requiring the V. 
Vivaudou, Inc., of New York City, to discontinue unfair 
methods of competition in resale price maintenance in con- 
nection with the sale of toilet preparations has been issued 
by the Federal Trade Commission. In deciding the case, 
which was instituted by the commission originally a year 
ago, it was held that practices of this company, which is a 
manufacturer of toilet preparations, in cooperating with re- 
tailers and jobbers in the maintenance and enforcement ot 
standard uniform resale prices, constituted unfair methods 
of competition in interstate commerce in violation of Sec- 
tion 5 of the federal trade commission act. 

The order of the commission directs V. Vivaudou, Inc., 
its officers, agents, representatives, servants, and employees, 
to cease and desist from adopting and employing, or at 
tempting to employ, any cooperative system or method, 
whereby respondent or its ofhcers, agents, representatives, 
servants, or employees, undertake to prevent others from 
obtaining respondent’s products at less than the prices des- 
ignated by it, and more particularly, from carrying out any 
said system or method by the following means 

“(a) Securing from its customers or others names of 
dealers who do not observe the resale prices fixed by re 
spondent : 

“(bh) Enrolling the names of dealers so reported or who 
come to its attention otherwise, upon*lists of undesirable 
purchasers, who are not to be supplied with its products 
until they furnish satisfactory assurances of their purpose to 
maintain such prices in the future; 

“(c) Securing or attempting to secure assurances from 
other dealers that they will observe the resale prices on 
respondent’s products as fixed by it; 

“(d) Giving assurances to dealers that others who do 
not observe respondent’s fixed resale prices will be cut off 
from further supplies of respondent’s goods, and requesting 
cooperation and support in such a course of action; 

“(e) Threatening to refuse to sell or refusing to sell 
dealers who sell to others who do not observe the resale 
prices fixed by respondent ; 

“(f) Attempting to establish and enforce its resale prices 
by any other equivalent cooperative means.” 


“Findings of Fact” by the Commission 

The commission in its decision makes the following find 
ings as to the facts in the case: 

“Respondent, V. Vivaudou, Inc., is a corporation organized 
and existing under and by virtue of the laws of the State 
of Delaware, with its main office and principal place of busi- 
ness in the City of New York, State of New York, Res- 
pondent at all times hereinafter mentioned has been and stil! 
is engaged in the manufacture of toilet preparations and in the 
sale thereof to wholesale and retail dealers throughout the 
United States. It causes its products, when so sold, to be 
transported from its said place of business in the City of 
New York to said purchasers at points in various different 
states in the United States. In the regular course and con- 
duct of its said business, respondent is in competition with 
other individuals, partnerships and corporations similarly en- 
gaged in the manufacture and/or sale of toilet preparations 
i interstate commerce and with the trade generally. 

“In the regular course and conduct of its said business, 
and for several years last past, respondent from time to time 
has issued and still issues to the trade, list wherein are set 
dut the prices of the various toilet preparations manufac 
tured by it, at which prices respondent desires its products to 
be sold to the ultimate users thereof. These lists are also 
used as the base prices from which discounts are allowed 
by respondent to retail dealers and jobbers on their pur 
chases from respondent. The said lists have been and are 
circulated by respondent throughout the entire trade. 

“On or about January 1, 1921, respondent adopted and 
thereafter employed a system for the maintenance and en- 
forcement of said suggested resale prices, wherein respon- 
dent secured the cooperation of its customers, both retail 


dealers and jobbers, and by which method and system, res- 
pondent and those cooperating with it, undertook to prevent 
and did prevent other persons from obtaining respondent's 
products at less than said standard uniform resale prices. In 
carrying out said method and system, respondent and those 
cooperating with it as about set out employed among others, 
the following means 

“(a) Made it generally known to the trade by letters, 
personal interviews and by other means that it expected and 
required said vendees to maintain and enforce said suggested 
resale prices ; 

“(b) Solicited and secured from said vendees, reports 
of the names of retail dealers who failed to observe and 
maintain said suggested resale prices, and upon obtaining 
such reports, urged the offenders to cease selling below said 
resale prices and sought to coerce said offenders into main- 
taining said resale prices by methods as hereinafter set out; 

“(c) Threatened to refuse to sell and did refuse to sell 
its products to dealers who failed to observe and maintain 
said resale prices and who were objectionable to respondent 
for other reasons ; 

“(d) Exacted promises and assurances from said offenders 
that they would thereafter maintain said resale prices as a 
condition of further supplying them with its said products ; 

“(e) Gave assurances: and promises to dealers who re- 
ported names of said offenders that no further supplies would 
be sold to those dealers whose names were so reported; 

“(f) Caused the names of such offenders to be enrolled 
on lists which it kept for that purpose as purchasers who 
were not to be supplied with its products until they gave 
assurance or otherwise satisfied respondent that they would 
thereafter maintain the suggested prices. Orders from deal- 
ers whose names appeared on said lists were delayed or 
held up partly because they were selling below the suggested 
resale prices and partly for their credit and other business 
reasons ; 

“(g) Entered into and attempted to enter into informal 
arrangements, agreements and undertakings with dealers 
for the maintenance by them, of said resale prices as a con- 
dition of opening accounts with said dealers or of continu- 
ing to fill their orders. 

“As a result of respondent’s activities as described above, 
the suggested prices on respondent’s products were substan- 
tially maintained in some districts during the first six months 
of 1921 

“On or about the first day of July 1921, at a meeting of the 
Board of Directors of respondent, by informal action of the 
directors, it was decided that no effort to control resale 
prices should thereafter be made except that resale prices 
should be suggested to customers by price lists in the same 
manner as theretofore had been done. 

“The above acts and things done by respondent had the 
capacity and tendency to constrain all dealers handling re- 
spondent’s products to sell same uniformly at said resale 
prices fixed by respondent, to prevent said dealers from sell- 
ing said products at such different prices as they might deem 
to be adequate or warranted by their respective selling costs 
ind efficiency, and hence to hinder and suppress all possible 
competition in the wholesaling and retailing of said products. 
Respondent’s said practices tended to restrain the natural 
flow of commerce and the freedom of competition in the 
channels of interstate trade 

“CoNCLUSION.—The above practices of said respondent, 
under the conditions and circumstances described in the fore- 
going findings, are unfair methods of competition in inter- 
state commerce and constitute a violation of Section 5 of the 
Act of Congress, approved September 25, 1914, entitled, ‘An 
\ct to Create a Federal Trade Commission to define its 
powers and duties, and for other purposes’.” 

The original complaint against V. Vivaudou, Inc., was is- 
sued by the commission on June 6, 1922. The company in 
answering the complaint denied that at the time of the 
institution of the action any system for the maintenance and 
enforcement of resale prices was maintained. 
































































Grasst, December 7.—Following is the report for De- 


cember on floral products and essential oils 
Orange 


\fter a very warm early autumn, the rain so long de- 
sired by the growers has come to raise their hopes. It has 
not stopped raining for two weeks and the country, which 
was beginning to suffer from drought, is regaining the at- 
mospheric conditions necessary to aid the coming vegeta- 
tion, as is desirable. 

If we have no frosts from now until next March, the 
orange trees will produce a normal crop and this will allow 
the purchase of their products at reasonable prices. Never- 
theless buyers must not anticipate a drop in price, because, 
even if business slackens and the harvest is normal, the most 
Almost all 


the products manufactured last May are used up. Some, 


optimistic forecasts can not but foresee a rise 


like oil neroli, are completely gone, so that prices lower than 
those for last year’s crop appear impossible \ll purchases 
of orange blossom products made now, may be considered 


good business. 
Rose 


As the plantations of rose bushes can not be irrigated 
like the jasmin plantations, the rainy season through which 
we are just passing is particularly favorable to rose bushes 
and the crop of roses will be of the best As in the case 
of orange blossom products, the trade must not look for- 
ward to a drop in the price of rose products. The present 
demand is very active and the stock on hand, although some- 
what larger than that of the orange blossom products, 1s 
considerably reduced. Next May will not be reached with 
out disposing of the preceding crop 


Jasmin and Tuberose 


[he rain has just put an end to the gathering of the 
blossoms, which lasted until November 10 The producers 
counted on being able to continue picking until the end 
of November, if the warm days lasted. Unfortunately the 
cold weather arrived suddenly and the picking had to be 
stopped. 

All indications confirm our previous estimate of a crop 
far below normal, both for jasmin and for tuberose. The 
Grasse manufacturers can scarcely satisfy their clients, be- 
cause they will have difficulty in filling half the demands sent 
to them from all parts of the world. 

It is difficult to prophesy whether there may be a decrease 
in price next year, but no decrease is possible before the 
end of October, 1924. 

Cassie 


The cassie harvest will begin in a few days. It will 
not be abundant and the prices will be relatively high. 
Rather large demands have already been made. In order 
to fill them the dealers are waiting for the end of the har- 
vest, because all of the 1922-1923 crop has been sold. 


Geranium 


\ large drop in the price of Bourbon geranium oil has 
at last appeared. The new crop which is to begin in a few 
weeks has lowered the market price of the available oil 
more than 50 francs per kilogram; and if the demand of 
the consumers is still further delayed, a new decrease is 
not impossible. 

The market price of African geranium oil has dropped, 
but in lesser proportions than the Bourbon oil, because no 
more African geranium will be cut until next May and the 
present stock is very low. 

The distillation of Grasse geranivm has not been very 
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great on account of the extremely cold autumn. The mar- 
ket price remains almost at last month’s limit. 
Mint 

The market prices of all the mint oils remain high. Only 
Japanese mint declares a decrease for that delivered the first 
months of next year. 

Grasse mint keeps up to the market price of last month 
because it did not rise, as the Japanese mint did, immediately 
after the Tokio catastrophe. , 

Lavender 

_ A new rise in price is to be noted. The demand con- 
tinues very active and the amount still on the market js 
insignificant. The extra qualities with forty per cent linaly| 
acetate are at a premium and the few small lots still for 
sale are bought up at very high prices. 

Spike 
_ Spike is also increasing in price. The distillation of spike 
from the Alps produced almost nothing. Spike oils com. 
ing from less mountainous regions are costly due to the law 
of supply and demand. 

Sage 

\s spike oil is very expensive this year, a great many con- 
sumers have used sage oil to replace it in certain cases 
[his oil is at present fifty per cent cheaper than spike oil, 
its perfume is rather agreeable and it goes just as far in 
vse. The high demand has made its market price go up a 
little. Nevertheless it remains at a point which is interest- 
ing compared to the prices of other oils of the same type 


Rosemary 


The soap-making industry has demanded large quanti- 
ties of oil of rosemary which is one of the cheapest oils 
and which gives excellent results in the manufacture of 
soaps as well as in Eau de Cologne compositions. 


Thyme 
The demand for thyme oils with a high thymol content is 
likewise rather active 
Violet 
It is not yet time for the next violet harvest. It is still 
too soon to be able to estimate the value of the crop. But 
doubtless the prices will be very high, as they were last 
year. ; 
Summary 


At present conditions are very prosperous in the business 
of raw materials for perfumery. We may say that all 
products are sold very quickly and that the production is 
not able to satisfy all the demands. 

A slackening of business is to be expected at the end of 
the year, the time for making inventories. But business will 
certainly revive again about the middle of January. The 
market prices of floral products in general will show an 
increase on account of the scarcity of the merchandise still 
on the market. 


Survey of Sicily’s Perfume Plants 


Chemical Abstracts, Vol. 17, No. 16, summarizes a paper 
on the principles that can be extracted from the medicinal 
and perfume plants of Sicily, by G. Pellini, as follows 
Boll. sci.-tecn, periodico bimestrale per gli a i del comitato 
nazionale sci.-tecn. per lo svih. ppo l’incremento dell industria 
ital. 3, No. 2, 72-3; Bull. Agr. Intelligence 12, 1193.—The 
essential oils of the following plants were distilled. On- 
ganum siculum (var. Bentham), Ruta bractosa, Myrta com- 
munis, Eucalyptus globulus, Mentha pulegium (var. hirsuta 
Gussonci), Calamintha nepeta, Santolina chamecyparissus, 
Chenopodium multifidum, Rosmarinus officinalus. The oil 
of the Sicilian marjoram is used as a condiment by the 
natives. The variety examined contained 49.5 per cent of 
phenol, mostly thymol. About 98 per cent of the essential 
oil of Ruta consists of 24 methyl heptyl ketone and % 
methyl nonyl ketone. 
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AN UNUSUAL HAPPENING: A PERFUMER’S VACATION 


Swing Around the Mediterranean Sea Reveals Much 


of Interest in Europe and Africa—Some Varied Experiences in Odors. 


By MARCUS RICH, of New York* 


Knowing that instructors and professors in colleges get a 
I couldn’t see why 
shouldn't take after twenty 
years of catering to the whims of Dame Fashion 


sabbatical year once every seven years, 
4 manufacturing perfumer a 
I dare say 
member of a 


than usually befalls a 


having reasoned matters out that far, | 


a harder job college 


faculty. went 
—sold out my interests and prepared for a 
real nine trip in 
Our first stop was Gibraltar and 
from there across the Mediterranean 
to Tangiers. Oh, the colors and the 
smells! The latter pleasant and un- 
unpleasant. At first I found it a 
decided disadvantage to have the 
trained nose of a perfumer, for the 
Moroccan native is notoriously 
known for his lack of hygiene. But 
that unpleasantness was more than 
recompensed for by the delight of 
visiting the bazaars. Lined on both 
sides of the small narrow streets, 
which were just wide enough for 
two donkeys (the only means of 
transportation) to pass, were shops 
from which came the delightful 
odors of sandal-wood and other Ori- 


a step further 


months worry-proof Europe and Africa. 


ental perfumes. Of course, you 
could buy any ‘of the well-known 
brands of French or English per- 


seemed to 
was the non- 
due perhaps to the 

Mohammedan never 
internally ! 


fumes, but the kind that 
have the largest sale 
alcoholic variety, 
fact that the 
uses alcohol 





We then crossed over to Southern 
Spain—truly a land of perfumes. 
As the Spaniards love and freely use 


° ; ° Mr. RICH IN THE 
all kinds of scents, practically every i 

hardware, harness, candy and_to- 

bacco shop in Cadiz and Seville sells perfumes. I really 


think that the chief retail sales of Spain consist of immense 


tortoise sheli combs, gorgeously colored shawls and toilet 
preparations 
\fter spending several fascinating weeks in Southern 


Spain (Andalusia), visiting the music halls with their flash- 
ing and fascinating dancers, and naturally a visit or two 
to the wine-growing sections, we crossed the Mediterranean 
to Algeria. 

This section of Africa is under the complete rule of 
France and in the large towns we found the stores, hotels 
and transportation quite modern. 

Then came the high light of the entire trip—a journey 
over the Atlas Mountains into the desert! We stayed there 
several days and the sensations which registered would take 
several pages to enumerate. Here’s where the unusual be- 
comes the commonplace. Imagine the thrill of riding camels, 


living in Arab tents, witnessing weird native dances and 
customs ! 


In Sicily, where we went from Tunis, we were surprised 
to see ruins of Greek temples, which, although built in 500 

C., were still in a fair state of preservation. In one town, 
Taormina, our hotel was only a few miles from Mt. Etna, 
and at night when we went out on our balcony we would 
see immense sheets of flame flare up from the volcano. It 
Was quite thrilling, but we were more thrilled to have gotten 


"Mr. Rich liquidated his business, the Star Perfumery Works, 466 
roadway, New York, last February, since when Mr. and Mrs. Rich 
ave been cru; sing in the Mediterranean and _ visiting foreign lands. 

¢ Star company was established by Mr. Rich’s father in 1876. 








ARABIAN 


from this section just a short time before Mt 


away Etna 


erupted, leaving all nearby villages in ruins covering 


the hotel we had been stopping at, 


and 
with ashes! 

I’ve had many samples of exquisitely fragrant perfumes, 
but the odor of the and lemon tree in full blossom 
surpasses anything that the art of the perfumer has brought 
forth. In Sicily, acre after acre is planted with these trees, 
sO you can imagine the exquisiteness of the countryside. 


We then crossed over to Italy, 
and here again found a people loving 
perfumes, but as most of the inhab- 
itants receive small salaries, the sale 
of toilet preparations, etc., is, of 
course, limited. When in Rome, we 
visited St. Peter’s and were fortunate 
enough to be there when Pope Ben- 
edict made one of his few public 
appearances. Here’s an_ incident 
showing his popularity: On the re- 
verse side of our card of admittance 
was printed. “No applause or demon- 
stration allowed,” yet when the Pope 
made his appearance in the Cathedral 
there was a roar of welcome, “Viva 
il Papa,” that continued for minutes 
Really, it reminded me of the 


orange 


noise 


that I’ve heard at the Polo Grounds 
when Babe Ruth knocked out a 
homer with three men on base! 


Venice is to my mind the ideal va- 
cation spot. The gondolas with their 
picturesque trappings, the joy and 
feeling of comfort as vou glide along 
the canals and then a swim over at 
the Lido (a perfect hathing-beach 
facing the Adriatic) all tend to make 
you forget that such a thing as busi- 
ness vexations exist. 

The Italian lakes are charming 

I think two well-known advertising 
Fairbanks’ “Gold Dust Twins” (the 
hotel and town is extraordinary) and 


Ahead.” 


DESERT 


and as for Switzerland, 
phrases will describe it, 
cleanliness of every 
Eastman’s “Picture 


We were in Germany six weeks, carefully studying con- 
ditions and it seems to me that the German industrialists, 
and not the muchly blamed French, were almost entirely 


responsible for the terrible conditions which exist. 

Our stay in France was one of infinite delight and my 
visit to one of the largest perfume factories was an educa- 
tion! How many American perfumers, for instance, would 
go to the following trouble in assuring the cleanliness of 
their glass containers? As the bottles are brought in, they 
are washed with hydrochloric acid, then scoured with a 
mixture of sand and water, then washed out with hot water 
under pressure, then rinsed out with alcohol and inverted 
over tubes through which hot air is forced, and after an hour 
of this drying, the bottles are then ready for filling. All de- 
partments are subject to the same amount of infinite care 

It might interest you to know that a knowledge of all 
languages is not a requisite for a trip through all of these 
countries. Of course it is a decided advantage if you know 
them, but with English and a working idea of French, you 
can travel without any trouble. Here’s a humorous incident 
that happened to me in Spain: I went to a store to get a 
glass of cow’s milk (goat’s milk is almost entirely used), 
but having left my dictionary at the hotel, I could not get 
the woman to understand what I wanted. A sudden in- 
spiration: knowing how to say glass, milk and bull, I asked 
for “a glass of milk from the Senora Toro” (lady bull). 
Well, 


I got the drink and also a gale of laughter! 
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HIGHEST COURT TO HEAR REFILL APPEAL 


The appeal of Prestonettes, Inc., against a judgment ob- 
tained by Francois Coty in what is known as the “re-filling 
case,” is scheduled to be argued before the United States 
Supreme Court at Washington in January. 

The decision of the highest court is expected to settle 
finally the following points raised in the case 

(1) Whether the trade-mark act is an anti-rebottling 
and anti-repacking statute. 
(2) Whether there can be any infringement of a trade- 
mark or any unfair competition unless there is a sale of the 
goods of one manufacturer or vendor as those of another. 

(3) Whether there can be any infringement of a trade- 
mark or any unfair competition unless deception of the public 
is attempted or results 

It will be recalled that Prestonettes, Inc., sold Coty per- 
fume and powder in smaller packages and in forms different 
from those used by Coty. This raised the question whether 
the trade-mark L’Origan, used to designate Coty products, 
can be used by competing companies in the sale of the 
genuine French product in the American market where full 
credit is given to the source of supply. 

Coty contends that the “theory of all of these cases is that 
the unauthorized use of ‘Coca-Cola’ or ‘Ingersoll’ or ‘Hires’ 
is an unauthorized certification to the public that the concern 
whose name or trade-mark is being used has at least some 
measure of responsibility for the genuineness and quality of 
the article offered to the ultimate consumer and that the 
ultimate consumer will rely upon the fidelity and skill of 
the concern whose trade-mark is being used, even though 
such use is made in a qualified manner that does not prevent 
erroneous impressions and trading on the good-will of the 
owner of the trade-mark.” 


Maison Dorin Appeals Arnold Decision 


The order of Judge Julian W. Mack directing Maison 
Dorin, S. A., to cease from selling or offering to sell any 
of the rouges, powders or other cosmetics of Maison Dorin, 
S. A., Paris, France, to Maurice Levy or to any person, firm 
or corporation in the United States other than F. R. Arnold 
& Co., argued in the United States District Court, Southern 
District of New York, December 1 was signed December 11. 
The order has been appealed by Maison Dorin and was 
scheduled to be argued before the United States Circuit 
Court, December 18. 

The order of Judge Mack in addition to preventing sales 
of Dorin products to anyone except F. R. Arnold & Co., 
also enjoined Maison Dorin or its agents from sending out 
notices to the trade to the effect that F. R. Arnold & Co. 
have ceased to be or are not the exclusive importing and 
distributing agents of Maison Dorin, S. A., in the United 
States. 

“Black and White” vs. “Red and White” 


The examiner of Interferences in the United States Patent 
Office has held in a decision applying to the designs of labels 
and the names used thereon that the red and white label of 
the Bullion ‘Chemical Co. used by it upon toilet and phar- 
maceeutical preparations so closely resembles the black and 
white labels of the Plough Chemical Co. as to be liable to 
cause confusion in the minds of the purchasing public and 
former's trade- 


has therefore refused registration for the 


mark 


New Order Against “Ivory” Misbranding 

The Federal Trade Commission has ordered B. Raff & 
Sons, New York City jobbers in jewelry, plated ware and 
toilet sets, to discontinue the alleged misbranding of articles 
offered for sale. The Commission charged that the com- 
pany had variously advertised as “Parisian ivory,” “white 
ivory” and “red ivory” articles which contained no ivory. 
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BIG WORK DONE BY PATENT OFFICE 


The annual report of the Commissioner of Patents, 
Thomas E. Robertson, for the fiscal year 1923, shows that 
during the last two fiscal years the Patent Office received 
an average of 9,000 applications a month, or 216,170 appli- 
cations for patents, trade-marks, prints and labels—over 
5,000 more than in the previous two years. The fees re- 
ceived during the last year amounted to $3,026,486.36, the 
largest amount ever received by the Patent Office in one 
year. A revenue of $241,738.30 was paid into the Treasury 
for the sale of 2,417,383 printed copies of specifications of 
patents, this amount being an increase of $1,200 over the 
previous year. 

The Commissioner states that the 85 additional employees 
authorized for the present fiscal year will help to reduce 
the 71,264 applications on hand awaiting action, but that to 
bring the work up to date within a reasonable time at least 
100 more examiners would be necessary. The need for 
more space is urgently set forth since the report shows that 
every nook and corner of the building is being used: that 
halls unfit for office purposes are being used for technical 
employees and their clerical assistants; and that the build- 
ing, congested as it is now, will be taxed beyond its ca- 
pacity when 85 new employees are added to the force. 


Canada Now in the International Convention 


On September 20, 1923, the Government of Switzerland 
announced the adherence of Canada to the Union of Paris 
of March 20, 1883, for the Protection of Industrial Property, 
revised in Brussels December 14, 1900, and in Washington 
June 2, 1911. The adherence became effective on Sep- 
tember 1. 

This union includes practically all of the principal in- 
dustrial countries of the world. Its primary purpose is to 
guarantee to patentees and trade-mark owners of one country 
the protection of their property in another signatory country 
on the same terms as granted to citizens of that country. 
\n important provision of the convention of 1883 is that 
by which a patentee of one country, on filing his applica- 
. tion for patent in another country of the Union within 12 
months following his original application, is allowed priority 
over other patent applications for the same invention which 
may be filed during that interval. 


Territorial Scope of Trademark Rights 


The United States Circuit Court of Appeals, Second Cir- 
cuit, has held that the adoption of a trade-mark does not 
project the right of protection in advance of the extension 
of trade, but wherever such trade goes, attended by the use 
of the mark, the right of the user to be protected against 
the sale by others of their wares as his wares will be sus- 
tained. However, the owner of a trade-mark may not, like 
the proprieter of a patent, prohibit upon the theory that he 
he has a monopoly. 


Trade Marks are “Intellectual Property” in Italy 


In Italy, the Office of Intellectual Property, which is under 
the Ministry of Industry, Commerce and Labor, will have 
jurisdiction over all patents, trade-marks, designs, models, 
and copyrights, as a result of certain changes in the Italian 
patent laws, principally with reference to duration of @ 
patent, fees payable, and organization of the patent office. 





All Doped 


(Discovered by Frank K. Woodworth) 


Man (in drug store)—“I want some consecrated lye.” 
“You mean concentrated lye.” 


Druggist 
That’s what I camphor. 


“It does notmeg any difference. 
What does it sulfur?” 

“Fifteen scents. [ never cinnamon with so much wit.” 

“Well, I should myrrh-myrrh. Yet I ammonia novice a 
it."-—American Mutual Magazine. 
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HOW MANY MANUFACTURERS TAKE LONG LOOK AHEAD? 


Being an Illuminating Analysis of Mythical Mr. Brown’s Omission to Size 


Up the Essential Ingredients that Make for Either Success or Failure 


By LEROY FAIRMAN, 
New York Merchandising Advertising Expert. 


Despite the fact that the main purpose of doing business 
js to make money, there are a surprising number of manu- 
facturers who don’t know whether they are making any 
The man who doesn’t seem to want to know 
When a cold-eyed 
bookkeeper lays before him a few pages of figures orna- 
mented by red ink, this type of man tries to fool himself by 


money or not 
is by no means an unfamiliar figure 


saying that bookkeepers can prove anything which their 
dispositions and state of digestion may suggest; or that the 
unsatisfactory figures are due to certain business conditions 
which. will right themselves in a month or so, when all will 
be well, and profits certain. 

Very often the bookkeeper is instructed to charge off 
various items to capital investment, or good-will, and the 
damning statistics of the business are juggled into shape 
But if the business doesn’t 
show a profit the facts remain the same, and no amount of 
mathematical hocus pocus will change them. 


more conducive to peace of mind. 


And if a busi- 
ness is not making money right now, the man is riding for 
a fall who cannot prove, by figures that he can borrow 
money on at his bank, that the situation will be different 
next summer or the year after next. 

A long look ahead sometimes discloses, by facts that will 
satisfy even a banker, profits for the future. A business 
can’t be built up and made to pay overnight, and initial 
losses are sometimes inevitable. 
turers do really take a long look ahead? 


But how many manufac- 
How many know, 
when they go into business, where they are going to get off? 


Putting a New Product on the Market 


Let us suppose that Mr. Brown decides to put on the 
market a product which we will call a nose bleach. He 
will put it up in a tube, like the others, and sell it for 50 
cents, the prevailing price. Listen to his conversation, and 
you will hear him call it a 50-cent article—he will even say 
that he “gets 50 cents for it.” 

If it retails for 50 cents, Mr. Brown's price to the jobber 
must be around $4 a dozen. Off that the jobber must get 
his 15 and 2 discounts. Deduct those discounts, and the 
price is $3.33 a dozen, or 2734 cents per tube. So Mr. Brown, 
instead of having a 50-cent article, has a 27-cent article, 
which is a whole lot different. The less he thinks and talks 
about 50 cents, the better off he will be. 

Let us suppose, further, that Mr. Brown finds that his 
nose bleach is to cost him nine cents a tube, inclusive of 
labeling, packing, etc. A nine-cent cost against a 50-cent 
price sounds very velvety, but a nine-cent cost against a 27- 
cent price doesn’t sound so good. As a matter of fact, Mr. 
Brown can’t provide for his overhead, his selling and adver- 
tising cost, and a satisfactory margin of profit, and sell his 
nine-cent nose bleach for 27 cents. It can’t be done! 

But, argues Mr. Brown, there must be some way to do it. 
Fifty cents is the prevailing price for the same size tube of 
Practically the same product. He has had the others anal- 
yzed, and their costs of manufacture must be about the same 


as his. And if the others can be sold at 50 cents retail— 


sold at a profit, as they doubtless are—why can’t his? Of 
course it can, Mr. Brown insists, and goes to it! 

[here are already, let us say, three brands of nose bleach 
on the market; made, respectively, by Smith, Jones and 
Robinson. Smith makes an extensive line of toilet articles, 
some of which earn a big profit, some a small profit, some 
no profit. The nose bleach is one of the no profit items. 
Smith uses it chiefly for free goods deals. It is an old 
product, with considerable good-will, and although there is 
no profit in it, Smith lets it ride, spending no money on ad- 
vertising it, expending next to no sales effort on it, not car- 
ing especially whether it ever makes a cent. His line as a 
whole is highly profitable, why worry about that nose bleach? 


Letting a Good Business Go to Seed 


Jones built up his business before the war, when pro- 


duction costs were not much more than half what they are 


today. He advertised heavily, and made a good dea! of 
money. Now he advertises very little, has cut off all selling 
expense, and merely fills such orders as come in from the 
jobbers with hardly any solicitation. He has cheapened his 
product a little, cut off all the corners, and manages to get 
by with a small margin of profit. He made his when the 
making was good, and goes on doing business because it 
keeps him occupied and he’s too old or too indolent to go 
into anything else. 

Robinson has long ago discovered that he is losing money, 
but is a dreamer of the Micawber type. Just ahead he sees 
certain changes in business conditions which are going to 
make him rich if he can only hang on. Those changes don’t 
happen, and in due time the sheriff will get him. 

These are the facts behind the nose bleach situation. 
This is the market into which friend Brown brings his new 
product. These are the conditions, if he only knew them, 
which account for the 50-cent retail price which he regards 
as sacred, and in which there “must be a profit.” 

So here comes Mr. Brown with a new and unknown prod- 
uct. He has been obliged to invest a large sum in stock, 
machinery and equipment. He has spent a great deal of 
money in experimentation; he has made the costly mistakes 
which every man makes in launching a new enterprise. His 
costs are still higher than those of his more experienced 
competitors. His selling and advertising expense must be 
relatively very high until he gets his product established. 
What are his chances of success? The poor fellow was 
licked before he began. 


Red Nose Really Was Lure, Not Warning 


What started Mr. Brown off on this mad adventure? 
Well, it was this way. He had a red nose; a distressingly, 
offensively red nose. He tried the nose bleaches he saw ad- 
vertised, but none of them had the slightest effect. So he 
began to experiment, and by and by he hit upon just the 
combination of remedial agents which did the trick. At 
least, he thought so. So he tried his marvelous discovery 





516 


mm certain red-nosed friends; whether it did them any good 
or not they thumped him on the back, just to kid him along, 
and told him that he had evolved the most wonderful 
preparation in the history of the world, and that if he'd get 
busy and put it on the market his fortune would be made. 

And Mr. Brown, all swelled up with pride and optimism 
and enthusiasm, determines to do just that thing 

Does he carefully investigate the market and find out 
whether it is saturated with nose bleaches or not? Does he 
take into account the fact that prohibition and the high price 
of bootleg liquor are diminishing the number of red-nosed 
men I extent that the demand for nose bleaches 
is falling off Does he gather statistics to that the 
fact that women have largely discarded corsets and are going 
in for athletics and the simple life is eliminating red noses 
among the fair sex? Does he take into consideration that 
one of the basic ingredients of nose bleaches is becoming 
scarcer every year, and consequently going up in price? 
No: he does not 

But supposing that none of these adverse conditions exist ; 
that there is room in the market for a superior nose bleach, 
and that Mr. Brown is in a position to produce such an 
article 


to such an 


show 


Why Cling to the Ideas of Competitors? 


Why, then, does Mr. Brown fasten on that 50 cent price 
and insist on clinging to it? And why does he assume that 
he must use a tube of the same size as that which his com- 
petitors use? 

He will tell us, no doubt, that the public has become ac- 
customed to a 50 cent price, and will refuse to pay more. 
That a smaller tube for less money, or a bigger tube for 
more money, is out of the question—he couldn't sell ‘em. 
Familiar talk, but not true. 

For the sake of a graphic illustration of the point I am 
trying to make, let us invade, for the moment, another busi- 
held. You will recall that one of the most strenuous 
kicks concerning the high prices of the war period and the 
year following the war, was that made over the increased 
collars. Men had been used to paying 15 cents for 
good collars; some quite worthy brands could be bought at 
two for a quarter. When the price went to 20 and 25 cents 
the aggrieved consumer rose in his wrath and emitted a 
howl of protest. Many wrote to the newspapers about it. 

\nd just at that time along came the Van Heusen collar 
at 50 cents per—and went over with a wallop. 

Why? Because it was a different collar, a better collar, 
a collar which men wanted. They paid the price without a 
murmur 


ness 


cost ol 


Pointers in One’s Wife’s Beauty Closet 


If Mr. Brown had investigated the shelves in the medicine 
closet which are sacred to the beautifying preparations upon 
which the youthful appearance of the wife of his bosom so 
largely depends, he would have found various mysterious 
bottles, jars and tubes whose names were utterly strange 
to him. Upon inquiry, he would have been told just why 
Mrs. Brown bought them—why she couldn't get along with- 
out them And the prices would have staggered him! 

If Mr. Brown had spent an hour in a big drug store, and 
priced the various articles offered as aids to beauty and 
charm, he would have found prices of every sort, running 
up, in some cases, to several dollars. If he had done these 
things, and thought about them to some purpose, it might 
have occurred to him that success in business does not de- 
pend upon what you charge but upon what you give for the 
money. He might further have hit upon the mighty truth 
that people judge quality by price, and had rather pay a 
high price than a low one! 

If Mr. Brown had put his mind to it, no doubt he could 
have greatly improved the quality of his nose bleach. He 
could have made it more efficient. He could have added an 
ingredient that would give it a different color from other 
nose bleaches. He could have made it more fragrant. He 
could have given it a consistency more agreeable in use. 
He could have evolved a more impressive and aristocratic 
name. He could have secured a label that would have made 
all competing products look cheap. All these things he 
should have done before he began to consider the questions 
of price. 

When he did take up the question of price, there would be 
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obvious difficulties to surmount. In endeavoring to over- 
come them, he would have found that while he could not 
make money selling his product at 50 cents for a tube of the 
regular size, he could make money by selling a tube contaip- 
ing more than twice as much for $1. This would have 
given him a real thrill. 

To more than double the quantity of the nose bleach itself 
would cost but a few cents; the additional cost of the 
larger tubes, labels, cartons, etc., would be small. It costs 
no more to fill, cap and pack a large tube than a small one, 

But how about the advertising and selling cost And 
what would be the attitude of the consumer on the big tube 
at twice the prevailing price? 


Consumer Only Real Opposition 


The consumer is the sole and final judge. If Mr. Brown 
had only known it, the consumer was his only competitor, 
He could have placed himself in a position where Smith, 
Jones and Robinson were not competitors at all. The con- 
sumer realizes, or can be made to realize, that no nose bleach 
will do the work in a few days. It is a treatment, and not 
a miracle. He must keep on annointing his proboscis for 
weeks, perhaps for months, before it is properly and perma- 
nently bleached. Why, then, should he be _ indissolubly 
wedded to the 50 cent tube? Why should he be bothered 
to go to the drug store for a tube every week, when here 
is a tube for only one dollar which will last him more than 
two weeks, because it contains more than twice as much? 
Besides, it is a much handsomer package—it looks and sounds 
and smells and feels like quality goods. 

There is no flaw in this psychology. Unless your price is 
utterly out of reason, the public will pay it if they think 
the product is worth it. And, as stated above, a high price 
is interpreted as signifying quality. Clerks always give that 
explanation. Experience almost invariably proves that it is 
a true explanation. 

When we come to the question of sales and advertising 
costs, we enter the realm of pure speculation. No man can 
say, beforehand, whether Mr. Brown would have found it 
harder or easier to market his dollar tube than it would 
have been to market a 50 cent tube. But it is often the case 
that, dollar for dollar, the high priced article is as easily 
sold as the cheaper one—and it’s dollars that count, not 
items of merchandise. Under the imaginary conditions 
which we have created for the mythical Mr. Brown and his 
hypothetical product, it is fair to assume that his selling 
cost for a dollar package would at least have been no 
higher than the selling cost of two 50 cent packages. And 
as a large fraction of the additional net he received on the 
price to the jobber would have been pure velvet, Mr. Brown 
should have made a fine success instead of a dismal failure. 


$13,000,000 Good Will Carried at $1 


Pearce, vice- 
“Good-will, trade 
among the 


Discussing advertising recently Charles S. 
Co., 
etc., are carried 
company’s assets at a valuation of $1, although during th 
last ten years approximately $13,000,000 has been spent 1 
advertising, which has established a tremendous good-wil 
value throughout the world for Palm-olive products. | 
is notable that our sales increased steadily in 1920 ane 
1921, years in which most industries suffered seriously.” It 
1907 sales amounted to $801,000; in 1915, $2,789,000; 1 
1922, $22,377,000, and for the first nine months of 1923 
$19,580,000. 


president of the Palmolive said: 


name, trade-marks, patents, 


Then Somebody Shot the Make-Up Man 
(From a Wisconsin Weekly via New York Mail) 


The Red Cross concert given last night by sixteen 
of our beautiful young ladies was highly appreciated. 
They sang in a charming manner, winning 
the plaudits of the audience, who pronounced 
them the finest group of short horns in the county. 
A few of them were rich brown in color, but the 
majority were spotted red and white. Several of 
the heifers are fine bodied, tight-limbed animals and 
promise to prove good property. 
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HIDDEN DEMONSTRATORS OF TOILETRIES UNFAIR 
BOTH TO ADVERTISER AND CONSUMER? 


Survey in Printers’ Ink Voices Criticisms of the Manufacturers Who 
Supply Free Biased Clerks to Stores and Spend Large Sums on P.Ms. 


By JOHN ALLEN MURPHY 


For several 


al months I have been asking almost every sales 
executive | met what business question interested him the 
most. Oi the two or three hundred men to whom I ad- 
dressed this query, fully 80 per cent of them said they were 
most interested in some phase of competition. They ad- 
mitted that at present their most troublesome burden is 
caused by the aggression or the incorrigibility of some com 
petitor or group of competitors 

Few will deny that business has once again become highly 
competitive. For many years prior to 1914, competition and 
lack of demand for specific products were the biggest ob 
stacles in the markets of most manufacturers. Competition 
abated somewhat during boom periods, but in normal times 
it was the principal cause of insomnia among business men 
During the four years of war and two years of unparalleled 
commercial activity that followed it, competition almost en- 
tirely disappeared as a factor in sales management. There 
was no need for old-fashioned selling. The selling methods 
employed were easy going. Salesmen got out of training 
for dealing with the difficulties of normal selling 

3ut when the depression of 1921 came along, it soon 
aroused the lethargic selling world. Old-fashioned selling 
once more became a necessity. Competition again took the 
center of the stage. Now competition per se is not anything 
to deplore. Competition has always been called the life 
of trade. It keeps business men on their toes. It is one 
of the most powerful motive forces behind progress. 

Unfortunately, though, not all competition is of this con- 
structive kind. When commercial rivalry becomes intense, 
many contestants allow their competition to degenerate into 
unfairness. They sometimes resort to unethical methods. 
They often vilify their rivals, misrepresent their goods, and 
try to “best” them through other unscrupulous means. It 
is a regrettable fact that business men are meeting with 
much competition of this type today. It is only just to 
say that companies that resort to unprincipled methods of 
selling do not. as a rule, deliberately aim to be unfair. 
Sometimes their desperate selling is caused by desperate 
necessity. More often, however, they use questionable ways 
of selling because they lack knowledge of better methods. 
In many cases the sales plan may not be unethical, in itself, 
but it results in unfairness’ because of the demoralizing 
effect that it has on the trade or on the buying of the 
consumer. 

Of all these frenzied selling plans, perhaps the one that 
has made the most headway these last two or three years 
is the “P. M.” or “spiff”’ system. This is particularly the 
tase in the toilet goods field. In that industry the vicious 
P. M. method of promoting sales has been spreading like 
wildfire. But this old system has assumed a new form. 
For the lack of a better term let us call the new form “the 
hidden demonstrator system.” In the old days, manufac- 
turers who wished to win special retail promotion for their 
goods were content to offer clerks a premium or bonus for 
pushing these goods. While this scheme never attained the 
recognition of legitimacy, still many manufacturers used it 
or at least attempted to use it. This old scheme is still used, 


ably reinforced by “hidden demon 


strators monstrators are employees of the man 


ifacturer, bi nsibly they are in the employ of the retail 


merchant. hey are not, as a rule, moved from store to 


store, as are regular demonstrators, but are left perma- 
nently in the service of a certain store. The consumer 


regards them as the merchant’s sales people. She never sus- 


pects that she is being waited on by a person who is paid 
to attempt to divert every call to her employer’s merchandise 
“The hidden demonstrator” system has grown to such pro- 


portions that recently | was assigned to investigate it. Be- 
fore me I have a list of several dozen concerns in the toilet 
goods field, that employ these demonstrators. There are at 
least nine manufacturers who employ them in large numbers. 
‘rom the standpoint of advertising, the effect is that these 
demonstrators do what they can to turn the calls for adver- 
tised brands to the merchandise which they are paid to sell. 
Could competition be more mischievous than this? Can you 
blame advertisers for being up in arms against a system 
that attempts to take their customers from them at the point 
of sale? Several advertisers expressed themselves to me on 
the subject in no uncertain terms. I am going to let the 
president of one of America’s largest toilet goods manu- 
facturers speak for them. For obvious reasons he does not 
care to have his name mentioned. He has given much 
thought to the question. He is typical of the advertiser 
whose business is most harmed by the pernicious activity 
of the over-zealous demonstrator. This man is, therefore, 
in position to speak with authority. 

| asked him to sketch the history of the “hidden demon- 
strator” movement. He replied, “Of course the ‘open’ dem- 
onstrator is an old institution. Demonstrators of that kind 
put in their appearance almost from the time that toilet 
goods were first marketed in a modern way. These demon- 
strators usually worked in the aisle of the store. They 
passed out samples, explained the purpose of the product and 
did what they could to interest people in the goods they 
were introducing. These women were avowed demonstra- 
tors. No one could have possibly mistaken them for the 
store’s saleswomen. 

“As nearly as I can learn, it was about fifteen years ago 
that some manufacturer discovered that his demonstrators 
would be more effective if he could place them behind his 
dealers’ counters. In this position their work as a manu- 
facturer’s representative would be less obvious. They would 
remain demonstrators, to be sure, but in their few location 
they would be able to do a little more straight selling than 
they could in the aisles 

“After demonstrators were put behind the counters, how- 
ever, they gradually lost their identity as demonstrators and 
to all appearances were the merchant’s saleswomen. The 
merchant himself is probably responsible for hastening this 
evolution of the old-time toilet goods demonstrator. Many 
retailers were opposed to letting the manufacturer conduct 
demonstrations in their establishments. They felt that it 
was an annoyance to their customers. They did not object, 
however, to having a manufacturer pay the salary of the 
saleswoman and let. her sell goods for the retailer. This is 
the way that the hidden demonstrator system started. 

“The number of these demonstrators has been increasing 
gradually each year. Everyone in the trade knew that many 
toilet goods manufacturers had a considerable number of 
these demonstrators on their payrolls. We all knew that 
special sales representatives of this type were to be found 
in the toilet goods departments of a good percentage of the 
large department stores of the United States. I do not be- 
lieve, however, that any of us realized to what an extent 
the growth of this system has become a menace to the best 
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interests of the consumer and, I might add, to the welfare 
of the retailer himself. That it had become such a menace 
came forcefully to my attention one day a little over a year 
ago when I was out on a trip. 1 was out in the weather a 
good deal for several hours and as a result my face and 
hands became chapped. I went to the toilet goods depart- 
ment of one of the largest department stores in the Middle 
West to buy a jar of Cream. The girl who waited on 
me said that the store no longer handled this Cream, as it 
had found something better. She immediately offered me 
the ‘something better.’ [ thought it queer that such a well- 
managed store should discontinue handling such a high-class. 
well-advertised product as the cream I asked for. I insisted 
that the clerk must be mistaken, and while doing so I no- 
ticed a pile of the cream down the counter a few feet from 
where we were standing. I called it to the girl’s attention. 
She replied: ‘Oh, we are closing it out. I didn’t know 
that there was any left.’ 

“This performance made me suspicious. I then asked for 
a package of my own product. Again I was told that the 
store was closing out this product also. I happened to see 
a pile of it on the counter, and when I pointed to it the girl 
again said that this article was being discontinued, as the 
store had found a ‘more satisfactory’ brand. I learned, very 
much to my surprise, that my product was harmful, and 
that complaints had been so numerous that the store had 
decided to throw it out. Here the demonstrator showed me 
her own preparation which she personally guaranteed. 

‘After this experience I determined to find out to just 
what extent this sort of vicious substitution was going on 
throughout the country. We conducted an investigation 
and found what we previously suspected, that practically all 
large department stores in the United States that have toilet 
goods departments have hidden demonstrators. In fact, most 
of these departments are ‘manned’—or should I say ‘wom- 
anned’—entirely by hidden demonstrators. I know of one 
department store that has thirty-eight of these demonstrators. 
All of these thirty-eight demonstrators are of course paid 
for by various manufacturers. The only person in the de- 
partment that the store itself pays is the buyer or manager 


of the department. I know of another that has twenty-four 


demonstrators Five or six demonstrators in a store is 


common 

“Of course not all of these demonstrators are vicious in 
their selling methods. Many of them keep the brands they 
are representing foremost in their sales talks. But they do 
nothing to reflect on the integrity of other brands not rep- 
resented by them. Some stores maintain such high ethical 
standards that they do not permit any of these demonstrators 
to reflect on merchandise other than what they are selling. 
But this cannot be said in favor of other stores, even though 
their ethical standards are high. They find it impossible to 
control the actions or the metheds of all their demonstrators. 
They are really dependent on the fairness of the demonstra- 
tor herself. These demonstrators know on which side their 
bread is buttered and naturally they are going to do every- 
thing they can to further the interest of the company that 
pays their salaries. They have a sort of ladies’ agreement 
among themselves to push the goods of all manufacturers 
who have demonstrators in the department and to act shocked 
when a customer asks for something not thus represented. 

“These demonstrators are usually paid a salary of twenty- 
five to thirty dollars a week. In addition to this, they are 
often paid a bonus of from 5 to 10 per cent on their sales 
over a fixed amount. The sales of these girls on a large 
line will run about $150 a week as a minimum. During the 
Christmas buying, sales on a large line will run up to proba- 
bly $500 a week. It is of course only the large-line manu- 
facturer who can afford to use the demonstrator system. 
The manufacturer with a single product, especially if it is a 
comparatively inexpensive product, is not able to sell enough 
merchandise in one week to make the demonstrator system 
profitable. 

“Of course you realize that there is a definite saturation 
point beyond which the demonstration system cannot be 
carried. After a store has all of the saleswomen in its toilet 
goods department that it can possibly stand, it of course 
cannot take on any new demonstrators. Also, it is true that 
the smaller department stores do not offer any opportunity 
to the demonstrator because not enough business can be done 
in a week on any line to justify the heavy expense of a 
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demonstrator. Because of this saturation objection many 
manufacturers who use demonstrators are also giving 
P. Ms. to clerks in stores where they have no demonstrators, 
In fact, the extent to which this P. M. system is growing 
is unbelievable. As a rule the commission offered in this 
way runs from 5 to 10 per cent. In some cases it is even 
larger. 

“A French perfume was brought out some time ago and 
oftered to the consumer in $25 packages. Clerks were of- 
fered 20 per cent, or $5, for selling this package. An efficient 
saleslady in a big store could easily sell two of these pack. 
ages a day and thus make $10 for herself. Her commissions 
on sales of this one article would thus run up to $60 a week. 
The money which saleswomen made in selling this particular 
line was a disorganizing influence because of the dissatis- 
faction of girls who were making only $25 or $30 a week 
as hidden demonstrators, or who were making $7 or $10 a 
week on P. Ms. from other manufacturers. 

“Another evil that is worth mentioning with regard to the 
P. M. system is that the operation of the plan is left in the 
hands of the manufacturer’s salesman covering that par- 
ticular store. He finds out from the girl how much she has 
sold and then pays her in cash. He turns in a slip to the 
manufacturer saying he paid ‘Mary Smith, of such-and-such 
a store, $7 as a P. M. for selling so-and-so.’ This offers a 
terrible temptation to the salesman to be extravagant in his 
expense account. His employer cannot accurately check his 
P. M. disbursements, as naturally there is a lot of guesswork 
in making payments of this kind anyway. 

“Several department stores not only get all of their toilet 
goods saleswomen at the expense of manufacturers, but they 
also insist on these same manufacturers paying counter rental 
for the space their goods occupy. This rental runs from 
$25 to $35 a week. This counter rental plan, however, has 
not spread very far. I know of only a few stores that are 
succeeding in renting their space. The idea, though, follows 
logically on the heels of the demonstrator proposition. As 
soon as a store reaches the saturation point in the number 
of manufacturer’s saleswomen it can accommodate, then it 
naturally starts to charge the manufacturer for counter space 
as well, 

“That briefly sketches the extent of the hidden demon- 
strator system, as it is today practiced in the toilet goods 
business. You naturally want to know what we are going 
to do about it. Frankly, I do not know. You would think 
that it would be easy to arrive at a solution of the difficulty 

“But it isn’t. Those companies that favor the plan claim 
it is a perfectly leeitimate method of selling. Thev admit 
that their demonstrators have no right to misrepresent com- 
peting brands that customers ask for. They say that their 
demonstrators have explicit instructions to attend to their 
own knittine and to leave the other fellow’s goods and his 
reputation alone. Where breaches of this policy are brought 
to their attention, they promise to reprimand the demon- 
strator, but the desire of the demonstrator to earn her bonus 
is likely to cause her to disregard instructions. 

“Personally I do not think the system will stand publicity 
The intentions of the manufacturer may be the best and the 
retailer may have only the welfare of his customers in mind. 
but just the same, if you put a demonstrator in a store, pay 
her salary, and give her a bonus for special performance, tt 
is only natural to expect her to serve the source from whence 
comes her income. She may be the most honest person in 
the world and yet she is bound to try to sell the product 
that will put the most money in her pay envelope rather than 
the product for which her customer may have asked. 

“T don’t believe the svstem is fair to the consumer. Peo- 
ple who patronize a store, expect that the store is sincere 
in trvine to offer them the best goods for the money. The 
public certainly expects the salespeople to be impartial and 
unprejudiced and to be disposed to give people what they ask 
for, at least so far as the store is able. Here is the way 
this often works out. A customer will ask for a product in 
a 35-cent size. Instead the demonstrator will show a 75-cent 
size of the product asked for and will show her own product 
in the size the buyer wants. That is the height of unfairness. 

“The system is manifestly unfair to the advertiser who 
does not sponsor hidden demonstrators. Take our own casé. 
I am investing more than a half-million dollars in advertis- 
ine to send customers to our dealers. Haven’t we a right to 
expect these dealers to co-operate with us? Certainly after 
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at least agreeing to handle our goods, are they treating us 
fairly when they foster a selling system in their. stores that 
aims to divert our customers to competitors? It is not a tase 
of mere substitution. I would not object so strenuously to 
that. It is up to us to make our advertising so strong that 
demand will be insistent enough to break through a wall of 
mere substitution. But under the demonstrator system, de- 
mand hasn’t a chance. As I said before, in many cases, if 
mere substitution is not sufficient to block demand, the 
demonstrator sees fit to misrepresent the product that is be- 
ing asked for. 

“The system is particularly unjust in our case, because 
yur advertising has created an entirely new class of business 
for the retailers of this country—a business that they did 
not get before the days of our advertising. All we ask for 
is that our advertising be given a chance. We know from 
experience that it will do its work if it is given an oppor 
tunty to function. There are, of course, many other toilet 
goods mz unufacturers in our position. They advertise gen- 
erously. They create millions of dollars’ worth of business 
annually for retailers. They have a right to expect retailers 
to accept this business, without permitting a system that mis- 
represents and injures the donors. 

“Perhaps the worst indictment of the hidden demonstrator 
system as it is at present operated, is that it works an in- 
iustice on small toilet goods dealers of whom there are some 
thing more than 50,000 in the country. And in working an 
njustice on this large group of merchants, it is reacting 
harmfully on the very manufacturers who sponsor the sys 
tem. Let me explain. As I have already intimated, most 
of the manufacturers o employ large numbers of hidden 
demonstrators do very little, 1f any, advertising. Some of 
them boast that their present method of selling is so efficient 
that they do not have to advertise. They are putting the 
money into demonstrators that they would put into adver 
tising. Let us suppose a company has 200 demonstrators, 
costing. say, thirty-five dollars a week each. That runs the 
total cost of these special representatives up to $7,000 a w eek 


When we add to that the P. Ms. given in stores where there 
are no demonstrators, and also add the incidental expenses 
of maintaining the system, we find the manufacturer is dis 
bursing $10,000 a week. If that were put into advertising, 
it would provide a $500,000 appropriation or enough to ad- 
vertise a product nationally in a fairly thorough way. 

“Of course the manufacturers contend that they are spend- 
ing this money in a way that for them is just as resultful 
as if it were put into advertising. But the answer to this, 
granting for the time being the effectiveness of the expendi- 
ture, is that the money is spent solely for the one of a 
few large stores. Nothing at all or very little is being done 
for the 50,000 small dealers. The demonstrator-manufacturer 
is spending all or most of his money to create business for 
less than 1 per cent of the total number of toilet-goods 
dealers in this country If these manufacturers could see 
what they are doing from this angle, I think they would 
soon discard hidden demonstrators in favor of advertising 
vhich really creates business instead of taking it away from 
someone else, as the demonstrator system does in so many 

stances.” 

This manufacturer sums up the case so completely that 
little need be added to his remarks. It is the consensus of 
the most level-headed merchandising opinion that paying 
“spiffs’ or “P. Ms.” or allowing a bonus for the sale of 
special goods, maintaining hidden demonstrators in a store 
or in any other way giving retail salespeople extra com- 
pensation for pushjng particular merchandise, to the neglect 
of equally good or better merchandise, is an intolerably 
mischievous custom that should be discouraged by manufac 
turers at every opportunity. There is nothing illegal about 
iny of ™ se methods per se, but in being employed they are 
so likely to be misused that the sponsors of them are likely 
to find caduesiins liable, under the laws of unfair competi- 
tion. Printers’ Ink, in an early number, also will print an 
article from its Washington correspondent which threshes out 
this whole question, particularly as to the attitude of the 
lederal Trade Commission on it 


TRUTH ABOUT RIGHT TO DECLINE TO SELL GOODS 


CARL WEEKS, President of the Armand Co., Des Moines, Sets Forth 


How His Attitude Toward Price Maintenance Is Proving a Success. 


Advertising Fortnightly in a recent issue comments on a 
letter sent by Carl Weeks, president of the Armand Co., 
Des Moines, Iowa, “To All Armand Salesmen,” and prints 
the letter in full. Fortnightly sums up the situation as 
follows : 


“The trouble with most manufacturers, in connection with 
efforts to prevent price-cutting on the part of retailers, lies 
in the fact that they yield to the very human desire to eat 
their cake and have it at the same time. They wish to main- 
tain resale prices, but at the same time they are not willing 
to forego the big orders which are obviously placed for the 
sake of a discount which will warrant a cut price. 

“They cannot resist the temptation to take these orders, 
and then see if some method cannot be devised to maintain 
resale prices without running into legal entanglements. 
This leads direct to a system of boycotts and blacklists, or 
conspiracies in restraint of trade, and sooner or later the 
manufacturer is likely to find himself involved in court pro- 
cedure, or entertaining an investigator from the Federal 
Trade Commission. 

“The letter to the salesmen of the Armand Co. is of con- 
siderable interest, both for the sake of the clear-cut policy 
described and as an object lesson. Most manufacturers are 
reluctant to admit that when their merchandise once leaves 
their hands by outright purchase they can exercise no fur- 
ther control over it. Yet, as Mr. Weeks clearly states, that 
is the law of the land, and it is extremely difficult to main- 
tain any lawful and effective check on price-cutting unless 
it is realized. 


“The right ‘> decline to sell is *¢rfectly clear, when tt 
stands alone. The difficulties arise when manufacturers at- 
tempt to use thés right merely as a camouflage for restraint 


of trade. The right to refuse to sell must be exercised in 
good faith, if it is exercised at all, and it is not usually 


possible to refuse the big orders and fill them at the same 
time.” 


Some of the Strong Points in the Weeks Letter 


In his letter to the Armand salesmen President Weeks 
hits out right from the shoulder in clear, terse and vigorous 
language. He says in part: 


“You realize as fully as we do that if we were to cut 
loose from our present sales methods and sell cutters, 
brokers, scalpers, dime stores, whole dry goods houses and 
all wholesale druggists, within twelve months your job 
wouldn't be worth a willow whistle. 


“You have one and all been taught and trained in the 
\rmand merchandising policy. I believe you know it, and 
I feel that you are with us heart and soul in defense of it. 
We stand up and defend it before the world because we 
believe it is right. 


“Every once in a while a situation arises where an Ar- 
mand salesman must make truth, right and justice his de- 
fense for this house’s course. If you are apologetic in 
defending the Armand course, or if you do not believe in 
the Armand policy, you should get out. If you believe in 
it, and feel that when you talk it all the forces for good 
in the universe are on your side, then stand up and talk it 
with the power of your manhood. For instance, remember 
to tell your trade frankly and forcefully that this house does 
not pay any attention to nor answer any correspondence 
that pertains to resale prices, the basis for this being that 
once the merchandise leaves our hands we have no control 
over it. All on earth we can do is to decline to sell, and 
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in declining to sell, it is our custom to give no reason. 
“We cannot be disturbed by threats because either we 
have been in the right in seeking to conduct our business 
so that it would be of benefit to the individual retail drug- 
gist, or we have been mistaken. I had but one thought in 
mind in pricing Armand originally, and through peace and 
war that price has never changed— and $8 a dozen, a 
of a dozen free. The thought I had was, ‘Will this 
price to the single, one-dozen buyer give him an adequate 
return on his investment of time, interest and money?’ I 
had no thought then and have no big thought today of the 
large buyer. I would rather have a hundred buyers of one 
doze than one buyer of a hundred dozen. I would 
rather sell one man a dozen Armand to sell in his 
than to sell another man a million dollars’ worth 
to he spl | others. 
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ciple. We ourselves are the only ones who can permanently 
injure it. We may make mistakes in the handling of this 
business. If we do, they are made with good intentions. 
At times we may temporarily offend some good and try 
That 


tentional as most of our acts are, they are truly done in the 
customer’s long-run interest. Your job is to stand up and 
state the truth about the Armand policy, remembering that 
‘above all things truth beareth away the victory.’ 

“Do not be frightened by or fear evil from any retailer. 

Remember your obligation to the retailer 

Show your appreciation of it. Under no circum. 
proclaim what Armand has done for the retailer 
under every circumstance proclaim what the retailer has 


customer man always helps us right the wrong, Ip. 


Vever 


reel 


stances 
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LIPSTICKS FOR ‘PEACHES’ CARRY THE FRUIT TASTE 


Newspaper Inquisitor Finds Out that Lips of My Lady May Convey 


Appropriate Flavors, as Well as Colors, in Aiding Her Beautification 


the New York Herald and Reprinted in Many Other 


Journals Throughout the Country.) 


Lipsticks in cherry, strawberry, pomegranate and peach 
flavors are now being reduced from fancy to fact in New 
York laboratories where chemists concoct, in a state of per- 
petual fragrance, the myriad powders, pastes and perfumes 
which make the girlhood of 1923 even more alluring than it 
naturally is 

The 


at as a 


sensible and in no way to be whiffed 
1924, say the They 
propose to give a literal meaning to poets’ whimsies. There 


thing is easy, 


consummation of chemists. 


really will be cherryripe lips, and when a young man wants 
a kiss with a definite flavor he will not, necessarily, have to 
buy it wrapped in paper, in a candy store. 

In days to come Caruso’s famous song “Loila With 
Lips Like Crimson Berries” and Austin Dobson’s verse 
about “The red pomegranite of thy perfect mouth” will not 
be mere figures of speech. The recipe for nectar, which 
the ice cream soda makers stole from the gods on Olym- 
pus may go into the lipstick; and as for slang, well, “give 
him the raspberry” may take on a new significance, and 
a youth’s characterization of a girl as a “peach” may have 
its implications. 

It is assumed that the flavors will be limited in variety 
to the few mentioned. Lemon, ginger, lime, cinnamon and 
chocolate are not contemplated, and whatever the flavor, 
lips will remain scarlet, crimson or some other graduation 
of red. Many shades are sold now, and some girls use two 
shades, one with more yellow in it for night use because of 
the effect of electric light. 

The lipstick is gallantly defended by W. G. Ungerer of 
Ungerer & Co., and L. S. Levy, editor of THe AMERICAN 
PERFUMER, along with all cosmetics. It is contended that 
because the girls make up just so, with their hair all ar- 
ranged and skin and eyebrows at artistic perfection, they 
tend to discourage familiarity because they dread getting 
mussed up. .Repair work is too extensive, 

Estimating that at any moment 2,000,000 lipsticks are in 
motion, that laid end to end they would reach from here 
to Fairhaven, Ohio, and that their use increases directly 
in proportion to the fall of the German mark, Mr. Levy 


points out that the modern girl is going back to nature and 


co-operating with nature. A lipstick varies in price from 


10 cents to $1 


employment is universal, cosmetics, he insists, 


and lasts the average girl one month. Al- 
though their 
are ridiculously cheap in that the cost per capital, including 
tooth paste used by men, and shaving powders, is within 
$1 a year in America. 

Mr. Ungerer points out that the ingredients of cosmetics 

zinc oxide, lanolin, butter—are all regarded with 
favor by the medical profession. Does not shoe polish 
protect leather? Why should not the lipstick, not s 
dissimilar, protect lips? It is also said to soften them 

Incidentally, Edward J. Brennan, Martin Flannery, P. J 
O’Neill and Sidney Hutchins, traffic officers in Lafayette 
street and Broadway, decry the tendency of girls in auto- 
mobiles to use lipsticks while driving. The girl can’t watch 
the road while she looks in the mirror, male drivers can’t 
give the road their complete attention because of the dis- 
traction of her face, and the same thing tends to confuse 
the traffic officer’s signals. 


cocoa 


SEEKING PERFUME IN PRECIOUS STONES 

News from Switzerland suggests that possibly some of 
the stories of the mysteries of Cleopatra’s toiletries and her 
beverages of liquified pearls may be explained. A savant 
reports having discovered that a new but costly source of 
odors has been found, but this despatch from Geneva 1s 
now our only information : 

Geneva, Dec. 15.—The perfume of precious stones was dis- 
cussed in a lecture here yesterday by the French jewel ex- 
pert, E. de Henselaer. Some stones, such as the emerald, 
he said, have been shown by experiments to give a pleasant 
subtle scent when reduced to powder, whole others, among 
them diamonds, have a disagreeable odor. The expert averred 
that jewels influence the temperament and sentiments of those 
who wear them, some stones possessing a soothing effect, 
while others irritate. He added: : 

“Many precious stones mentioned in the Bible are little 
known today, while the ancients, although they often men- 
tioned diamonds and emeralds, were really ignorant of them 
in their present form.” 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


New York Perfumery, Soap and Allied Industries Association’s Officers for the Year 1924 


F. J. M. MILEs, Victor VivAubou, 
President Vice-President 


NEW YORK ALLIES ELECT OLD OFFICERS 


Perfumery, Soap and Allied Industries of New York re- 
elected all of the old officers at the meeting and dinner De 
cember 6 at Thum’s Bowling Academy. The affair was an 
innovation in the activities of the club and after a beef 
steak dinner the members adjourned to the bowling alleys 
and were divided into groups for bowling. The feature 
proved to be very enjoyable, and much credit is due to A. F. 
Kammer, of the Carr-Lowrey Glass Co., who was in charge 
of the affair. The meeting was well attended and thers 
was a splendid spirit of “get together.” As a result every- 
one had an unusually good time and many good records were 
established on the alleys. First prize, however, was awarded 
to W. A. Bridgman, of Innis, Speiden & Co., who turned in 
a score of 209. A. F. Kammer, of the Carr-Lowrey Glass 
Co. took second prize, with a score of 190 \ similar 
meeting is planned for early in the new year. 

The officers elected are: F. J. M. Miles, president; Victor 
Vivaudou, vice-president; Chas. Fishbeck, treasurer; Karl 
Voss, secretary. The board of governors is composed of 
Edwin Sefton, A. F. Kammer, William H. Green, Dr 
Maurice Aisen, William E. Swindell, Fred H. Ungerer, 
Charles M. Boscowitz, W. T. Campbell, W. L. Schultz, with 
the officers ex-officio members. 


CHARLES FISHBECK, KARL Voss, 


Treasurer Secretary 


CHICAGO ALLIES HOLD BANQUET 


The annual banquet and installation of officers of the Chi- 


cago Perfume, Soap & Extract Association was held at the 


ac 
Thursday, December 13. The 


Drake Hotel in that city, 
Drake management seemed to take more than the usual in- 
terest in providing the members and their wives with “good 


} 


things to eat.” The main ballroom was laid out with tables 


in cabaret fashion, six at a table, leaving the center of the 
1 


room for dancing, and all through dinner there was danc- 


ing and entertainment. Over 200 attended and stayed until 
the wee hours of the morning. 

Che business of the evening was conducted in as short a 
manner as possible. Retiring President Briggs introduced, 
in a very few words, the incoming President, Mr. H. G. 
Baldwin, the vice-president, J. O. De Lorme, and secretary 
and treasurer, W. L. Filmer. It had been decided that any 
speech maker would be summarily dismissed, and to the 
great relief of all concerned, the officers bowed, smiled 
sweetly and retired to their seats. 

Many unusual features added considerably to the pleasure 
of the evening. Extravagant paper hats, balloons in their 
common forms and also in fancy shapes of elephants, 
camels, and other animals, played a conspicuous part in the 


Chicago Perfumery, Soap and Extract Association’s Officers Elected for the New Year 


H. G. Batpwin, 
President 


JosepH O. De Lore, 
Vice-President 


W. L. Fiver, 


Secretary 
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pleasures. The souvenir given to the ladies 
handsome Hudnut gold plated compact. 

The work of the retiring officers was recognized by the 
members in their presenting to the retiring president, George 
A. Briggs, a very handsome pair of silver candlesticks. 

The entertainment committee, headed by its worthy Chair- 
man, Clarence Morgan, was complimented on every side for 
quality, quantity and atmosphere. 

Outside of the Drake the flock of automobiles to take 
care of the members would remind one of the Metropolitan 
Opera House. It looked very much as though the Chicago 
perfume, soap and extract makers were getting their share 
of the good things in life 

A feature of the election meeting on December 12 was a 
motion picture, supplied by courtesy of the Illinois Glass 
Company, showing the processes involved in the manufac- 
ture of bottles, corks and cartons. The contest for the presi- 
dency was very exciting, Mr. Baldwin winning 20 to 19 
from D. M. Clark of the Franco American Hygienic Co. 


A. M. T. A. ACTS ON PROPOSED NEW LAWS 


At a recent meeting of the Executive Board of the Ameri- 
can Manufacturers of Toilet Articles, held in this city, strong 
resolutions were adopted in favor of the so-called Mellon 
plan for tax reduction and in opposition to the proposed 
bnus for soldiers and sailors in the late world war. Copies 
were ordered sent to the Washington legislators. 

Another resolution called for the repeal of the surtax of 
50 per cent of the cost of all Pullman seats and sleeping 
berths, which impost was declared to be no longer needed as 
a war measure, besides being a heavy burden upon the com 
merce of the country 

Other resolutions vigorously opposed Representative 
Crampton’s bill to make an independent bureau of the Pro- 
hibition Unit. It was declared that the elimination of the 
supervision by the Commissioner of Internal Revenue of the 
Prohibition Unit would remove a great safeguard against 
drastic regulation at the hands of the Prohibition Commis 
sioner. 


was a very 


Chemical Salesmen Plan Big Christmas Party 


Final plans for a Christmas party to be held December 27 
at the Builders’ Club, this city, have been made by the Sales- 
men’s Association of the American Chemical Industry. There 
will be a Santa Claus who will have a handsome gift for 
each one present, ten acts of excellent vaudeville, and a good 
dinner. Only members whose dues are paid are eligible for 
the party. New members admitted to the association include 
David Trumpeer, Edward S. Burke, Ray P. MacNair and 
William E. Tufts. 


Druachems Hold Annual Frolic 


The Druachem Club held its annual frolic at the Hotel 
Brevoort, New York City, on November 27, when about 200 
members, guests and friends gathered for an evening of in- 
formal gaiety. There were no speeches whatever and the 
entertainment was provided by professional entertainers, 
among whom were many charming girls. The complete suc- 
cess of the affair was due largely to the efforts of the enter- 
tainment committee, which was made up of B. M. Spencer, 
B. J. Gogarty, George P. Huisking and P. C. Magnus. 


Exhibitors at the Boston N. A. R. D. Show 


Following is a list of some of the exhibitors at the Drug 
Show given in Boston recently in connection with the con- 
vention of the National Association of Retail Druggists: 
Abbott Laboratories, Armand Co., Armour Soap Works, 
Cambridge Paper Box Co., Colgate & Co., Dennison Manu- 
facturing Co., DeVilbiss Manufacturing Co., E. E. Dickin- 
son Co., Eastern Drug Co., Emerson Drug Co., Illinois Glass 
Co., Frederick F. Ingram Co., Kolynos Co., Lady Esther 
Co., Lambert Pharmacal Co., Melba Manufacturing Co., 
Ernest Monnier, Inc. 


Association for Advancement of Science 


The American Association for the Advancement of 
Science will meet in Cincinnati the last week in December. 
The local A. C. S. section will co-operate with the chemistry 
division of the A. A. A. S, in holding an intersectional 
meeting on Friday and Saturday, December 28 and 29. 
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i 
SYNTHETIC ASSOCIATION MEETS 

Synthetic Organic Chemical Manufacturers’ Association 
held its annual meeting at the Hotel Commodore December 
14. The speakers included Francis P. Garvan, president of 
the Chemical Inc.; Major-General Amos A. 
Fries and Dr. Wilder D. Bancroft. A paper by Col. J. J, 
McMullen on “Patents in Relation to the Chemical Indus- 
try’ was read. 

The follows: President, Dr. 
Charles H. Herty; treasurer, Dr. F. P. Summers; board of 
governors, Charles H. Herty, ex-officio; dyestuffs section, 
\ugust Merz, vice-president; F. P. Summers, C. N. Turner, 
G. H. Whaley, A. J. Farmer; crudes and intermediates sec. 
tion, S. W. Wilder, vice-president; W. F. Harrington, W. S. 
Weeks, R. N. Wallach; fine organic and medicinal chemicals 
section, G, F. Richmond, vice-president; A. S. Burdick 
k. E. Dorland; special chemicals section, P. S. Rigney, vice 
president; G. H. Roll. 


OFFICIAL AGRICULTURAL CHEMISTS 


Che thirty-ninth annual .convention of the Association of 
Official Agricultural Chemists, held at the Raleigh Hotel, 
Washington, November 19-21, was the best of the series in 
attendance and value of the proceedings. It was opened 
with addresses by Harvey W. Wiley and Secretary of 
\griculture Wallace. A. J. Patten, of Michigan, president 
of the association, in his annual address discussed colloid 
chemistry and outlined the part it will play in the soil 
chemistry of the future 

The following new officers were elected: President, R. E. 
Doolittle, Chicago; vice-president, C. A. Browne, chief of 
the Bureau of Chemistry; secretary-treasurer, W. W. Skin- 
ier, assistant chief of the bureau, executive committee, E, M. 
Bailey, of the Agricultural Experiment Station, New Haven, 
Conn., and C, P. Dunbar, of the Bureau of Chemistry. 

On the subject of “Flavoring Extracts,” which was down 
on program for a report, W. W. Skinner, who has been 
following the subject closely and whose previous reports 
have been valuable, decided that the year’s developments 
did not warrant taking up the time of the association. 

The list of reports of referees, papers and discussions is 
too lengthy for use at this time. Some of the outstanding 
features were “Water,” J. W. Sale; “Saccharine 
Products,” H. S. Paine; “Fats and Oils,” G. S. Jamieson; 
“Spices,” A. E. Paul; “Metals in Foods,” W. F. Clarke; 
Revision of the United States Pharmacopoeia, L. F. Kebler. 

\ new referee on drugs was selected in the person of 
\rthur E. Paul, Chicago. He will name associate referees 
on various drug subjects 


N. W. D. A. Committee Chairman Named 


George Barret Moxley, president of the National Whole- 
sale Druggists’ Associaticn, has appointed committee chair- 
men for the new year, including the following: Credits and 
Collections, Charles W. Whittlesey, New Haven, Conn; 
Fire Insurance, Cari F. G. Meyer, St. Louis; Legislation, 
C, Mahlon Kline, Philadelphia; Membership, C. J. Dewoody, 
Dallas, Tex.; Prize Essay, L. J. Bertoli, Chicago; Pro- 
prietary Medicines, Henry D. Faxon, Kansas City; Quality 
of Medicinal Products, J. L. Hopkins, New York; Salesmen 
and Selling Methods, George B. Evans, Albany; Trade 
Marks, William McKinney, New York; Special Committee 
on Prohibition Problems, chairman, William J. Schieffelin, 
New York; C. Mahlon Kline, Philadelphia; James W. Mor- 
risson, Chicago; R. S. Kelly, Pittsburgh; A. H. Van 
Gorder, Cleveland. ; 


Foundation, 


officers elected were as 


Chemical Engineers Elect Dr. Reese 


Henry Howard, of Cleveland, president of the American 
Institute of Chemical Engineers, at its convention in Wash- 
ington, December 6, praised the work of the Chemical Divi 
sion of the Department of Commerce and its head, C. C 


Concannon. Standardization and other pertinent subjects 
were discussed. The following officers were elected: Prest- 


(Continued on Page 542) 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Since our November report Gordon M. Day, president; 


Thomas J. Hickey, attorney and executive 


other officers and committeemen of the 
\anufacturers’ Association of the United States 
active as customary in looking out tor the interests of the in- 


Richard H. Bond, vice-president 


dustry and the members. 


and chairman of the legislative committee, has been busy 
rnst- Wood 
and other bills that are menacing to the welfat 


preparing tor the fight in Congress against the 


legitimate users of industrial alcohol 


} 


Two official bulletins have been issued 


ing an important notice to persons who hi 


1 


their 1924 permits and the other in relation t 


1 in West Virginia 


WEST VIRGINIA PROHIBITION LAW 
(Continued from Page 510) 


in regulation four, must pay a fee of $2.00 for each permit. 
In all cases the permit holder must purchase only from hold 
ers of State permits authorizing such sales in this state and 
sell only to holders of State permits 

4. A Few Don'ts Don't write the Commissioner that 
you are not a “liquor dealer”; that you hold a Federal per- 
mit; that your alcohol is completely denatured; that you are 
a non-resident and do not sell in West Virginia; that sales 
accepted at point of shipment outside the ‘state are not af 
fected by the law; that the law interferes with interstate com 
merce; that your attorney has advised you that permit is not 
necessary; that you do not intend your products to be used 
as beverages; that it is impossible for anyone to become in- 
toxicated on your preparation; submit an argument against 
the propriety and justice of the law. All of which takes 
your time and the Commissioner’s and in no way changes the 
law. 

5. Rules and Regulations: Rules and regulations covering 
the whole subject matter are furnished you so that a careful 
study of same makes it plain to everyone just what is re- 
quired of dealers in alcoholic preparations in this state. 
These regulations and application blanks are furnished free 
upon request. 

6. Prompt Compliance Respectfully Requested: Every 
good citizen is interested in the suppression of the widespread 
and growing use of these alcoholic preparations as intoxi- 
cants, and it is the earnest desire of the Commissioner, in the 
enforcement of this law, to avoid all harsh and unnecessary 
restrictions consistent with the control of this new form of 
perpetuating the alcoholic habit. The co-operation of every 
dealer, whether wholesale or retail, is requested in support 
of this law, to the end that all legitimate and necessary 
alcoholic preparations may be handled, and every effort made 
to inform our citizens of its requirements. 

It is the determination of the Commissioner to enforce it 
effectively and impartially from this time. 
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l ALCOH( 


STED AS Lrovuors,’ THE SALE OF 


IRES A PERMIT IN WEST VIRGINIA 


comprises articles having a 


authorized by permit to 
DEALERS 

ledict nt S. Wampole’s Cod I 

formula ) ranklin’s Cod Liver Oil All bran 
rnets, and a numb bl 

as intoxicants 

Ponics and Cordial All Tonics and Cordials cont 
6 per cent of alcoho! by volume All uncor 
unpasteuri 


other patent medicines cap 


and unsterilized fruit juices 

i ilet Waters, containing over 50 per cent of al 
vy volume (All Toilet Waters should be made from a spe 
tally denatured alcohol.) 

4. Hair Tonics containing over 50 per cent of alcohol 

Nume. (All Hair Tonics should be made from a specially 
lenatured alcohol. ) 

5. Eatracts 
ohol by volume. 
alcohol by volume 
cohol by volume 

6. Denatured Alcohol, used for scientific and mechancial 
purposes. 


Lemon, containing above 50 per cent of al 
Vanilla containing above 40 per cent of 
Orange containing any amount ot al- 


By THE DruG TRADE ONLY 


Sterno Canned Heat (new formula); Lightning Hot 
Drops; Sweet Spirits Nitre; All Rubbing Alcohols; Pure 
grain alcohol and wine as limited by law. 

\LCOHOLIC PREPARATIONS ListTED As “Liquors,” THE SALE 
or WHICH Is PROHIBITED IN THIS STATE 

The following list, on account of the general abuse of the 
preparations, are classed as beverages and their sale for- 
bidden 

Jamaica Ginger, Tinctures of Orange Peel, Sweet Anise, 
Extract Juniper, Elixir Grippo, Beef, Iron and Wine, Lyko, 
Imitation Extracts of Blackberry, Apple and Grape, and like 
preparations used as intoxicating beverages. 


READ CAREFULLY 
1. The foregoing list, while not a complete or final one, 
fully illustrates the third class of liquors defined in Section 
One of the law, as “all liquids, mixtures and preparations, 
whether patented or not which will produce intoxication.” 
and is given in response to the demand for a more definite 
ruling as to the alcoholic preparations held by this depart- 
ment to be “liquors” and is subject to revision as made nec- 

essary by actual test from time to time. 


2. All dealers, who do not desire to handle above listed 


preparations, but wish to dispose of stock on hand, may do so 
by continuing permits for necessary period. 

3. Preparations barred from sale in this state on account 
of their abuse as beverages, may be modified in formula so 
as to remove this objectionable feature, and thereby be ad- 
mitted to sale under permit. ; 


4. New alcoholic preparations should be submitted to the 
department for analysis and classification before offered for 
sale. 


5. All druggists must hold permits. W. G. Brown, 


State Commissioner of Prohibition. 
Dated Dec. 10, 1923. 
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MANUFACTURE OF CONCENTRATED CASSINA EXTRACT* 


By J. W. SALE and J. B. WILSON 
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e cured cassina leaves were 


ing menstruums (1) 5 per 
mixture, 


extracts obtained 


alc hie 
hot \v I Of the 


1, (3) glycerin-water 


the leaves in boiling water was unquestionably 


macerating 


the best Other hot water extracts were then made and 
the entrated (1) by 
over open flame, ( 1 steam 
(3) by evaporation under reduced pressure 
and (4) by evaporation on steam bath. 

Of the several which were tested the one de- 
scribed below appeared to be the most practicable and eco- 
nomical and to produce the best flavor Carbonated bev- 
erages and ice cream made with the concentrated flavor re- 


ceived the approval of a number of tasters 


boiling 
kettle, 
mm. ) 


resulting solutions were con 
1 2) by boiling in a jacketed 


(70-80 


processes 


Process of Manufacture 


(For 1 gallon of concentrated cassina extract which is 
to be diluted from 1 part to about 125 parts in the finished 
beverage. ) 

Place 6 gallons of water in a steam-jacketed kettle, heat 
to boiling and add 8 pounds of cured cassina leaves. Boil 
for 5 minutes. As the liquid foams vigorously, the boiling 
should be carefully controlled. Strain the hot mixture 
through a cheesecloth bag and allow it to drain for a few 
minutes. Do not squeeze the bag. The quantity of liquid 
obtained (solution No. 1) is relatively small because of the 


Beverage Laboratory, Bureau 


Agriculture 


*Contribution from Water and 
Chemistry, United States Department of 
1The Spice Mill, Vol. 46. No. 3, page 572, March, 1923, 
and Coffee Trade Journal, Vel. 44, N 3, pages 348 and 422 


and Tea 


gall 
exhausted leaves rem 
5 nutes, 
ind allow rain. The cheesecloth 
1 whi raining \bout 6.60 gall 
"] olution No. 2. The 
large because in thi 
1 re extracted. TI 
now deprived of enough of 
Place solution 
add to it a new 
Boil 5 minutes, str 
not squeeze the | 
No. 3) 


may be 


portion « t 6 


strain tl 


ye discarded 
boiling, and 

1 cassina leaves 
ind drain Do 

if liquid (solution 


exhausted 


ag 
will be ob- 
reserved f r 


leaves 
irtl 
M 


mixture 


1eT 


and 3 and 


lume of 6 


ix solution Nos. |] 


oncentrate the resulting 
pints by boiling in the 
jacketed he liquid obtained will represent a con- 
centration of abot 8 to 1 Cool the concentrated liquid 
f 95 per cent ethyl alcohol and as much 


} 
steam- 


and add 1 pints 
water as 15 


extract 


necessary to make | gallon of finished cassina 


Properties of the Finished Extract 


wholly natural 

and stimulating ingredients, 

al components of the 
nufactured by this process had the 


Color, black; 


rated extract is a product. 
as well as 
cured cassina 
chemical properties 
poured readily; density, 1.09 at 26° 

17.8 per cent (by volume); caffeine 
total solids, 25.6 per cent (dried at 

cent; strength, each fluid ounce 

ive matter from 2 ounces of cassina 


to flavor 17 half-pint bottles of 


Method of Using Finished Extract 


; } +] 


a bottlers’ sirup or a fountain sirup 
ntrated extract to 
sirup of 32° Baumé. As citric 
flavor, it is recommended that 2 
‘ ic acid solution containing 1 ounce of 
id crystals be added to the sirup also. Other 
armless acids free from impurities ordinarily employed in 
} facture of bottled sodas may be used in place of 
ic acid It ph acid is used, a cassina phos- 
sirup will be produced. Add one ounce, or slightly 
more if desired, of the cassina sirup to each half-pint bottle 
or to each 5-fluid-ounce glass, and fill with cold carbonated 
When ready for consumption, the beverage made in 
this manner is dark brown, foams vigorously when poured, 
and lelightful and aroma, For the manufac- 
ture of ice cream, one tablespoonful of the extract may be 
added _ to three quarts of ice cream stock, or the 
cassina sirup may be used as a dressing to make a cassina 
sundae. When used as a dressing, the cassina sirup should 
be quite heavy, this property being obtained by the use of 
glucose. Cassina flavor blends well with pineapple, cherry, 
lemon, limes and other fruit flavors, and with specialty fla- 
vors consisting of vanilla, lemon, limes, cloves, nutmeg, and 
neroli 
Cured cassina leaves can be obtained 
Jouannet, Mt. Pleasant, South Carolina. 
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Dill Gets Food Research Fellowship 
David B. Dill has received a fellowship in the Food Re- 
Stanford University and expects to spend 
the next two vears studying for the doctorate degree uider 
Dr. Alsberg 
of Chemistry for that purpose 


search Institute at 


He has been given a furlough from the Bureau 
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J. A. J. Wijnmalen, secretary of Polak & Schwarz, Ltd., 


Zaandam, Holland, sailed for home December 8 on the 


Rotterdam after spending eight months visiting the trade 
in this country He made his headquarters here with the 
American representatives of Polak & Schwarz, Ltd., the 
Wangler-Budd Co., successors to Julian W. Lyon & Co 
Before his departure Mr. Wijnmalen expressed his thanks 
to the trade for the hearty welcome accorded him Mi 
Wijnmalen had been in this country since last April and 
the many new friends which he made during his stay will 


be glad to know that he will return again next year 


Charles M. Boscowitz, who has been representative for 

F. N. Burt Co., Ltd., Buffalo, N. Y., in the metropolitan 
district for many years, has 
‘stablished new offices at 15 
West 44th street, New Yorl 
Mr. Boscowitz is one of 
veterans in the paper | 
lustry in this part of 
country and has a wide ac 
quaintance among perfumers 
Associated with him now in 
this work is his son, Her- 
vert H., who, being trained 
under an able captain, should 


make a very good lieute 


A. | \nderson, director 
ane = . . 1 
M. Boscowi1rtz of the Procter & Gamble 
Co., Cincinnati, and former 
vice-president of the corporation, has been elected 


president 
of the Cincinnati Business Men’s Club 


At the recent Colgate Service Day celebration Henry ‘A 
Colgate, secretary of the company, captured his audience 
with some observations on the difficulties of the English 
language. He illustrated the difference between good sight 
and good vision as follows: “Tell a girl she looks a vision 
and she likes it. Tell a girl she looks a sight and see what 
she will say.” He also told of a Frenchman who called on a 
girl in New York and wishing to compliment her said: “I 
think you American girls are beautiful. You have such 
lovely hides.” 


The Colgate Clock for December contains a chapter on 
“Motoring in Mongolia,” by S. Bayard Colgate, who re 
turned not long ago from a worldwide tour. Henry Wolf, 
of the toilet soap department, also describes his recent trip 
‘o Central Europe. There are many other interesting fea- 
tures in this bright magazine. 





Antoine Chiris 


VF 


New York, who November 21 on the Wa 
from a tour weeks’ trip to France, set forth his 
sequently on aromatic and other conditions abro 
home in the following interesting interview 

“Information travels so fast nowadays, especially be- 
tween Paris and New ork, that one going to Europe 
simply expects to hear a confirmation of that which he 
heard in New York; but after his trip finds that he is more 
impressed with the things that are not said in Europe than 
hat which he hears 

“French merchants have a certain love for their country 
ind the development of it, and the words ‘Keep Off’ often 
come to their minds when the rest of the world is trying 
to help them develop re- 
sources for themselves. We 
have seen in the last four 
years large corporations, 
both jobbers and consum 
ers, of aromatic products go 
directly to French colonies 
and other French sources of 
supply for their material. 
What has been the result? 
Invariably the French mer- 
chants have gotten together 
in order to prove to the 
colonists that France could 
handle their merchandise 
just as well as a foreigner 
Burton T. Busu and therefore prices have 

advanced 

“With all commodities, the demand strengthens the pro- 
ducer’s position, and we must admit that the demand for 
aromatic products throughout the world is getting more 
important, and as it gets important we are seeing prices 
climb. Of course, there is a psychological effect in some 
of this. The franc is only worth today 5c. compared 
with 19.3c. before the war, nevertheless, from the French 
point of view, there does not seem to be this same disparity 
between values. When you consider Bourbon Geranium 
selling in the Bourbon Islands today at 265 francs per 
kilo, compared with 15 frances before the war, it is evident 
that psychology is playing a great part, and one can only 
ask himself what will be the ultimate effect 

“Personally | am of the opinion that we shall never see 
prewar prices again or anything like them, and the per- 
fumer and soap maker who uses quantities of these natural 
oils has but one encouraging thought ahead, and that is 
the development of low priced agricultural land in various 
sections of our country, and there begin to raise these aro- 
matic plants. With American agricultural machinery and 
co-operative methods, which are generally known as ‘Ameri- 





526 


methods’ throughout Europe, it seems that this could 


just as well with aromatic plants such as geranium, 
etc., as it Michigan. 


was with peppermint, in 


conditions throughout Grasse, one can say 


igh, and the next question to be asked ‘How 
we know that up to this date the 
settled we are still 
\mericans 


francs. We 


and 


price 
ot been actually with- 


Phe rst news that we heard 


tlowers were 16 next 
anes; then we now 


for them, 


me have paid 
t 
t 


primarily to competition in buying; and the 


rasse that want flowers next yea! 


rtall premiums NOV* [I ¢ ot the manutac- 


lower grower a 


*} 
n 


rasse will have 


ar’s pt that price whi 
kilo, liquid 


That 


it up ) / francs per 


19.000. fr in Grasse 

the essen 
French houses 
to this changing con 
France are in 
West 
saddle’ 


dition he tlower gt I n th uth of 


the same ywers were in our 


speaking, they are ‘in the 


their hands on the reins 


during the war; plainly 


and they have 


‘This uncertainty of prices reminds me very much of a 
bright morning came up to a hol 


Morning’ 
sun and play 


story of a fox which one 


in the tree to say “Good to the rab 
it He 


with 


stump of a 


invited the rabbit out to enjoy the 


little; and seeing that 
said, ‘Why, 


a truce declared among all animals?’ 


him a the rabbit was somewhat 


frightened he Bunny, don’t you know there 
has been 


“The 


had been 


hadn't heard that a truce 


As they were discussing the matter and 


Bunny replied that he 
declared. 
Reynard was doing everything he couid to get the Bunny 
out, they heard a foxhound baying in the distance. 

“The Bunny said: ‘Reynard, if a truce has been declared 
among all animals, why is that foxhound on your trail?’ 
“With eyes peeled, Reynard replied: ‘Oh, he hasn't heard 


the news yet 


Marcelino Mrs. 
Hernandez and his personal staff, returned December 4 from 
Mr. Her- 


nandez motored through the mountainous regions of Cuba 


Cardenas Hernandez, aecompanied by 


a two months’ pleasure trip to the West Indies. 


and also spent considerable time enjoying his favorite sport 


of fishing, with his usual luck. Following his return, Mr. 
share of his time to 
New York City, of 


The company intends to estab- 


Hernandez intends to devote a large 
the development of Le Marcelino Co., 
which he is the proprietor. 
lish residential branch offices throughout the United States, 


the location of which will be announced at a future date. 


Negotiations are now under way to establish a_ branch 


office in Cuba to handle the company’s West Indian busi- 
The 


on its plant in West Eighteenth street and further enlarge- 


ness. company has recently completed improvements 

ments are contemplated to care for its growing business. 
Francis E. Holliday, general representative of the National 

Wholesale Druggists’ Association, returned recently to New 

York from a five weeks’ business trip. 

Addison Rochester, N. Y., 


changed its business address to 245 Hollenbeck street, Roch- 
Telephone: Main 1548 (Rochester). 


Lithographing Co., of has 


ester. 
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Quarter of a century ago the Spirit of the Nation was 
thrilled by the 14,000-mile 


the battleship Oregon 


which 
The 


Americans who t! 


race to war Was won 


V 


against time heroic episode 


stands memories of 
for the entire Nation 
vessel from the North Paci 
Atlantic, steaming at close to 
} 


Horn and plowing thr 


high in the were 


more than very small children, vatched 
the glorious dash of the 


Florida Coast on the 


Jcean 


to the 


battle speed around igh the 


Cape 
wash the coasts of much of the Wester: 
feat of the 


seas that remis- 
American Navy 


this is 


phere. This typical patriotic 


is the subject of the handsome insert in 


found between advertising pages 64 and 65 in tl 


ot the Nation series of the Rossville Co., of Lawr 


Ind 


To the New York Sun, of March 19, we are ind 


lowing tribute that will be 


to the Oregon, 
and younger 


Ider 
| 


1e battleship’s acl 


iterest by both the patriots 


have heard about tl nevement 


In Permanent Harbor 
twenty-five years ago—almost to the 
the battleship Oregon, Captain Clark commanding 
n the 14,000 mile run from San 
let, Florida, that make the vessel famous and the 
exploit a favorite chapter of American naval history, 

March 19, 1898, the Oregon left San Francis« 
allao ; \pril 21 she passed through the 
reached Rio; May 9, Bahia. It was 
issued his admirable message: 
could steam fourteen knots for hours, 
running fight might beat off and cripple the Spanish 


Was 


Francisco to 
Was t 


Was at ( 


ina 
tHleet.” 

May 18 the 
the end 
and destruction of Cervera’s fleet 
feat of the Oregon was not what 
public; the battleship had won a 
time 

Now, her great feat one with the legend of the past, 
as a war vessel long outmoded, the Oregon is to be brought 
to the harbor of Portland, Oregon, there to remain perma- 
nently. The State will provide for the proper maintenance 
of the battleship as a floating monument to a gallant ex 
ploit. 


battleship was at the Barbados; May 24 at 
f her long journey, ready to join in the pursuit 
. Gi The mere mechanical 
thrilled the American 


very real race against 


this 
from abroad for the wedding of Mr. Sam Schwarz and Miss 
Elly Lek, of December 11, 1923. The 
were issued jointly by Mr. and Mrs. I. Lek-Bos, parents of 
the bride, and Mrs. B. 
of the bridegroom. 


Cards of invitation have been received in country 


Brussels, on cards 


Schwarz-Vles, the widowed mother 


Mr. Sam Schwarz is one of the members of the firm of 
Polak & Schwarz, Ltd., Zaandam, Holland. 


Atlantic who will wish the 


He has numer- 
ous friends on this side of the 
happy couple long lives and the best of good fortune. 


Parfums, the official organ of the “Chambre Syndicale de 
la Parfumerie en Detail” for November has been received. 
This is the first issue of this interesting journal, It is pub- 
lished at 141 Boulevard de Sebastopol, Paris, and the intro- 
ductory article on the aim and scope of the publication is 
contributed by M. Nicolas. The number contains 48 pages 
of text which appear to cover the retail field very well and 
the support of the advertisers in the first number portends 
success for the new publication. 

Can Co., New York City, illustrates Amolin 
decorated metal boxes on the front cover of this issue to 


American 


emphasize the service it is prepared to render to manulfac- 
turers of toilet preparations. A complementary announce 


ment appears on advertising page 9. 
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J. L. Hopkins, president of J. L. Hopkins & Co., import- 
ing drug merchants, this city, returned recently from a busi- 
ness trip to Atlanta and other points in the South. He was 
away from town for a fortnight. 


Jacqueline Montgomery is the name of the young lady 
who made her bow to the world November 24 at the home 
of her parents, Mr. and Mrs. J. H. Montgomery, in Brook- 
lyn. Mr. Montgomery is associated with Antoine Chiris 
Co., New York. 

Mr. and Mrs. Arthur W. Mudge, Jr., returned on De- 
cember 1 from a five months’ trip to France. They spent 
most of their time in Paris as Mr. Mudge is connected with 
Antoine Chiris Co., New York, and made his headquarters 
at Etablissements Antoine Chiris, Paris. 


The Evergreen Chemical Co., which is a partnership com- 
posed of Myer Friend and P. A. Raby, 9 Church street, 
New York, is celebrating this month its twenty-fifth anni- 


P. A. Rasy Myer FRIEND 


versary. It has been our pleasure to know both of these 
gentlemen a number of years and a closer approximation 
to the deep friendship that existed between Damon and 
Pythias would be hard to find in this industry. 

Messrs. Friend and Raby met as strangers in 1898 and 
established their business, and ever since then Mr. Friend 
has supervised the laboratory work while Mr. Raby calls 
on the trade throughout the country. 

Their friends will join in wishing.them many years of 
prosperity and good will. 


James D. Rockafellow, New Orleans, La., who represents 
Fritzsche Brothers, Inc., New York, in the South, was a 
recent visitor to our office. His other lines include Ander- 
son-Hillier Co., Inc., New York; Perth Amboy Chemical 
Works, New York; Roessler & Hasslacher Chemical Co., 
New York, and White Metal Mfg. Co., Hoboken, N. J. 


New Orleans recently celebrated Beauty Week, dur- 
ing which free samples of toilet preparations were dis- 
pensed through the co-operation of a group of manufac- 
turers, three wholesale firms, Finlay-Dicks & Co., Inc., 
I. L. Lyons & Co., Ltd., the Parker-Blake Co., Ltd. 
and a whole raft of retail druggists. Among the manu- 
facturers were Boncilla, Hudnut, Pinaud, Odorono and 


Caro-Co. 


Francois Goby, son of Xavier Goby, who is the senior 


partner of Tombarel Freres, Grasse, France, sailed on the 


Majestic November 24 after spending two months in this 


country visiting the trade in the Middle West and Canada 


in company with C. H. Alker, manager of the Orbis Prod- 
ucts Trading Co., New York City, American agents of the 


firm. 


Roblin H. Davis, wholesale druggist, and member of the 
Denver Civic and Commercial Association, was a member 
of the committee to confer with Secretary Work of the Fed- 
eral Department of the interior for the purpose of moving 
the reclamation office from Washington to Denver. 


We take pleasure in showing the accompanying photo- 


graph taken by the Editor on a recent Chicago trip in front 
of the office of Neumann-Buslee & Wolfe, Inc. These three 
experienced oil and chemical men established themselves 


in business in Chicago several years ago and have made 
good. They were associated in the special products depart- 


J. E. Worre, Joun Bustee, SAut Davis, J. H. NeuMANN 


ment of the National Aniline and Chemical Co. for a num- 
ber of years, and Mr. Neumann was head of the department 
in Chicago. They are a very harmonious trio and stand 
well in the industry. 

They recently established a laboratory for service work 
for their trade and put in charge Saul Davis who has had 
a number of years’ experience in those lines in the East. 


One of the features of the National Wholesale Drug- 
gists’ Association’s recent conventions at Cleveland was 
a motion picture exhibited by the Owens Bottle Co., 
depicting “American Bottles—Old and New.” The film 
proved to be both interesting and instructive in its 
portrayal of the developments in the manufacture of 
glass bottles. 


Wangler-Budd Co., Inc., has been organized with a 
capital of $150,000 by Albert W. Wangler, Ivon H. Budd, 
Henry Ahlborn and William Wilson at 35 Fulton street, 
New York City, to do an essential oil business. The new 
corporation is to absorb Julian W. Lyon & Co., Inc., which 
will cease to function at the end of this year. Details of 
the scope of the operations of the new corporation will be 
announced later. 












Bachalli Sitaramachar, managing director of Essenflour 
Products, Ltd., Mysore, India, arrived on the Berengaria on 
November 23 for a two months’ stay in the United States. 
Just prior to coming to the United States, Mr. Sitaramachar 
spent six weeks in England and five weeks in France. While 
in London, a branch office was opened at 6-8 Beauchamp 
street, London, E. C. 1. Mr. Sitaramachar is one of the 
most prominent essential oil men in India and has been in 
the service of the Mysore government since 1906. He was 
graduated with the degree of B. E. from Madras University 
after an arts course in Central College, Bangalore. After 
completing his education, he began service with the govern- 
ment and served as engineer of the Bangalore water works 
and the Kolar gold fields water works. In 1912 he was 
deptited to the department of industries as assistant to the 
chief of the department. He later became engaged in other 
activities of the Mysore government and when he resigned 
from the Department of Industries and Commerce in 1920 
he was in charge of the Mysore sandalwood oil factory 
which he built under the direction of Sir Alfred Chatterton. 
He then founded the Mysore Development Syndicate, the 
parent of Essenflour Products, Ltd., of which he is secretary. 
He is also managing director of the Mysore Asbestos 
Products Co., Ltd., and a director in a cotton mill, the 
Sri Krishna Rajendra Mills, Ltd. 

Mr. Sitaramachar’s visit was made in the interest of 
Essenflour Products, Ltd., who are now the sole distributors 
and consignees of sandalwood oil distilled by the Mysore 
government, an arrangement which dates from September 
1, 1923. The properties of the oil distilled from the sandal- 
wood grown in Mysore state differ from that distilled from 
sandalwood grown anywhere else in the world owing to a 
difference in species of the trees, Mr. Sitaramachar reports. 

The Mysore sandalwood oil is distilled in factories owned 
by the Government of Mysore and equipped with the most 
modern equipment in the line. In regard to the consumption 
of Mysore government sandalwood oil we learn that Amer- 
ica leads, taking over 40% of the output, and France a close 
second. The present trip was the first one to this country 
made by Mr. Sitaramachar; and he was much impressed 
with the engineering developments, particularly in New York 
City, notably the imposing tall buildings, the bridges and the 
tunnels. While in the United States, Mr. Sitaramachar is 
making his headquarters at the offices of Cox, Aspden & 
Fletcher, 26 Cortlandt street, New York City, United States 
agents for Essenflour Products, Ltd. 


Clifton Chemical Co., New York City, has been incorpor- 
ated with a capital of 500 shares preferred stock and 500 
shares Class A and 500 shares Class B common stock of no 
par value. The par value of the preferred shares is $100. 

The officers are D, J. Bachrach, president; and L. B. 
Schwarcz, vice-president and treasurer. In addition to the 
officers, E. M. Marnes is the other incorporator. The busi- 
ness of the company has increased materially in the last 
few months making expansion and incorporation quite ne- 
cessary. D. J. Bachrach sailed December 1 on the Olympic 
for Europe, where he is making investigations of soap 
manufacturing processes in Germany. He will also visit 
England, France and Switzerland and he will be gone two 
months. 


Procter & Gamble Co. has declared the regular quarterly 
dividend of 1%4 per cent on the 6 per cent preferred, payable 
December 15 to holders of record November 24. 
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George Lueders & Co., Inc., New York City, announces 
that the fifteenth member has been admitted to the Twenty- 
Five Year Club of the company. The policy of honoring the 
employees of the organization who have been with the com. 
pany for a quarter of a century was adopted some years 
ago, and each time a member is admitted a special program 
is followed. Arthur Littmann, in charge of the floor where 
goods in less than original packages are reweighed, is the 
latest recruit in the club, being the fifteenth member. Mr. 
Littmann was asked to report at the office at noon, Decem- 
ber 10, which he did; and to his surprise found all of his 
fellow employees and the company’s officials gathered there 
to congratulate him on the completion of twenty-five years 
of service with the company. George Lueders, president of 
the company, read the. roll of honor and then presented to 
Mr. Littmann a suitably engraved gold watch and chain and 
the company’s badge of honor. He also made a few remarks 
on Mr. Littmann’s faithful service to the company and paid 
a tribute to the spirit of co-operation throughout the organi- 
zation. After the induction of Mr. Littmann all of the mem- 
bers of the club were entertained at luncheon. Four addi- 
tional candidates for admission to the club are to be presented 
within a little over a year. 


We have just received our annual subscription payment 
visit from the gentleman that we have heretofore referred 
to as Genial Jim McKnight. With the passing of the years 
that leave his brow untouched he becomes even more mel- 
low and full of good feeling toward his fellowmen, so that 
the aura of geniality that surrounds him like an almost 
transparent phosphorescent cloud makes one anticipate his 
visits with the deepest pleasure. 

The reports we get from his friends through the Middle- 
West who save their orders for him bear out the impression 
that we ourselves have, and he must therefore be a very 
valuable member of the staff of George Lueders & Co, 
New York. 


Proctor & Schwartz, Inc., manufacturer of automatic 
drying machinery for soaps, etc., Philadelphia, has recently 
started a sales promotion department. One of the first 
activities of the department is the collection of data bearing 
on the various uses of drying equipment. 


Charged with refilling perfume bottles and selling the con- 
tents as original high-grade perfume, Roger Gild and Leo 
Godfrey were arrested in Atlanta, Ga., recently and have 
been indicted for this offense by the Atlanta Grand Jury. 
It appeared that Gild and Godfrey gathered empty perfume 
bottles, including those of Coty, Houbigant and others and re- 
filled them with whatever lotions or perfumes that could be 
purchased easily, and then sold them as the original per- 
fume. Several witnesses testified to having been deceived in 
purchases from these men and it was on this testimony that 
they were indicted. It is expected that they will be tried 
soon on a misdemeanor charge for which the penalty may be 
a year’s imprisonment or a fine or both. 

The Perfumery Manufacturers’ Association at Atlanta, 
Ga., offered a substantial reward for information sufficient 
to convict members of a ring that is said to be operating 
throughout the country under the representation that they 
are authorized to supply quantities of genuine perfumes. 
Newspaper advertisements were used to assist in running 
down the offenders. 
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“The modern advertiser is not working for the day, but 
he is laying the foundation and building the superstructure 
for those who will follow after him,” Lord Leverhulme, 
founder of Lever Bros., Ltd., of England, told the Sphinx 
Club at their 184th dinner at the Waldorf-Astoria, New 
York, on November 21. The 
previous day on the Majestic on a tour around the world. 


Viscount had arrived the 


He sailed with his party from Vancouver on December 8 
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\ deed was filed December 3 in Jeffersonville, from the 
State of Indiana, by Warren T. McCray, Governor, to Col- 
gate & Co., conveying the grounds and buildings of the 
Indiana Reformatory for $451,101.01, under the terms of a 


sale made a year ago. The amount of land conveyed is 45% 


acres, in three parcels and all the buildings and equipment 
it taken over by the State. 
35 


I 


K It shows the original bid was 


351,101.01 and to secure early delivery it was agreed to pay 


for Australia a bonus of $100,000, in installments of $50,000 each. From 
time to time payments aggregating $263,689.06 were made, 
the final check being for $187,411.95. The State has received 
$451,101.01. The last prisoners left the re- 
November 30. The work of 
buildings has been going on rapidly. 


The unusual display of Louis Philippe, Inc., of a heroic 
glass package in the second story window of its plant in 318 
West 23rd street, New York City, has attracted considerable 
attention from passersby. 


the entire 


formatory remodeling the 


The package is a splendid duplica- 
Colgate & Co., who have been frequent exhibitors at re- 

cent expositions, including the 

the 
Associa- 
Retail 
Druggists’ s h o w 
and the Electrical 
Exposition, 


sarbers’ Supply Dealers’ 
Convention, 
National 


tion of 


have 


used a very strik- 
ing cutout in their 
booths, notably at 
the Electrical 


position, 


Ex- 
showing 
shav- 

The 


cutout is made life 


a youngster 
ing himself. 
size and is in 
colors; and as the 
well 
ithas 
proved to be an in- 


work is very 





executed 


‘eresting as well as 
un amusing draw- 
ing card. “His 
First Shave” is 
the subject of the cutout. 


CoLGATe’s STRIKING CuTOUT 


At all of the recent expositions 
the cutout was placed in a most conspicuous position and 
various products from the Colgate line were displayed in 
the booth so that all Exhibits of 
the company are in charge of W. S. Jenkins and J. T. Car- 


NATIONAL SEAL Co.’s SEAL IN BIG ANGELUS DISPLAY 


received due attention. 
tion in an enlarged size of the company’s Angelus cream 
package and the seal, made incidentally by the National Seal 
Co., Inc., Brooklyn, N. Y., which is used by the company, 
is shown to good advantage. 


ney who have handled them for the company for the last 
years. One or both of these gentlemen may be de- 
pended upon to welcome visitors at all exhibits of the com- 


five 
The illustration herewith gives 
pany. 

During September and October a pleasing Maud Tousey 
Fangel “Mother and Child” group of illustrations was used 
by Colgate & Co., to advertise ribbon dental cream in the 
Over 7,000,000 people were reached by the 


a good idea of the size of the jar as compared with the store 
front. 


Hugo Mock, of Mock & Blum, New York City, delivered  "€WSP@PEFS. 
an address on patents and trade-marks at a recent meeting 
of the Retail Druggists’ Association at the College of Phar- 
macy, Columbia University. 


campaign. 


The attractive insert of Morana, Inc., New York City, 
between advertising pages 16 and 17 appears in new type 
dress, adding to the effectiveness of the interesting discus- 
sions on products offered by the company and other matters 
“The Complicated Compact: Its Fight for Supremacy of relevant interest. 

Over the Serviceable Single Powder Case” is the subject —— 
of an interesting article in November Toilet Goods by Irene Benno Lowy, of San 
J. Hydeman, 


chemist who is 
associated with the Pacific Chemical Laboratories, has 
been official the New York 
Produce Exchange for the Pacific Coast territory and 
the Orient. 


Francisco, a 
Mrs. Hydeman’s verdict is that the compact is 
“here to stay, at any rate, in one form or another.” She 
Predicts the day when refills will sell like postage stamps 
and compacts will be as necessary as tooth brushes. 


reappointed chemist of 
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The Arthur Colton Co., Detroit, Mich., makes an inter- 
esting announcement on advertising page 87 regarding 
its newest achievement in the machinery line. This is the 
automatic collapsible tube filling, closing and 


The new apparatus embraces many 


Colton 6C 
clip fastening machine. 
features that will appeal to all users of equipment of this 
kind. It is entirely automatic in all of its functions and 
reverses some hitherto Colton processes in the point of 
filling, so far as this device is concerned. The Arthur Col- 
ton Co. is a pioneer in making machinery for handling 
collapsible tubes, performing the various operations sepa- 
rately and it has been constantly experimenting in trying 
to concentrate the effectiveness of its machinery. The firm 
believes that in 6C it has put forth an automatic machine 
which satisfactorily performs the functions of its many 
other separated machines and at the same time removes ob- 
jectionable features of the old processes, beside providing 
new devices for proper filling, cleanly closing and other 
desirable manufacturing qualities. 

The Arthur Colton Co. has been in the business of manu- 
facturing machinery of this kind for more than twenty 
years and has a record of constant and continuous improve- 
ment in its devices. Its newest offering includes numerous 
new features. The tube filling unit is of new construction, 
operating automatically from the bottom. The folding unit 
gives a uniform double fold. The clip fastening device 
also is new and is the result of years of experiments. The 
machine handles two tubes at a time with one operation 
and considering what it is called upon to do is a marvel 
of mechanical simplicity. The Colton firm has marked a 
new milestone in the history of machinery for the cosmetic 
and toilet trades. 

Metal Package Corporation of New York recently lost 
a damage suit growing out of a collision between one of 
its trucks and a trolley car. The chauffeur was on a 
private errand at the time and there was considerable con- 
flicting evidence. The motorman of the trolley car was 
badly injured and the jury assessed damages at $100,000. 
Dr. Burk, an expert, testified that the motorman was suf- 
fering more from hysteria than paralysis and could re- 
cover the use of his legs if he changed his mental attitude. 
The doctor called it pseudo-paraplegia. The verdict will 
be contested on the evidence. 

Employees of the Smith, Kline & French Co., Philadel- 
phia, held their annual masquerade frolic and entertainment 
November 15. An elaborate entertainment, “The Tooner- 
ville Show” was given and dancing followed. 

A. Bourjois & Co., Inc., French perfumers, New York 
City have announced the complete list of winners of the 
window display contest conducted by the company for its 
dealers. Cash prizes amounting to $5,000 were given to 
druggists featuring the best window displays in celebration 
of Java face powder’s fiftieth anniversary. In all 1,126 
druggists entered the contest, 79 of whom sent in photo- 
graphs. First prize of $1,000 was won by the Independent 
Drug Co., East Chicago, Ind.; second prizes of $250 each 
were won by Weisbard’s Drug Store, Atlantic City, N. J., 
and Stevenson’s Cash Drug Store, Broken Bow, Neb. There 


were five prizes of $100 each; 10 of $50 each and 100 
of $25 each. The prizes were awarded by a committee 
made up of G. N. Cherrington, of McKesson & Robbins, 
Inc.; A. J. Cramp, of Schieffelin & Co., and J. E. Green, 


of Lehn & Fink, Inc. 
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August Schupbach completed on October 12 of this year 
his fiftieth year of service in the employ of Simon Zinn, Inc, 
New York City. In 1873 he was hired as useful boy by 
the late Simon Zinn when the concern was located in the 
rear of 129 [ast 6th street. By following the motto of 
“early to bed, early to rise, makes a man healthy, wealthy 
and wise” coupled with his ability to keep fit and wel] 
at all times and his habit of taking an interest in every- 
thing that he does soon won promotion for him. He is now 
general foreman of the press and cutting departments. Not 
only is he actively engaged in handling and supervising the 
departments but he superintends setting up many machines 
and instructing new operators. Mr. Schupbach is married 
and has six children living at the present time. He lives 
at Woodhaven, L. I., where he takes an interest in radio, 
The outstanding feature of Mr. Schupbach’s half century 
of manufacturing experience is that he has never been in- 
jured. His record is considered remarkable by most of the 
large compensation insurance companies and his example 
has been brought to the minds of thousands of workers by 
phetographs and a brief story of his record. 

A. H. Bergmann, vice-president and sales manager of the 
Oxzyn Co., New York City, has returned from a two 
weeks’ pieasure trip to Cuba where he had the opportunity 
to enjoy much needed recreation and rest. He spent most 
of the time motoring about the island, visiting places of 
interest and incidentally interviewing men in the trade and 
studying conditions in the island. Mr. Bergmann feels that 
Cuba offers one of the most promising fields for the sale 
of cosmetics, perfumes and toilet articles of any country 
of its size in the world. 

The large Spanish element in the population combined 
with the climatic conditions there and the returning pros- 
perity all contribute toward creating a great demand for 
toilet necessities of all kinds, particularly perfumes. Odd 
shape bottles, the bizarre and fantastic as well as the beau- 
tiful, are very popular among the population who do not 
hesitate to pay very good prices for their perfumes. In 
fact, perfume is regarded so much as a_ necessity that 
girls earning six dollars per week working in the factories 
feel that they must have their bottle of perfume even though 
it costs two weeks’ wages. The girls, he said, are very 
patient in saving a little money from week to week in order 
to get the required amount to purchase the needed “lux- 
ury.” Prices generally appear to be of secondary consid- 
eration for all kinds of toilet preparations and a package 
which sells for $1 in the United States may easily be sold 
for $1.50 in Cuba. Not only are the women large users 
of perfumes, but even the men make use of them and all 
classes use highly perfumed soaps almost to the exclusion 
of all others. Face powders are very popular and children 
are well powdered over their necks and bodies; even the 
beauty of a two year old daughter of one of the natives 
was discovered by Mr. Bergmann to be much enhanced 
by the liberal use of face powder. There is an enormous 
market for face powder but it must be cheap. At present 
loose powder is preferred; compacts being used almost 
solely by the aristocracy. 

“Cubans,” said Mr. Bergmann, “would prefer to do bus- 
ness with Americans rather than with any other nationality.” 





Manufacturers’ Soap & Chemical Co., in Cleveland, Tem, 
recently suffered a loss of $1,000 in a lumber yard fire which 
threatened to destroy its plant. 
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Percy H. Booth, one of the Booth brothers who control 
the Sierra Tale Co., came on this month from Los Angeles 
to visit his brother, Willis H. Booth, vice-president of the 
Guaranty Trust Co., of New York, who returned from 
Europe on the Majestic On December 11, having been 
abroad in performing his duties as president of the Inter- 
national Chamber of Commerce. 


A. E. Mullen, eastern sales representative for Trece 
Laboratories, New York City, has returned from a trip 
through the New England States where he found business 
conditions to be most promising. He is planning to make 
an extended trip soon throughout the west. 


Linking the old and the new in Colgate & Company’s 

long activities is A. W. Stuart, whose age is given only on 

personal request, but who 

is quite certain he is the 

oldest salesman on the road 

for the House of Colgate. 

At the recent convention of 

the establishment’s em- 

ployees those present were 

much interested in meeting 

Mr. Stuart and his estimable 

wife. He also was the only 

Civil War veteran present 

at the big gathering, accord- 

ing to the best information 

obtainable. Mr. Stuart is a 

member of Columbia Post, 

Grand Army of the Repub- 

lic, Chicago, and has served 

as its Commander. In the 

war he was with the fa- 

mous Ellsworth Zouaves, 

and is one of the two men 

\. W. Stuart of that regiment now known 

to be living. Two things 

that Mr. Stuart prizes highly are his Colgate service pin 

and the Past Commander’s badge presented to him by Co- 

lumbia Post, of which he is one of the twenty surviv- 
ing members. 

Charles L. Senior of Florasynth Laboratories, Unionport, 
Westchester, N. Y., has returned from a six weeks’ trip 
to Havana, where he had an exciting time shark fishing. 
In company with a party of five other men, Mr. Senior 
went out in a small launch bent on landing one of the man- 
eaters which infest the waters of Cuba. After several hours 
of patient trailing, Mr. Senior felt a strong tug on his line 
and after a strenuous fight, during which the launch was 
almost capsized, he succeeded in landing a splendid specimen 
seven and one-half feet long. Mr. Senior made the trip 
primarily for pleasure purposes and spent most of the time 
hunting, yachting and fishing. While in Havana, he was a 
guest of the Havana Yacht Club and was much impressed 
with the striking architecture of the club house. The return 
trip was made by train over the Florida keys and a few 
stops were made on the way back. 

Dr. Alexander Katz, also of Florasynth Laboratories, re- 
turned at the same time from an extended trip throughout 


the Middle West, where he found business conditions un- 
usually good. 
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Dr. A. Kaufmann, of Les Usines de L’Allondon, Geneva, 
Switzerland, sailed on the Agquitania December 8 after 
spending over a month in the United States visiting the 
trade and in conference with the American agents for the 
company, J. E. Dockendorff & Co., Inc., 20 Broad street, 
New York City. 


Professor Marston T. Bogert, of Columbia University, 
delivered a lecture on perfumes on October 26 before the 
Vermont section of the American Chemical Society, in the 
Williams Science Hall, Burlington. The lecture was sup- 
plemented by about 100 lantern slides, depicting the flower 
fields of France, the rose gardens of Bulgaria, rose geranium 
culture in Algeria, sandal trees in India and the ylang- 
ylang trees in the Philippines. 
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(Dorman H. Smith’s cartoon above is from the Elmira Advertiser, 
the Atlantic City Gazette and numerous ther enterprising journals 
that appreciate a good cartoonist who is alive, catches the popular 
fancies quickly, and moreover possesses the gift of parody. His 


Flavors and 


inspiration wili be found on page 520 of this issue. 


} 


perfumes long have had an affiliation.) 


Lloyd K. Neidlinger, son of George H. Neidlinger, presi- 
dent of the Peerless Tube Co., Bloomfield, N. J., has become 
associated with his father in the management of the com- 
pany. The younger Mr. Neidlinger, who is known through- 
out the athletic world as “Pudge” because of the reputation 
he established at Dartmouth College as an athlete and par- 
ticularly as a football player, was graduated from college 
last June. Newell Neidlinger, nicknamed “Flash” by the 
sporting writers for his remarkable football record as a 
member of the Yale ’varsity football team, played his last 
game of football when Yale met Princeton just before 
Thanksgiving. He will be graduated next June. 


Palmolive Co., of Milwaukee, has leased an entire floor 
at 509 Fifth avenue, New York City, for the executive of- 
fices and showrooms of the perfume department of its 
business. 





532 


Henry S. 


turing Co., 


Dennison, president of the Dennison Manufac- 
Framingham, Mass., has written a timely and 
interesting article on a “Code of Relations Between Manage- 
ment and Employees,” in which he advocates the recog- 
nition of the importance of correlating production and dis- 
tribution so that in the greatest measure possible security 
and continuity of employment may be assured to the worker. 
Mr. Dennison points out the losses and disadvantages to the 
employer as well as the worker due to seasonal unemploy- 
ment and in discussing the problem reaches the conclusion 
that much if not all of it can be overcome by intelligent 
work in 


reducing the violence of the seasonal fluctuations 


in many lines. Closer study of the relative needs of the 


sales force, and 
much in this 


direction, particularly if both branches co-operate closely. 


factory as affecting the activities of the 


vice versa, is calculated, he believes, to do 
Wise attention to procuring dependable and continual co- 
operation also is an important element in preparing for pos- 
sible periods of depression, while the relation of advertising 
In all 
efforts to stabilize the efficiency of plant and employees 


to dull and busy seasons has its bearing on results. 


supervision is needed by those who fully appreciate the needs 
of both the producing and selling ends. 


T. Carter & Co., Toronto, Canadian distributors of 
Oatine Face Cream and other toilet preparations, have ap- 
pointed the Baker Advertising Agency, Ltd., Toronto, to 
direct the advertising of these products. 

Odol Chemical Corporation, recently incorporated in 
Delaware, was formed to take over the business and rights 
in the United States of the Lingner-Werke A. G., of Dres- 
den, Germany. 
trolling interest in the Lingner-Werke, which manufactures 
cosmetic preparations and QOdol, a liquid dentifrice. This 
gives the American corporation the right to distribute and 
contro! the sale of Odol throughout the world. 
tive offices of the Odol Chemical Corporation are in New 
York. President, R. B. Jackson; vice- 
president, Robert F. Runge, who also is vice-president of 
the S. K. F, Industries, Inc., and secretary-treasurer, Rich- 
ard Horwitz. 


The new company also has acquired a con- 


The execu- 


The officers are: 


Odol, which has been on the market for thirty years, is 
the principal product of the Dresden company, and it has 
been widely advertised for many years, according to Mr. 
He states that 
the product has distribution in seventy-eight countries and 
that its total annual sale amounts to more than 50,000,000 
packages. An advertising campaign to increase the dis- 
tribution of Odol in the United States will begin soon. It 
will be directed by the Charles C-. Advertising 
Agency, Inc., of New York. 


Jackson, president of the new corporation. 


Green 


The advertising account of Gueldy, Inc., New York, per- 
fumes, has been placed with the E. T. Inc., 
New Plans for a campaign to 
be conducted in 
newspapers. 


Howard Co., 
York advertising agency. 
1924 and 


include the use of magazines 


Synfleur Scientific Laboratories, Inc., Monticello, N. Y., 


give a succinct review of the business situation in con- 


junction with a Christmas greeting in their insert which 
appears between advertising pages 8 and 9 of this issue. 
In addition to this various products of seasonable interest 
are described. 
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The office and laboratory staffs of B. Kronish & Bro,, 
New York City, participated in a Thanksgiving luncheon 
and dance given by the firm at the BeeDeeKay Laboratories, 
November 28. Over fifty employees and guests were pres- 
en to congratulate the firm on their success to date and wish 
them increased propserity. Speeches were made by Ben 
and David Kronish, Martin Zinn and Messrs. Morgenstern, 
Englander and O’Connell, heads of various departments. A 
feature was the announcement of prize winners in the firm's 
art contest. The committee in charge declared that three 
contestants had submitted original designs of such unusual 
beauty and originality that it was impossible to decide the 
winner without doing an injustice to the other two, so three 
prizes of $15 each in gold were presented to the Misses 
Chandler, Laub and Chaplin. The winning designs, consist- 
ing of twelve creations by each contestant, will be featured 
by the firm next season on their hand-painted and decorated 
vanities. 

Maurice E. Marks, advertising counsel for the firm, pre- 
sented the awards and sounded the keynote of the meeting 
in declaring the BeeDeeKay organization a happy family of 
co-workers imbued with the idea of helping one another. 


C. F. Michaels, president of the Langley & Michaels Co., 
San following the recent 
Cleveland National Wholesale Drug- 
gists’ Association, in company with Mrs. Michaels and 
their daughter, Miss Mary Louise Michaels, visited New 
York and Chicago. Mr. Michaels has been prominent in 
the N. W. D. A. a long time and has held high offices. 


wholesale druggists, Francisco, 


convention of the 


Numerous friends in and out of the trade here will be 
pleased to learn that the staff of the Hoshi Pharmaceutical 
Co., Ltd., escaped death or serious injury in the earthquake 
and fire which destroyed Tokio, Japan, on September 1. 
The company’s main office at Kyobashi was destroyed, but 
the Osaki factory was only slightly damaged and the office 
was at once moved to Osaki, where the staff resumed work 
Writing about the terrible calamity, 
“We are especially thankful 


with unusual zeal. 


K. Tonouchi says in part: 
for the special favor of Providence bestowed upon us and 
in return are united to work in the cause of 


national prosperity and humanity. Thus our whole energy 


ever more 
is bent toward the speedy restoration of the capital city.” 
Vietor & Hosken, 160 Pearl street, New York, are the sole 
distributors here for the Hoshi Co. 


3ankruptcy schedules of the Exclusive Metal Products, 
457 West Broadway, New York, filed December 3, were 
as follows: Liabilities, $45,945; assets, $36,983, main items 
being machinery and fixtures, $20,087; accounts, $11,774; 
stock, $4,300. Principal creditors are American Brass Co., 
$4,483: Joseph M. Goldstein, $8,500; Jacob Weinberg, $8,500; 
Mrs. R. Weinberg, $5,000, Mrs. C. Goldstein, 


$5,000, secured. 


secured ; 


Globe Soap Co., Cincinnati, has declared quarterly divi- 
dends of 114 per cent on the first, second and special pre- 
ferred stock and of 1 per cent on common, all payable De- 
cember 15 to stock of record December 1. 


Mineralava Co., New York, is conducting a campaign i 


Canadian newspapers on its specialty through R. C. Smith 
& Son, Ltd., Toronto advertising agency. 
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London Pharmaceutical Journal & Pharmacist of Octo- 
ber 27 contains a long report headed: “Inecto Claim: 
Damages against Hairdresser.” A woman sued because, as 
she claimed, after using the preparation “her scalp and face 
broke out as if she had erysipelas.” The lawyer for the 
defense said that his client had simply sold “Inecto Rapid,” 
without any warranty and suggested that the directions on 
the bottle had not been carried out. Judgment for £50, 
with high court costs added, was given. In 1921, it was 
stated, 600,000 bottles of the dye were sold in the United 
Kingdom. 


W. J. Thorn, of Innis, Speiden & Co., New York, was 
the recipient of a prize at the meeting of the Chemical 
Club of Philadelphia, November 5, given by P. S. Tilden 
for the best paper answering questions prepared by Dr. 
F. S. Havens, following the completion of the course on 
“Practical Chemistry for Chemical Salesmen,” given by the 
organization. 


Grip Soap Co., of Dunkirk, N. Y., plans to build a new 
plant. T. H. Cope, 49 Broadway, Buffalo, is president. 

The directors of V. Vivaudou, Inc., New York, have de- 
cided, subject to the approval of the stockholders, to issue 
$1,000,000 7 per cent cumulative convertible preferred stock, 
which will be used for the payment of dividends on the 
common stock during 1924, the stock payments to be made 
at the discretion of the board of directors. 

From a surplus deficit of $322,775 on December 31, 1921, 
due to inventory write-offs, the company has built up a 
surplus of $430,000 during the current year. 
dividend of $150,000 was paid December 15. 


A. further cash 

Besides these 
disbursements, the earnings have been applied to a reduc- 
tion of notes payable from $830,000 on January 1, 1921, to 
$350,000 at the present time, and have also taken care of 
the additional working capital required for the increased 
business. 

The officials expect that the sales for 1924 will run ahead 
of those for the current year, and that the working capital 
requirements will be correspondingly increased. It is for this 
reason that the directors have decided to distribute dividends 
in preferred stock rather than in cash. 

Monsanto Chemical Works has placed upon the market a 
new container for its vanillin. The metal can has a fric- 
tion-top lid firmly held in place by a metal seal, the break- 
ing of which would reveal any tampering with the package. 
The containers are supplied in 1, 16 and 80-ounce sizes. 

The Hermes Chemical Co., 768 State street, San Diego, 
Cal., has printed a booklet entitled “A Few Helpful Sug- 
gestions for Acquiring and Preserving a Good Complexion.” 
The booklet contains 16 pages and is evidently the work 
of a dermatologist who has studied the subject. The com- 
pany writes that it is distributing the booklet to purchasers 
of its preparations rather than promiscuously from door to 
door for the reason that the girls who distribute them 
when sales are made can explain orally the features of the 
creams made by the company. The company reports that 


the druggists favor the plan and that they find that it helps 
sales, 


J. B. Daniel, Inc., Atlanta, Georgia, has been appointed 
a distributing agent there for Houbigant’s perfumes. 
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Dr. Charles H. Herty, president of the Synthetic Or- 
ganic Chemical Manufacturers’ Association, returned to 
New York on the Nieuw Amsterdam November 17. He 
spent most of his time abroad in Paris. Two days later 
he spoke in Montreal before the Society of Chemical In- 
dustry. 


Harry A. Cochrane, president of the National Exposition 
Co., Inc., announces that the McAlpin Hotel has been ap- 
pointed official headquarters for the show exhibitors and for 
banquets and meetings in connection with the second In- 
ternational Perfumery, Toilet Articles & Soap Exposition, 
to be held in the 71st Regiment Armory, New York City, 
March 3 to 8, 1924. The McAlpin is two short blocks from 
the armory and special service will be afforded persons con- 
nected with the perfumery industry. The of the 
exposition company are in the hotel. 


offices 


Andron Hygienic Co., Inc., 120 West 32nd street, New 
York City, is putting out Latherite, a new shaving cream. 
Edwin A. Perls, general manager of the company, has been 
confining his promotion work to sample distribution in the 
metropolis and has found the results to be satisfactory, a 
fair demand having been created. Mr. Perls plans for the 
new year an elaborate window display, coupled with either 
street car or newspaper advertising and an accompanying 
intensive sales campaign. For the near future he intends to 
concentrate on New York and eventually will branch out 
Mr. 
Perls reports having received numerous commendatory let- 
ters from recipients of his samples. 


into other cities where he has sales representation. 


“Faint Perfume,” a recent popular novel by Zona Gale, 
is to be portrayed in the films, the screen rights having 
been sold recently. This Winter in New York a dramatic 
version will be produced by Brock Pemberton. 

Kirkman & Sons, soap manufacturers, Brooklyn, N. Y., 

have purchased a plot 137 x 100 feet adjoining their factory 
in Water street. It affords access through the block to 
Plymouth street and has a railroad spur. 
Holton & Adams, New York, manufacturers and im- 
porters of toilet specialties, have placed their advertising 
account with the E. T. Howard Co., Inc., New York. Gen- 
eral, class, and women’s publications, are used. 

Geo. Borgfeldt & Co., New York, have appointed Dore- 
mus & Co., New York, to direct all of their advertising 
with the exception of Parfumerie Rigaud products which 
will be directed by Lambert & Feasley, Inc. This appoint- 
ment becomes effective January 1. 


American Weekly recently used a whole page in the New 
York Times to tell how Monsieur Vivaudou invested $24,000 


in a single advertisement in the former publication. 
The magazine is published simultaneously in fourteen 
American cities and claims it goes into 4,400,000 homes. The 


rate for the Mavis tale advertisement in question was 
$7 a line. 

James K. Senior, who formerly held a Fries & Fries Co. 
fellowship in the Mellon Institute, at Pittsburgh, Pa., is 
now the holder of the duPont Fellowship at the University 
of Chicago. 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 


STAFFORD ALLEN & Sons, Ltp., London, Eng., Ungerer & 
Co., 124 West 19th street, New York, American representa- 
December price list of the Allen essential oil com- 
modities is just at hand, giving wholesale quotations on 
various products handled by the firm, including terpeneless 


tives.- 


and expressed oils, Allen’s oleoresins, powdered drugs, etc., 
chemicals, synthetics and sundries. 

Colgate & Co., 199 
Fulton street, New York, is out for November-December. 
by A. 


usual, is filled with information of interest. 


“COLGATE SHAVINGS,” published by 


This bright little journal, edited Rowden King, as 

FritzscHe Brotuers, Inc., 82-83 Beekman street, New 
York, send hearty holiday greetings with their December 15 
wholesale price list of essential oils, including natural and 
certified 
flavors, etc. 


flavoring oils, 


fruit 


compounded 


synthetic products; 


colors for beverage and soap purposes, 
Special attention is directed to their oil of lavender flowers, 
Barreme, and hard candy flavors. 

“CHEMIST & 
London ( 
430 pages, not including a liberal supply of blank ruled pages 


The trade directory is complete and the 


Druccist Diary, 1924,” published by the 
hemist & Druggist, just received, is a volume of 
for diary purposes 
formulas, lists of 
s, excise duties, poison antidotes and many other 


literary contents cover digests of laws, 
associat n 
subjects in convenient form for reference. 

“BotTLING AND PACKAGING ENGINEER,” Chicago, for No- 
illustrates 


interested in 


vember-December, turns to holiday poetry and 


wise man changes his mind. Readers 


machinery can get a copy by writing to the pub- 


at 4015 1 Chicago, III. 


how a 
bottling 


lishers North Rockwell Street, 


Rossvitte Co., Lawrenceburg, Ind., sends us a circular 
letter embodying another one of the series of historical pic- 
} 


tures which it has so successfully used in its striking inserts 
in this journal during the last year exemplifying “The Spirit 
of the Nation.” 


gallon sample is enclosed with the letter. 


Crarence Morcan & Co., 355 West 
Chicago, have issued their December price catalogue of raw 


A postal card entitling the sender to a free 


Ontario street, 


materials for perfumers and soap makers. 


“Tue Houcuton Line,” for Christmas, Vol. XXX, No. 
6, “published spasmodically” by E. F. Houghton & Co., Box 
6913, Philadelphia, is at hand and contains useful informa- 
tion. It is mailed free to executives of industrial establish- 
ments and a fee of 25 cents is exacted from others. It is 
dominated by a modern line of thought, and the editor’s 
“Heart to Heart Talk” is particularly illuminating. 


NATIONAL ASSOCIATION OF WHOLESALE Drucoists, Bulle- 
tin 78, contains a summary of the proceedings at the recent 
Cleveland convention. Accompanying tle bulletin are four 
booklets: “Credits in the Wholesale Drug Trade,” “Manu- 
facturers’ and Buyers’ Rights,” “Sales Methods and Whole- 
sale Druggists,” “Why Price Maintenance Legislation Is 
Essential,” reprints of convention reports. 
booklets can be obtained from the secretary, C. 
bury, 51 Maiden Lane, New York. 


Copies of the 
H. Water- 


COMMERCIAL AND INDUSTRIAL ORGANIZATIONS OF THE 
Unitep STATES; Miscellaneous Series, No. 99, of the De- 
partment of Commerce.—This is a revised edition, March, 
1923, of a trade directory of 225 pages, containing lists of 
more than 11,000 organizations. The directory can be had 
for 20 cents by sending to the Superintendent of Documents, 
Government Printing Office, Washington, D. C. 
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NEW INCORPORATIONS 


Wangler-Budd Co., Inc., Manhattan Borough, New York 
City, essential oils, perfumery, extracts, etc., $150,000 capi- 
tal stock, has been incorporated by A. M. Wangler, 35 Fuyl- 
ton street, New York City. 

Clifton Co., Manhattan Borough, New 
City, make soaps, $50,000 preferred stock, etc., has been 
incorporated by D. J. Bachrach, L. B. Schwarez, E. M. 
Marnes. Attorneys, Guggenheimer, Strasser & Meyer, 27 
William street. 


Chemical 


York 


Kranich & Specification Soap Co., soaps and chemicals, 

1,000 shares of stock with no par value, has been incorpo- 
rated by Jolin A. O’Mella, 456 74th street, Brooklyn, N. Y.; 
A. S. Tobias and Clifton Hildebrand, 435 
Manhattan, New Yor}: City. 
Industrial Alcohol Co., 8 Bergenline avenue, 
Hill, N. J., $100,000 capital stock, has been incor- 
Edward M. agent by Max 
Levitin, 440 Gregory avenue and Dora Brady, 2 Fulton 
street, Weehawken; Sadie Math, 415 
Hill, N. J. 

Hilda Lee, Inc., Mass., toilet preparations, $25,000 
capital stock, has been incorporated by Hilda Lec 
Lowell; Edward E. 
River, Mass. 

Nitro Soap Work, Nitro, W. Va., $15,000 capital stock, 
has been incorporated by Walter A. and Frank A. 

Harding Barber Supply Co., Manhattan 
York City, $5,000 capital stock, has 
T. F. McNulty, A. L. and C. J. 
Fay & Rubin, 233 Broadway. 

Soap Dispensing Corp., Manhattan Borough, New York 
City, business agents, $100,000 capital stock, has been in- 
corporated by M R. Swimmer, D. Willet 
S. D. Levy, 302 Broadway. 

Catalpa Laboratories, drugs, toilet articles, $10,000 capital 
Burthell, Middle 


Riverside Drive, 

Seaboard 
Union 
Hollander as 


porated with 


Lewis street, Union 
Lowell, 
Drew, 
Schiff and James A. Whitehead, Fall 


Rebhan. 
New 
been incorporated by 
\ttorneys, Pellet, 


Borough, 


Johnson. 


Lee, Atte rney, 


stock, has been incorporated by Edward A. 
Village, L. I.; A. A. Helfand, New York; Fred A. Weis, 
Brooklyn. Charter Co. 

Vanatay Co., Pittsburgh, Pa., toilet preparations, $10,000 
capital stock, has been incorporated by James H. McKibbon, 
of Valencia, Pa. 

Jean Vallee & Cie, Laporte, Ind., manufacture perfumeries, 
toilet preparations, etc., $65,000 capital stock, has been in- 
corporated by Arthur R. Simon, Edward L. Luedtke and 
George D. Shaver. 

Pals Chemical Co., Brooklyn, N. Y., make tooth powder, 
$250,000 capital stock, has been incorporated by B. L. and 
M. Pallevesch, P. A. Schuyai. (Attorney, D. Belkin, 152 
West 42nd street.) 

Glenco Products, Manhattan Borough, New York City, 
toilet articles, $10,000 capital stock, has been incorporated by 
L. Graboys, B. Julius. (Attorney, S. N. Freedman, 70 West 
40th street.) 

Ima Soap Co., Los Angeles, $25,000 capital stock, is a new 
California corporation. 

Corad Trading Co., Brooklyn, N. Y., make soap, $5,000 
capital stock, has been incorporated by H. Radnitz, W. S. 
Coble. (Attorney, L. Caminez, 15 Park Row.) 

Patez, Manhattan Borough, New York City, makes toilet 
preparations, $20,000 capital stock, has been incorporated by 
P. Coviello, A. Gunzberg, B. F. Foster. (Attorneys, Fos- 
ter & Cutler, Woolworth Building.) 

Armand Company of Massachusetts, Boston, Mass., and 
Des Moines, Ia.; chemicals, perfumes, pharmaceuticals, medi- 
cines, etc.; 50 shares of common stock without par value. 


Colonial 
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has been incorporated by Harold E. Clarke, Boston, presi- 
dent and treasurer; Francis M. Doyle, Boston, vice-presi- 
dent ; George M. Magrath, Medford, clerk. (Attorney, Fran- 
cis J. Roche, Boston.) 


Metropolitan Perfumery Products Co., Manhattan Bor- 
New York City, $2,000 capital stock, has 
corporated by A. I. and H. G. Ebrhart, E 


Letkort, 1457 Broadway. 


been in 
Namias; attor- 


ough, 


hemical Products Corp., Wilmington, manufac 


nsing and polishing products, $1,000,000 capital 


been incorporated in Delaware 


42 Church street, New 
supplies, $50,000 authorized capital, has 
Walter 
treasurer and secretary; Henry Minor, assistant 
West New York, N. J., 
dred specialties, $100,000 capital stock, has been incorporated 


Kazanjian, 235 7th 


Supply Co., Haven, Conn., 


} 


barbers een in- 


corporated ‘by Johnson, president; Geo. Fouser, 
secretary 
Orient Soap C soaps and kin- 


Constantian and 
street, West New York. 
Washington ap Mfg. Co., 


been i corporated by KE. 


by Joseph J John G. 


Seattle, Wash., $75,000 capi- 


J. Lesser and Donald 


tal stock, has 


Cornue, 3416 Interlake avenue, Seattle. 


Velvo Chemical Laboratories, Inc., Brooklyn Borough, 


New York 
stock, | 


Clinton street, 


City, manufacture toilet articles, $100,000 capital 


Dominick J. Rotendi, 376 


incorporated by 
Brooklyn, N. Y. 
t an Pocatello, Idaho, make 
mpounds, $100,000 capital 


soap, oil, and 
been in 


McNichols and J. E. 


chemical c stock, has 


corporated by Gel ild Edwards, M. Be 
Nichols. 
i de 


ations, $100,000 capital stock, has been incorporated in Dela- 
rations, > I ’ ] 


Togstad Co., Wilmington, manufacture toilet prepa- 
ware for clients by the Colonial Charter Co 

Universal Soap Mfg. Co., 
City, $50,000 capital stock, has been incorporated by N. 
Allen, S. \. Vardalachos ; 
man & Roeder, 475 Broadway 

Baltimor: 


New Y ork 


Manhattan Borough, 


Britsakis, G. attorneys, Hirsch- 
Md., $10,000 
een incorporated by Herbert Rolley, Max 


Milton J 


Perfumery Co., Inc., Baltimore, 
capital stock, has 
Flaumenbaum, Lerner, Benjamin Lerner, J. Rich- 
ard Callanan 
Fibre-Saving Soap Co., Boston, Mass., soaps, fats, chemi- 
cals, etc., $69,000 common stock and $30,000 preferred stock, 


\. Wyman, 


Wyman, treasurer and 


has been incorporated by Oliver Arlington and 


Boston, Alphonso A. 
clerk, 


Miosa Products Co., 


president ; 


Antonio, Texas, toilet articles, 
$15,000 capital stock, has been incorporated by 


tels, L. A. J. 
Sparks Barbers’ 


San 
Hugo Bar- 
Fernandez, T. O'Leary. 

Birming- 
ham, Ala., $10,000 capital stock, has been incorporated by 
Lc 


vice-president ; 


Supplies and Perfumery Co., 


Sparks, president and treasurer; Luciano Simonetti, 
Walter Collins, 
Supporting Manhattan 
make toilet articles, $10,000 capital stock, 
Meisler ; 


and R, secretary 


Orphans Productions, Borough, 
New York City, 
has been incorporated by M. Hahler, J. Propper, J 
attorney, A. Howitz, 1452 Broadway. 

Samuel S. Gardner, Inc., Boston, Mass., perfumes, $50,000 
capital stock, has ‘been incorporated by Edward F. O’Calla- 
han, Boston, John J. Connors, Everett, Elizabeth McManus, 
Boston. 

Lafore Perfumery Co., Manhattan Borough, New York 
City, $8,000 capital stock, has been incorporated by J. and 


(Continued on next page) 
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IN MEMORIAM FOR DEPARTED FRIENDS 


ALLEN, RANSOME, chairman of Allen 
& Sons, Ltd., London, Eng., December, 1916. 


Bascock, Mary L., widow of A. 
the A. P. 


1922 


BRACKMAN, Ji 


EDWARD Stafford 
P. Babcock, founder of 
Babcock Co., perfumers, New York, December, 
retired 
1921 


, Manufacturing perfumer, New York 


SEPH lL., 
Cincinnati, 


manufacturer 
fumery, December, 
Aaron B 
December, 1917. 

Day, 


Dropecc, Dr. Gustav, 


CALISHER, 


PETER, soap pioneer, Philadelphia, December, 
chemist and formerly 


Monticello, N. Y., 


FRENCH, Hastincs | , Secretary ¢ the 


with Syn- 
1920 


Procter & Gamble 


fleur Laboratories, December, 
Co., Cincinnati, O., December, 

FRITZSCHE, Schimmel & 
December, 1916. 


Fuller-Morris- 


ERNEST T., senior member of 
Co., essential oils and chemicals, Leipzig, 
FULLER, 


FRANK R., vice-president of the 


son Co., Chicago, December, 1915 


GAUNT, JAMES, American ré 
London, in New York, 
GERTRUDI 

New York City, December, 1922 
National So: 


presentative of 
1916 


. Giese, of 


Pears, of December, 


GIESE, Situ, wife of Otto | 
Giese & Son 
HALL, 
Mich., 
HATHAWAY, 


New 
HEMPSTEAD, WILLIAM S., 


Robert L., president 
1917 
WALTER CRANE, 


York, December, 1920. 


De cembet . 


New Lond 


soaps, 
cember, 1907 


HOLMAN, ERNEST CHARLES, ex-president 


December, 


New 


fumery, Soap and Extract Association, 
HorNER, Mayor JAMES Brown 
City, December, 1914 


HotrcHkiss, ¢ 


" essential oils, York, 
n of the 
N. Y., December, 1911. 

G., of L. H. Kemp & Son, soap 

manufacturers, Cambridge, Mass., December, 1914 

J Lorsche 

1921 


founders 


ALVIN, Sé 
Essential Oil Co., 


president of the H. G. H. 
Lyons, ] 
Kemp, Coit. Horact 

LORSCHEIDER, EpWarp N., president of 
Schang Co., New York, 
Morton, one of the 
New 


president 


Rochester, December, 


WILLIAM 


\ aswell-Massey Co., 


\IASSEY, 
York, December, 1915. 
treasurer of the Man- 
192? 


New York 


and 


Ni Xe 
Daggett & 


Peek, WALTER K.,, 


hattan Drug Co., Brooklyn, December, 


CLIFFORD, of Ramsdell, 
1911 
RoBiNson, FRepeRICK A., 
Mass., December, 1907. 
RupotpH, FRANK P., first vice-president of the American 
Winnetka, Ill., December, 1922 
STRAWN, 


RAMSDELL, 
Citv, December, 


soap manufacturer, Malden, 


Can Co.., 
Babcock Co., 


J. L., credit manager of the A. P. 


perfumers, New York, December, 1922 


JULEs, Chuit-Naef, es- 


TERRISSE, one of the founders of , 
sential oils, Geneva, Switzerland, December, 1916. 
Wels, LEoNARD C toilet goods, Boston, December, 1919. 
WRIGLEY, Wrigley Manufacturing Co., 


soaps, Philadelphia, Pa., December, 1909. 
ed 
Isaac W. Mead 


Isaac W. Mead, for many years identified with the drug 
trade in New York City, died in St. Luke’s Hospital on De- 
Mr. Mead was 76 years old 
and for 55 years had been actively identified with the drug 
In 1868, he entered the employ of H. W. 
Henning who at that time was engaged in a general drug 


WILLIAM, of the 


cember 15 after a long illness. 


import business. 
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business. Beginning as a clerk, Mr. Mead’s ability was 
The tonka bean de- 
business was entrusted to his charge and 


in this 


speedily recognized. vanilla and 
partment of the 
be known as one of the leaders 


he soon came to 


branch of the drug trade. His reputation as a merchandiser 
and expert in beans and also to some extent in chicle was 
limited only by the trades which he served. For many years, 
he was regarded as the best posted man on vanilla in New 
York City. Mr. Mead continued in the employ of the Hen- 
ning interests after the death of H. W 
the formation of company of H. W. 


& Sons 


until a few 


Henning, Sr., and 
the present Henning 
He was actively engaged in his chosen occupation 

death, when failing health 
made it necessary for him to discontinue active participation 
Of pleasing personality, Mr. Mead will 


months before his 
in business affairs 
be long remembered in the trade with which he was so ac- 
tively engaged for more than half a century. He is survived 
by his widow and a son, Harold I. Mead. 

The funeral was held December 18 from the home, 1436 
Pacific street, Brooklyn, and from the Church of Our Lady 
of Victory, 
large 
trade 
lawn Cemetery 


where solemn requiem mass was celebrated. A 
delegation from the office and many members of the 
attended the services. Interment was made in Wood- 

Willis H. Lowe 
Lowe, long a figure in the 


Willis H 


died in Brookline, 


toilet goods trade, 
Boston, November 28, at the age of fifty- 
He was born in Elkhorn, Wis. In 1889 he was 
graduated from the Northwestern University. At an early 
age he invented the paper roll fly-trap, and using the re- 
Upon 
his return he settled in Boston, first being employed in a 


six years 


ceipts from the invention he traveled through Europe. 


began the manufacture of toilet 
Fulton 
Later he became salesman for French companies dealing in 
these lines 
Lowe Co 


Roxbury drug store. He 
articles and perfumery in a small room in street. 
Twenty-five years ago he started the Willis H. 
Eleven years ago he established the American 
Toilet Goods Co., and while still connected with this latter 
concern, established the Kala Co. of Cambridge. Mr. Lowe 
had been seriously ill for four months. Six weeks before 
his death his wife, Mrs. Ethelind W. D. Lowe, gave of her 
blood in transfusion to stimulate his vitality. He is also 


survived by an infant son, two brothers and one sister. 


W. S. Brady—Sidney B. Whitlock 

W. S. Brady, retired glass manufacturer of Wheeling, 
W. Va., died in the Chase Hospital, this city, November 24, 
aged seventy The was held at Wheeling. 
When he retired from 1921, Mr. Brady was 
chairman of the board of directors of the Hazel-Atlas Glass 
Company. 

Sidney B. Whitlock, for thirty years Eastern representa- 
tive of the Hazel-Atlas Glass Company, died on December 10 
in the Polyclinic Hospital, New York, following an opera- 
tion, at the age of sixty-four. He helped develop Sea Gate, 
L. I., where he lived. His clubs included the Atlantic Yacht, 
Hardware and New York Athletic. His Mrs. Mae 
G. Whitlock: sister, and two brothers Services 
were held December 12 at the Funeral Church, New York 


City. 


years. funeral 


business in 


wife, 
survive. 


Obituary Notes 
Isaac L. Lyons, president of I. L. Lyons & Co., Ltd., 
wholesale druggists and manufacturing chemists, New Or- 
leans. died November 14 at his home, 2344 St. Charles ave- 
nue. New Orleans, after a long illness. He was eighty-six 


years old. Three sons and a daughter survive. Mr. Lyons 


only recently celebrated the fifty-seventh anniversary of his 
founding of the company. 


George Meade Boardman, former president of Patterson, 


Boardman & Knapp, gum wax and oil importers, New York, 
died November 27 in his home, 470 Ocean avenue, Bri oklyn, 

Robert Smith, retired soap manufacturer, New London, 
He formerly had been in Man- 
Four children survive him. 


Conn., died November 19. 
chester, Conn. 


NEW INCORPORATIONS 

Page) 

Zunser; attorney, L. Cohen, 299 Broadway. 
Manhattan, install 
machines, $350,000 capital stock, has been incorporated in 


(Continued from Preceding 

Caplan, J. 
Parisian Perfume Vending Corp. of 
Delaware for clients by the Colonial Charter Co. 

John D, Robnet & Sons, 4403 South La Salle street, 
Chicago, soaps, soap powders, $25,000 capital stock, has been 
incorporated by M. B. Becker, John D. Robnett, George R, 
Kent. 

Morantine Products Co., Inc., Boston, Mass., drugs, chemi- 
cals, toilet etc., $10,000 common 
stock, has been incorporated by John B. Moran, Mattapan, 
president; Wm. D. Emery, Cambridge, treasurer; Michael 
A. McCluskey, Boston, clerk. 


Almond Smash Bottling Works, beverages, syrups, flavor- 


extracts, preparations, 


ing extracts, $300,000 capital stock, has been incorporated in 
Delaware by Frank A. Cabeen, Jr., Haverford, Pa.; George 
C. Meade, Ambler, Pa.; I. Raisch, Philadelphia, Pa. U. S, 
Corporation Co. 

Standard Industrial Co., of New England, Boston, Mass., 
manufacture of denatured alcohol $50,000 capital stock, has 
been incorporated by Daniel L. Murphy, Chelsea; John E. 
Feeley, Jamaica Plain; Wilfred L. McCarthy, Haverhill. 


A DRUMMER’S PRAYER 


“Oh, Lord, look with a forgiving eye, we beseech Thee, 
on the buyers who lie to us about the low prices our com- 
petitors give them; strengthen the memory of those buyers 
who are always going to give us a good order next time. 

“Lord, soften the hearts of the buyers who, as soon as 
they see a drummer, get as busy as a hen with one chicken 
and keep him standing around until his feet warp, and 
then buy as much as two dollars and sixty-five cents’ worth 
and want that billed out the first of next month. 

“Good Lord, curb our tendency to flirt with the married 
women (the single ones don’t count, and they expect it). 
Teach us not to complain of the roller towels that the mul- 
titude have used before we get there. 

“Lord,' forgive us digestions like alligators, that we may 
well digest the loin steaks cut from the neck where the 
Teach be thankful for the stump- 
water served us and called coffee. Toughen our hides that 
we may sleep soundly in hotel beds already inhabited. Cause 
us to look with charitable eyes on our competitors, who are 
Lord, soften the hearts of our em- 


yoke worked. us to 


a sorry lot anyway. 
ployers that they may render us what little commission is 
due us in full. 

“Oh, Lord, teach our wives patience, so that they won't 
expect our wages until we get them. We beseech Thee, 
Oh Lord, to overlook our absent-mindedness when we get 
away from home and forget about being married; and, in 
conclusion, we beg Thee, when we have made our last trip, 
please don’t send us below, for we have had our share of 
that place here on earth. Amen.” 
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PATENTS AND TRADE-MARKS 


166, 156 


BURNETT'S 


FLAVORETTES 
Sod, Thb 


pucslLEy~ 


M/76. 345 


KIpDyLAND 


‘Tb, #483 


Maan 


130,955 


33 DL3,368 


SKINP OL 


QOCHDAL. mae 


BRAND 
M176 36s 


p63 s5/ DE343 


MITT 284 


RIGHT-O “Gerula™ 


IT79,F249 479.798 


/ELGIST 


FONTAINEBLEAU 


SN _— e*¢ 


2,763 


| DANDEE 


483,/335 


i 
JY DEAUVILLE 


L246 
Zee) 
Mi 


IVE TRESS f 


/83.6e¢8 


Orange Flame 


(33, 24 oh 


GIPSY FLAME 


SI 3,243 


ALOPEX 


COE 


SILAGE 


Hates 
GLOSSO ORTHINE Cio 


184,979 


MEXILLA 


‘£3,/97¥ 


HIZ 


(84, 867 


PHC * 


18h, 16/ 


195,547 


18d, 28d 


SZABADY’S 


> --—— ; ™~ 
/84, 879 [842,89 


("5,503 
MOULIN GALANT 


KLE-NOL 


7 fod 


135.377 


ZANZI 
Bias 
NOME 


k6,445 


485,378 


185,87" 


ODOR-LUE CREAM 


486,358 


MERCIREX 


NOTE TO READERS 


This department is conducted under the general super- 
vision of a very competent patent and trade-mark attorney. 
This report of patents, trade-nvarks, designs is compiled 
from the official records of the Patent Office in W ashington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: Per- 
fumes, Soap, Flavoring Extracts and Toilet Pre -parations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter ““M” have been granted registration un- 
der the Act of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which 
have been passed to publication. 


“ 


wai 


Jersey Belle 


446,243 


aaTHErK 


Hho, 196 


fey, bie iu 


S1b, 844 


ISTERLING’S NO-KINK 
** @ROWN "3", 


ST 


A oma 


ye?" 


eos nneys 
White 


Mud Pack 
M 176.787 


(65,28 


CRUSELLAS 


176,948 


Saf “53. sv /2 
Ninemeieede 
476,767 
SAPODOR 


494,998 
Fairy’s 


$d, ‘vt 


PRrog toe BOND aT 


/8 4 OF6 


BONDED FloRAMyE 


184, 5% 6/83 


“STAKURL” SOLVORA 


184, O54 43 SOs 


DREAM 
(84,962 


434,247 


TriColor pock’s LENTHERIC 


1/92 85, 63 


LE CHAMP FLATTERIE Neola 
DES OISEAUX 


SES AER 


MME.ISE BELLS 
/86,39/ 
DOUCE ILLUSION 

ME, ASF 
MERCIREX 
“ ; 185 473 
rn. LODE 
/85 5-60 - 
BARCAROLLE "*"*'s“r SERENADE 


186,190 186,748 


4,616 


es 


EN BUTINANT 


SBS, 460 


BRIGHTIZE 


ITALCO ¥ 


485,748 


vy Lejfele ors 


185, $44 


85, 073 


BAiN de CHAMPAGNE 


486,770 


AMBRE 
JADIS 
SES; O27 
(95,029 

Cc “ClasbEs 


/86, 265 —_ 


sat {G 70). PINE- KNOT Jasmin 


196,236 (85. 698 


Jasenteur 


(8S s3e 
486,797 446,277 


INDELLO “ests ‘ascnaras 


(86,292 (86,264 


SILHOUETTE aaa EPILATOR 


4£6,/87F 


BlueMolet? 
"176, 367 


GousduUK) 
(89; F/2 
BUZAWAY 


185,457 


Ox Baire-s 


483, 960 


Inventions Patented are designated by the letter “P.” 
Designs Patented are designated by the letter “D.” 
All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 
PATENT AND TRADE-MARK DEPT. 
Perfumer Pub. Co. 14 Cliff St., New York 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905.) 


146,196.—Arthur Beck, Chicago, Ill. (Filed Apr. 15, 
1921. Used since Jan. 1, 1921.)—Flavoring Extracts for 
Food Purposes, 
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i. = (Filed 


and Essences 


Hood & Sons, Inc., Boston, Mass. 
Used 1915.) —Extracts 
Flavoring Purposes. 

Franklin Stephens, Atlantic City, N. J. (Filed 
121. Used since June 1, 1921.)—Hand Soaps. 

n A, Shepardson, Springfield, Mass. (Filed 
Used since Mar. 11, 1912.)—Pure Flavoring 
tion Flavoring Extracts, Paste Vanillas and 

for Use Ingredients of Foods 
im H. Johnson, New York, N. Y., assignor 
in corating Company of Baltimore, Baltimore, 
Ma rporation of New Jersey. (Filed Apr. 26, 1922. 
Used sinc pr. 21, 1922 Face Powders Creams, 
Perfumes, ] Hair Oils, 
Dentitrices oth P Deodorizing 
Preparatior achet P Medicinal Tonics 
Suitable for Toni thre Sedatives, Cough 
and Cold Earache 
Remedies iff Remedies, Suitable for the 
q Liniments for External Use, 
ntiseptics, and Disinfectants 


since 


Face 
Hair Tonics, 


Polishes, 


) 
Rouge Sy 
Nail 


Laxatives, 


\\ aters, 
wders, 
ywders, 
g Digestive Organs, 
] Remedies, Toothach Remedies, 
f Remedies 
Treatn Diseases, 
Indigest 
Loving, doing business as G. K. Lov- 
(Filed May 20, 1922. | | since 
Extracts 
Mass ( | iled June 
ring Extracts for 
City, Mi (Filed June 
Preparaticns, 
Mello 


June 27, 1922 


l Kansas 
ine 1, 1906.) 


Shampoo 
in Gesen, d business as 
nsburg, Wash. (Filed 
1902.)-~Lotion or Like Preparation for 
ind Lips, Sunburn, and Tan. 
ap Manufacturing Company, B 
1922. Used 


} 
t 


ston, 
since Apr. 15, 1922.) 
Ar 
1 


1themys (Ss \.), Cauderan, 
1922, Used since 


June 3, 1918.) 


( Filed 
Cream, Lotion, 
brow and Lip Sticks. 
Lamb, New York, N. \¥ 
i e Sept. 15, 1922.)—Talcum Powder. 
oungstown Barber Supply Co., doing busi- 
Bell Chemical Co., Youngstown, Ohio. 
1923. Used since 1917.)—Hair Cream. 
1°79 IAG ( 


Inc., New York, N. ‘Y 
November, 1921.) 
Pencils, 


(Filed 


177,2 Thompson, Cleveland, Ohio. (Filed 
Mar. 10, 192: since Jan. 15, 1919.)—Hair Prepara- 
tions to | ed on the Hair and Scalp of Human Beings. 

177,324 vad Olansky, Douglastown, N. Y. (Filed 
Mar. 12, 1923. Used since Jan. 4, 1923 ( Powder 


ATi¢ 


osmetic 


Petersbur 


1923.) 


og, Va (Filed Apr. 16, 
Greaseless Cold Cream 

Y. (Filed 
aw Materials 
oncentrate Synthetic, Suitable 
Toilet Waters, Lotions, 
Applicable to Mani- 


Tonics, 


Powders, and 


Vleet-Mansfield Drug Co., doing business 
tories, Memphis, Tent (Filed Apr. 
Oct. 1, 1898.) —Creo-Clay Face Pack, 
Hair-Color Restorer, Hair Tonic, 
\Imond Lotion, Cold Cream, Vanishing 
ng Cream, Cleansing Cream, Talcum 
Eyebrow Pencils, Rouge, Powder, 


since 


Cocoa- 


I ace 


work, “N.Y. 


1922. )—Shaving 


\ McDonagh & Sons, New 
(Filed Ap: 5, 1923 Used since Novy. 1, 
Soap Crean 
180,101.—Ce Inc., 
N. Y. (Filed May 3, 


l Water, 


Wilmington, Del., and New York, 
1923. Used since May, 1916.)—Per- 
fumes, Toilet Face Powder, Compact Powder, Sachet 
Powder, Talcum Powder, Brilliantine, Eau de Cologne, Hair 
Lotion, and Lip Stick 

180,107.—Coty, Inc., Wilmington, Del., and New York, 
N. Y. (Filed May 3, 1923. Used since 1905.)—Perfume, 
Toilet Water, Face Powder, Talcum Powder, Sachet Pow- 
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ler, Lotion for the Skin and Hair, 
Rouge, Eau de Cologne. 

180,342—Arthur M. Samson, doing business as LeBaur 
Importing Co., New Orleans, La. (Filed May 8, 1923, 
Used since Jan. 6, 1923.)—Essence of Perfume Extracts, 
Poudre Adherent (Face Powder), Cleansing Cream, Vanish- 
ing Cream, Créme Blanche, Bleaching Cream, Rouge Eay 
Foilettes (Toilet Water). 

180,955 —M. V. Anderson & Company, Lewiston, Me. 
( Filed May 22, 1923 Used since Mar. 14, 1921.) Per 
fumes, Toilet Water, Sachet, Talcum Powder, Face Powder, 
Clay Massage, Deodorant, Hair Tonic, Face Creams, Cold 
Cream, Cleansing Cream, Foundation Cream, Shampoo, Skin 
Lotion, Nail Polish, Bleach and Astringent Lotion, Nail- 
Polish Remover, Cuticle Remover, Depilatory, and Com- 
plexion Powder 

181,247.—Clio & Cie., Inc., 
28, 1923 Used 
onaving 
Shaving 

181,299.—The H. A. 
(Filed May 28, 1923 
Extracts. 

181,448.—Lournay, Inc., Milwaukee, 
1923. Used since Mar. 1, 1923.) 
Powder, Bath Talcum and Perfume 

181,951 \dolf D. Lindemann & Son, New York, N. Y. 
( Filed June 13, 1923 Used Sept. 24, 1914.) Per- 
fume, Toilet Water, Sachet, Cold Cream, Greaseless Cream, 
\lmond Cream, Face Powder, Rouge, Lip Stick, Deodorant, 
Hair Tonic, Talcum Powder, Eyebrow Pencil, Brilliantine, 
Tooth Paste, and Liquid Nail Polish. 

182,394.--Paul Antle, doing business as Mainette Com- 
pany, Louis, Mo. (Filed June 25, 1923. 
Jan. 8, 3.)—Face Powder, Cold Cream, Vanishing Cream, 
Taleum P Lip Stick, Rouge, and Compact Face 
Powder 


srilliantine, Dentifrices, 


New York, N. Y. (Filed 
May 6, 1923.)—Shaving Soap 
Form of Soap Cream for Use in 


May 
since and 


Creams in the 


Marr 
Used 


Denver, Colo. 


Food-Fla 


Grocery Co., 


1915.) 


since 


Wis 
Talcum 


(Filed Jur 


Powder, 


since 


Used since 
owde r, 


J. B. Williams Company, Glastonbury, 
(Filed June 27, 1923. Used since June 16, 192: 
Powders, Toilet Waters, After-Shaving Lotions, 
Preparations for Cleaning the Teeth. 
182,763.—Geo. F. Meyer, Seymour, Ind. 
1923. Used since Mar. 3, 1899.)—Face and Hand 
183,135.—Irving Berkenfield, doing business as 
Laboratories, Erie, Pa Filed July 13, 1923. Used 
October, 1920.) —Hair tonic and Hair Restorer. 
183,194.—The Cabell Corporation of Baltimore City, Bal- 
timore, Md July 14, 1923. Used since June 235, 
1923.)—Imitation Vanilla. 
183,243—The Armand Company, 
(Filed July 1923. Used since 
Powder, Cold Cream, Rouge, and Perfume. 
183,244.—The Armand Company, Des Moines, Iowa 
(Filed July 16, 1923. Used since Sept. 18, 1922.) 
183.312.—George Pagonis, doing business as 
Pagonis Co., New York, N. Y. (Filed July 16, 1923 
since July 1, 1922.)—Shampoo Preparations. 
183,313—George Pagonis, doing business as George Pa- 
gonis Co., New York, N. Y. (Filed July 16, 1923. Used 
since July 1, 1922.)—Waving and Curling Preparation for 
the Hair. 
183,448 
mir Co., 
Sept. 1, 


Conn, 
Torlet 

and 

( Filed 

Lotion. 


( Filed 


Des 
June 1, 


Moines, 


1923.) 


low a. 
Face 


Rou 
V\ouge 
George 


Used 


Dp 


\lbert L. Graham, doing business as The | 
Hastings, Nebr. (Filed July 19, 1923. Used since 
: 1922.)—Tooth Paste 

183,648.—E-Z-Way Co., Oakland, Calif. (Filed July 
i923 Used since Feb, 1, 1920.) Soap in Powdered Form 

183,805.—Solvora, Inc., New York, N. Y. (Filed July 
28, 1923. Used June 15, 1923.)—Liquid Dentifric 
and Also Liquid Cream Dentifrice. 

183,811.—David Ansehl, doing business as The Beauty 
House, St. Louis, Mo. (Filed July 30, 1923. Used since 
Dec. 26, 1922.)—Toilet Preparation for the Eyes 

183,830.—Irwin J. Harris, 
Products Company, St. Louis, 
Used since June 30, 1923.) 
and Eradicating Dandruff. 

183,841.—Maison Mendessolle, San Francisco, Calif. 
(Filed July 30, 1923. Used since Nov. 24, 1922.) —Perfume, 
Talcum Powder, Sachet Powder, and Face Powder. 

183,880.—Richard Hudnut, New York, N. Y. 

July 31, 1923. Used since Mar. 6, 1923.)—Soap. 


25 


since 


doing business as Alopex 
Mo. (Filed July 30, 1923. 
Preparation for Growing Hair 


(Filed 
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183,961—Anna De Brule, doing business as A. De Brule, 
New York, N. Y. (Filed Aug. 2, 1923. Used since June 
%, 1923.)—Hair Tonic. 
184,039.—George J. Petros, Omaha, Nebr. (Filed Aug. 
3, 1923. Used since June 15, 1923.)—Liquid for Preserving 
Curls and Marcel Wave in the Hair. 
184,096.—Louis Philippe, New York, N. Y 
4. 1923. Used since January, 1915.)—Perfumes, Toilet 
Water, Face Powders, Face Creams, and Rouge. 
184,161—Philmore H. Colburn, West Springfield, Mass. 
(Filed Aug. 7, 1923. Used since Aug. 4, 1921.)—Liniment 
and Preparation for Increasing Growth of the Hair. 
184,171.—Maurice Levy, New York, N. Y. (Filed Aug. 
7, 1923. Used since June 15, 1923.)—Powder Puffs. 

184,183.—L. T. Piver, Inc., Wilmington, Del., and New 
York, N. Y. (Filed Aug. 7, 1923. Used 1905.) — 
Perfume Extract, Toilet Water, Lotions, Face Powder, 
Rouge. Bath Salts, Cold Creams, Talcum Powder, Sachet 
Powder, Compact Powder, and Eau Vegetale. 

184,292—Palmers, Limited, Montreal, Quebec, 
dFiled Aug. 10, 1923. Used since Dec. 10, 1922.) 
Creams, Beauty Creams, Cold Creams, Cleansing Creams, 
Face Powders, Compact Face Powders, Liquid Face 
Powders, Compact Rouges, Liquid Rouges, Talcum Powders, 
Eyebrow and Eyelash Growers, Eyebrow Pencils, Eye 
Drops, ace Bleaches, Hair Salves, Shampoos, Skin Lotions, 
Hand Lotions, Lip Sticks, Bath Salts, Witch-Hazel Salves, 
Chemical Preparations for Softening the Cuticle, Nail 
Polishes, Nail Bleaches, Toilet Waters, Perfumes, and Hair 
Tonics. 

184,434—George W. Button Corporation, New York, 
N. Y. (Filed Aug. 14, 1923. Used since April 1, 1922.)— 
Perfumes, Toilet Waters, Face Powders, Talcum Powders, 
Rouge, Sachet and Brilliantine. 

184,484.—W onderlite Products Company, Casper, Wyo. 
(Filed Aug. 14, 1923. Used since Jan. 1, 1923.) —Com- 
plexion Clay. 

184,497.— Grand 


(Filed Aug. 


since 


Canada. 
Bleach 


Union Tea Co., Brooklyn, N. Y. (Filed 
Aug. 15, 1923. Used since Sept. 1, 1921.)—Soap Creams. 

184,548.—Maggie Taylor Glenn, Albuquerque, N. Mex. 
(Filed Aug. 16, 1923. Used since Feb. 5, 1923.)—Hair 
Growers, Temple Grower, and Pressing Oil. 

184,585, 184,586.—Bonded Products Corporation, New 
York, N. Y. (Filed Aug. 17, 1923. Used since Jan. 4, 
1923.)—Cold Cream. 

184,616.—Modern Pharmacal Co., Inc., New York, N. Y. 
(Filed Aug. 17, 1923. Used since Jan. 1, 1922.)—Prepara- 
tion Intended to Remove Superfluous Fat. 

184,628.—Lillian S. Thomas, doing business as Froidevaux 
Cie, New York, N. Y. (Filed Aug. 17, 1923. Used since 
June, 1913.)—Bath Salts. 

184,778.—W right and 
(Filed Aug. 20, 1923. 
Flavoring Extracts. 

184,819.—Friedrich-Friedrich Co., 
{Filed Aug. 22, 1923. Used 
Powder. 

184,860.—Daniel G. Israel, 
Chemical Co., Secaucus, N. J. 
since May 15, 1923.)—Skin Lotion. 

184,861—E. J. Jahn Company, doing business as Herr’s 
Laboratories, Limited, Detroit, Mich. (Filed Aug. 22, 1923. 
Used since Mar. 15, 1923,)—Face Lotion. 

184,896.—Dakin Laboratories, Buffalo, N. Y. -(Filed Aug. 
23, 1923. Used since June 1, 1923.)—Cold Cream, Vanish- 
ing Creams, Lemon Creams, and Skin and Tissue Creams. 

184,979—Marinello Company, La Crosse, Wis. (Filed 
Aug. 25, 1923. Used since July, 1923.)—Brilliantine. 

184,982.— Percy E. Page, New York, N. Y. (Filed Aug. 
25, 1923. Used since Aug. 23, 1923.)—Face Powders, Tal- 
cum Powders, Face Creams, Perfumes, Toilet Waters, 
Rouges, Hair Tonics, Hair Oils, Dentifrices, Tooth 
Powders, Nail Polishes, Deodorizing Preparations, and 
Sachet Powders. 

184,998—Ungerer & Company, Inc., New York, N. Y. 
(Filed Aug. 25, 1923. Used since July, 1911.) —Natural and 
Synthetic Preducts Used for Scenting Purposes. 

185,004.—Jessie Childers, doing business as Hegarty & 
Childers, Springfield, Ill. (Filed Aug. 27, 1923. Used since 
August, 1923.)—Hair-Restorer Compounds. 

185,016.—Graham Bros. Soap Company, 


Mich. 


Fe yt »d- 


Detroit, 
1922.) 


Parker Company, 
Used since Mar. 27, 


Inc., Philadelphia, Pa. 
since Jan. 1, 1923.)—Face 


Peerless 
1923. Used 


doing business as 
(Filed Aug. 22, 


Chicago, III. 
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(Filed Aug. 27, 1923. Used since Aug. 4, 1923.)—Soap. 

185,044—The S. S. White Dental Manufacturing Com- 
pany, Philadelphia, Pa. (Filed Aug. 27, 1923. Used since 
July, 1923.)—Tooth Paste. 

185,063.—Vail Brothers, Philadelphia, Pa. (Filed Aug. 
27, 1923. Used since August, 1918.)—Perfume, Toilet 
Water, Sachet Powder, Talcum Powder, Face Powder, 
Lemon-Cream Lotion, Liquid Beautifier, Cold Cream, Toilet 
Cream, Hair Tonic, Almond Cream, Cocoa-Butter Massage 
Cream, Cocoa-Butter Cleansing Cream, Cocoa-Butter Cold 
Cream, Rose Cream Lotion, Skin Cream, Benzoinated 
Cream, Foundation Cream, and Lemon Massage Cream. 

185,073.—Joseph Carrozza, Philadelphia, Pa. (Filed Aug. 
28, 1923. Used since Apr. 1, 1923.)—Hair Grower and 
Scalp Massage. 

185,129, 185,130, 185,131, 
corporated, New York, N. by 
since Aug. 15, 1923.)- 
duction of Perfumes. 
185,192.—G, L. Taylor, doing business as Bluford Specialty 
o., Bluford, Ill. (Filed Aug. 30, 1923. Used since Jan. 

1922.)—Dental Cream, Face Powder, Hand Softener, 
ouge, Mentholated Ice, Perfume 

185,198—Benz Toilet Products, Inc., Syracuse, N. Y. 
(Filed Aug. 31, 1923. Used since May 31, 1923.)—Talcum 
Powders, Face Powders, Face Creams, Compacts, Lip Stick, 
Rouge, Toilet Waters, and Perfumes. 

185,377.--Pond’s_ Extract Company, New 
(Filed Sept. 6, 1923. Used since June, 1923.) —Cold Cream. 

185,378.—Pond’s Extract Company, New York, N. Y. 
(Filed Sept. 6, 1923. Used since June, 1923.)—Vanishing 
Cream. 

185,405.—J. 
Sept. 7, 1923. 
Toilet Soaps 

185,410.—Harriet J. Carman, Elkins Park, Pa. (Filed 
Sept. 7, 1923. Used since Aug. 27, 1923.)—Face Powders, 
Face Creams, Perfumes, Toilet Waters, Rouges, Hair Tonics, 
Hair Oils, Dentifrices, Tooth Powders, Nail Polishes, De- 
odorizing Preparations, Sachet Powders, and Talcum 
Powders. 

185,412—The L. D. Caulk Company, Milford, Del. 
Sept. 7, 1923. Used since June 16, 1923.)—Medicated Soap. 

185,413.—The L. D. Caulk Company, Milford, Del. 
(Filed Sept. 7, 1923. Used since Aug. 3, 1923.)—Medicated 
Soap. 

185,413.—The L. D. Caulk Company, Milford, Del. (Filed 
Sept. 7, 1923. Used since Aug. 3, 1923.) —Medicated Cream 
or Ointment for Use in the Treatment of Diseases and Dis- 
orders of the Skin and Scalp. 

185,457—Geo. H. Gould & Son, Louisville, Ky. (Filed 
Sept. 7, 1923. Used since July 18, 1919.)—Perfume Suitable 
for Driving off Mosquitoes or Similar Insects 

185,459, 185,460, 185,461, 185,462, 185,463 —Houbigant, Inc., 
New York, N. Y. (Filed Sept. 7, 1923. Used since Aug. 
28, 1923.)—Perfume, Toilet Water, Face Powder, Talcum 
Powder, Sachet, Brilliantine, Face Cream, Rouge, Lotion 
for the Skin and Hair, and Bath Salts. 

185,503.—Szabady Mig. Co., Inc., Perth Amboy, 
N. J. (Filed Sept. 7, 1923. Used since Aug. 1, 1923.)— 


Laundry Soap 
] Merle Laboratories, Leeper, Pa. (Filed Sept. 8, 
Face Powder, Talcum 


185,132, 185,133—Morana, In- 
(Filed Aug. 29, 1923. Used 


Essential Oils Suitable for the Pro- 


Cc 
ie 
R 


York, N. Y. 


R. Beaton Co., Inc., New York, N. Y. (Filed 
Used since Sept. 18, 1922.)—Laundry and 


Filed 


Soap 


185,530. 
1923. Used since Aug. 20, 1923.) 
Powder, Cold Cream, Vanishing Cream, Massage Cream, 
Honey and Almond Cream. 
185,547—The J. B. Williams 
Conn. (Filed Sept. 8, 1923 
Toilet and Shaving Soap, the 
Powder, and Cream. 

185,607 —Menley & James, Limited, New York, N. Y. 
(Filed Sept. 10, 1923. Used since May 19, 1922.)—Medicated 
Soap. 

185,621—The Roosa & Ratliff Chemical Co., also doing 
business as Roosa & Ratliff Perfume Co., Cincinnati, Ohio. 
(Filed Sept. 10, 1923. Used since June, 1920.)—Perfume, 
Cold Cream, Hair Oil, Shampoo, Toilet Water, Talcum 
Powder, and Toilet Cream. 

185,638.—Velsch & Holtz, Paris, France. (Filed Sept. 10, 
1923. Used since 1873.) —Perfumes, Toilet Waters, Eau de 
Cologne, Brilliantine, Rouge, Lotion for the Skin and Hair, 
Dye for the Hair. 


Company, Glastonbury, 
Used since June 16, 1923.)— 
Latter in the Form of Stick, 
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185,698.—Guy T. Gibson, Incorporated, New York, N. Y. 
(Filed Sept. 12,. 1923. Used since July 1, 1923.)—Toilet 
Lotions, Powders, Creams, Waters, Sachets, Oils, Rouges, 
Pencils, Pastes, Salves, Perfumes, Depilatories, Aromatic 
Vinaigres, and Liquid Powders. 

185,699.—Guy T. Gibson, Incorporated, New York, N. Y. 
(Filed Sept. 12, 1923. Used since July 1, 1923.)—Toilet 
Lotions, Powders, Creams, Waters, Sachets, Oils, Rouges, 
Pencils, Pastes, Salves, Perfumes, Depilatories, Aromatic 
Vinaigres, and Liquid Powders. 

185,709.—Jean Jordeau, Inc., South Orange, N. J., and 
New York, N. Y. (Filed Sept. 12, 1923. Used since June 
1, 1923.) —Depilatory. 

185,748.—The European Export Corporation, Washington, 
D. C. (Filed Sept. 13, 1923. Used since Feb. 17, 1921.)— 
Olive Oil 

185,804.—Waverly Oil Works Company, Pittsburgh, Pa. 
(Filed Sept. 14, 1923. Used since Jan. 1, 1923.)—Soaps. 

185,806.—The J. B. Williams Company, Glastonbury, Conn. 
(Filed Sept. 14, 1923. Used since May 19, 1923.)—Soap. 

185,846.—The Shiffer Products Company, Cleveland, Ohio. 
(Filed Sept. 15, 1923. Used since Aug. 2, 1923.)—Auto- 
mobile Soap 

185,871.—The Jackson-Rogers Company, Brooklyn, N. Y. 
(Filed Sept. 17, 1923. Used since Aug. 15, 1923.) Shampoo 
for the Hair. 

185,912.—Maurice Babani, Paris, France. (Filed Sept. 19, 
1923. Used since June 1, 1922.)—Perfume Extracts, Lotions, 
Toilet Waters, Toilet Powders, Eau de Cologne, Dentifrices, 
Rouges, and Rice Powder. 

185,961.—Roger de Soria, Clichy, France. (Filed Sept. 
20, 1923. Used since April, 1922.)—Perfumes, Toilet Water, 
Face Powder, Talcum Powder, Brilliantine, and Face Cream. 

186,110.—E. Daltroff & Cie., Paris, France. (Filed Sept. 
24, 1923. Used since Aug. 
and Soap Powders 

186,145.—Luckel, King & Cake Soap Co., 
(Filed Sept. 24, 1923. Used since July 1, 
Powder. 

186,161.—Scott’s Preparations, Inc., New York, N. Y. 
(Filed Sept. 24, 1923. Used since Sept. 1, 1922.)—Beauty 
Clay, Face Finish, Face Powder, Cold Cream, and Vanishing 
Cream. 

186,188, 186,189, 186,190, 186,191. 
York, N. \ (Filed Sept. 25, 1923. Used since Sept. 20, 
1923.)—Sachet, Tooth Powder, Cold Cream, Tooth Paste, 
Bath Powder, Skin and Tissue Cream, Smelling Salts, Toilet 
Water, Imond Meal, Toilet Cerate, Vanishing Cream, 
Headache Cologne, Perfume, Face Powder, Bath Salts, Tal- 
cum, and Lip Rouge 

186,217.—Leon Cohn, doing business as Parfumerie Forest, 
Paris, France. (Filed Sept. 26, 1923. Used since Jan. 30, 
1923.)—Perfumes, Toilet Waiters, Face Face 
Powder, and Talcum Powder. 

186,236.—Edward S. Johnson, 
(Filed Sept. 26, 1923. Used since 
Salts. 

186,259.—Vibro-Dental Products 
phia, Pa. (Filed Sept. 26, 1923. 
1921.) —Dental Cream 

186,264, 186,265.—Andron Hygienic Company, New York, 
N. Y. (Filed Sept. 27, 1923. Used since Sept. 4, 1923.)— 
Soap Cream to Produce Lather for Shaving. 

186,292.—-The Remiller Co., New York, N. Y. (Filed 
Sept. 27, 1923. Used since Sept. 18, 1923.) —Lip Rouge 

186,358.—Henry P. Easton, Jr., doing business as Easton 
OdorLue Co., Denver, Colo. (Filed Sept. 29, 1923. Used 
since Sept. 14, 1923.)—Odor-Preventing Preparation. 

186,363.—The Globe Soap Company, Cincinnati, Ohio. 
(Filed Sept. 29, 1923. Used since April, 1923.)—Soap. 

186,391.—Plough Chemical Company, doing business as 
Mme. Ise'Beli’s Toilet Mfg. Co., Memphis, Tenn. (Filed 
Sept. 29, 1923. Used since 1882.)—Toilet Preparations 
Namely, Perfumes, Toilet Water, Sachet Powder, Talcum 
Powder, Perspiration Powder, Face Powder, Rouge, Cold 
Cream, Freckle Cream, Beauty Balm, Hand Whitener, 
Depilatory, Deodorant, Brilliantine, Eau de Quinine, Bath 
Salts, Hair Tonic, Camphor Ice, Camphotint, and Liquid 


Nail Bleach. 


1, 1923.)—Soaps, Soap Pastes, 


Portland, Ore. 
1923.)—Soap 


Richard Hudnut, New 


Creams, 


Wellesley 
Aug. 2], 


Hills, 


1923.) 


Mass. 
Bath 


Incorporated, Philadel- 
Used since September, 
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TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920.) 
These Registrations Are Not Subject to Opposition 


176,335.—Aroma Incense Company, Los Angeles, Calif, 
(Filed May 9, 1923. Serial No. 180,353. Used since Sept. 1, 
1922.)—Incense in the Form of Cubes, Powders, or Sticks, 

176,345.—Daniel D. Pugsley, New York, N. Y. (Filed 
Nov. 24, 1922. Serial No. 172,491. Used since July 21, 
1921.)—Liniment and Hair Grower. 

176,347.—Ernest G. West, doing business as Hutchings 
Medicine Company, Toronto, Ontario, Canada. (Filed Noy, 
29, 1922. Serial No. 172,677. Used since 1897.)—Toilet 
Preparation for Chapped or Rough Skin, Sunburn, or for 
Use After Shaving. 

176,365.—Antoine Chiris Company, New York, N. Y, 
(Filed Aug. 12, 1922. Serial No. 168,145. Used since June 
17, 1922.)—Phenylacetaldehyde, Phenyl Ethyl Alcohol, 
Phenyl Ethyl Acetate, Iso Eugenol, Eugenol, Aldehyde C,,, 
Anisic Aldehyde, Amyl Salicylate, Benzaldehyde, Dipheny| 
Oxide, Methyl Cinnamate, Citronellol, Geraniol, Benzyl 
Alcohol, Benzyl Acetate, Novotone, Phthalol, Cinnamyl 
Alcohol, Methyl Anthranylate, Vanillin, Coumarin, Heliotro- 
pin, Terpineol, Terpinyl Acetate, LinaloOl, Linalyl Acetate, 
Ethyl Cinnamate, Brom Styrol, Rhodinol, Iralols, Oil Veti- 
ver, Oil Patchouly, and Organic Chemicals and Essential 
Oils Suitable for the Production of Perfumes. 

176,367.—E. Burnham, Inc., Chicago, Ill. (Filed March 
10, 1922. Serial No. 160,474. Used since 1914.)—Extract, 
Toilet Water, Face Powder, Talcum Powder, Sachet and 
Face Lotions. 

176,789.—Denney & Denney, Philadelphia, Pa. (Filed 
Oct. 18, 1922. Serial No. 170,871. Used since Aug. 31, 
1922.) —Chemical Preparation for Application Upon the Face 
and Designed to Remove Wrinkles and Increase the Blood 
Circulation. 

176,790.—John P. Isterling, doing business as The Is- 
terling Chemical Company, New Salisbury, Ind. (Filed Oct. 
30, 1922. Serial No. 171,367. Used since Jan. 1, 1922.)— 
\ Preparation for the Treatment of Dandruff, Falling Hair, 
Local Eczema Affections, and Irritations of All Kinds, for 
Treatment of the Scalp and Stimulating Growth of Hair, 
and for Straightening Hair. 

176,792.—Phil L. Mabrey, Columbus, Ohio. 
12, 1921. Serial No. 146,080. Used since 
Steam-Laundry Scouring Compound. 

176,903.—De Cameron, Inc., New York, N. Y. 
April 11, 1923. Serial No. 178,960. Used since 
1921.) —Perfumes. 

176,925.—George C. 
Perfume Company, South 
1922. Serial No. 162,144. 
Toilet Waters. 

176,947.— International Registration No. 903 of Oct. 11, 
1923. Registered in Cuba on May 10, 1920, No. 35,368 
Proprietor: Crusellas Y Compania, S. en C. Calzada de 
Buenos Aires, Habana, Cuba.—Soaps of All Kinds. 

176,948.—International Registration No. 904 of Oct. 11, 
1923. Registered in Cuba on July 13, 1921, No. 36,569. 
Proprietor: Crusellas Y Campania, S. en C. Calzada de 
Buenos Aires, Habana, Cuba.—Washing Soap. 

177.284 The Wholesale Distributors Co., Chicago, IIl. 
(Filed Jan. 3, 1922. Serial No. 157,463. Used since Mar. 
1, 1920.) —Food-Flavoring Extracts. 

177,288.—C. H. Knorr, A. G., Heilbronn, Germany. (Filed 
Feb. 1, 1923. Serial No. 175,401. Used since Oct. 23, 1913.) 


Concentrated Food Flavors. 


(Filed April 


Jan. 1, 1921.)— 


( Filed 
Oct. 1, 


Spencer, doing business as Spencer 
Bend, Ind. (Filed April 11, 
Used since March 24, 1922.)— 


PATENTS GRANTED 


1,475,663.—Manufacture of Soap. 
don, England, Filed Apr. 6, 1921. 
Claims. (Cl. 87-16.) 

1. <A process of making transparent soap in which ninety 
parts of oils and fats are mixed with ten parts of glycerine 
and the mixture saponified at about 80 degrees C., the hard 
soap being dissolved by alcohol during a prolonged heating 
and stirring of about 12 hours at a temperature of 80 de- 
grees C. to 85 degrees C., during which time the alcoholic 


Jicknam Tseng, Lon- 
Serial No. 459,100. 8 
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yapors are condensed and returned, subsequent filtration 
taking place at about 75 degrees C. ; 

1,476,700.—Container Cap. Max Feldstein, Chicago, Il. 
Filed Jan. 3, 1922. Serial No. 526,671. 9 Claims. (C1. 
221-60. ) 

1. A container cap of the character described comprising 
movably co-operating neck and cap elements having regis- 
trable wall outlets, one of said elements being a cylindrical 
wall member and the other having inner and outer walls 
closely engaging the single wall member. 

1,477,113.—Synthesis of Glycerol. Harry Essex and Alger 
L. Ward, Wilmington, Del., assignors to E. I. du Pont de 
Nemours & Company, Wilmington, Del., a Corporation of 
Delaware. Filed Sept. 27, 1919. Serial No. 326,913. 16 
Claims. (Cl. 260-156.5.) 

1. The process which comprises inducing a reaction be- 
tween a halolefine and aqueous hypochlorous acid in the 
presence of an alkali-metal carbonate to form a mixture con- 
taining corresponding halogen-substituted chlorhydrins and 
said carbonate, and heating said mixture until said halogen- 
substituted chlorhydrins have been hydrolyzed to Polyhydric 
alcohols. 

1,477,177.—Dentifrice. Rudolph A. Kuever, Iowa City, 
Iowa, assignor to Pepsodent Company, Chicago, IIl., a Cor- 
poration of Illinois. Filed Apr. 5, 1920. Serial No. 371,499. 
4 Claims. (Cl. 167-9.) 

1. A dentrifrice comprising 
hydrated calcium sulphate. 

‘2. A dentrifrice comprising tri-calcium phosphate, acid 
calcium phosphate and dihydrated calcium sulphate. 


calcium phosphate, and di- 


DESIGNS PATENTED 


63,323.—Box for Talcum Powder and Similar Material. 
Ramon M. Rodriguez, New York, N. Y. Filed Sept. 1, 
1922. Serial No. 3,618. Term of patent 14 years. 
63,351.—Bottle. Edouard P. Benois, Paris, France, as- 
signor to Coty, Inc., New York, N. Y., a Corporation of 
Delaware. Filed May 3, 1923. Serial No. 6,044. Term of 
patent 14 years. 

63,352.—Bottle. Edouard P. Benois, Paris, France, as- 
signor to Coty, Inc., New York, N. Y., a Corporation of 
Delaware. Filed May 3, 1923. Serial No. 6,045. Term of 
patent 14 years. 

63,354.—Bottle. Edouard P. Benois, Paris, France, as- 
signor to Coty, Inc., New York, N. Y., a Corporation of 
Delaware. Filed May 3, 1923. Serial No. 6,047. Term of 
patent 14 years. 

63,368.—Cap for Collapsible Tubes. 
New Brunswick, N. J. 
511,943. Term of patent 7 years. 

63,395.—Talcum-Powder Can. Francois Joseph de Spo- 
turno Coty, Paris, France. Filed Nov. 23, 1922. Serial No. 
4378. Term of patent 14 years. 

63,433—Perfume Bottle. Louis Philippe, New 
N. Y. Filed June 2, 1923. Serial No. 6,376. 
patent 344 years 
63,434.—Perfume Bottle. 
N. Y. Filed June 27, 1923. 


patent 314 years. 


James W. Johnson, 
Filed Oct. 31, 1921. Serial No. 


York, 
Term of 


York, 


Term of 


Louis Philippe, New 
Serial No. 6,598. 


CANADIAN PATENTS AND TRADE-MARKS 

The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 


For the information of our readers, we are running a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to: 


PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 
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PATENTS GRANTED IN CANADA 


235,744.—Container, Jessie E. Hudgel, Missouri Valley, 
lowa. 

235,817.—Sprinkling container, Lever Brothers, Ltd., Port 
Sunlight, Eng., assignee of Guy Sinclair Scott. 

236,261.—Vanity case, Albert S. Mosheim, East Orange, 
WN... 

236,296.—Hermetic seal formed by closure cap in combina- 
tion with a glass container, Anchor Cap & Closure Corp., 
Long Island City, assignee of Max Jaeger, Brooklyn, both 
of New York City. 


TRADE MARKS REGISTERED IN CANADA 


U-Tri-Mee, ointments and creams, Elsie Ives, Montreal. 

Mona Vanna, perfume products, Henri Higaud, Toronto. 

Dubarry, perfumes, etc., Richard Hudnut, Ltd., Toronto. 

Caron, with Le Tabac Blond, L’Infini, N’Aimez que Moi, 
Mes Jeunes Annees, Le Narcisse Noir, La Nuit de Noél, 
Bain de Champagne, E. Daltroff & Cie, Paris, France. 

Great White Way, tooth paste, S. S. White Dental Manu- 
facturing Co., Philadelphia, Pa. 

Mah-jica, cosmetics, Mymy Ross, Toronto. 

Mufti and Sylph, perfumes, soaps, etc., Miami Chemical 
Company, Cincinnati, Ohio. 

Jane E. Curran’s signature, dandruff, toilet and skin pre- 
paration, J. E. Curran Corp., New York City. 

Mah Jongg and Pléville, perfumes and toilet articles, 
Frederick Stearns & Co., of Canada, Ltd., Windsor. 
Manyflowers, soap perfume and other toilet 

Arthur Percy Taylor, Toronto. 
Vanity Fair and Enchantress, perfumes, etc., 
Co., Ltd., Stratford, London, E., England. 


articles, 


Yardley & 


DECISION OF U. S. COURT. 


Court of Appeals of the District of Columbia. 
Hay v. Matone, Dornc Bustness UNDER THE STYLE AND 
NAME OF Poro COLLEGE. 


Decided May 2, 1921. 
TRADE- MARKS—IDENTITY—PorRTRAITS WITH THE WorpD 
“Hay-Po”’—SIMILAR PorRTRAITS WITH “Poro.” 


Opposition to registration of a mark for hair-dressing, 
comprising portraits representing “before” and “after” 
use, with the word “Hay-Po” above, all inclosed within a 
circle, sustained in view of the prior use by opposer of 
substantially the same portraits with the word “Poro” 
above, all inclosed within a circle. 

VAN OrsSDEL, J.: 

This is a trade-mark opposition proceeding brought 
under section 6 of the Trade-Mark Act of February 20, 
1905, and involves the right of appellant Hay to register 
the words “Hay-Po” as a trade-mark for hair-dressing. 

The mark of the opposer Malone consists of substan- 
tially the same portraits “before” and “after,” with the 
word “Poro” printed above, all inclosed within a circle 
Opposer has established prior use of her mark. 

It was necessary to pass upon appellant’s right to register 
the word “Hay-Po” alone, since it does not appear that he 
has ever used it in trade independent of the other features 
of the mark as above shown. There must be actual trade- 
mark use to entitle the owner to registration. Hence, appel- 
lant must stand or fall upon the actual use of the mark. 

In a former proceeding, appellant attempted to registes 
the mark above illustrated with the “before” and “after’ 
features, and was successfully opposed by appellee. On this 
point, the commissioner, in his opinion, said: 

“An applicant should not be allowed to register one 
feature of his mark when it discloses other prominent and 
material features. Such practice would enable an applicant 
using a compound mark when rejected on a previous com- 
pound mark to select the feature not shown in the prior 
mark and register it and thus evade the rejection, although 
actually using a mark that infringed the prior mark. This 
would eventually lead to intolerate results. 

We think appellee has clearly established that she would 
be injured by the registration of appellant’s mark, and where 
that fact is shown, the opposition should be sustained. 


The decision of the Commissioner of Patents is affirmed 
Affirmed. 
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ASSOCIATIONS, SOCIETIES AND CLUBS 
(Continued from Page 522) 

dent, Dr. Charles Reese, chemical director for E. I. du- 
Pont de Nemours & Co., Wilmington, Del.; vice-president, 
A. H. White, professor of chemical engineering, University 
of Michigan, Ann Arbor; secretary, John C Olsen, hag wenn 
lyn, N. Y. (re-elected) ; treasurer, F Frerich . Louis 
(re-elected) ; auditor, Dr. David Wesson, ecaeie 'N. | 
directors, W. L. Badger, Ann Arbor, Mich.; F. A. Lidbury, 
Niagara Falls, N. Y.; A. E. Marshall, Baltimore, Md. 


Equipment Makers Adept Ethics Code 


The organized manufacturers of chemical equipment and 
accessories have just defined in a formal document fair and 
business practices as these affect their dealings with 
the chemical and chemically controlled industries. This docu- 
ment is now the of ethics of the Chemical Equipment 
Association It was recently adopted by an overwhel ming 
majority of the active me mbe rship of the asociation and is 
regardec having great significance with respect to all deal- 
ing essential equipment and accessories. 


untair 


code 


\ 
] 
le 


NATIONAL BEAUTY SHOW IN MARCH 


A search for some of America’s most homely 
il contest that will be one of many features of 
the Perfumery, Toilet Articles and Soap eg re also 
to be called the National Beauty Show, to be held March 3 
to 8 at the 7lst Regiment Armory under the same manage- 
ment that conducted the exposition last year, the National 
Exposition Company, with headquarters in the McAlpin 
Hotel. One point of value is that the girls discovered are 
to be placed in the hands of experts from among the ex- 
hibitors in the exposition and a concrete, conclusive demon- 
stration given of what can be done in improving the appear- 
ance of the young ladies with the various toilet requisites 
shown in the exposition. Special features will also be con- 
ducted be auties and particular attention is to be given in 
demonstt he proper use of cosmetics. In this field 
a complet ey 1catior onal ¢ i will be conducted showing 
that cosmetics are sanitary and beneficial when properly used. 


The fol 
Aluminum Goods Mfg. Co. 
AMERICAN PERFUMER 
*harles Atlas 


girls is a 


novel nationé 


ations of 


firms have already taken space 


George W. Luft 
Mulhens & Kropff 
Minyunet Corp. 
Marie Medicis Co. 
National Seal Co. 
Notion & Novelty 
N. Y. French Exports 
Pasquier Co. Inc. 
Peerless Tube Co. 
Premier Applance Co. Inc. 
Pope Pub. Co. 

Ross Company 

Read Machinery Co. 
Rimini Chemical Co. 
P. J. Schumacher Co 
Specialty Mfg. Co. 
Scovill Mfg. Co. 
Schmitt Co Inc 
selle Hovey Lab. 
aboratories, Inc. 


Se 


Inc. 


Review 
Inc. 


Inc. 

Form 
T «} r 
Labor 
(George 


Salikof 


Amerigen 
k & Co 
1e 1rozo 
ite Metal ! 
Zecta Co 


FRENCH EXPOSITION ORGANIZES 


rench Exposition Corporation has been organized to 
hold the first French exposition in the United States at the 
Grand Central Palace, New York City, from April 22 to 
May 3, 1924. The new corporation plans to conduct the en- 
terprise on a much larger scale than was originally planned 
and larger floor space has engaged so that a more 


The | 


been 
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elaborate exposition can be given. 
Albert Blum, president ; 
Cartier, 
Theodore Seltzer, secretary. E 
den will continue to act as business manager. 
ing announcement relative 


poration are: 
president ; Pierre 
Jouvard, treasurer 


} 
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The officers of the cor- 
Emile Utard, first vice. 


second vice-president ; 


Lucien 
). Sel- 
terest. 
tion is 


An 


to the forthcoming exp 


expected to be made in the near suture. 


WASHINGTON ON FOREIGN TRADE 


(Continued from Page 
25,007 

149,393 pounds, $98,916. 
apparent 


and floral waters, 
powders, creams, etc 
‘The slight 


1 
Loss 


508 ) 


pounds, $3,350; and cosmetics, 


in the value of imports of es. 


sential oils may be attributed to the additional number of 


days included in October of last year as the total 
$407,332 indicates a fairly 


values of imports of 
Bergamot, 
64,550 pounds, $39,399 ; 
17,075 pounds, 
other free $ 
“On the other 
was shipped to foreigi 
October, 1922. 
this country 


11 
all 


12,230 pounds, $30,098 ; 


$1 ] 638 5 
250,396, 
hand, 


value of 
The quantities and 
Jctober, 1923, were: 
citronella and lemon grass, 
lavender, 4,519 pounds, $7,460; lemon 
orange, 8,013 pounds, $20,102: and 
and dutiable, 48,239. 
double the quantity 
countries in October, 


trade. 
oils In 


steady 
these 


of essential oils 
1923, than in 


. The 91,173 pounds, worth $122,863, that left 
for foreign 


Cit 


countries, exceeded the amount for 


September, the peak month up to that time, by 17 per cent 


Shipments of peppermint oil, 


057, were higher 


19,108 pounds, valued at $60- 


than previously.” 


Synthetic Aromatic Imports in November 


Imports of synthetic 
of New 


invoice 


York for November totaled 5 
value of $9,339, 


aromatic chemicals through the port 
786 pounds with an 


according to the monthly compila- 


ion of coal tar imports of the Bureau of Foreign and Do- 


mestic Commerce in 


mission, 


Collaboration 
The imports of coal tar dyes for. November, 1923 


with the Tariff Com- 


totaled 278, 673 pounds, with an invoice value of $289,689, 


The tabulation of 
tar origin imported in 
York follows: 


Name of Chemical 
Acetophenone 


Amy] salicylate 
Aubipine (anisic 
Benzaldehyde 
Benzo iso-engenol 
Benzophenone 
Benzylacetate 


Senzyl benzoate 
Benzyl butyloxide 
Coumarin 


Ethyl cinnamate 
Heliotropine 
Isobutyl 
Jacinthe 
Methyl 
Methyl 
Methyl para 
Musk ambrette 
Musk ambrette 
Musk ketone... 
Musk PC... 
Musk Xylol 
Neroline (B-n: 


extra (1so0-amy 


salicylate 
aldehyde 


anthrar 


acetic 
ilate 


cres ° 
synthetic 


residue 


aphthol ethyl 
] 
Para cresol 
Para yl 
Phenyl 


Phenylethyl 


phenyl! 
aceto] 
acetaldehyde 
acetate 
bantaal 
Icohol 
alcohol 


Phenylethyl 
Phenvlethyl 
Vanillin 


synthetic 


aldehyde). 


icetate 
henone 


(; extra 


aromatic chemicals 
November through the 


of coal 
port of New 


Ouantity 
Pounds 


Invoice Per Cent 
Value by Cc 


France 100 
Switzerland 61% 

, France 31% 
England 8% 
France 100% 
Germany 100% 
Holland 100% 
Switzerland 
France 100% 
Helland 71% 

U France 29% 
Holland 100% 
France 100% 
Holland 100% 
Germany 87% 
Holland 13% 
Holland 100% 
Fr ance 10 10 ¢ o 
France 100% 
Holland 99% 
France 1‘ 
Switzerland 100% 
France 100 
Switzerlan 0% 
Switz avian 7% 
France 3°‘ 

Switz ee ind 
Holla 


ntries 


or 


] 


c 


ether) 


salicy 


Poaaet 


Switzerland 106 
Holland 100% 
Switzerland 100% 
Holland 72% 
Switzerland 28% 
France 100% 
Switzerland 
France 31% 
France 100% 


France 100% 


69% 


News Permeates Every Page 


The text pages of the AMERICAN PERFUMER AND ESSE¥- 


TIAL Ot Review do 


You 


not contain all of the news. 


must read the advertising pages also to get the full benefit 
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AND 


REPORT“ 


MARKET 


ALGERIA 


PERFUMES AND Soaps.—Imports into Algeria in 


perfume s of all sorts amounted to 761 metric tons (a gain of 
138 tons over 1921) and valued at $760,534 (an increase of 
$192,454 over 1921). 922 


> 


12,383 


Unscented soap imports in 1 
3,351 
(an increase of $762,700). 

Ort E 


1922 amounted 


tons (a gain of tons) and valued $2,335,756 


ESSENTIAI <PORTS. 
oil to 13 
ton) and were valued at $178,029 ( 
of $3,411). 


steadily in recent years. 


\lgeria’s exports of geranium 
of 1 
1921 


has declined 


in metric tons (a decrease 


a decrease from 


Algeria’s geranium oil industry 


ARGENTINA 
An 


by 


NEW 
law was signed on November 28 
In 
bill, 


in others, while some articles are accorded free entry. 


entire 
the 
are 


Customs Law SIGNED. new customs 


of Ar- 
the 


President 


gentina. this law many changes made from 


increases decreases 


The 


law will be effective 24 hours after its publication in the 


original with in some instances, 


Boletin Oficial, which, it is expected, will be soon. 
BULGARIA 

Cos METIC IMPorRTS. 

prohibiting the importation into Bulgaria of articles classed 


DvuTIES ON AND PERFUME ‘he law 
as “luxuries” was abrogated by a decree issued on October 
9. Following this step, supplementary charges have been 
the customs levied in the case of a 
articles. These Tariff No. 175 (a), 
liquid perfumes, alcoholic and non-alcoholic, 2,000 leva; 
(b), pomades, powders, brilliantines, grease paints, pastes, 


introduced to duties 


number of includes: 


toilet waters and essences, 1,500 leva, per 100 kilograms. 
The above charges are added to the rates in the customs 
tariff, additional to 20 
per cent of the total duty, is levied in the form of octroi. 


while an contribution, amounting 
For customs purposes, if payment is made in paper money, 
the amount of duty chargeable has to be multiplied by 
fifteen. 


CANADA 


JupGMENT IN PerruMERY Suit.—A judgment just issued 
by Montreal Superior Court orders J. A. 
$219.09 to G. A. Bigaouette Co., Ltd. as balance due for 
perfumes sold and delivered. The defendants pleaded that 
they had bought these goods from the Parfumerie L. Ber 


trand, but the court ruled that there was no proof that any 


Foucher to pay 


such firm existed, and that in any case, defendants could 
not prove such a fact in their defense, as they had not 
alleged that claim in their first statement of defense. 

The Bagouette Co. is the manufacturer of perfumes bear- 
ing the registered name of Parfumerie L. Bertrand. 


(Continued on Page 546) 


THE AMERICAN PERFUMER 


THE MARKET 

Essential Oils, Aromatic Chemicals, Etc. 
and the predic- 
last 


[he market has lived up to expectations, 


been made 1 


tions this column 
justified 


Despite efforts in some quarters to 


which have 
few months have been pretty wel 
force 
depressed outlook upon the trade, business has 
tionally good and prices have responded readily d 


1 


ast few weeks. 


This report has 
d this 


when 


long stressed the peculiar 
value of quality products an h has never been bet- 


goods of doubtful 


\ rt 
Wort 


ter displayed than recently, quality 


have been unsettled and uneven in price, and high grade goods 
of standard and known quality have been maintained at high 
They 


prices and in many instances have advanced sharply. 


are likely to remain so for some time to come. 


It is now an open question whether the peak of the market 


as a whole has not been reached. There is a tendency in the 
that this is the case. Floral and seed oils, it 


ted out are selling at very high prices. 


° 1 
Teel 


+ 
to 


trade 


po 


some instances have prices risen that buyit 


is in So high in 


1 


except in small 
There are a 
few items which will doubtless continue to show strength and 
there are very few which may be expected to weaken. At 
the same time, it is probable that the general advance which 
carried prices forward about thirty per cent during the last 
six months is about over. 


quantities has been more or less discouraged. 


Business during the last two or three weeks has not been 
quite so active. The bulk of the recent trading has been in 
small lots to fill out unforeseen holiday requirements. Most 
of these orders naturally have been marked “Rush” and this 
has led to a tone of seeming activity, somewhat at variance 
with the actual market condition. There have been some large 
orders closed, but these have not been nearly as great in 
number as in October and November. In addition, the higher 
costs of goods from abroad have been very largely discounted 
in this market and prices now appear to have been reason- 
ably well stabilized at or near the existing market levels. 

lurning to the groups, it may said that the list of 
seed oils has continued to show surprising strength in some 
items. Anise continues as about the only weak 
the list. Caraway is still scarce and strong 
diate relief is in sight. Country holders 
hanging on their goods and are advanc 
gularly everytime they get a bid. Here 

excellent opportunity 


+ 
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be P 
ture on 
imme- 
wormseed are 
ir prices 
1 seem to be 
yn an 1 capi- 


some 


and no 
re is vf 
to g their 


wo 
for someone with vi 
a market which bad! 


iS Dad 


. ] 
lit 

an 1 
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1 
tal 
treatment. 


to stabili y in need such 


Advances the group of floral essences have not | 


numerous month. The sharply higher prices 
which have featured our reports during the last three months 
have ceased with the exception of one or two items 


in 


during the 


een 


Prices 
abroad are still high, but as is usual when new goods actually 
come forward and are offered for sale, the preliminary ask- 
ing prices are now seen to have been somewhat inflated by 
the opinions of the holders. Of course, items like lavender, 
which are in exceptionally short crop, will be high and will 
advance still further, but rose, geranium, and neroli seem 
to have reached the peak and may be expected to be no bet- 
ter than firm, if indeed, they do not begin to show some 
weakness in the near future. 

The spice oils have continued to advance but the advances 
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have not been as rapid or as strong as they were a while ago. 
There is still large room for advances in clove oil and these 
will probably take place when present accumulations of oil 
and of spice in the hands of the pressers have been absorbed. 
Artificial mustard is sharply higher. Ginger is strong. In 
fact, almost every item in the group shows strength. In 
general this advancing tendency is based almost wholly upon 
the fact that spices themselves, from which the oils are de- 
rived, are advancing rapidly under active purchasing and very 
short supplies. 

The mint group has been featured by the strength of pep- 
permint. Apparently the same story of a strong country 
group maintaining prices in the face of lack of large busi- 
ness, as in the case of wormseed, is operating in this market. 
However, in peppermint it is a chronic condition which has 
gone on for the last forty years. No one ever seems to do 
anything constructive about it. Spearmint is quiet. Its 
vogue is not so great as it was a short time ago and it is 
not improbable that the market will be weak for a long time. 
Tansy is not wanted. 

The citrus essences have been stronger and are likely to 
continue so for a short time at least. Buying on contract for 
next year has been good and it has been coupled with steadily 
advancing prices in foreign markets, aided to some extent 
by exchange. Values are not likely to decline very much 
during the next few weeks and in the spring, higher levels 
seem quite likely. 

On the whole, essential oils are in a healthy condition. 
The tendency toward standardization and at high qualities is 
growing. It is not too much to believe that a small portion 
of the present market firmness is due to the sincere efforts of 
dealers to improve merchandising practices in the essential 
oil industry 


Synthetic and Aromatic Chemicals 


This section of the market has shown a commendable ten- 
dency toward steadiness and standardization of prices during 
the last month. Naturally, there is still a very wide range in 
the prices quoted by various sellers but this range is 
constantly being narrowed and values can now be 
suggested in this report with a reasonable degree 
of intelligence. Continued improvement in manufacturing 
practice and cost finding in the industry has aided in this 
process and is likely, if continued, to result in more stable and 
satisfactory market conditions in the future 

Probably the feature of this list of products has been the 
fact that foreign materials have been increasingly difficult 
to obtain. Prices on them have not advanced very rapidly, 
but it has been harder and harder to locate satisfactory and 
steady supplies of goods. The domestic products are improv- 
ing in quality and to some extent are supplanting European 
products of the same character. There is, however, still a 
considerable call for foreign materials of various types and 
some buyers are still willing to pay the higher prices brought 
about by the tariff for the sake of being assured that the 
qualities which they are getting will be the same as those 
which they have customarily used. 

On the whole, business in synthetics has followed that in 
essential oils in being very satisfactory. A most favorable 
commentary upon the situation is that in spite of steadily im- 
proving business, manufacturers and importers have not 
found it either necessary or advisable to bring about a gen- 
eral advance in prices. Isolated products such as eugenol 
and linalool have been advanced sharply but in every instance 
there has been a good and sufficient reason for the advances. 
Linalool is higher owing to scarcity of linaloe and bois de 
rose. Eugenol has advanced on the clove situation. Vanillin 
has also shown signs of strength owing to the clove posi- 
tion. Eucalyptol is another material which is higher owing 
to natural conditions, 

It is to be expected that prices in this section will be rea- 
sonably steady for some time to come. Business is good and 
there is no reason to expect any pronounced slump. Costs 
are being rapidly standardized and brought into line with 
conditions abroad and the position of the natural products. 
On the whole, the position is satisfactory and both producers 
and consumers appear to be well satisfied with existing con- 
ditions. 
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Vanilla Beans 


The market is virtually at a standstill. Buyers do not 
want to buy under present conditions and neither do the 
holders want to sell. The Bourbon variety is very scarce 
and strong here and is virtually unobtainable in France ex- 
cept at excessive prices. Some beans are expected to arrive 
at Marseilles in the near future but whether they are sold in 
advance or will be held at prices out of reach of American 
buyers is uncertain. The revolution in. Mexico may or may 
not affect the new crop of vanilla there. There is always the 
chance of it until the beans are safely out of Mexico and on 
the way to New York. On spot, virtually no Mexicans are 
being offered save in a small way from the stocks of dealers, 
Large importers have nothing to offer. They are keeping their 
stocks for the commitments which they have made forward, 
Reports on the Mexican crop indicate a yield of whole beans 
below 100,000 pounds and not more than 30,000 pounds of 
cuts. This is only about 60 per cent of last year’s yield, 
which in turn was a very small one. Everything seems to 
indicate continued high prices for vanilla during at least the 
next twelve months. Prices here may be much higher be- 
fore any new crop beans from any source actually come into 
the market. The other grades, Tahitis, South Americans, 
and Javas are virtually unobtainable. Only odd lots are of- 
fered and these at very high prices. 

Sundries 

In general, the market is not greatly different than that 
f a month ago. As predicted the price of menthol has 
fallen sharply as conditions become more nearly normal, 
The earthquake in Japan brought about a pronounced reac- 
tion upward, the effect of which was to carry prices to un- 
warranted levels. They are more nearly in line now than 
they have been and are bound to come down to “normal” in 
the near future. Cheap offers for shipment have been heard, 
but attract no attention, as the general position is decidedly 
weak and buyers are well aware of the fact. Alcohols are 
higher, both for pure and denatured grades, as a result of 
continued heavy demand and the rapid absorption of all sup- 
plies on spot and nearby. Other times are generally un- 
changed. Trade has been moderately active, but has slumped 
off during the last two weeks as a result of the approach of 
the holidays and the inventory period. This is to be ex- 
pected and no one shows much concern over it. 


Tariff on Decorated Bottles Containing Perfume 

No. 46260. Protest 969821 of Maurice Levy (New 
York).—Decorated glass bottles containing alcoholic per- 
fumery, classified at the same rate of duty as their contents 
under paragraph 48, tariff act of 1913, are claimed dutiable 
as decorated glass bottles filled or unfilled at 45 per cent 


under paragraph 84. Opinion by Sullivan, G. A. On the 
amended report of the appraiser the glass bottles in ques- 
tion were held dutiable at 45 per cent under paragraph 84. 


Alcohol from “Blackstrap” Molasses 


\ report on the distillation of alcohol from “black-strap” 
molasses has been made by Trade Commissioner P. L. Bell 
at San Juan. Any firms interested in the Porto Rican pro- 
duction of such alcohol may obtain further information by 
addressing the Chemical Division, Bureau of Foreign and 
Domestic Commerce, Washington, D. C. Refer to file No 
11509, 


California’s Citric Acid Industry 
The story of “What Becomes of Second-Grade Lemons?” 
is told by C. P. Wilson, chemist in charge of research, Cali- 
fornia Fruit Growers’ Exchange, San Dimas, Cal., in 
Chemical & Metallurgical Engineering, Vol. 29, No. 18. 
The State’s citric acid industry is described in detail. 


Just a Reminder About Neat Packages 


Neatness in the appearance of a package and its contents 
has proved to be a big asset to those who sell goods by mail. 
Just as with Christmas presents, not the least of the appeal 
of a package coming from a distance lies in the neat, attrac- 
tive way in which it is usually wrapped and tied up.—Na- 
tion’s Business. 
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ESSENTIAL O 


Almond, Bitter, per lb... 
Almond, S. P. A 
Almond, F. F. C. “% 
Almond, Sweet True 
Almond, Apricot Kernel. 
Amber, crude 
Amber, rectified 
Amyris, balsamifera ; 
Anise, “lead free U.S.P.” 
Aspic (spike) Spanish... 
French 
Bay, Porto Rico 
West Indies 
Bergamot, 35-36 per cent 
Birch, sweet N. C. 
Penn. and Conn 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose, Femelle... 
eet, oe EE ees 
Cajeput, Native U. S, P. 
Calamus 
Camphor, “white” 
Cananga, Java 
Cananga, Java rectified.. 
Caraway Seed, rectified... 
Cardamon, Ceylon 
Carvol 
Cassia, 80©@85% 
Cassia, rectified, 
Cedar Leaf 
Cedar Wood 
Celery 
Cinnamon, Ceylon 
Citronella, Ceylon 
Citronella, Java 
Cloves, Bourbon 
Cloves, Zanzibar ........ 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 


ILS 


$3.50@ 
3.75@ 
2.00@ 
.37 @ 
.25@ 
80@ 
1.00@ 
3.00@ 
47@ 
.0@ 
1.15@ 
2.60@ 
2.40@ 
2.910@ 
2.10@ 
4.50@ 
354 
1.00@ 
3.35@ 
ACG 
85@ 
4.25@ 
15@ 
2.35@ 
3.25@ 
9 00@ 
25.00@ 
17.00@ 
1.90 
2. 80@ 
1.15@ 
27 @ 
»50@ 
11.50@ 
1,.00@ 
1.15@ 
2.85@ 
260@ 
40G 
18.00@ 
1.15@ 
6.00 
15.00@ 
425@ 
1.45@ 


Eucalyptus, Aus., “U.S.P.” .80@ 


Fennel, Sweet 

Geranium, Rose Algerian. 

Geranium, Bourbon 

Geranium, Turkish 
(Palma rosa) 

Ginger 

Gingergrass 

Guiac (Wood) 

Hemlock 

Juniper Berries, rectified. 

Lavender, English 

Lavender, U. S. P., “IX” 
on 


1.25@ 
8.00@ 


4.50@ 
6.00@ 
3.00@ 
425@ 
1.25@ 
1.35@ 
38.00@ 
5.00@ 
75@ 


20@ 
0@ 
1.15@ 
1.60@ 
2.85 
1.40@ 
15@ 
15.00@ 
3.50@ 


emongrass 
Limes, distilled 
Limes, expressed 
Linaloe 


Mirbane 
Mustard, genuine 
Mustard, artificial 


THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


$3. 
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tate 
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oe 


17 
2.50 
3.50 

10.00 


18.00 
Nom. 
3.00 
1.49 
28 
10.50 
14.00 
1.10 
1.25 
3.00 
2 


75 


19.00 
1.20 


6.25 
4.50 
85 


8.25 


8.00 


4.75 


1.40 
1.50 


6.50 
95 
90 


1.25 
1.75 


Nom. 


17.00 
3.75 


Neroli, Bigarade, Pure. . .100,00@130.00 


Neroli, Petale, extra 
Nutmeg 
ponax 
range, 
Tange, sweet, W. Indies 


Orange, sweet, Italian... 
Tange, Calif 


Origanum, imitation 30@ 
Orris Root, concrete, for- 
eign (oz.) 5.25@ 
Orris Root, concrete, do- 
mestic (0z.) 
Orris root, absolute (oz.) 
Parsley 
Patchouly 
Pennyroyal, American... 
Pennyroyal, French 
Peppermint 
Peppermint, redistilled 
Petit Grain, So. American 
Petit Grain, French 
Pimento 
Pine Needles, from Pinus 
Sylvestris 2.00@ 
Sulgaria .... 7.00@ 
Rosemary, French... (1b.) 
Rosemary, Spanish 
Rue 
Sage 
Sandalwood, East India. . 
Sassafras, artificial ...... 
Sassafras, natural 
Savin, French 
Snake Root 
Spearmint 
Spruce 
Tansy 
Thyme, French, red 
Thyme, French, white 
Thyme, Spanish, red 
Vetivert, Bourbon 
Java 
Wintergreen, Southern 
Pennsylvania 
WOPTMEDS, 5 icc ccvieoncuss 
Wormwood 
Ylang-Ylang, 
Ylang- Ylang, 


3.00@ 
45.00@ 

6.00G 
7.25@ 
2.40@ 
2.20@ 
3.50@ 
3.65@ 
2.15@ 
8.00@ 
2.35@ 


Rose, 
55@ 
50G 

4.50@ 
2.50@ 
7.20@ 
45@ 
2.00”a 
3.25@ 
18.00@ 
2.604 
1.25@ 
5.00@ 
1.10@ 
1.20@ 
1.00@ 
7.00@ 
28.004 
4.254 
7.50@ 
7.25@ 
4.50@ 
30.00@ 
5.00 


Manila 
Bourbon... 


30.00 
4.35 
9.00 
8.25 
5.00 

40.00 
8.50 


DERIVATIVES AND CHEMICALS 


5.W@ 
1.50@ 
1.75@ 
1,.25@ 
4.50@ 


3.75@ 


Acetophenone 

Amyl Salicylate, dom.... 
Amyl Salicylate, foreign. 
\nethol 

Anisic Aldehyde, 

Domestic .... 
Benzaldehyde, domestic 

wo on = 
Benzaldehyde, 

MRE 6 pe bc siwkn'ee 
Benzilidenacetone ee 
Benzyl Acetate, domestic 
Benzyl, Acetate, foreign. 
Benzyl Alcohol 
Benzyl Benzoate 
Borneol 
Bornylacetate 


1.65@ 


2.004 
2.004 
1.50@ 
1.75@ 
1.75@ 
200@ 
2.75@ 


4.25@ 


Bromstyrol 

Carvol 

Cinnamic Acid 

Cinnamic . 

Cinnamic 

Citral 

Citral C. 

Citronellol, domestic 

Citronellol, foreign 

Cumarin, natural 

Cumarin, artificial, 
mestic 

Cumarin, artificial, for... 

Diphenylmethane 

Diphenyloxide 

Ethyl Cinnamate 

Eucalyptol 


do- 


300@ 
18.00@ 
3.35@ 
12.00@ 
3.75@ 
2.75@ 
4.00@ 
7.00@ 
12.00@ 
15.00@ 


4.50@ 
5.50@ 


2.25@ 


85@ 


Eugenol 
Eugenol, foreign 
Geraniol, domestic 
Geraniol, foreign 
Geranyl-Acetate 
Heliotropin, domestic 
foreign 
Indol, C. P, 
Iso-Butyl-Salicylate 
Iso Eugenol 
Linalool 
Lily Base 
tronellal) ........... 11.00@ 
Linalyl Acetate 90%.... @ 
Linalyl Benzoate 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Cinnamate 
Methy! Eugenol 
Methyl Heptenone 
Methyl! Heptine Carbon.. 
Methyl Iso Eugenol 
Methyl Paracresol 
Methyl Phenylacetate, 
Art. Honey Aroma 
Methyl Salicylate 
Musk Ambrette 
Musk Ketone 
Musk Xylene 
Nonylic Alcohol 
Phenylacetaldehyde 
Imported 
Phenyl Ethyl Acetate .. 
Phenylethylic Alcohol ... 
Phenylacetic Acid 
Rhodinol, domestic 
Rhodinol, foreign 
Safrol eee 
wal CP... 
Terpineol, € 
Terpineol, C. 
Terpinyl 


4.00@ 
5.00@ 
2.25@ 
2.50@ 


8.00@ 


5.00@ 
4.00@ 
(Hydroxyci- 


5.00@ 
2.75@ 
5.50@ 
9 00@ 
9.00@ 
39.00@ 
14.00@ 
6.50@ 


6.50@ 
A8a 
16.00@ 
16.00@ 
3.65@ 
40.00@ 
7.50@ 
12.00@ 
15.00@ 
9 00@ 
3.50@ 
18.00@ 
19.00@ 
OG 
20.00@ 
J@ 
85@ 
1.75@ 
3.25@ 
49@ 


, imp., Ib. 
Acetate 


95@ 
2.204 


Tonka Beans, Para 
Tonka Beans, Angostura. 
Vanilla Beans, Mexican. . 
Vanilla Beans, 
Vanilla Beans, 

whole 4 
Vanilla Beans, Bour. 
Vanilla Beans, Tahiti yel- 

loy label 
White label 

SUNDRIES 

\lcohol Cologne spts, gal. 4.83@ 
Ambergris, black...(o0z.) 12.00@ 
Ambergris, gray ...(0z.) 28.00@ 
Chalk, precipitated 
Civet 
Lanolin hydrous 
Lanolin anhydrous 
Menthol, 

tins 
Musk, 
Musk, 


Bourbon 


horns 2.65@ 

.22@ 

.24@ 

11.00@ 

cacee. Se 

(oz.) 18.00@ 

(0z.) 26.00@ 

(oz.) 32.00@ 

(oz.) 22.00@ 
Florentine, 


cases 


Cab., pods... 
Cab., grains 
Musk, Tonquin, gr. 


Musk, Tonquin, pds 
Orris Root. 
whole 
Orris Root, 
Rice Starch 
Tale. Italian 
Talc. French 
Talc. domestic 


Powdered... .10@ 
0@ 
(ton) 45.00@ 
(ton) 25.00@ 


.... (ton) 18.00@ 


03: 5 @ 


nominal 


6.00 
6.00 


15.00 
8.00 


nominal 


6.00 
3.75 


10.00 
44.00 


52.00 
18.00 
Nom. 
4.00 
52.00 
8.50 
14.00 
17.50 
9.50 


22.00 
24.00 


25.00 
65 
1.00 
1.90 
3.50 


o* 


1.00 
2.35 
Nom. 
Nom. 


7.00 
6.25 


4.50 
4.65 


4.99 
18.00 
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FOREIGN CORRESPONDENCE 
(Continued from Page 543) 


CEYLON 


CITRONELLA Oi, ADULTERATION.—On this subject a long 


with M. 


“Many years ago,” 


interview has been Kelway Bamber 
said Mr. 
ber, “kerosene oil was used as an adulterant, and the mar- 
The that 


alcohol is being used as an adulterant, possibly Java spirit, 


given out 


(Government analyst). Bam- 


ket was entirely spoiled. present complaint is 


or sugar alcohol. I asked the Low-country Products As- 


sociation to look into the matter with a view to stop the 
samples containing the least 


adulteration and reject all 


of alcohol. There is no alcohol in pure citronella 


Mr. 


There is water in arrack, and unless the spirit 


quantity 
oil.” 


Bamber 


Local arrack is not being used, according to 


is extracted, it is useless, and the extraction of pure spirit 


is not easy and not cheap. Mr. Bamber said that alcohol 


in citronella oil can be got rid of, but kerosene cannot, 
further distillation will not remove the kerosene 
stop the 


order to 


since even 


taint. Efforts should be made to dishonest and 


destructive methods of adulteration in save a 
valuable industry from extinction. 

The Low-country Productions Association has looked in- 
to the matter and has decided that the adulteration of citro- 
nella oil is done not by the producer but by the middleman, 
for his pure oil a 


gets 


and it is stated that the producer 


price considerably higher than the market price. 


COLOMBIA 


Law 26 of 1923, 


ly passed by the Colombian Congress, provides that in addi- 


New Customs REQUIREMENTS. recent- 
tion to the consular invoice regularly required, an indorsed 
bill of 
be cleared through the customs in that country. 


merchandise may 
Under the 
new régime, goods consigned to a bank can not be removed 


lading must be presented before 


until the bank properly indorses the bill of lading to some 
other party. This will only be done after satisfactory ar- 


rangements for have been made. 


A stamp valued at $0.50 shall be affixed to each sheet of 


payment 


the original copy of consular invoices for freight shipments 
to Colombia, according to the Colombian Stamp Law No. 
20 of June 22, 1923, effective January 10, 1924. 
post shipments, which must be accompanied by a special in- 
a stamp of 0.40 


For parcel- 


voice not requiring consular certification, 

peso is required to be affixed to each sheet of the original 

invoice at the receiving office or post office in 
a decree of May 18, 1923, 
1 August 4 


an amending decree of 


copy of the 


re 


Colombia, by supplemented by 
GERMANY 

Assistant 
Daugherty, Berlin, reports that 


Cosmetic INpustry SHOWS GREAT PROGRESS 


1 rade 


not only t 


Commissioner W. T. 
he German pharmaceutical industry, but the cos- 
metic branch also has made great progress in export trade. 
The tooth toilet 


powders, soaps, hair tonics, and creams and pastes of vari- 


specialization in mouth washes, pastes, 


ous kinds is so great he adds that it is impossible to enu- 


merate all the novelties. 


GERMANY-SPAIN 


FURTHER EXTENSION OF TEMPORARY COMMERCIAL AGREE- 
MENT.—The modus vivendi between Spain and Germany, 
established on January 15 last, and extended from time to 
time since, has been further extended until May 30, 1924. 


DECEMBER, 1923 


GERMANY-PORTUGAL 

RATIFICATION OF TRADE AGREEMENT.—The pr iminary 

trade agreement which was signed by Germany and Portugal 

April 28, 1923, and went into effect May 12 for the duration 

of six months, was ratified by the German Government on 
August 3. 

HUNGARY 
Foop Laws REGARDING Spices.—Trade 


» : ‘ 
PURE Nl Spices 


ling toa 


in Hungary is subject to new regulations, accor 
law effective October 1 and published in the Offici 
of October 10. It 


substitutes ; 


l Gazette 
covers of spice 

marking, packages of 
spices; chemical analysis and examination; and penalties «for 


adulteration, the use 


labeling, and sealing 


violation. The section concerning ground spices (see, 8) 
does not go into effect until January, 1924. 
MEXICO 

ParceL-Post SH1pMENTs.—A cable reports that the com- 
mercial invoice required for parcel-post shipments to Mexi- 
co is hereafter to be viséed free of charge, regardless of 
The charge was formerly $1 on 
shipments valued from $5 to $50 and $2 for shipments valued 
over $50. 


the value of shipment. 


The surtax on imports by parcel post has been reduced 
from 50 per cent of the duty to 25 per cent of the duty, 
November 16. The surtax on parcel-post exports 
remains at 25 per cent of the duty. 


effective 


POLAND 

Tax on Atcono.t.—The Polish alcohol 
manufactured in agricultural distilleries has been increased 
from 20,000 marks to 35,000 marks per liter of 100 per 
cent pure alcohol and alcohol manufactured in industrial dis- 
tilleries from 20,300 marks to 35,000 marks per liter of 10 
per cent pure alcohol. Reserve stores of alcohol are liable to 
an additional tax on 15,000 marks per liter and alcohol in 


excise tax on 


manufactured commodities to 6,000 marks per liter of those 
The tax may be paid in installments and 
annual interest is charged on overdue 


commodities. 
twelve per 
payments 


cent 


RUMANIA 
RUMANIAN PHARMACOPC:IA.—It has been decided to issue 
the new edition of the Rumanian Pharmacopeeia in Rumanian 
and Latin, while the titles of the official articles will be given 
not only in these two languages, but also in French, Hun- 
garian, German and Russian. 
TURKEY 
CoNSUMPTION TAX ON VEGETABLE-OIL Propucts.—Effec- 
tive October 29, the Turkish authorities have levied a con- 
sumption tax of 80 piasters per kilo on vegetable-oil prod- 
ucts. They are reported to be willing that importers pay 
this tax Oleo- 


oil products have been subject to this consumption tax for 


as a deposit under reserve for the present. 


some time. 


Change in Charges on Goods to Mexico 


The Mexican Consul General in New York has informed 
the postoffice that from November 17 there was no charge 
for the consular vise on commercial invoices covering mef- 
chandise sent by parcel post to Mexico, Merchandise sent 
by parcel post to Mexico will, from the same date, pay 4 
surtax of only 25 per cent instead of 50 per cent over the 
regular import duties as heretofore. 
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Soap & 
ndustey Soction 


CONDUCTED BY Or. E.G. THOMSSEN 


PROCTER & GAMBLE LOSE CASE IN FIGHTING 
TRI-STATE GROCERS GROUP 
The Federal 


plaint against the Pennsylvania, New Jersey and Del 


Trade Commission has dismissed 


Association, The association, 


Wholesale Gri cers’ 


has its office in Philadelphia, and is composed 


sale grocers and jobbers of Pennsylvania, New Jersey, 

ware and Maryland, was charged with obstructing the sale 
and distribution of the products of the Procter & Gamble 
Company, soap manufacturers. 

In the complaint against the association, which was issued 
on December 27, 1922, the commission presented charges 
in part as follows 

“The Procter & Gamble Company is a corporation org 
izd under the laws of the state of Ohio, engaged in 
manufacture of soap, soap products and cooking fats at its 
yarious factories located in Cincinnati, Ohio, and elsewhere 
which it sells and distributes in interstate commerce through 
tus states through a subsidiary, the Procter & 
yuting Company; and prior to July 1, 1920, 


said Procter & Gamble Distributing Company distributed 


out the 


Gamble Distril 


the products of the said Procter & Gamble Company te 
wholesale grocers and retail grocers of the United States; 
and effective July 1, 1920, said Procter & Gamble Distribut- 
ing Company began a distribution of the said products of 
the said Procter & Gamble Company direct to the retail 
trade throughout the United States, and in so doing the 
Procter & Gamble Distributing Company quoted flat quan 
tity prices on said products based on purchases in lots of 
less than 5 boxes, 5 boxes, 10 boxes, 25 boxes and 100 boxes 
or more, and sought to sell said products to the wholesale 
and retail trade at these list prices which were more favor- 
able to purchasers of the larger quantities. 

“In the year 1921 the said respondent association, acting on 
behalf of its said respondent members and in co-operation 
with them, adopted and has since carried out a policy or 
plan of hampering, obstructing and preventing the said 
Procter & Gamble Distributing Co. from selling soap, soap 
products and cooking fats to any of the members of said 
tespondent association or other wholesale grocers in the 
states of Pennsylvania, New. Jersey, Delaware and Mary- 
land, and of hampering and preventing persons, firms, part- 
nerships and corporations engaged in the business of dealing 
m groceries and food products in a wholesale way who are 
dealing in the products of the said Procter & Gamble Dis- 
tributing Co. from obtaining by purchase from manufactur- 
ers and producers throughout the United States, various 
Products required by them in order to carry on their 
business, and of preventing the manufacturers and produc- 
€ts of said various products and their agents from dealing 
with said persons, partnerships and corporations who deal 
and handle products of the said Procter & Gamble Dis- 
tributing Co, 

“As a result of the acts and conduct of said respondent 
association, respondent officers, members of the executive 
committee and members, as aforesaid, the said Procter & 
Gamble Distributing Co. has been and now is hampered, hin- 


(Continued on Next Page) 


RAW MATERIALS BUREAU AND THE SOAP 
TRADE 

Emphasizing the importance of the Bureau of Raw 

Materials for the American Vegetable Oils and Fats 

Industry to the smaller soap maker, as well as to the 


larger factors, John B. 


Gordon, of that organization, in 
an interview with a representative of THE AMERICAN PER- 
FUMER & EsseNTIAL Or Review pointed out recently that 
the smaller factors in the industry are less able to stand 
the effects of the 
vegetable and animal oils than are the larger consumers 
of these products Mr. 


tariffs now in effect upon foreign 


Gordon made a definite plea 
for support from the small soap manufacturers for the 
Bureau, whose work he claimed was of even more im- 
portance to them than to those now directly interested 
in the tariff question and actively engaged in the work 
of the Bureau. 

“Some smaller soap makers,” said Mr. Gordon, “have 
not realized what the tariff means to them in dollars 
ind cents, owing to the fact that they themselves cannot 
often utilize large quantities of soya bean oil, fish oils 
ind other imported products now covered by duties. 
[hese smaller soap manufacturers, however, need only 
to consider that while they may not be using these 
materials in large quantities, they are drawing upon the 
same reservoirs of supply as are the larger consumers. 
Naturally, if that supply is restricted, or cannot be 
replenished by the importation of foreign materials to 
the extent which it should be, as is now the case because 
of the high tariff rates prevailing on foreign oils and 
fats, there is that much less supply of reasonable priced 
raw materials to go around among the soap makers 
large and small.” 


Unites Entire Industry 


Mr. Gordon pointed out that the permanency of profit 
among the laundry soap manufacturers depends upon a 
supply of reasonably priced raw materials. He contended 
that the larger soap producers, if they desired to force con- 
centration of the industry, could not take a shorter 
course than that of limiting the supply of raw materials 
by the erection of tariff barriers against foreign vegetable 
and animal oils. 

“Tnevitably,” Mr. Gordon continued, “whenever raw 
material supplies become limited, industrial concentra- 
tion follows. Limiting the supply of raw material cuts 
the meager margin of profit of the smaller manufacturer. 
Naturally he cannot stand the loss to the extent to 
which his larger competitor can stand it and concentra- 
tion must follow. This is an observation which is not 
confined to the soap industry. I have seen the same 
outcome in other trades.” 


Too much credit cannot be given to the large soap 
producers in the United States, it is Mr. Gordon’s con- 
tention, for their heroic fight against a tariff on soap 
materials which he characterized as “a thoughtless effort 
to depart from long established policy on the part of 
both great political parties.” The large soap maker, he 
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that that which is best for the entire 
him in the long run. 

‘that the soap industry 
intact the principle of 
article of merit at 
so illy con- 
that we 


re cognizes 

is also best for 
said Mr. Gordon, *‘ 
should have to fight to preserve 
selling to the consuming public an 
the lowest possible merchandise price, yet 
is much of the political theory of today 
tooth and nail.” 


argues, 
industry 


“It is odd,’ 


ceived 
must continue to fight, 


Enlists United Support 


Upon this, Mr. Gordon bases his appeal for the 
support of every soap maker in the United States for 
the Bureau of Raw Materials. He believes and urges 
that every soap producer take an active part in the fight 
which the Bureau is waging in the interests of the soap 
industry of the country along with other vegetable oil 
industries. 

“Many small soap makers are already members of 
the Bureau of Raw Materials, but every small soap 
maker in the United States should be a member of the 
Bureau of Raw Materials,” is Mr. Gordon’s slogan. “It 
is fighting their economic battles and conceivably in 
the long run for their business existence, because there 
will be fewer laundry soap manufacturers in America 
if present tariff policies are not altered.” 

Mr. Gordon then briefly outlined the 
Bureau of Raw Materials in Washington. He said that 
the work was of wide but that definite progress 
could be reported in every branch of it. Its chief effort, 
he explained, was to demonstrate to the farm groups 
that there is no element of gain for them in a policy 
which shuts American vegetable oil industries off from 
an adequate supply of raw materials. The farmer, 
thanks to the efforts of the Bureau, is beginning to 
realize, according to Mr. Gordon, that as a consumer 
he pays infinitely more as a result of short-sighted 
economic projects forced upon him by very short-sighted 
politicians than he gains in his capacity as a producer. 

Mr. Gordon stated that while no matters of tariff 
revision were now before Congress, tariff revision is 
still possible under the terms of the so-called flexible 
tariff provisions of the Act of 1922. He is hopeful that 
the Tariff Commission will soon start work on the 
appeals lodged with it on behalf of the soap industry 
and other vegetable oil consuming trades. Another 
important phase of the work of the Bureau has been 
done in the securing of Customs Decisions which were 
of value to the soap industry, notably in the case of 
decisions on sulphur, olive oil and cottonseed and peanut 
oil pee. stock shipped into this country from Canada. 

“The Bureau is doing constructive work for its mem- 
bers along other lines as well as its work upon the 
tariff and this it is always willing to do, so long as there 
is no question of conflicting interest between members,” 
Mr. Gordon said in conclusion. “Inasmuch as no element of 
conflicting interest has risen in the work presented, much has 
been accomplished of service to individual members.” 


work of the 


scope 


Gordon Criticizes Kirby’s Position 


WasHINGTON, December 19.—John B. Gordon, Washing- 
ton representative of the Bureau of Raw Materials for 
American Vegetable Oils and Fats Industries, which is seek- 
ing reductions in duties on various vegetable oils used by 
soap and paint manufacturers, sought to appear before the 


Southern Tariff Association in its convention at Chatta- 
nooga but was denied the opportunity by John H. Kirby, 
president of the association. The Southern Tariff Associa- 
tion was active in obtaining the present high duties on vege- 
table oils and is leading the fight against any reduction in 
rates. . 

“Mr. Kirby in refusing to allow me to appear before the 
meeting of the Southern Tariff Association at Chattanooga 
on the gr’ uund that ‘You shan’t start a controversy in our 
meeting’ branded the position of his organization as one of 
insincerity, said Mr. Gordon upon his return to Washing- 
ton. “He placed the Southern Tariff Association in the po- 
sition of a partisan judge unwilling to admit evidence un- 
favorable to the side he favors. In his recognition of the 
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ee, 


fact that my presentation of the vegetable oil industries’ side 
of the case would start a controversy in the ranks of his 
meeting,—create a rift in the lute with which the Southern 
Tariff Association has been sounding forth notes of aught 
but praise of the Fordney-McCumber tariff, he revealed the 
shallow nature of the baseless claptrap which the Souther 
Tariff Association has been circulating. A sincere man in 
Mr, Kirby’s shoes, firmly grounded in his convictions, as. 
sured of the tenability of his claims and standing as the ex. 
ponent of a sincere organization would have come out us. 
equivocs ably for free and untrammeled discussion with the 
opposition side invited to participate.” 


SPEED UP FATS AND OILS CENSUS! 
blanks from the 

the quarterly 
other census blanks, are 


Census 
census 
of fats and oils, or any urged 
to fill them out promptly and return them at once, In 
last fats and oils quarterly report the 
long overdue, being issued 38 days after 


readers who receive 


calling for 


Our 


Bureau statistics for 


the case of the 
statistics 


the pe riod 


were 
negligence of firms in 
This feature of the 
valuable alike to the delinquents and 
who are on the job, but all suffer through the 
The valuable when timely, 
Let everybody help out the Census Bureau in making 
quisk reports, which really will benefit the entire trade. 


closed, due to the 
sending in the required figures. 
census service is 
others 
are chiefly 


delay. figures 


RAPID MANUFACTURE OF SOAPS 


A. Welter, Krefeld, Rheinhafen, Germany (British Patent, 
202,710). Soaps are made in from 5 to 60 minutes by 
mixing fatty temperature a little above their 
melting points with approximately but no more than double 
the weight of calcined soda necessary for complete saponif- 
cation, and allowing the mass to stand, whereby only bicar- 


acids at a 


bonate of soda and more or less anhydrous soaps result, 


The mass may be extruded while pasty, or may be cooled 
and ground, and the powder may be compressed into cakes 
or briquettes. Part, say 20 per cent, of the soda may be 
replaced by potash, and up to 29 per cent of the fatty acid 
by resin, and the soda must not contain more than 30 per 
cent of water. A solvent such as turpentine, carbon tetra- 
chloride, or benzol or its homologues may be mixed with 
the fatty acid. In an example 1,000 kilos of molten dis- 
tilled fatty acids of cotton-seed oil having an acidity number 
of 202 are mixed with 50 kilos of turpentine oil and agi- 
tated with 400 kilos of calcined soda at 30° C. In other 
examples olein, palm oil, fatty acid, and coconut oil fatty 
acid, are treated at 30-35° C 


PROCTER & GAMBLE LOSE ONE FIGHT 
(Continued from Preceding Page) 

dered and prevented from selling its said soap, soap prod- 
ucts and cooking fats to certain persons, partnerships and 
corporations engaged in the business of dealing in groceries 
and food products in a wholesale way, and said persons, 
partnerships and corporations engaged in the business of 
dealing in soaps, soap products, cooking fats and other food 
products are hampered, hindered and prevented from obtain 
ing necessary supplies of certain commodities by purchase 
from certain manufacturers and producers and in many in- 
stances have been entirely deprived of some of said com- 
modities or compelled to pay therefor prices far in excess 
of those required to be paid by competitors who are mem 
bers of the said respondent association, and who are not 
dealing in the products of the said Procter & Gamble Com- 
pany, all of which tended and still tends to restrain t 
natural flow of commerce and the freedom of compctition 
in the channels of interstate trade.” 

The wholesale grocers’ association made a denial of most 
of the allegations of the complaint, 
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SOAP TRADE REVIEW FOR THE LAST TWELVE MONTHS 


When business slackens for the holiday season and the 
troublesome inventory period is rapidly approaching, there is 
a tendency to look back upon the records of the year which 
has passed and to gain from them any elements of valuable 
experience which they have contained. Unfortunately, not 
always is the value of this experience utilized to its fullest 
extent. The pressure of improving business in the spring 
and the various duties which come along with reviving 
business too often press aside the good resolutions made 
It is for this reason that a more 


or less lasting review of the year’s conditions in the soap 


at the first of the year. 


industry may be of some small worth to the trade. 

The year has been one of more or less uncertainty in the 
industry. 
along many lines. 


Adjustments and readjustments have been made 
Depression in some sections has been 
accompanied by activity in others. On the whole, there may 
have been some improvement in the general run of business 
but to compile a comprehensive review of the situation as it 
involves sales and distribution is a matter which can hardly 
be attempted by one whose observations have been more or 
less limited to a particular locality. 

To enter for a moment the dangerous field of generaliza- 
tion, however, it may be said safely with respect to the soap 
industry that 1923 has been a year of progress against rather 
heavy odds. That there has been progress is the contention 
of the leading soap manufacturers, especially those located 
in the East. 
will not be denied by anyone familiar with the industry, its 


That the difficulties have been considerable, 


raw materials, and especially its distribution and sales 
policies, 
Plant Consolidation 


Perhaps the outstanding feature of the year in the soap 
trade has been the fact that the tendency toward consolida- 


tion has continued to increase. During the last ten years, 


there has been a gradual decrease in the number of com- 
panies operating in the industry and also a lesser decrease 
in the number of plants actually engaged in the manufac- 
ture of soaps. This has been accompanied by a more or 
less irregular increase in the tonnage and value of the prod- 
ucts of the industry. This decrease in the number of enter- 
prises is not wholly an unfavorable phenomenon. Nor does 
it necessarily mean that the soap business has become utterly 
unprofitable to the weaker manufacturers. In nearly every 
instance, in which an old name has gone out of existence, it 
has been done as the result of a consolidation or a combi- 
nation of two or more of the weaker companies in the field. 
And in nearly every instance, this consolidation has resulted 
in a benefit to the companies involved and also to the indus- 
try as a whole by the substitution of a strong and forward 
looking organization for several weak sisters, which had been 
adrag upon the industry itself. No figures are as yet avail- 
able showing to just what extent this process continued dur- 
ing 1922, but it is virtually certain that unfavorable circum- 
stances, high costs of raw materials, largely a result of un- 
lortunate tariff schedules, and other factors as well, have 
conspired to make the number of firms engaged in the 
industry smaller at the close of the year than it was at the 
outset. 

Labor troubles have not been the least of the difficulties 
which the soap maker has faced during 1923. At the out- 
set of the year, strikes against wage reductions were more 
or less in evidence throughout the industrial structure. To- 
ward the close of the year, strikes were still prevalent but 
they were chiefly for the purpose of advances in wages rather 
than to combat salary cuts. It cannot be said that the policy 
of the soap industry as a whole toward labor has been pro- 
ductive of the best results, either to labor or to the industry 
itself. Some of the large companies whose methods are 


of the most progressive type have been fairly successful in 
preventing too great labor turnovers and also in keeping their 
workers healthy, happy and satisfied. The others should 
look into these methods and adapt them to their own pur- 
Only in this way can the necessary economies be 
Shorter hours 
Others have 
adopted various schemes of well-fare work which have 
proven more or less satisfactory. 


poses. 
accomplished in the matter of labor costs, 
have been put into effect in some plants. 


These and other reforms 
have accomplished much but there is still a great way to go. 


Costs High This Year 


From the standpoint of costs of production, the soap trade 
has been more or less unfortunate during this year. The 
effect of the tariff upon raw materials for the soap trade 
has put many desirable products almost out of reach of the 
soaper unless he has been prepared to advance the price of 
his product. In most cases, this step has been not only un- 
advisable but virtually impossible. Oils and fats have been 
particularly affected in this regard. Unfortunately, while 
the provisions of the flexible tariff are supposed to operate 
to remove these unsatisfactory conditions, there has been 
no real attempt on the part of the government to alter the 
schedules. It is true that hearings have been held regularly 
and at considerable expense, but with a Presidential election 
at hand, it is too much to expect that officials will indulge in 
much tariff tinkering. In fact, the President in his message 
to Congress has just virtually announced that no relief need 
be expected in the immediate future. 

Chemical costs have been pretty steady during the year, 
both for those who have purchased on contract and those 
who have gone into the market only upon occasion. The 
chemical end of the raw materials business seems to have 
been sufficiently stabilized to prevent severe and dangerous 
price fluctuations in the raw materials falling within this 
class. Perfume materials and essential oils, of course, rep- 
resent merely a minor item in the costs of production for 
most soapers. Their course, has none the less, been very 
interesting to follow. The tariff reduction on virtually all 
of these articles was expected to afford lower prices upon 
them. However, Nature has a way of upsetting the calcu- 
lations of those who attempt to fix unnatural channels for 
her products. A poor season for almost all growing things 
in countries of production has resulted in much higher 
prices of these raw materials during the last three months 
of the year and the end is not yet. In chemical perfumes, 
the course has been slowly downward. Much of the credit 
for this condition lies with the domestic manufacturers who 
have made long strides forward in their efforts to stabilize 
their products, standardize their qualities and bring their 
prices to reasonable levels. 


Marketing Methods Improve 


A matter of more or less general interest has been the 
continued trend in some sections of the country toward the 
use of white instead of yellow laundry soaps. Affecting 
only a part of the industry, it is of general interest because 
it points the way to manufacturers seeking to establish 
specialties, either seasonal or local. The white soaps have 
shown their superiority with certain types of water, In 
addition the advertising campaigns which they have carried 
on have brought them into the forefront in the matter of 
marketing methods. 

Along this line, possibly the most gratifying development 
from the standpoint of industrial progress in the industry 
has been the general improvement in marketing and mer- 
chandising methods. The soap industry is working to im- 
prove its methods, realizing that such an improvement will 
go a long way toward increasing profits and benefitting 
the industry as a whole. Work is going on along the pro- 
gressive lines of the elimination of “free deals,” the stan- 
dardizing of discounts and profits. These are matters in 
which the soap industry has lagged behind in the general 
industrial structure of the country. Not enough has yet 
been done to warrant extensive comment but those in charge 
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ANHYDROUS GLYCERINE AND ALKALI SOAPS 
By Dr. Lupwic Scumipt, MUNICH. 


either from the 
Both method 


Glycerine is produced technically 
or by the splitting of fats. 


spent 
fur- 
to be 
purified and evaporated. This requires a considerable con- 
sumption of heat and chemicals and the yield is not as high 
as it should be. 

A recently patented invention (German Patent 376,643, 
April 4th, 1922) opens a new way for the production of 
glycerine. This new method not only produces the glycerine 
in an anhydré 


soap lyes, 


nish a more or less diluted, impure glycerine that has 


state, but also furnishes a serviceable dry 
To accomplish this end the fats 
equivalent quantities of alkali in the usual 
verized or ground, and the glycerine is 
highly volatile, anhydrous solvent, which is 
after the completion of the extraction. It is 
highly concentrated alkali solutions, dry 
peroxides for the cation of the fats, so as to reduce 
the quanti ty of water to be removed by evaporation to a 
minimut n Moist soap powders containing glycerine may, of 
course, be deglycerinized in the same manner. 

The drying of the glycerine-soap mixture is best 
out in the following manner: After the completion 
saponification the hot mixture is placed under 
cuum and the water removed by suction. The 
a loosened by the suction and at the 
it becomes so hard that it can be ground at 
inetening of the yntaining glycerine after 
drying was not expected and caused a surprise 

oe produced according to the older methods 
plasti state, which makes their grinding impossible, for a 

ng time, even if they contain no glycerine. The extrac- 
f the glycerine from the saponification mixture is 
possible after the mixture has been completely dried 
and agp A This also was unexpected, 

The extraction of the glycerine is accomplished with 
volatile organic lvents which do not dissolve dry soaps, 
for ins aceton, methyl-ethyl keton, methyl acetate, 
ethyl acetate methylal, absolute ether, etc. It is not neces- 
sary that the solvent dissolve the glycerine, because the 

latter is carried off by the extraction process. The method 
represents a technical progress, because of the fact that the 
rapid drying process makes it possible to obtain the saponi- 
fication products in a form in which they may be separated 
immediately without difficulty. At the same time the 
products obtained in an absolutely pure state. 

The conomic advantages of the new met 
the methods used formerly for the production of as cerine 
and soap are: Direct production of an anhydrous, clear 
glycerine and a soap of the highest percentage ready for 
use; a considerable saving of heat by the elimination of 
evaporation of the glycerine; saving of all chemicals form- 
erly used for the purification of the crude glycerine and 
the graining of the soap; losses of glycerine and soap; 
saving of time and apparatus; elimination of the storage 
of the soaps or their drying with the aid of the centrift 

Example: 80 kg linseed oil are saponified in the usu 
manner in the stirring apparatus with 25 kg of 50% soda 
lye. As soon as a sample of the soap glue becomes com- 
pletely soluble in water the kettle is placed under about 10 
mm vacuum and the mixture sucked dry in a temperature 
of 80-100° The water escapes immediately in strea 
and the tent of the kettle is transformed in a short time 
into a dry, spongy and porous substance which may be { 
verized with the hand After cooling the substance is 
ground and treated one hour with dry aceton in a suitable 
extraction apparatus. When the aceton is separated it 
leaves a clear, light yellow glycerine which is bleached 
with carbon in the usual manner. The deglycerinated soap 
forms an almost white dry powder and may be used in this 
form or pressed into cakes or bars, 

Patent specification : Method for the production of anhy- 
drous glycerine together with anhydrous alkali soaps, char- 
tneiend by the fact that the saponified fats are dried 
strongly and then treated with a highly volatile extraction 
agent that does not affect soap. 
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SYMPOSIUM ON SOLID POTASH SOAPS 


By Dr. J. LEIMDOERFER.* 


Potash soaps are generally understood to be soft soaps. 
The technical soaps contain only potash as a base, or also a 
certain amount of soda. The required qualities of the 
soaps, however, make it necessary that the soda content does 
not exceed a certain percentage. The technical soaps pro- 
duced in this manner are characterized by transparency and 
a jelly-like condition with a certain solidity of form which 
should not be too rigid, nor exceed a certain fixed degree of 
viscosity. Being semi-solid substances they have to be 
packed in barrels, cans or pails. Unadulterated products 
of this kind usually have a fatty acid content of about 40 
per cent. This is considered the standard for soft soaps. 

A few years ago a potash soap appeared on the market 
that could no longer be classed as a soft soap, but re- 
sembled the usual soda soaps in every respect. As far as 
fatty acid content, hardness and plasticity were concerned 
this new product was fully equal to the soda soaps, but it 
showed a much higher lathering capacity. The new soap 
had one defect, however. As soon as it was exposed to 
the atmospheric influences its color changed and it began 
to swell and soften. The originally greenish-white, trans- 
parent soap gradually became opaque and yellowish-white, 
while the size of the cake or bar increased correspondingly. 
But the reaction did not stop there. After a time the 
former color returned and finally a transparent soap solu- 
tion was formed that resembled a ropy soft soap. In spite 
of its excellent qualities this solid potash laundry soap soon 
disappeared from the market. Its instability under atmos- 
pheric influences, due to the hygroscopicity, prevented it 
from becoming popular. 

Recently Legradi published several reports on his experi- 
ments with solid potash soaps and their graining with 
potassium acetate. As he praises the pleasant qualities of 
the grained potash soaps highly I desire to make a few 
remarks in regard to the production and the characteristics 
if these soaps. The production of hard potash soaps is 
accomplished according to the same principles as that of 
the soda soaps, and cold process, settled or grained potash 
soaps can be manufactured without difficulty. Technically 
the production of cold process and settled soaps is most 
easy. The following mixtures are well suited for the cold 
process : 

E EH. 
100 parts pressed tallow 80 parts hardened blubber 
48 “ potash lye of 39° Bé 20 “ cocoanut oil 
48 “ potash lye of 39° Bé 


Ill. IV. 
70 parts tallow 70 parts cocoanut oil 
% “olive oil 30“ tallow 
48 “ potash lye of 39° Bé 50 potash lye of 39° Bé 
V. 
parts hardened linseed oil 


“sulfonated castor oil 
potash lye of 39° Bé 


The saponification process is carried out in exactly the 
same manner as with the corresponding soda soaps. The 
potash lye is stirred into the fat mixture after the latter 
has been heated slightly above the melting point, and the 
stirring continued until the soap appears. Then the soap 
is transferred to the frames which are insulated in the 
usual manner. As the temperature rises the white fat- 
alkali emulsion is transformed into a transparent, liquid 
and honey-like substance and only a thin film on the edges 
does not take part in this transformation. As soon as the 
reaction is completed the. temperature falls and the deeply 
colored, clear and transparent substance cools, becoming 
lighter according to its composition. The more stearin the 
mixture contains, the lighter and more opaque the product 


*From Seifensieder-Zeitung, vol. 30, No. 14, page 193. 


will become. If a mixture of 60 parts cocoanut oil and 40 
parts tallow is used the cooled substance remains trans- 
parent enough to resemble a glycerine soap closely. 

The soaps are distinguished by hardness, lardy touch, 
beautiful gloss and brilliant transparency. When used for 
washing they are very mild and their lathering effect is 
unsurpassed. With the necessary care transparent soaps 
may be produced from suitable mixtures that far surpass 
the beauty of the weil-known glycerine-soda soaps. 

When exposed to the atmosphere the solid potash soaps 
absorb water and swell up. A soap from mixture III 
showed the following increases when exposed to the air in 
rainy weather: 
\fter 24 hours 
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The process is accelerated in a soap manufacture 
pure cocoanut oil, but becomes slower, if so r 
avoided and replaced by hard fats rich in steari 
these soaps generally available for practical 
hygroscopicity would have to be removed, t 
part of their nature some compensation for 
teristic will prebably have to suffice. 

The practical method for the production of ed 
potash soaps has already been described. The grainins 
be accomplished with a salt of the lower fatty acids, for 
instance with potassium acetate, which Legradi considers 
most serviceable. The potash soaps produced by this 


method resemble the soda soaps very closely. In their pro- 
duction particular attention has to be give the fact that 
they lather much more easily than the soda s 

graining operation should be carried out i 
boiler and with crutching. 

The hygroscopicity of the grained potash soaps 
pronounced as that of the cold process soaps, but i 
cannot be considered a stable product in our climate. A 
compensation of some kind will have to be found to make 
this otherwise excellent preduct available for the general 
market. 


ps. The 
a stationary 
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Although the solid potash soaps are so far not now 
capable of replacing the soda soaps they render good service 
for certain purposes; for instance: In the form of powder 
or chips and subjected to a drying process they are excel- 
lent detergents for the washing of silk, 'aces and other fine 
fabrics. Packed in pots or tubes they furnish fine shaving 
soaps, and they also have great merit as “sapokalinus” for 
medical purposes. On acccunt of the high price of coal 
and the freight and packing expenses the solid potash 
soaps produced by the cold process should be able to enter 
into competition with the other 40 per cent soaps, especially 
in the large laundries. 

An attempt to make cakes or bars of this soap in air- 
tight paper packing available for the retail trade would 
probably be successful and might pay well. Manufacturers 
who have taken up the production of solid potash soaps 
should publish their experience for the benefit of the trade. 
By doing this they could enlarge the practical availability 
and also the market of the products. 


NOTES ON SOLID POTASH SOAPS* 
3y Dr. Tx. Lecrant 
According to the old tradition the hard soaps are soda 
soaps, while the seft soaps are potash soaps. That was 
true—once upon a time. But the solid form of the soap is 
not due to the soda or the potash, but to the water content. 
The anhydrous fatty acid compounds of both alkalis are 
solid. Potash soaps have been technically produced and 
used for many veats in the form of blocks, bars, cakes and 


*From Zeitschrift der Deutschen Oel und Fett-I 


el Fett-Industrie, Vol. 
XLIII, No. 24. 
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chips. In view of this fact it is surprising, that even some 
of the latest text books on the manufacture of soap per- 
sistently ignore these products. 

of the potash soaps—The most important 
advantages of the potash scaps are their rapid solubility, 
their strong lathering capacity, the better diffusibility of 
their hydrous solutions and the milder action on the sub- 
strata. The latter quality does not reduce the effectiveness 


Advantages 


of the soap, for instance on the keratin substances of the 
hair (shaving soaps), and is evidently due to the fact that 
the cleansing process is completed in the shortest time and 
only requires low temperatures (cold water soaps, soaps 
for woolen fabrics, etc.). The ready solubility of the pot- 
ash soaps makes them especially suited for use with water 
containing salt, for instance sea other 
qualities explain their popularity and serviceability as shav- 
ing, toilet and medicinal soaps, or as an addition to products 
of this kind. The lather of the potash soaps is much more 
consistent than that of the soda soaps and lasts for hours. 
For the washing of woolen goods and the treatment of silks 
(degumming) and old laces the potash soaps are superior 
to all other detergents, even to quillaia extract and similar 
saponin solutions, because their favorable qualities are de- 
veloped in water of ordinary room temperature. Soaps of 
this kind should, of course, contain no noticeable quantities 
of free caustic alkali and as little carbonate as possible. 
On account of their rapid solubility their hygroscopicity is 
higher than that of soda soaps under otherwise equal con- 
ditions. For this reason they are often marketed in parch- 
ment paper packing. 

Manufacture and use of solid potash soaps.—Until re- 
cently hard potash soaps could only be produced in the 
form of solidified soap pastes, but lately the production of 
solid potash grain soap has been accomplished. Some of the 
soaps marketed as potash soaps were filled soaps manufactured 
with a mixture of potash and soda lyes. They were more 
solid, but only possessed the good qualities of pure potash 
soaps in a more than proportionally reduced measure. There 
is no doubt that even the potash soaps from pure hard 
fats are almost equal the soda soaps produced from soft 
fats, as far as solubility and lathering capacity are con- 
cerned. The manufacture of hard potash soaps therefore 
will enable us to replace the expensive tropical fats that 
are now only obtainable in the foreign markets. The fancy 
soap industry uses the excellent qualities of the potash soaps 
by adding them to the milled soaps with soda base. In 
this manner products of a surpassing lathering and cleans- 
ing capacity are obtained which form a pleasant, soft lather 
and were formerly considered a monopoly of the French 
toilet soap industry. Many processes for the manufacture 
of potash soaps have been patented, but only that of Schlicht 
(German Patent 73,602) gained any considerable importance. 
According to this very simple method, which is used gen- 
erally for the manufacture of potash filled soaps, products 
containing less water are obtained directly by the use of 
concentrated potash lye heated to a high temperature. The 
fatty acids used today in place of neutral fats furnish soaps 
of a lower hygroscopicity on account of the absence of the 
glycerine. 

Leimdoerfer and Goldschmidt recommend the following 
mixture for hard potash soaps. Every 100 kg fat are 
treated with 50 kg of 50 per cent potash lye. For mixtures 
with a higher hard fat content the quantity of lye has to 
be reduced corresponding with the saponification number. 


I. 100 kg palm kernel oil. 
II. 50 kg palm kernel oil 
50 kg tallow. 
III. 60 kg palm kernel oil 
40 kg palm oil. 
IV. 70 kg palm kernel oil 
30 kg cotton stearin. 


water, and their 


For solid potash-soda soaps the following mixture is 
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recommended, and it may be modified according to the con. 
ditions of the market: 


60 kg palm kernel oil 

20 kg tallow 

10 kg peanut oil 

10 kg lard 

9 kg soda lye (of 40° Bé) 
30 kg potash lye (of 50° Bé) 


The yield of these soaps may be increased to 160 per 
cent by an addition of strong potash solution, but the soaps 
then cannot be marketed in paper packing. For 100 kg fat 
mixture 50 kg pure potash lye of 50° Bé and 10 kg potash 
solution of about 20° Bé are used, or 60 kg of a correspond. 
ingly reduced lye of 50° Bé. 

The potash filled soaps (solidified soap pastes) show cer. 
tain disadvantages. The fats contain impurities, pigments, 
etc., which remain in the soaps in varying quantities. Fyr. 
thermore the potash filled soaps contain iron soaps formed 
during the manufacturing process and varying quantities 
of glycerine, according to the neutral fat content of the 
original material. The final product, on account of the 
asymptotic course of the saponification reaction, also cop. 
tains unsaponified neutral fat or free caustic alkali, or both, 
together with considerable quantities of potash that either 
were contained in the lye originally or formed from it later, 
For this reason Zeller considers the potash grain soaps, but 
not the potash filled soaps, suited for sensitive substrata 
(medicinal soaps). Transparent filled potash soaps in chips 
with a large surface often become cheesy-white and soft, 
when stored for a time, but do not change their weight, 
Returned to the pan they still consume considerable quanti- 
ties of alkali, even if they contained as much as % per cent 
tree KOH after the first boiling. The chips and cakes of 
the reboiled soap become more stable, because of the absence 
of noticeable quantities of neutral fat. This disadvantage 
may be overcome—in a rather expensive way—by the use 
of fatty acid that is free from neutral fat. Fatty acid of 
this kind is obtained from soap with the aid of sulphuric 
acid. 

On account of the mentioned disadvantages the filled 
potash soap in the form of cakes has not been able to 
conquer a large field so far, in spite of the fact that it is 
unquestionably superior to the soda soaps in many respects, 
But whoever has become used to it will always demand it 
again and as far as industrial washing is concerned it holds 
a prominent position. Tests have proved that the cleaning 
effect of potash soap is as high as that of a 1% times 
larger quantity of soda soap with an equal fat content. 
Dry pure soaps with a potash basis consist of smaller fat 
quantities than soda soaps. This is due to the _ higher 
molecular weight of the potash and forms an economical 
factor in the manufacture of milled soaps, or of brands 
containing very little water. The soft, stable lather of the 
potash soap forms a better gliding medium and _ lubricant 
for the treatment of the human skin and the fine fabrics 
of the textile industry and protects them against injury 
through mechanical friction. On account of their hygro- 
scopic qualities the potash soaps are inclined to swell, to 
enlarge their surfaces and to become transparent. Their 
stability also is inferior to that of the soda soaps, but these 
undesirable qualities are largely removed, if the water con- 
tent is reduced as much as possible. The potash soaps pro 
duced from solid fats therefore are more stable. Very good 
results, for instance, are obtained with a mixture of 80 pe 
cent hard fat and 20 per cent fatty acid from cocoanut of 
palm kernel oil. The smaller the oleic acid content in the 
fat mixture the greater the stability. 

Grained soap does not swell. The production of potash 
grained soap in solid form, although it had not been consid- 
ered possible, was therefore of the greatest importance. The 
graining of potash soap is accomplished on an underlye of 
potassium acetate. Potash stearate is obtainable in solid 
form on highly concentrated potassium chloride underlyes. 
Solid potash grain soaps are obtained from fatty acids and 
neutral fats, and also by saponification of mixtures 0! 
acetic acid and fatty acids of natural fats. Even ® 
attempt to produce solid potash soap from the fatty add 
of olive oil has been successful (potash Marseilles soap), 
this kind of soaps may become important for the industry 
in the near future. The test in regard to free alkali m 
potash soaps has to be made with BaCl:, because the aloe 
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holic solution may be reddened by phenolphthalein even in 
the absence of KOH. a 

The potash grained soap has all the good qualities of the 
potash filled scaps, without the disadvantages of the latter. 
The stability of the soap is materially increased if it re- 
tains, after the graining process, some of the acetate, so 
that it becomes insoluble with a sufficiently strong salt 
concentration. Soap of this kind, mixed with soda, can 
be used for the manufacture of potash soap powders that 
remain stable in storage and will not lump when the 
weather changes. The late war soap substitute, which was 
manufactured with potash soaps, was used up rather quickly, 
but proved much more economical when milled with potash 
grained soaps. 
~ Since the production of potash grained soaps in solid form 
from fatty acids and neutral fats has been accomplished the 
manufacture of potash semi-grained soaps is only a matter 
of proper mode of experimental procedure. Every soap, 
whether it is used for the care of the body, the laundry or 
medicinal purposes, can be materially improved in lathering 
capacity and cleansing effect by the use of potash. It is 
the duty of the soap manufacturer to utilize this fact in 
order to save the expensive tropical fats. The potash soap 
is a domestic product obtained from German raw materials. 


SWITZERLAND AN IMPORTER OF SOAP 


Soaps and washing powders of all kinds find a ready mar- 
ket in Switzerland. It is difficult to estimate the percentage 
of the total consumption that is of foreign manufacture, but 
it is safe to say that a considerable portion of the quantity 
used is imported. While there are something like forty 
soap factories in Switzerland, only twelve or fifteen of them 
can be considered of much importance, and it is necessary 
to import about 9,000,000 francs worth of soap per annum. 
Switzerland exports soap to about one-third the value of 
the imported soap. This information is given in a report 
from Calvin M. Hitch, consul at Basel. 

Soaps are divided into three classes for customs purposes: 
Ordinary soaps intended for industrial uses, not pressed or 
shaped and packed in cases or barrels, on which the duty 
is 10 francs per 100 kilos gross weight; ordinary soaps 
not intended for industrial uses, on which the duty is 20 
francs per 100 kilos gross weight; and all other kinds, in- 
cluding toilet soaps, whether perfumed or not, in tablets 
or powders, on which the duty is 90 francs per 100 kilos 
gross weight. Under the Swiss customs regulations duties 
are charged on the gross weight, and it is important, there- 
fore, to have goods for this market packed as lightly as 
possible, but in sufficiently strong containers to prevent 
damage in transit. 

Soap for industrial purposes is used largely in dyeing 
plants, of which there are four near Basel, and their annual 
consumption of soap is several hundred tons. Heretofore 
the greater portion has been supplied by local manufac- 
turers, but during the year 63 metric tons have been im- 
ported. Of this quantity 48 tons came from Germany, 10 
tons from the United States, and the other 5 tons were 
divided between France and England. 


Asserts German Potash Monopoly Is Broken 


The attitude of American chemistry toward German 
competition was summed up recently by Dr. John E. 
Teeple, of New York, treasurer of the American Chemi- 
tal Society, who said: “Both French and American 
Production of potash are here, and here permanently. 
There 1s no longer a German monopoly. Germany 
can be entirely shut off and the world can be supplied 
from other sources. The assertion of Germany’s ability 
to starve any part of the world, or feed any part of 
the world, she chooses is now only an empty boast, as 


the world can now entirely feed itself without the help 
of her potash.” 


Jeaving the alkali in a yellow solution. 


FEATURES OF SOAP MATERIAL MARKET 


(Continued from Next Page) 


Crude corn oil has been moving slowly but producers are 
not showing any inclination to lower their views as stocks 
of this material are not very large. 


December 14, 1923. A. H. Horner. 


Industrial Chemicals 


Business has slackened off very materially and the market 
has assumed a decidedly easy tone during the last few weeks. 
This is not surprising in view of the approach of the holiday 
and inventory season. Business in heavy chemicals is never 

It would, indeed, be surprising if 
it should be good at this time this year. In general, it may 
be said that the bulk of the alkali business on contract has al- 
ready been done. 


good during December. 


There remain a few minor contracts to be 
placed but the bulk of the soapers have bought their alkali 
for next year. The volume of business done on contract is 
heavy. Makers state that it is second in volume only to the 
record season of 1920. They view this as an indication of re- 
newed confidence in the soap industry and an omen of good 
spot and prompt buying throughout 1924. Spot demand for 
caustic soda has not been any too good but this is traceable 
principally to the fact that business has slumped in all lines 
since our last report. The prospects are for continued firm- 
ness in prices and healthy conditions in this market during 
the next twelve months. 

Imported chemicals have been more or less unsettled dur- 
ing the month. A few items have held steady but in gen- 
eral, values, especially on German products, have declined 
to some extent. Caustic potash, carbonate of potash, and the 
chlorate and prussiate groups are all lower than they have 
been recently. Nothing new is heard in regard to agreements 
between German and other European manufacturers, but that 
such agreements are in prospect in some items is virtually 
certain. 


Other Soap Materials 


Rosin has had a dull month but the prices have been fairly 
steady. Soapers have made some fair contracts over 1924 
but generally on a sliding scale basis which has had little 
effect upon general market conditions. Both spot and export 
demand is less active than it has been recently, Glycerine has 
been quiet and steady. Oils are generally unchanged. Buy- 
ing interest throughout the list has been less active than is 
usual. This, however, is blamed on the general slump in 
business which always precedes the holiday and inventory 
season. More active and firmer markets are to be expected 
after the turn of the year when buyers turn their attention to 


purchasing again after a period of activity along other less 
agreeable lines. 


Mineral Oil Emulsions 


Following is an abstract from a paper on “Emulsion of 
Mineral Oil with Soap and Water,” by E. L. Griffin in J. 
Amer. Chem. Soc., July, 1923: In mineral oil emulsions 
with soap and water, part of the soap is hydrolized, and 
the fatty acids so formed are dissolved by the oil droplets 
Excess of alkali 
prevents solution of the fatty acids in the oil by retarding 
hydrolysis. Part of the undissociated soap forms uni- 
molecular films around the oil droplets, any excess of soap 
remaining in aqueous solution. If the quantity of the soap 


is insufficient to form the unimolecular film, the emulsion 
is unstable. 


Economy in Cotton Oil Refining 


Louis C. Whiton contributed an article on “Economy 
in Cotton Oil Refining” to the New York Chemical Age in 
November that will interest persons concerned with 


bleaching and other processes connected with the in- 
dustry. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
(Written Specially for This Journal.) 

With sales of New York Extra Tallow at the end of last 
week at 73%4c. ex plant and 77%c. delivered to buyer, this 
grade seems to have reached a point at which selling pres- 
sure is considerably relieved and there is more willingness 
on the part of buyers to take on material. 

In the middle west, also in the western markets, tallow 
has shown a tendency during the past ten days to hold firm 
and in All indica- 
tions seem to point to the opinion that a further decline is 


some instances with a slight advance. 


unlikely for the balance of this year. 
Greases have not acted in line with tallow for some time, 

and at last the long looked for 

come to pass with good quality house grease selling at 6%- 


readjustment in values has 


6%c. per pound, loose and high acid low grade greases at 
relative prices. 

While the production of tallow as well as greases during 
the past two months has been fairly heavy, purchases for 
both 


down 


domestic use as well as export have helped to hold 


what might otherwise have been a considerable ac- 
cumulation. 
December 17, 1923 Topras T. PERGAMENT. 


GLYCERINE 


(Written Specially for This Journal.) 


Since our review of November 15, there has been a rise 
in price of %c. per lb., but while 17c. was named, during 
the past week, this price would be shaded by refiners for 
may that 
throughout the month the nominal quotation would always 


The market price, 


actual business. It be said to have been true 


at this writing, therefore, 
Owing 


to lack of demand, sales were confined to buyers in actual 
Business was also slow for Dynamite, but any Crude 


be bettered. 
can be said to be somewhere between 1l6c. and 17c. 


need. 
which was offered at current levels quickly found takers, 
with a result that in this grade there has been a fractional 
advance. with an prefer 
waiting until after the turn of the year before setting a 
price, and buyers do not need it badly enough to make bids, 
because of lack of fact that 
foreign goods purchased during the Fall have begun to come 


However, sellers accumulation 


demand for Crude and the 
in. The rate of exchange continues to favor American 
purchasers abroad, and as the market there has not gone up, 
sales of Crude for this country have been reported during 
the last month. We look for more activity after the turn 
of the year, which, if marked, will cause higher prices. 
December 17, 1923. S. L. Parsons. 


VEGETABLE OILS 
(Written Specially for This Journal.) 


The volume of business contracted during early December 
was quite large but at the present writing buying interest 
is limited. The lull is attributed largely to the approaching 
holidays. All oils, however, are steady to firm. 

Cocoanut Oil is in fair demand and many soap manu- 
facturers are showing interest in this oil for January-June 
deliveries. Copra remains high and offerings of good sun- 
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dried material are scarce. There are no signs of weakness 
in copra and to produce oil in this country on a profitable 
basis, with copra at its present level, is almost impossible, 
The market in the Philippine Islands is higher than here, 
Palm oils have been exceptionally slow lately and there 
is at present quite a little spot Niger around. Some spot 
Niger sold this week as low as 634c. a pound. The cost of 
Cables from Europe and 
Africa indicate much higher levels than prevail here, espe- 
cially for future shipments of Lagos palm oil. Palm kernel 
oil is also much higher in Europe, and the consuming de- 


replacement today is around 7c. 


mand there tends to keep the price up and above the views 
of buyers here. 

Early this month a few thousand barrels of new crop 
sulphur olive oil foots changed hands at 8 and 8%c. per 
pound. The price is now considerably above this level, 
and according to cables nothing lower than 834c. could be 
done for January-April shipments. 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 
Tallow, New York, Special, .075éc. 
0914. Yellow grease, New York, .06. 
York, .07@.07%4. 
Rosin, New York, Dec. 15, 1923: 
65 
70 
70 
70 
70 


429 


Pearl, per 100 lbs, 

Starch, Powdered, per 100 lbs 

Stearic acid, single pressed, per lb. 
Stearic acid, double pressed, per lb. 

Stearic acid, triple pressed, per Ib.......... 
Glycerine, C. P., per lb. 

Glycerine, dynamite, per 

Soap lye, crude, 80 per cent, loose, per 
Saponification, per lb. 


Edible, New York, 
White grease, New 


muiuummnnui 


Starch, 


Cocoanut, edible, per lb. 
Cocoanut, Ceylon, Dom., 
Palm, Lagos, per lb. 
Palm, Niger, per Ib. 
Palm, Kernel, per lb. 0834 @ 
Cotton, crude, per lIb., f. 0. b. .0934@ 
Cotton, refined, per lb., New Y 12 @ 
Soya Bean, per lb. 114@ 
Corn, crude, per Ib, 114@ 
Castor, No. 1, per lb. .144@ 
Castor, No. 3, per lb. 14 @ 
Peanut, crude, per Ib. 12 nominal 
Peanut, refined, per lb, 13 nominal 
Olive, denatured, per gal. 1.10 @ 1,15 
Olive Foots, prime green, per Ib. .......... 084@ 09 


101%4@ 
09%@ 
.07%4@ 
07! Qa 


Chemicals 


Soda Caustic 76 per cent, per 100 Ibs : 

Soda Ash, 58 per cent, per 100 Ibs. ......... 5; 

— caustic, 88@92 per cent, per 
N. Y. 

—— Carbonate, 80@85 per cent. per 
a. 

Salt, common, fine, per ton 

Sulphuric acid, 60 degrees, per ton 

Sulphuric acid, 66 degrees, per ton 

Borax, crystals, per Ib. 

Borax, granular, per lb. 

Zinc Oxide, American, lead free, per Ib 


05:4@ 06 
077%@ 08% 
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Caustic Soda 
in Liquid Form 


ANY consumers have recognized the economy 
and convenience of having their caustic soda 
supplied in liquid form. 


The use of Mathieson Liquid Caustic Soda has 
enabled them to reduce labor costs materially. It 
eliminates the handling of drums and the dissolving 
of the solid caustic. 


Mathieson Liquid Caustic Soda is now available in 
any strength solution up to 50% sodium hydroxide. 
Solutions averaging 25%, 32.5% 38% and 50% solid 
caustic soda are regularly supplied in tank cars from 
our Niagara Falls and Saltville, Va., plants. 


The “Eagle-Thistle” product is the purest 
caustic soda obtainable. 


Tc MATHIESON ALKALI WORKS Yc 


25 WEST 43° STREET NEW YORK CITY 


PHILADELPHIA CHICAGO 
PROVIDENCE E CHARLOTTE 


Se. tbonate of SX 
‘ ascacttieg teadae- dead 
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DO YOU KNOW 


THAT THE SUPREME COURT OF THE UNITED STATES HAS DECLARED 


1. That an unregistered trademark is valid only in that portion of the United 
States where it has been actually used in business ? 


2. That you cannot prevent another from using your unregistered trademark 
in that portion of the United States where you have not previously used it? 


3. That a user of your unregistered trademark in another portion of the United 
States can prevent you from using it there, although you may have adopted it 
years before he did? 


From the above you will see that you may be unable to extend your business 
under your unregistered trademarks. 


Have you protected these most valuable assets of your business by proper 
registration in the United States Patent Office? 


Consult the Patent, Trademark and Copyright Department of the 





Perfumer Publishing Company, 14 Cliff Street, New York City 





| An Excellent Book 


| KAZBEK COMPANY | 


INCORPORATED 


on Flavors 


103 Greene St. Jersey City, N. J. ‘SRLAVOURING Materials, 


Natural and Synthetic,” 
by A. Clarke, F.C.S., contains 
much practical data which the 
author has gathered from years 
of experience in a chemical and 
Creams, Perfumes, Toilet Powders, etc., technical capacity with the 
will be sold at public (or private) sale on foodstuff and beverage trades. 
or before the 15th day of January, 1924. 
With equipment on hand, other prep- 


LL assets of Kazbek Company, Inc., 
consisting of complete plant for the 
manufacture of Facial Clay, Toilet 


This is the most comprehen- 
sive book on the subject yet 
published. Twelve chapters, 
eleven illustrations, 166 pages, 
bound in cloth. 


arations put up in collapsible tubes can 





be manufactured. Large stock of finished 
products, containers, advertising material 
and shipping containers on hand. Prefer 


to sell complete plant, may consider bids Price $2 85 
for part of machinery or other assets. 


For further particulars address J. Stanley 
Griffin and H. §S. Dudley, Receivers, 1 Perfumer Pub. Co. 
Exchange Place, Jersey City, N. J. 14 Cliff Street New York 
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Descollonges Freres 


FRANCE 


LYONS 


VIOLETIRIS 


A new powerful Oil giving an agreeable and tenacious note of Violet and Orris 


JASMIN de PROVENCE 


An achievement combining those attributes demanded by the experienced perfumer. 
True Odor, Great Strength and Lasting Power and of very low cost. 


A synthetic Jasmin of unusual merit, useful for all purposes, which we declare with- 
out qualification to be the best of its kind. Write TODAY for sample. 


Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, INC. 


CHICAGO 
Frank B. Tracy 
918 Hartford Bldg. 
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PARIS 


NEW YORK 
160 Fifth Ave. 








PETITES 


Aluminum Case 
% oz. Size Only 


1%, %, and % oz. 


Capacity 


Ground 
Elongated 
Glass 
Stoppers 


Uniformity. 
Quality 
Superior to 
Europe’s 


best. 


Man’fd_ by 


E. J. CALLAHAN & CO. 
16 W. BARRE ST., BALTIMORE, MD. 


CLARENCE 


& COMPANY 


ae 
._. MORGAN 


| 


355 W. ONTARIO ST. 


To our many customers and others whose 
loyal support has been a constant 
source of inspiration and encour- 
agement to us, we wish: 


A Merry Christmas and 
A Happy New Year 


In the coming year we shall strive to merit 
their good will and will endeavor 
to serve them most fully. 


[Dh A a NE a NER mE ENR WHEN ENS AEN ONE WH EN 


CHICAGO 


|____sUPERIOR 88/0 
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COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


AROMATIC CHEMICALS AND SYNTHETIC 

FLOWER OILS OF OUR OWN MANUFACTURE 
Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70% Wistaria 
Lilac Sweet Heliotrope Fleur to 90%) 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES FROM 45c LB. UP 


Sole representatives in the United States and Canada for the following firms: 


SCHMOLLER AND BOMPARD 
GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


Can Offer at Attractive Prices 


Palma Violet Concrete 
Genet 
Tuberose 
Rose 
Jasmine Flower Oils, Etc. 


FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 


aap Benzyl! Acetate 
SS Benzyl Benzoate 
Heliotropine 
Linalyl Acetate 
Terpineol 
Violet 100% 
(Alpha Beta-Methyl) 


Soa te nto eteats 


IO DE PASQUALE 
MESSINA, ITALY 


SPECIALTIES 
Mandarin 
TERPENELESS 
Bergamot 
TERPENELESS 
Lemon 
TERPENELESS 


Orange 
TERPENELESS 


As well as all other Handpressed Oils 
D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 
Free of Charge. 
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“THE OUTSIDE EVIDENCE 
OF INSIDE QUALITY” 
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“They Shall Not Surpass!” 


— nor shall they even equal—for 
Stanley Seals can not be imitated. 
They stamp your product with such 
obvious prestige that it shall win 
esteem wherever ‘‘art is appreciated’’. 


. 
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Te STANLEY MFG. C2. 


See other side for name of nearest representative 
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@e STANLEY LABELER 


(PATENTED) 


“results in great saving in cost of'at- 
{Sra abels 


-attaches labels tocurved or round surface 
as quickly and easily asto perféctly flat surface. 
preserves the original ffeshnessand lustre of label 
~ interchangeable feature so onemachine can bex 
used to label bottles, boxes and jars of any size or shape. 
~ built to customers order and leased at nominal rate 
For particulars write or phone - 


MR. S. WOODSON HUNDLEY - New York City Representative 
202 W. 92nd Street, Phone Riverside 9830, NEW YORK CITY, N. Y 


MR. CHARLES RINDELL - Middle Western Representative 
Suite 505 Garrick Building, 64 West Randolph Street, CHICAGO, ILLINOIS 


MR. R. F. STIDHAM - - - - California Representative 
P. O. Box 141, OAKLAND, CALIFORNIA 


MR. RICHARD HOFFMAN - Southern California Representative 
1407 Detwiler Bldg., Phone 64158, LOS ANGELES, CALIFORNIA 


MR. LAMBERT J. MILES -_ Boston and Vicinity Representative 
WAVERLEY, MASSACHUSETTS 


CLEVELAND NOVELTY COMPANY Cleveland Representative 
820 West Superior Avenue, CLEVELAND, OHIO 


PINTO ©& MALABEL - - - Southern Representative 
524 Jefferson County Bank Building, BIRMINGHAM, ALABAMA 


THE STANLEY MANUFACTURING G. 
DAYTON, OHIO 


See other side for Samples of Stanley Labels 


«Members of American Manufacturers of Toilet Goods Association 
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LANOLINE 


is Unsurpassed in Quality 


Odorless, Light in Color, Strictly U. S. P., 
100% Anhydrous, Uniform and will 
not turn dark with age 


5 
5 
5 
5 
5 
5 
4 
5 


Manufactured by 


THE RB & W oo. 


INCORPORATED, 1918 


Bopf & Whittan 
Elizabeth, N. J., U.S. A. 
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There Are So Many Points of 
Merit About Your Line 


that you cannot explain in any advertisement, but which you can make clear through 





a personal interview and demonstration, that it it will pay you to take space and main- 
tain a combined exhibit and reception room to greet the thousands of your regular 
and prospective customers, who are anxious to see—ready to buy—anything you have 
that will be of value to them. 


On account of the many attractive features of the Show, such as concerts, contests, 
novel and exceedingly original exhibits of all kinds, more of the people you want to 
meet will attend this Show in one week than have ever been brought under one roof 
in the history of the Perfumery, Toilet Articles & Soap Industries. 


Here is a NATIONAL opportunity for you—to make sales—get live leads for your 
salesmen—educate thousands of consumers and advertise by the most direct method 


known—PERSONAL CONTACT. 


You will actually meet—mingle with—demonstrate the merits of your line to all 
the interested people that your sales force will be able to talk to. 


You can meet all objections—answer all arguments—and best of all—line up the 
orders. 


Your competitors will be there doing business—your customers will be there—see- 


ing—buying. It will pay you to entertain them yourself. Don’t leave it all to your 
competitors. 


A big advertising campaign is now being carried on in the leading trade journals and 
newspapers, to boost the SHOW AND EXHIBITORS between now and the opening. 
This publicity alone will be worth thousands of dollars to you and to the trades 
ane. 


creamed to send out tbeasonils in addition to thame coallea out and distributed a 
the Show Management, to interested people in all parts of the United States and 
Canada. 

Don’t you suppose that this Big National Perfumery and Toilet Articles Show, held 
for the week March 3 to 8, ine., in New York, the Billion Dollar City, with the co- 
operation it has, will make money for you? 

This Exposition is a “TRADE-WIDE” MOVEMENT—National in Scope. It is here 
as a result of a demand for it on the part of many progressive houses in the trade. It 
is being handled in a BIG WAY. To be sure it costs something—but what of it? 
Don’t only consider the cost—look at the results. 


For space rates, diagrams, and other particulars, apply to the 


Executive Committee 
NATIONAL EXPOSITION COMPANY 
SUITE 332, HOTEL McALPIN 
TEL. PENNSYLVANIA 5700 Broadway and 34th Street NEW YORK CITY 
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Free Tickets of Admission 


to the 


2nd _ International 
Perfumery, Toilet Articles 
and Soap Exposition 


will be sent to the following classes of people 
upon request if they will write us on their 
letterhead and enclose self-addressed stamped 
envelope. 
BUYERS— 

Gift Shops 

Barber Shop Supplies 

Department Stores 

Toilet Goods 

Notions and Novelties 

Wholesale and Retail Druggists 

Perfumes 

Soaps 

Cosmetics 

Beauty Culture Supplies 

also 
OW NERS— 
Beauty Parlors, 
Hair Goods Stores 
and their clientele 
Exporters 


Address all communications to 


NATIONAL EXPOSITION Co. 


Suite 332—Hotel McAlpin Broadway and 34th Street 
NEW YORK CITY 


T elephone—Pennsylvania 5700. 


The Exposition opens March 3rd—closes March 8th, 1924, at the 


71st Regiment Armory, 34th Street and Park Avenue, N. Y. City. 
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A \. Boake, Roberts & Co, Ltd. | 


Carpenters Rd. Stratford, London, E. 15 
ENGLAND 


Cables: BOAKE, LONDON Telephone: MARYLAND 1050 (4 lines) 











Code A.B.C. Sth & 6th—LIEBER’S 5 LETTER—WESTERN UNION--BENTLEY’S—MARCONI 


Canadian a gents: Messrs. G. F. Sterne & Sons, Ltd., Brantford, Canada 


\eroplane ae Wem, Showing Road, 
Photograph of our ae ret ba Rail and Water 
oD I ‘S . ante - a, 
rT “a i Og mat ~ *ye.e 
Works e DY. > RSS at Facilities 


| 
| 


Manufacturers of 
ABR A SYNTHETICS 
AND ISOLATES 
OF GUARANTEED PURITY AND ODOR VALUE 


AMYL SALICYLATE LINALOL AND ESTERS 


CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 


CITRAL TRIACETIN 
CITRONELLOL AND ESTERS | pyenyl ETHYL ALCOHOL 
ETHYL PHTHALATE AND ESTERS 

GERANIOLS AND ESTERS | RHODINOL AND ESTERS 
ISO EUGENOL THYMOL B.P. 
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321-323 N. SHELDON STREET CHICAGO, ILL. 


be past pear has been 

a most successful one 
for us due to the liberal 
patronage and kind sup- 


port of our friends. 


We wish at this time 
to extend most sincere holt- 
Day greetings to our manp 
friends, and the assurance 
that te will ever endeavor 
to merit their good-will 
and patronage. 
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Scientific Utilities Co., Inc. 
18 East Sixteenth Street 
NEW YORK 


Hamburg 


Plain and Colored 
Perfume Vials 


Latest Designs 
Largest Assortment 
Prompt Deliveries 


€<Constricted Neck 
VIALS No. 1020 


Striped or Plain 
MADE IN THE U. S. A. 


These popular vials are made by us in the United States and 
we hereby guarantee to protect all our customers against any and 
all claims regarding patents issued or pending on the design or con- 


struction of these popular constricted—or choked-neck vials. 


We carry the largest stock on hand, hence are ready to make 


prompt and quick deliveries. Ask for new price list. 


SCIENTIFIC UTILITIES CoO., INC. 
NATHAN SANDERS, Pres. 


Filling Apparatus Laboratory Glassware 
. < Complete equipment for the laboratory includ 
New and specially designed ing instruments, chemical glassware, etc 


L leas from al 
apparatus for filling perfume ee 
vials either in large or small Capping Material 


quantities. Prices low, results Sealtight capping material, an ideal alcohol 
niall fe and etherproof capping for perfume vials. A 
satisiactory. little goes a long way 
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To feature Belle Hovey Hand-Painted Compact Boxes is to impress 
upon the better class patronage of this country the undeniable fact that 
yours is a package with a quality keynote—a package where service 
and beauty go hand in hand. Over 60 Different Models. 


Private Brand Toilet Preparations. 


Creams, Powders, Perfumes, Lotions, Shampoos, 
Shaving Cream, Lipsticks, Eyebrow Pencils, 
Compacts (Powder and Rouge) 


QUALITY SERVICE PRICE 
With these three fundamental principles of suecess we desire 
to serve your requirements in the complete cosmetic line. 


All Items Under Your Own Name if Desired 


Rouge Compacts Creams Hair Preparations 


All Shades All Shades Cold Cream Bay Rum, Lilac, Eau de Quinine 
Vanishing Cream 
All Sizes All Sizes Peroxide Cream Olive Oil Shamy Bandoline, Ete 
Skin Foods 
Matching all odors Astringents, ete Manicure Requirements, Face Lotions 


Write for full information 


SALIKOF AND BELLE HOVEY LABORATORIES 
126 No. 3rd St., Philadelphia, Pa. New York, 1340 Broadway 


(Phone Market 3037) (Phone Fitzroy 3333) 
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J. 
ss vy” For 
Visco ed | ‘ba Cold Cream 
Filling ok a | ines 


Machine rr Pomade 
€ * - 


etc. 


This is the machine that is filling Vick’s Salve, 
Musterole, Mentholatum. 
Hudnut, Vivaudou, Pond’s, Larkin and Rigaud Cold 


Cream. 
Pomades like Hair-Groom and Stacomb. 


LePage’s Paste and many similar products filled in a 
semi-liquid state. 


These and other manufacturers use the Visco Filling 
Machine for this difficult work and get clean, accurate, 
and better-filled packages at lowest cost. 


Just one operator. 30 to 60 jars a minute filled uni- 
formly without waste or mess of any kind. 


We manufacture complete equipment for rinsing and 
drying jars, filling, cooling, screw capping, conveying, etc. 


THE KARL KIEFER MACHINE CO. 


Cincinnati, Ohio 





—By the Maker's Name A: /one 


There are some things vou can buy 
by the maker’s name alone. Rowell 
Paper Boxes are among them. 


EK. N. Rowe. Co. 


INCORPORATED 
BATAVIA, N. Y. 
New York Sales Office: ‘THe Bristot INpustries, Inc. 


41 Park Row, Room 805. Telephone: Cortlandt 1574-5 
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We Announce— 


The first Automatic Collapsible Tube 


Filling, Closing, and Wiping, Folding, 
Clipping and Dating 


Machine. 


AUTOMATIC FOLDING CLOSING | AUTOMANG 
CLIPPING HEAD HEAD ; FILLER 


CLIPPING HEAD 
CLUTCH LEVER 


Patents Pending 


DESIGN: FILLING: FOLDING: 


Simple and free from unusual No Fluffing or Separation. Each Fold Uniform and Clean. 
or complicated movements. Uaisecn -Accuveny. No Buckling of Tubes. 
Two tubes at a time are ene in . 
hendled dmelancoudy ot Accessibility for Cleaning. 


each operation, permitting No Air Trapping. 


CLIPPING: 


No sliding off Tubes. 


smooth and quiet operation Simple Adjustments. Sash. Clip commnntdly sliawl 


and elimination of any rap- on tubes 
es. 


Uniform pressure—no cuttin 
CLEANING AND P 8 
CONSTRUCTION: WIPING: of tube. 
In strict accordance with the o 
policy which built our busi- Combined in a single opera- Each Clip Perfect. 
ness. Every feature tried and tion. 
proven right. Every machine Mechanically the simplest con- DATING: 


thoroughly tested before leav- struction possible. Gives an Simple construction — easily 


idly reciprocating parts. 


Positive and simple. 


ing our factory. unusually full appearing tube. changed. 


ARTHUR COLTON COMPANY 


Manufacturers of Pharmaceutical Machinery 


2600 East Jefferson Ave., Detroit, Mich. 
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HAMPDEN - PAPERS -PROCLAIM: THE : PERFECT «: PRODUCT 


This box is covered with 
PERSIAN BLOSSOM 


ere 
ise ampden Saney 30x Supers 


ECORATIVE DESIGNS OF ALL AGES” says: “The land of flowers is the 
> name one feels inclined to give to Persia, as one looks upon the 
¢ works of art which it has produced with such exquisite work- 

manship.” And in the present demand for Oriental color and 

design, our distinctive Persian Biossom Box Papers are achieving deserved 
popularity as a delightful expression of the spirit of Persian life, luxury and art. 


Persian Biossom Papers can be supplied in different designs, 
in 25-inch rolls, or in sheets 25 inches wide, in any length desired. 
Dummy working sheets, 20x24 inches, forwarded on application. 


HAMPDEN GLAZED PAPER & CARD CO. ae 
\ HOLYOKE, MASSACHUSETTS, U.S. A. 4 


Hampden Glazed Paper & Card Co., Holyoke, Mass.: 


You may send me samples of PERSIAN BLossom Box 
PAPERS. 


Name 


APPROPRIATE] Address [FASHIONABLE 


Ee 





| 


Sill 
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Automatically 


—Closes 


—Flattens End of Tubes 
—Double Folds 


—Clips 


40 to 50 Tubes 
Per Minute 


In 5 Nationally 
Known Plants 


Weimann 


From 40 to 50 tubes per minute are handled by this 
machine. 


Each tube is closed, the end flattened, double 
folded, clipped and dated—and it is all done neatly, 
smoothly and automatically. 


Only one operator is required. Finished tubes 
are discharged from machine conveyor by simple 
ejector. Motor drive. 


Now operating satisfactorily in five nationally 
known plants. One of the largest writes us: “From 
all indications this machine is going to be a great 
labor saver as well as making a neater package.” 


It will produce the same results for you. 


THE 


Bros. Manufacturing Co. 
DERBY, CONN. 
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A Merry Christmas 
and a Happy New Vear 


At Christmastime, 
as the broad pathway 
of the New Year opens 
wide before us all, our 
thoughts go out to each 
of our friends to wish 
them well in all their 
endeavors. 


That your joys may 
be constant and your 
cares but fleeting, is our 
Holiday Greeting to 
you. 


J — 


ee 


READ MACHINERY COMPANY 


YORK, PA. 
MIXING MACHINERY OF ALL KINDS 
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Mr. M. C. Whitaker, Vice President of the 
U. S. Industrial Alcohol Co., plainly states 
why his company prefers the World Labeler 
for labeling their products. 


WORLD es 
LABELER 


puts labels on glass, wood, card- 
board, or metal, with neatness and 
accuracy. It saves its initial cost in 
economy of operation, increase in 
production, and saving of labor. 


The label on your product is an im- 
portant asset to your business. So is 
the World Labeler. 


Economic Machinery Co. 
18 Grafton Street, Worcester, Mass. 


Bring your labeling problems to us. 
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Ising Truodor 


Floral Ottos 


For Perfume Extracts: 


Per lb. $48.00 
Trial ounce 3.25 
a very powerful and true Jasmin odor for fine Extracts. 

Per lb. $40.00 
Trial ounce 2.75 


a perfect reproduction of the now so popular flower. 


Jasmine Yellow 


Narcisse Fleur 


For Powders: 


Per lb. $16.00 


Trial ounce 1.25 
delightful, lasting and rich in its modern sweetness. 


Per lb. $10.00 


Trial ounce = .75 


An odor following the types now in demand yet quite indi- 
vidual in character. 


Bouquet Oriental 


Bouquet Charmante 


For Creams: 


Lily of the Valley C........ Per lb. $28.00 
Trial ounce 2.00 
Adds a delightfully delicate sweet odor te any good cream. 


Rose Rouge Re cucu itacc uae Per lb. $16.00 
Trial ounce 1.25 


A most pleasing, refreshing odor for toilet creams 


THE 


C. E. ISING 
CORPORATION 


Manufacturing 
Chemists 


DeEcEMBER, 1923 


FOR ALL 
TOILET 
PREPARATIONS 


$2500 


per pound 


Write for samples and 
our complete price list of 
Synthetic Flower Oils. 


Alex. Fries & Bro. 


312-314-316 E. 2nd Street 
CINCINNATI, OHIO 


Established 70 Years 
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SOAP AND GLYCERINE 
MACHINERY 


™“ e 
Soap Machinery: 

We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 
soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years experience in the design and construction of 
soap plants in all parts of the world allow us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 


We solicit inquiries covering the above, requesting that 
specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 


IOUCHIN-AIKEN Co. Ine. 


ENGINEERS & MACHINISTS 
26 Court Sr. 7 BROOKLYN, N.Y. 


— 
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GATTEFOSSE PRODUCTS 


We are headquarters on 


TERPENELESS ESSENCE OF LIME 
TERPENELESS YLANG-UNONAL 
MADAGASCAR GERANIUM 
GERANIUM CRYSTALS (diphenyloxide ) 


Fresh stocks coming in constantly. 





Your inquiries solicited. 


COIGNET oe amieee COMPANY 


17 State Street : s<8 New York City 








For Face Powders --- 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable 
Fineness. Heavy if desired. Dusts out under the puff like 
the finest pollen. 


Stearate of Zine 


Odorless. Impalpable. Pure White. Water-Resisting. 
Great Adhesiveness. Light or Heavy as desired. 





We are manufacturing the foregoing on a large scale. 
At present our output is 100 barrels daily. Deliveries in any 
quantity from one barrel to a carload. Prompt shipments. 





WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories 
Bush Terminal Building 
No. 9 








. Y 
Sierra Talcs \~ 
give “natural” ‘NS 
coloring— 


It is absolutely essential for manufac- 
turers of high-grade face powders, toilet 
powders and foot powders to use a talc in 
their manufacturing processes which will 
blend with the natural coloring of the skin. 


Yet—many Talc goods manufacturers 
unknowingly buy talcs having an ‘“‘off”’ 
color—in other words, an un-natural bluish 
white. Corpse-like, distressingly in contrast 
with the natural color of the living skin. 
On the contrary Sierra Cloud and Sierra 
Snow are of a brilliant white color which 
blends superbly with the natural coloring. 


They mix readily with other powders. 
They carry just enough luster to be desir- 
able and they impart to the flesh its natural 
appearance. So—be sure when you order 
your next shipment of Talc to specify Sierra. 
Two brands, one quality. Sierra Cloud or 
Sierra Snow. (See explanation on other side.) 





Our large output means prompt deliv- 


ery on all orders whether filled from the mill 
or by our distributors. 











New York Boston Philadelphia Detroit 
Chicago St. Louis San Francisco 


Write us for a sample and prove our claim 


SIERRA TALC COMPANY 


EQUITABLE BANK BUILDING 
LOS ANGELES, CALIF. 








- 


Fineness—that never varies 


For years we have been talking about the fine quality of Sierra Talcs in 
order to visualize to the toilet goods manufacturers the degree of extreme fineness 
to which we grind our Sierra Snow and Sierra Cloud brands. We say that if you 
use Sierra Talc, whether it be for face powders, toilet powders or foot powders, you 
are using the finest, fluffiest talc that is milled. 


To make it graphic—we state that Sierra Talcs pass through a screen that 
will hold water —a 200 mesh screen woven finer than silk fabric. The openings in 
this 200 mesh screen are .003 inch square. 


Further—that our Sierra Cloud brand is obtained from the very finest dust 
made in the grinding process. It is the flufhest air-floated product we know of. From 
tests made with an air analyzer it appears probable that about 6,000,000 Sierra Cloud 
particles could be placed in a single layer on a piece of glass | inch square. 


We could go on giving other examples of the extreme fineness of Sierra 
Cloud and Sierra Snow brands. 


But—the remarkable part of it, Sierra Talcs are uniform in fineness. To 
say a talc is ‘‘fine’’ is one thing. To say it is fne—and never varies is another. Sierra 
Talcs are both. One quality —two degrees of fineness—it never varies. The highest 
type of modern milling equipment insures a Talc uniformly of 200 or 300 mesh, free- 
dom from grit, iron and lime, distinguished by its whiteness and having a good slip. 


Sierra Talcs are reasonable in price and uniform in quality. Write for 
samples to prove our claims. Prompt shipments from stock in various cities: 


New York Boston Philadelphia Detroit Chicago St. Louis San Francisco 


Equitable Bank Building 


SIERRA TALC COMPANY @ fave Bank Bullins 
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 Kremol—Oil for Cold Cream 


A pure white mineral oil of exceptional quality especially refined for use in manufacturing 
COLD CREAMS, NOSE and THROAT SPRAYS. Made in two grades—LIGHT and HEAVY. 





Medicol Sherpetco Sheroline 


A medicinal white mineral oil Petrolatum A synthetic petroleum jelly 
of super-quality. Manufactured Amber Lily White snow white in color, used as a 
especially for Internal Use. Made Light Amber White Superfine base for COLD CREAMS 
in five grades, LIGHT, MEDIUM Cream White Snow White CAMPHOR-ICE, SALVES. 
HEAVY, EXTRA HEAVY and Manufactured from. strictly OINTMENTS, etc. 

SPECIAL HEAVY. All grades PENNSYLVANIA CRUDE. fil- 

more than conform to the re- tered for COLOR, TASTE and 

quirements of the U. S. P. ODOR, All grades conforming 
to U. S. P. requirements, 


Our products are made for manufacturers of cold creams, ointments and other 
toilet and pharmaceutical preparations. Highly refined, tasteless, odorless and 
absolutely pure. Our specialists will confer with you on any problem involving 
the use of mineral oils or jellies, 


Formulae for cold creams, lotions, salves, etc., available to our customers 
without charge. 


WRITE FOR SAMPLES AND FULL INFORMATION 


Sherwood Petroleum ‘| Co., Inc. 


Quality Products—th tandard by which all others ar 


0OOOOOO00000000000 


General Offices: BUSH TERMINAL BROOKLYN, N. Y. 


Su set &(49 Refinery: CORAOPOLIS, PA 


Telephones 769 


Sunset 7&62 Eastern Works: BROOKLYN, N. Y 





0090000 














0OOOOOOOOOOOOOOOOFF00F00O000046006600000006 


PURE and DENATURED 


ALCOHOL 


For Manufacturing, Industrial, 
Scientific and Technical Purposes 


U. S. INDUSTRIAL ALCOHOL Co. 


Largest Producers in the World 
Executive Offices: 110 E. 42nd Street, New York 


Sales Offices and Distributing Warehouses 


New York Philadelphia Chicago Kansas City, Mo. St. Paul, Minn. Cleveland Cincinnati 
Baltimore Boston St. Louis New Orleans Pittsburgh Bl aaes ts eye ae tL 
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ESSENFLOUR PRODUCTS rrp. 
MYSORE (S. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Products 


Sole Consignees and Distributors 


MYSORE 


(GOVERNMENT DISTILLED) 


SANDALWOOD OIL 


Satisfying the requirements of all Pharmacopoeias 


Samples and prices will be readily furnished on application to sole representatives 


Sole Agents U. S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 NEW YORK CITY COXASPDEN, N. Y. 


COIQE) cpt? Ine 
-Elrt Lithographer 15 


253-259, OT aujer Street, 


Brooklyn. nT. 


ESTABLISHED 1874 
Telephone: STGAGG oo6! 


Specialists in Furnishing the Perfumers with 
Lithographed and Embossed Labels, 
Cartons Show Cards Counter Cards, 
Window Displays Posters Booklets. 
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ESTABLISHED 
1840 


—= 


Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 
Branch Office: 
Kazanlik, Bulgaria 
Model factories: 
In all main centers 
of the Rose District. 


Highest Awards 
{Including four Grand 
Prizes. 
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Nature ordained that Otto of Rose should have 
certain Chemical and Physical Constants. Chemists 
design rose oils having the same Constants; but 
they are not real Otto of Rose. Shipkoff’s Otto of 
Rose is Nature’s Otto. It is the richest and most 
concentrated essential oil in existence and hence 
the most indispensable basic oil for the perfumer. 
It takes thirty roses to make one drop of genuine 
Otto of Rose, and sixty thousand roses to make 
one ounce of pure Otto of Rose—thus getting 
the perfume of seventy of the most fragrant 
damask roses for one cent only. Never create a 
perfume without using a fair fraction of the richest 
and foremost basic rose odor, which can be ob- 
tained only from Shipkoff’s absolutely pure Otto of 
Rose. The value of Otto of Rose lies mainly in its 
absolute purity. Always use Shipkoff’s Otto of 
Rose. None better. 


American Office 


97 


INCORPORATED 


1922 


Shipkoff’s Pure Otto of Rose- 


Distributin de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 
London Depot: 

5 Giltspur St. 
Newgate St. 

E. C. 1 
Original packages: 
4, 8, 16, 24, 32, 40, 48, 


56, 64, 72 and 80 ozs. 
each. 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 


oc ae | 








For Toilet Powders 


PLYMOUTH STEARATES 


of 
ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 
PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 


Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories 
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GOOoOo soap SINCE 1849 


Is Like the 18 Karat Mark 
on Gold 


ERTAIN marks of origin, such 
as the 18 karat mark on 
gold, mean assured quality. They 
represent the supreme guarantee 


of the producers. 


Leading perfumers have learned 
that the Pensco Quality symbol 
applied to cocoanut oil toilet 
soaps is an assurance of highest 
quality and dependable uniform- 


ity. 


COCOANUT OIL 
TOILET 
MEDICINAL 
SOAPS 


We are now developing our own 
cocoanut groves in Florida and 
can give private brands distinct 
individuality as to odor—color — 


and pac king. 


PENNSYLVANIA SOAP CO. 


Lancaster, Pa. 
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Hoshi Pharmaceutical 


Co. Ltd. 
Tokio, Japan 


Quinine and its Salts 


U. S. P. 


For Medicinal 
and Denaturing 
Purposes 


PYRIDIN 


For Denaturing Purposes 


“PURITAN BRAND” 


ESSENTIAL OILS 
& 
SYNTHETICS 


BUBECK & DOLDER 


Bale, Switzerland 


FINE CHEMICALS 
and 


PHARMACEUTICALS 


VIETOR & HOSKEN 


160 Pearl St., New York 


Telephone: Hanover 3224-5 


Sole Distributors 
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Oriental Parento 


Ra eta oh aes $24.00 
IE so os ong doe eae 1.60 


The perfumer, in seeking a true oriental base, finds in Oriental Parento 
one of the most flexible and evenly balanced odors yet offered to the trade. 

Already we have received many letters complimenting us on the success of 
this odor. 

With this in view, we feel that a test of Oriental Parento will prove most 
Interesting. 


“THE USE TEST IS THE ONLY TEST” 


COMPAGNIE PARENTO, Ince. 


NATURAL AND SYNTHETIC RAW MATERIALS FOR THE PERFUME AND SOAP MANUFACTURER 
General Offices __WORKS Western Office 
505 Fifth Avenue CROTON-ON-HUDSON 410 So. Michigan Ave. 
NEW YORK CITY New York CHICAGO, ILL. 


Tel. Vanderbilt 8564 Tel. Croton 141 Tel. Harrison 7207 


FRIES BROS. 


Manufacturers of Aromatic Chemicals 


ESTABLISHED 1855 


VANILLIN 


Appearance—White needle-formed crystals 
Melting Point—82° C 

Ash—None 

Alcohol Solubility—Readily and completely soluble 


Works: Office: 
Bloomfield, N. J. 92 Reade St., New York City 





THE AMERICAN PERFUMER DECEMBER, 1923 


“A Business Built on Recommendation” 


LIPSTICKS—Our lipsticks are unsurpassed in smoothness. 


A cold cream base insures their velvet-like texture. 


CONSULTING SERVICE: You may want to make 
your own Powder and Rouge Compacts or to originate a 
cosmetic specialty. We cheerfully assist you in solving your 
problems. 


5252) IDI IO IO 


$ID FIFE) 


Write us on your letterhead for quotations and samples. 
We shall be glad to have our representative call on you. 


Let us co-operate with you. 


JOSEPH L. STUMMER 


Manufacturing and Consulting Chemist 


Office and Laboratories 
201 Fulton Street (opposite Hudson Terminal) New York 
Telephone Cortlandt 2327 Cable Address “Cosmetic” 
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ROSE DAMAS 


Lb. $12.00. Trial Oz. 75c 
AN EXTRAORDINARY ROSE PRODUCT 


Of general utility for Perfumes, Powders, or Creams. 


Just as the quality of a picture depends more upon the skill of the artist than upon 
the cost of his paints, so the quality of a perfume oil depends more upon the skill of the 
perfumer than upon the cost of his ingredients. 

The principal ingredients of ROSE DAMAS are SKILL AND EXPERIENCE and 
the result is a perfume base of such exquisite fragrance that we unhesitatingly invite 
comparison of it with other rose compositions at double its price. 


But Words Are Inadequate—Let Us Send You a Trial Ounce to Speak for Itself. 


UNITED LABORATORIES 


PERFUME BASES. 


Natural and Synthetic Materials for Perfumers and Toilet Goods Manufacturers. 


As Consulting Chemists, our many years of actual manufacturing experience are 
at your service. 


15 South William Street New York, N. Y. 


Western Representatives: 


F. H. HOLMAN & CO., 186 No. La Salle St., Chicago, Ill. 
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Win. Buedingen & Son. 


NEwYoRK ROCHESTER LosaAncELes 
}0East42ndSt- 1500ClintonAve.N-MainOffice 315 West 6th Street 
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IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— T ALC —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 
Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 
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JASMIN 


The demand for a good synthetic Jasmin oil has never been so great as now, when the natural product 
is soaring to such fabulous prices. We have bent our efforts to the perfecting of an excellent substitute 
for the natural. Users of our Oil JASMIN “F”’ have only praise for this compound which possesses 
the unique and indispensable qualities of the natural and makes possible an enormous reduction in cost 
of the finished perfume. 


i] 
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Let us send you a sample to convince you 


Narcissus “B” 


An odor of great popularity, in its highest concentration. Its sweet fragrance and remarkable lasting 


powers proclaim it a masterpiece at 
$35.00 a lb. 


We are able to maintain and guarantee the unvarying superior quality and concentration of our 
compounds because the ingredients are manufactured in our factories. We make a complete line of 
aromatic chemicals, terpeneless oils, and synthetic flower oils. 


3£)(3)/9S)/52/32)(F< [SEIS] INI) 3e) Fz) 3 (dz), 321134) (S2] (Sz (FI/9z)(9¢)/9z]/ 92) 152] 02) 


Write for our latest price list and samples 


FELTON CHEMICAL COMPANY, INC. 


Consulting and Office and Factory 
Analytical 65 Taaffe Place 
Service BROOKLYN, N. Y. 


35 3S) SESSILIS) SEIS SIS Sx 1 x) SS) (BLS) SE) 5g SSL Fe 5g) Se SBS SLB) SS) ESS SL SSL) SS) SL) SE) Sg SSL SLI SL) LI SLI xz ISI DL SITS IIIc occas 


FACE POWDER 


ANY GRADE—ANY COLOR—ANY QUANTITY 


VO ORDER TOO LARGE—NONE TOO SMALL. 
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Cold Cream—VanishingCream—Massage Cream 
Beauty Clay—Taleum Powder 


All Merchandise in Bulk or in Your Own Containers 


SACHETS—We manufacture a line of fanciful sachets, which 


ought to prove a source of ready profit to dealers. 


WINNER LABORATORIES 


53 Mercer St. New York, N. Y. 


(Phone Canal 3556) 





DISTINCTIVE APPEARANCE 


APES-VISCOSE 
give your bottle 
that vital touch of life 
and color which ap- 
peals irresistibly to the 
customer—and the 
cost is surprisingly low. 


Transparent, trans- 
lucent and opaque. 
Plain or in any color. 
Send one of your 
bottles for a trial cap- 
ping. 


CAPES-VISCOSE, INc. 


Sales Office: 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 
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HE growing popularity of Capes-Viscose 
with leading manufacturers is due to the 
all-round service given by this capping. 


Not only is it possible to reproduce the color 


of the contents or the label of your container 


but the possibilities for new and striking color 
combinations are almost limitless. 

Capes- Viscose are hoods of cellulose which are 
applied moist to the bottle economically and 
without machinery. They dry quickly forming 
an absolutely sanitary, non absorbent and dur- 
able seal over the stopper, lip and neck of the 
bottle, making it impossible for the contents 
to leak or evaporate. They are so strong that 
it is impossible to twist or slip a properly 
fitting cap. 


Those who have tried other cappings now 
demand Capes- Viscose. 


CAPES - VISCOSE, INC. 


132 Madison Ave., New York 
American Works: Delawanna, N. | 
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‘6 
CABLES OLEUM)’?’ NEW yorK 


R.WALTON SMITH & CO, 
INCORPORATED 
16 EAST A43"" STREET 
Nev YorkK 


A DIRECT CONNECTION BETWEEN THE WORLD'S PRODUCERS OF 
ESSENTIAL OILS - FLORAL PRODUCTS 
GUMS-RESINS-SYNTHETIC CHEMICALS 
AND THE CONSUMERS OF AND DEALERS IN THESE MATERIALS 


IN ORIGINAL CONTAINERS ONLY 


PARIS BOSTON 
15 RUE CHARLES V 173 MILK STREET 


Ewential ~~ SYNTHETIC FLOWER OILS Te?="eke 


ils 


Linden Blossom Lilac Blossom 
a ” 
Tuberose 1's Moss Rose 


JASMIN mia NEROLI 


Cyclamen pe Jonquille 
Rose Marechal Niel Reseda (Mignonette) 
NARCISSES CHYPRE 


Samples and prices gladly submitted on request 
—We Need and Will Appoint Selling Agents— 


ERNST BISCHOFF CO., Inc., 135 Hudson St., New York, U. S. A. 
Telephone Canal 4509-10437 
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Since the day when tubes were 
first decorated, gold has been the 
manufacturers’ greatest color 
problem. Tube buyers who insist- 
ed upon gold in their decorating, 
could get only a sickly yellowish 
brown at its best. 


VICTOR 
TUBES 


may now be had with a lively, 
sparkling, lasting gold. 

The beauty of a Victor Tube is a 
factor in drawing the initial sale 
for your product—its mechanical 
perfection is a factor in the sales 
that follow. 

Get our cooperation in designing 
your new tube or improving your 
present tube. 


VICTOR METAL PRODUCTS CORP’N. 196 Diamond St., BROOKLYN, N. Y. 
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Specialists in Screw Caps 
and Similar Products 


Designers and manufacturers of 
Sheet Metal Specialties—such 
as caps for talcum and _ tooth- 
powder cans and jars in Brass 
Polished Nickel Plated, etc.- 
and other metals. 


t g BRASS GOODS MFG. CO. 
i 345 ELDERT ST., BROOKLYN, N. Y. 


Herbert O. Hyatt Frank S. Hyatt 
President & Treasurer Vice-Pres. & Sec’y. 
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Toilet Preparations Trade 


MONARCH NUSBAUM 
PAPER BOX CO.Inc. BUFFALO.NY. 
N. Y. S 
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for 


Toilet Preparations 


In all colors and.combinations 
, and non-tarnishing gold 
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Maedafacturers of 
Wax Paper, Paper Specialties, Glassine 
Paper Bags and Bottle Caps 
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DRAGON PAPER MFG. COMPANY, Inc. / 
484-506 Van Alst Ave., Long Island City, N. ¥. > 


itt bs Phone: Astoria 3102 ; 
'y. icy. ‘en 4 
i 2 = dj ss ding ts - ot 7” en t , 
sutra e gt RO ee Srey tems shane ‘ 
ae Fee f ae Sapa 


pr 


t@ ya 





THE AMERICAN PERFUMER DECEMBER, 1923 


‘top Breakage 
a Costs! 


box of jars, it usually means a breakage bill which you have 
to pay. When express or freight forwarders do it, it means 
trouble, correspondence and delay at best. 


Biter, Every time one of your porters or truckmen drops a 


And do you ever think of the breakage losses on your goods when 
in the hands of your jobbers, retailers and consumers? 


Peerless Tubes as containers for your product mean an end to these needless ard 
annoying breakage costs. Of course, that is only one point in their favor, and not 
the most important one either, but it is sufficient to make their adoption imperative. 


And don't forget the Sanitation, Beauty, Convenience and Economy-in-Use of Peer- 
less Collapsible Tubes. They keep contents moist and fresh, 
May we send you samples ? 


PEERLESS TUBE COMPANY 


48 Locust Avenue Bloomfield, N. J. 
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BUILDERS 


OF 
FINE BOXES 
EXCLUSIVELY 


~ FERDINAND BUEDINGEN COMPANY 


INCORPORATED 


ROCHESTER — NEW YORK 


NEW YORK OFFICE & SHOWROOM-—152 WEST 42nd STREET 
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EPEAT ORDERS 


FOR OUR STOCK LABELS 


/ TELLTHE TALE! 


; ale 7 ae eR aee ail cence 
: THAT DISTINCTIVE LOOK 


THE JARDEN LITHO.CO. 
308-312 N. 1OT4 ST. PHILA.,PA. 


DEJONGE 
Quality Papers 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 





May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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OU heard that there is nothing 
certain except death and 
taxes,—yet here is a certain 


method to receive tube pro- 


tection and satisfaction. 


You don’t see the quality in a 
tube, that makes it a good 
container: It’s inbuilt, your 
eye can’t detect it. 


Even an expert can seldom tell 
its quality by appearance, 
weight or feel. 


This inbuilt value depends on 
many things; on the grade of 
materials* used: on the 
method and care used in 
smelting Straits Tin; on the 
skill and experience that are 
brought to bear in every 


operation of manufacture. 
All the skill and experience of 
this ‘organization is used to 
make the name “Globe” mean 
unfailing tube satisfaction to 


houses of national repute. 
Why experiment? Be certain, 


*There are over 22 


different grades of Tin. 


Globe Collapsible 
Tube Corp. 


401-405 JEFFERSON STREET 
HOBOKEN, N. J. 
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AUGUST GIESE 
& SON 

162 William Street 
New York 


OSS! 


FRENCH 
FILTER 
PAPER 


ALL 
GRADES 


Get Our Prices 


CS, 


In Stock in 
New York for 


Spot Shipment 








DECEMBER, 1923 THE AMERICAN PERFUMER 


HE average buyer little thinks of a humble cork as being 
the result of a complicated manufacturing process. To him, 


most often, corks are just corks. But let us trace the numerous 


operations through which a piece of corkwood must pass before 
it leaves the factory as an Armstrong cork: 


1) The corkwood is first sorted as to thickness and quality. ( 
1 ) 


2) Then 
ake it pliable in order that it 
(3) may be sliced into strips from which (4) bottle c 


After being punched, (5) the corks 


it is placed in a warm vapor batt 


rks are punched 


t to (6) washers 
where they are thoroughly cleaned 8) are care 
fully sorted for quali ne ‘ muunted for quantity (10) They are 
placed in paper b 


tightly 11) The 
shipped to the 


sacks sewed 


bags ready to 


Quite an intricate procedure, isn't it Of course, the cost of 


manufacture could be lowered by omitting or skimping some 
of these operations, but that would lower the 


\rmstrong standard 


quality below the 


ARMSTRONG CORK COMPANY 


139 Twenty-third Street, Pittsburgh, Pa. 


& 


Perfumery Box 
Coverings 


Our latest Sample Book “Nou- 
veautés 1923,” contains many ex- 
clusive patterns suitable for per- 
fumery box coverings. Unusual 
designs in Velours, Printed and 
Embossed patterns, Imitation 
Leathers and other novelties. 


If you are in the Perfumery 
business you should not be 
without our samples 


Yours on request 





Whiting-Patterson Company 


Incorporated 
265 Canal Street, New York 
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LiK-Ffe MIRRORS 


(ey 


for 


VANITY BOXES 


PROMPT DELIVERY 


ssh FE are the largest 

oe . makers of _ special 
size mirrors for Vanity- 

boxes and other toilet ar- 

ticles and guarantee all our 


mirrors against defects of 


Do it with any character. 
Specially packed for 
one hand 


shipment out of town and 


guaranteed against breakage. 


With Klik-Tite caps one hand 

only is needed to open and 

close the perforations. As Actually Prompt 
easily operated as your electric 
switch. 


Deliveries 


Absolutely powder tight. 
Helps the Sale of Your 
Package. Retains the 
fragrance of your talcum. 
Write for full informa- 
tion. 


Klik-Tite Cap & Container Co. ROY AL MIRROR WORKS 


8 West 40th Street 


New York City 187 MERCER STREET 
NEW YORK 


.« RALPH W. WILSON, Manager 
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Some Good Ideas 


have been slowly adopted. Prejudice stood in the way of reason and facts. 
But, have you noticed how many of the really popular selling compacts are 
carrying the VALMONT puff today? Their uniformity and efficiency speak 
for themselves and the price clinches the argument. Better in every way 
than the handmade puff for single compacts, they cost less because they are 
machine made. 


. 
” 
- 


, VALMONT 


} MANUFACTURING Co. 


J INC. 
35 York Street 


ed BROOKLYN, N. Y. 


Pat. Aug. 21, 1923 Capacity 950 gross per day 


We Specialize in 


“DE LUXE” made 
Lie STICK CONTAINERS 


Superior in Make and Finish. 


These are produced in Gold Dipped or Steel Oxidized, fitted 
with the much desired 


Diminishing Mirrors 


We make any desired shape with your name or trade mark 
stamped on containers and anything else in metal. 


Ask Our Expert to Call and Figure on Your Wants 


Samples submitted on request. 


DE LUXE ART METAL CORPORATION 
New York Office: 1123 Broadway 
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OIL JASMIN SYNTHETIC TERPENELESS 
OIL NEROLI SYNTHETIC OILS 
OIL ROSE SYNTHETIC ORANGE AND LEMON 
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PRODUCTS WELL WORTHY OF YOUR ATTENTION 


H. Cc. RYLAND 


Importer and Exporter 


ESSENTIAL 52 LAIGHT ST. AROMATIC 
NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 





The Lorscheider-Schang Company, Inc. 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 


Designers and 
manufacturers 


OF 


Highest Grade Boxes 
Only 
FOR 
Complexion Powders, 


Perfumery and 
Toilet Articles 
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FRUIT FLAVORED LIP STICKS 


The Latest Parisian Craze 


New York is already popularizing fruit flavored Don’t wait—Send for Samples and Prices 
lip sticks—Antoine Guasch is personally super- today—your trade awaits this rapid seller— 
vising the manufacture of these true fruit Supply the enormous waiting demand under 


flavored lip sticks. your private label. 
Indelible—W aterproof 


FRUIT FLAVORS 


Strawberry Cherry Tutti Frutti Tangerine Orange 
Raspberry Banana Peach Lemon Pineapple 





We do not sell to Jobbers or Retailers. 


MERVEILLE PUFF & COSMETIC CO., Ine. 


Telephone: Fitzroy 2498 


58 West 38th St. New York City 


P. S. Thanks to our customers, we are moving to larger quarters. On and after January 
first our new address will be 339 East 93rd St., New York City. 


_— 


Our Tubes are Guaranteed 
Not to Peel or Crack 


PURE TIN 


OR LEAD 
 PEPSIN- BEARING TOOTH PASTE 


Pepsadént Q- 


REGUS 


PLAIN OR ye ' ru DEPSODENT CO. CHICAGO. USA. us SA 
DECORATED 








Wheeling Stamping Co. 


GEO. K. DILLER Wheelinc. W. Va. WHEELING, W. VA. 


Factory 


90 West Broadway, New York B. E. STOVER, Sales Mgr., 
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Double Head Eight-Stem 
Semi- Automatic 


VACUUM FILLING 
MACHINE 


Fills four bottles while four others are being put in 
machine. Placing them in the machine discharges others 
on a Belt Conveyor. Readily adjusted for any ordinary 
size bottle. Foot control Valve automatically fills con- 
tainers and dumps Overflow Jars. Detects bottles that 
will leak after filling, fills to absolute uniform height, 
and has no drippage. 


Full particulars on application. 


INTERNATIONAL FILLER CORP. 


Factory and General Offices 


PETERSBURG, VA. 


REPRESENTATIVES 


New York St. Louis, Mo. Cleveland, Ohio 
R. J. PIELLISCH CORLISS SUPPLY & MFG. CO. A. K. EINSTEIN 
Phone Beekman 2217 Phone Bomont 25 Phone Prospect 1252 
207 Water St. 1906 Olive St. Union Building 


We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


Let us estimate on your next 
contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 





DECEMBER, 1923 THE AMERICAN PERFUMER 


Beautiful 


Baccarat 
Glassware 


ne 
aA 


Noted the world over for their brilliance 
the creations of Compagnie des Cristal- 
leries de Baccarat in purest crystal cut 
glass are offered to American perfumers. 


Full line of samples on display. Write 


for full information. 


Guerin-Pouyat-Elite, Ltd. 
Sole Agents for United States and Canada 
43 W. 23d STREET NEW YORK, N. Y. 


Metal \ Specialties 


BOXES 


== AND == 


LIP STICKS 


Drawn 


( Polished 
and Gold Metal) 


Round and 
Oval 


EYEBROWS 


(3-Piece 


CLOSED VIEW 
OPEN VIEW 


DOUBLE VANITIES: 2” and 214”. 
BOXES: Hinged and Slip Covers in 


1A”, 2”, 24%" and 244”. Also 7/16” in 


Height. 


All Boxes Made with Either Watch Case or 
Outside Hinge, —Spring Lock, Patented 
Spring Lock and Refller. 


In all Finishes and Designs 
DISCS (Bases): Aluminum and Zinc. 


(ALL SIZES AND SHAPES) 


PROMPT DELIVERIES 


MAJESTIC METAL SPECIALTIES 


(Majestic Machine & Tool Co., Inc.) 


Main Office—Factory Annex Factory—Warehouse 


197-201 Grand St. 128-138 Mott St. 
NEW YORK 
Phones: Canal 8455-0988 


SAMPLES and QUOTATIONS on REQUEST 
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Vanity Puffs— Quality First 


The Puff is the first thing to be seen when opening your vanity case. 
To create the impression you want, the puff should be of the best quality. 
That is the only kind we make— 


THE BEST 


When the compact is almost used up, the puff should still show quality, so 
that the user will demand your refill or a new case. 


VANUUAUEAUANUESLALLOUUU COATT” 


He eee 
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FACTURING CO. 


77-79 Washington Avenue, Brookyn, N. Y. 
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Appearance Can Arouse Desire 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 

We Specialize in Round Face Powder Boxes 
Write before placing your next contract. 


The Randolph Paper Box Co., Inc. 
1307-1313 Ross St. Richmond, Va. 
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“Hy-Speed” Liquid Mixers 


with 


“Push-Pull” Propellers 


One concern required a man’s time for three days 
at a cost of $15.00, to mix a batch of thick liquid. 
Now a “Hy-Speed” mixer does the same job 
Better in 3 hours for 15c. 

You may not be able to effect as great a saving, 
but, if you are mixing any liquids in quantities of 
from 5 gallons to 1000 gallons, write for descrip- 
tive circular explaining our different types of 
portable mixing equipment. 

“PUSH-PULL” Propellers are one of the greatest 
advancements made in recent years, and yet these 
machines are priced so low that every concern 
doing mixing should have one. 


C00 eee een 
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Prices from $37.50 to $110.00 complete 
ALsop ENGINEERING Co. 


Dept. M 
Type No. 5, 1/3 H.P. Motor 157 Water Street New York 


5 


A NEW CATALOG FOR 
THE PERFUME AND 
COSMETIC INDUSTRIES 


The new Pfaudler Catalog shows a large 
number of standard units now being sold to 
the chemical and allied industries. It also 
contains views of installations from plants 
covering a wide variety of operations. 


; rr EP 
Mail the coupon for this new catalog. wf 13.23 
, The Pfaudler Co. 


oe 217 Cutler Bldg. 


THE PFAUDLER COMPANY ee: 


217 Cutler Bldg., Rochester, N. Y. . oa us your new Chemical 
atalog. 

¢ 

Makers of Glass Lined Perfume and Cosmetic Equipment. a 


Branches in Main Centers. wr Address 
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| POWDER FILLER — EFFICIENT—RAPID—ACCURATE 
| ; ail Adjustable for 
Different Quantities 


DIRECT MOTOR DRIVE 





The Result of Twenty-Five Years’ 
Experience in Designing and 
Building Machinery for 
the Trade. 


Manufactured by 


GEORGE G. RODGERS 


SPRINGFIELD, OHIO, U. S. A. 


Belt Conveyor Tables. 
Filling, Folding and Crimping Machines for 
Collapsible Tubes. 


Your Correspondence Solicited 





Reduce belive Ceute viii: the Ermold_ 
Let Us Show You: 


How you can increase your output and reduce your 
operating force. 





How the Ermold can be adjusted to label numerous 
sizes and shapes of bottles and containers. 


Why it will insure a more uniform appearance and 
also save money in costly labels, in time and in labor. 


Why it is best adapted for your needs. 


Write for Full Information. 


EDWARD ERMOLD CO. 


World’s Largest Manufacturers QUALITY Labeling Machines 


| Hudson, Gansevoort and Thirteenth Sts. NEW YORK, N. Y. 


‘upens Cork Co., Toronto & Montreal, Sole Canadian Aquite 


EE a mnes 











CODES: 
A. B.C. 4™ & 5™ 


FIRM FOUNDED IN 


mee 4 __ LIEBERS 


Exclusive 
Representatives in the United States and Canada 






















TH. MCHLETHALER S. A. 


CHYPROL Chyprol 





A desirable note for new creations of the modern 
french type; also a powerful fixative. 


SPC RCC ESCH PERE R RRR eee ee eee eee eee 


TH. MCHLETHALER S. A. 


Giroflée flor 


GIROFLEE FLOR 


Something different with a delightful freshness. Can 
be used in perfumes where that « spicy» note is 
desired. 





? TH. MUHLETHALER S.A. : 


igWEET PEA FLOR: weet Dea flor 


Can be used in many perfumes, particularly where a 
soft tone is desired. 


SACS Corea reeeee te HEE HEEEESEEEOESEEEEESERSOS ESOS OESEE SERS ERESESEESESSES ESSE ONS SERSEESS TOSS Seseeeet sennenseaneees 


TH. MCHLETHALER S.A. 


Iraldiol 
(Methyl! Violette) 


METHYLVIOLETTE 





This product is chemically pure and the finest quality 
obtainable. We invite the perfumers to make a com- 
parison with what they have been using. Our price 
is attractive. 


MADE IN ®WIT7FRI AND 





New Synthetic Flower Oils 


Aurantine. Floreal Oeillet Flor 
Centiflor Giroflée Flor Opoline 
Chévrefeuille Lilas Flor Real Violet 
Chyprol Lyrose Rose Safranos 
Cythéria Muguet Flor Rose Rouge 
Dianthus Flor Narcisse Flor Sweet-Pea flor 


Original Flor 


We ask the American Perfumers to consult us in 
the event they desire to put on the market a new 


perfume, and we shall then be glad to submit 
them samples of New Modern Basic products to 
: serve as a foundation, and to give a special char- 
bene acter. 
Tu. Mituretuarer, S. A. 
Ambrettol Vanilline 
Specialties * Rose Alpine Violette : 
Tilleul (Hydroxycitronellal) Alpha, Beta, Methyl 
Heliotrope concrete 
Acetate Eugenol \ fixateurs Jasmin No 74 
lor » Isoeugenol | modernes Isoeugenol 
Cinnamic alcohol from Styrax Irisolette pure 100 % 
Citral chim. pur Linalylacetate 
Citronellol Linalylformiate 
Eugenol Methylanthranilate 
Geranium artif. Neroli synth., M & B 
Geraniol Oleo Musc 
Geranylacetate Phenylacetaldehyde 





Geranylformiate Salicylate of Amy! 


TH. MUHLETHALERR, S. A. 
NYON, SWITZERLAND 


Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 
215 Pearl St., New York 





; Special prices for quantities 


Ask for samples 


Orbis Products Trading C%, Inc. 


915 Dear! Street 


NEW YORK 
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PERATING as it does on the new principle of 
O centrifugal motion, this DAY bolting reel makes 
possible the handling of large quantities of face powder 
without increasing the floor space. As the material falls 
in a series of aluminum distributing discs, the lowest disc 
which forms the fan blows the product outward through 
the mesh, and it is delivered aerated and fluffy as it 
should be. The screen is cleaned by slowly revolving 
brushes. Heavy or light powders are not separated. 
Capacity 800 to 1,000 pounds of face powder per hour. 


This machine is made for continuous operation, and 
the tailings are automatically removed from it. Air is 
drawn through the tailings discharged and the lighter 
particles are reclaimed. This air may be heated in 
case it is desired to warm or condition the materials. 
Equipped with either receiving drawers or receiving 
hoppers for both the material sifted and the tailings. 


Write for the DAY Catalogue of Special Machinery describing the 
Centrifugal Sifter and other Equipment for your plant in full. 


The J. H. Day Company 


1144 Harrison Avenue, 


CINCINNATI OHIO 


DAY Service Representatives in 15 Principal Cities 


New York Boston Kansas City 
Pittsburgh San Francisco Columbus 
Minneapolis Milwaukee 


Chicago Philadelphia 
Buffalo St. Louis 
Atlanta Dallas 


ry erect en, 
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DAY Centrifugal Sifter 
Large Capacity In Small Space 


Mineralava 


labeled with famous 
ARAB OL adhesives! 


If you are not acquainted with the 
positive reliability of ARABOL 
gums, glues and pastes, let us send 
you free samples for a test. 


Whether you label by hand or ma- 
chine—on glass, tin, cardboard or 
other surfaces, there is a guaranteed 
ARABOL adhesive for every pur- 
pose. 


Tue Araso. Manuracturine Co. 


Executive Office, 110 E. 42nd St., New York. 
Chicago Office, 111 West Washington St. 


Toronto 
Montreal 
Portland, 0. 


San Francisco Boston 
San Jose New Orleans 
Los Angeles St. Louis 
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Send for This Headquarters 


Package of Seals Beeswax 
Witch Hazel 


Stearate of Zinc 
OMPARE the 


high grade work- Magnesia Carbonate 
manship and the artis- 
tic designs of our gold Inquiries solicited. 
seals with what you 
are now using. 


We specialize in the A.C.Drury &» Co. 


creation of distinctive Waxes Gums Heaw) Chenicals 
seals which harmonize ‘Dnugs Essential Oils Etc 
with your package, 
compel attention and 420 Rush Street 
create a desire for Chicago, Illinois 
possession. 

A small package 
containing samples of 
what we have been 
able to do for others 
cheerfully sent on re- 
quest. 


The Best Materials and Work- 
manship in Paper Box 
Construction 


SERVICE 





John Horn 
SEALS 


837-839 TENTH AVE. NEW YORK, N.Y. 


Kindly send me a sample package 
of your seals. 


Buy Baxter Boxes Because Best 


General Office: Brunswick, Maine 
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When You Buy 
LMA 7. // UN 


~~ PORTABLE MIXERS ~~ 


You are not buying an experiment. 





Their merit has been proven and tested by time in 
hundreds of plants. 


Clamps on any vessel. 
Adjusts to any position. 
Shaft telescopes to proper depth. 


BUILT IN 4 SIZES 
Model V—Laboratory size | to 5 gallons. 
Model C—For quantities up to 75 gallons. 
Model D—For quantities up to 300 gallons. 
Model M—For quantities up to 1000 gallons. 


Write for Full Information. 


Mixing Equipment Co., Inc. 


50 East 42nd Street New York, N. Y. 


HIS machine 
saves enough 
labor to return its 
original cost in a very 
short time. 


It wraps and cartons 


25,000 bars of soap 


For Wrapping and Cartoning Bars of Soap 


F. B. REDINGTON CO. 


112 So. Sangamon St. 
Est. 1897 CHICAGO, ILLINOIS Incorp. 1907 


BUILDERS OF WRAPPING AND CARTONING MACHINES 
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STOKES 
ALUMINUM MOLDS 


make perfect 
EYEBROW PENCILS 
and 
LIP STICKS 
Write for information and prices 


POWDER FILLERS 
BOTTLE WASHERS 
CREAM MIXERS 


F. J. STOKES MACHINE CO. 
6112 Tabor Road, Olney P.O., Philadelphia 


ORYING 


LAUNDRY BAR SOAPS 


PERCOLATORS 
WATER STILLS 
TUBE FILLERS 


The “Proctor” Continuous Truck Dryer—a won- 
derfully efficient system of drying all Laundry 
Bar Soaps. The bars of soap on trucks are auto- . 
matically run through the dryer. Perfect sur- 
face drying is obtained with the least ssible 
loss of weight. Saves time, space and labor. 
Send for our catalogue. 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 
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Filter Your Liquid Soap 


The quickest and most economical 
method of filtering Liquid Soap is by 
means of a 


SHRIVER 


Filter Press 


This method assures a clear, brilliant ma- 
terial which is very attractive. 


If you are desirous of learning more 
about the filtration of liquid soap by 
means of a filter press—write us. We 
mairitain a Service Bureau for just such 
a purpose. 


T. SHRIVER & CO. 
890 Hamilton St., Harrison, N. J. 


The filter cloth used is just as important as the filter press. 

We are in a position to supply filter paper or filter cloth 

especially woven for filter press work, at very close prices. 
sk us to quote on your filter cloth requirements. 


Filling and Measuring 
Machines 


Gravity or Vacuum 


ANY - ME ina, IN ANY 
MATERIAL E § CONTAINER 


Vi 


ALA 
a \ 


Products of 25 Years of Experience 
Send for Literature 


FOWLER BOTTLING MACHINE CO. 
124-132 WHITE ST., NEW YORK 





DeceMBER, 1923 THE AMERICAN PERFUMER 


123 


“We Filter and Fill 20,000 Bottles Daily 


with 1 operator on our new 
Mohanco Machine with Vaccu 
Filter,” says one manufacturer 


is MAY of tl 
facturers 


learned 


Uw Ww 


ee Le 


Production Managers! Write immediately. 
Without obligating yourself, let us furnish complete 
details. Please state 
Kind of liquid.... ae . Size bottle.... 
Monthly output... ... No. operators required 
and pin to your letterhead. Also send sample of product. 


Cut Down Operating Costs 
With the HALLER 


More efficient production means 
more profits. 


Haller automatic rotary and bench 
filling machines materially reduce 
operating costs and at the same time 
increase the volume and uniformity 
of output. 


No matter what your output is, we 
can reduce your operating costs. 
Write for full information. 


This cut shows our improved Six Tube Bench 
Filler for Any Size and Shape Bottles. 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets 


Pittsburgh, Penna., U. S. A. December 13, 1910 


ne large, many of the small manu- 
of the country have long since 
to reduce production costs, and 
increase output, through the use of 
Mohanco labor-saving machines. 


Now a great advancement is made 
in automatic bottle filling. For 
Mohanco Vacuum Filling Machines 
are now available with the well- 
known Vaccu Filter. The liquid 
is filtered and bottled in one con- 
tinuous operation — increasing pro- 
duction speed as much as 500 per 
cent—and decreasing labor costs 
for handling often from 2/5 to 2/3. 
The Vaccu Filter now used by 
such leaders as: 

Palmolive Co., Eli Lily Co., 

U. S. Gov't Hospitals, Al- 

bany Chem. Co., Standard 

Oil Co., United Drug Co., 

Parke, Davis Co., Lehn & 


Fink. 


MOHAN AND COMPANY, INC. 


44 East 23rd St., New York 


Manufacturers of Labor - Saving 
Machinery for Filling Liquids, La- 
belling Containers, Counting and 
Filling Tablets, Pills, etc. 
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PFALTZ & BAUER, Inc. 


300 Pearl Street New York City 
Agents for 


A. MASCHMEYER, JR. Amsterdam 
ROSE CENTIFOLIA—JASMIN WHITE “E,”’ ETC. 


E. pE HaEN A. G. Hannover 


Methylanthranylate — Acetophenone — Chlorophyll 


J. HENRI MouTET  GRASSE FR. 
Lavender Fl.—Geranium 
Natural Flower Products 


E. SACHSSE & Co. Leipzig 
Oil Orris Liq. 10 Fold—Oil Dill Seed, Etc. 


Dr. F. RASCHIG Ludwigshafen 
Musk Ambrette 100% 
WoLt WAESCHERE! & KAEMMEREI Hannover 
“Golden Fleece” Lanoline. 


THEODOR LEONARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


feb ee Se free syteer 6, aan ae 
ie tees rr " ames ee 
BLEACH HOUSES 
| on © a Od 
SPECIFY T.L.BRAND 


Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Syn 


Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 


Write for samples 
Long Distance Tel. Lambert 8183 


e—— 


| 
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Artcraft Labels 


EMBOSSED 
SEALS and LABELS 


Booklets - Displays - Stationery 


FOR THE 


PERFUME and 
TOILET PREPARATION TRADE 


Plant Fully Equipped for 
Printing, Engraving 
Lithographing 


Submitted Without Obligation 


Sketches 
Finney, 
RK. I AND 
J IS. SOCIATES 


255 GREENWICH STREET 


Phone 10114 Barclay NEW YORK 


Mi \v 
HT i ls nl wh i 


eg en 


All Varieties 


————— 
—_ = 


"i 


== 
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J. N. LIMBERT & CO., Inc. 


12 South Marshall St. 
PHILADELPHIA 
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Our Newest Designs in 
Miniature 


Perfume 
Vials 


Capacities 1 to 10 ce 
We will gladly send you a set 
of samples 
Glass Products Co. 
Vineland, N. J. 





i 


ITSO ZT; 


SUPERIOR 
COMPACT 
PUFFS 


Puffs of exceptional 
quality completely 
harmonizing with the 
artistic temperament 
of your individual 
package. 


| : ie Doll 


All that the 


name implies. 
Patent applied for. 


Contents 4 oz. Packed in 
corrugated boxes of 500—a 
complete package ready to 
market. Each in individual 
box—corks included. Im- | 


mediate delivery. 


Particulars gladly furnished 





eee et 


Shall we send you a sample? 


Furlager Manufacturing Co. 
67 East 8th St. New York, N. Y. ‘GLASS PRODUCTS co. | 


Vineland, N. J. 





Harp—WHITE-ODorLESS 


STEARIC ACID 


MADE WHITE 
PACKED TIGHT 
DELIVERED RIGHT 


Pure Stearic Acid in Convenient Size Cases 
RUB-NO-MORE CO. FORT WAYNE. IND. 
























ESTABLISHED 1858 






MIRRORS FOR VANITY 
CASES, COMPACTS AND 
ADVERTISING 
NOVELTIES 



















SHAMPOO BASE SOAP 


THE AMERICAN PERFUMER 





DEcEMBER, 1923 








OTTO of ROSE 


UNIFORM — PURE — FRAGRANT 


DELEGATE TO THE U. §. 


237 West 14th St. N. D. SMILOFF 


N. Y. City 


nam ROSOVA BANKA= 


SAMPLES AND PRICES GLADLY FURNISHED ON REQUEST 


Telephone 
Chelsea 2809 











SURGICAL GREEN SOAP U.S.P. 


OLIVE OIL BASE SOAP SHAVING CREAM 
LIQUID SHAMPOO SOFT POTASH SOAPS 
SHAMPOO PASTE AUTOMOBILE SOAP 
LIQUID TOILET SOAP CASTILE SOAP U. S. P. 
WHITE FLOATING SOAP BARS AND POWDERED 


Write for Samples and Quotations 


Plain and Decorated 


We are not large advertisers—you get the benefit in prices 


WRITE FOR SAMPLES AND PRICES 


Sprinkler Tops, Essential Oil Cans, Screw Caps 
™ CONSOLIDATED FRUIT JAR CO. 


NEW BRUNSWICK, N. J. 


PUSPY SLU SZ USL SLI SLY LY IL SLES HLH BZ OZ WZ WV WEIN 


191-193 Chrystie St., 





COLLAPSIBLE TIN AND LEAD TUBES 


MIRRORS 


ARE GUARANTEED 
DELIVERIES PROMPT. 
WE WILL GLADLY SUBMIT 
SAMPLES AND PRICES. 


New York City 








ws 








What influences the first sales 
of Powders and Perfumes? 


HE eye, before the sense of smell, picks out 
the daintiest box or package. The powder 
in the tempting box is sure of a first trial, just as 
the powder which pleases is sure of a second trial. 
In quality, then, your box must equal your product. 


The boxes which Dennison manufactures are 
as inviting as the products they enclose—and as 
distinctive. One look at the varieties of interest- 
ing samples on this page will convince of the 
beauty and taste conceived in manufacturing them. 


And Dennison boxes are quality boxes be- 
cause for seventy-five years Dennison skilled 
workers have made boxes for Perfumers, Jewelers 
and other exacting trades. Write for samples 
and prices. (See other side) 


Demnisonc\lanufachwung Se. 
MAKERS OF FINE BOXES 


Works at Framingham, Mass. 


Boston, 26 Franklin St. New York, Fifth Ave. and 26th Se. 
Philadelphia, 1007 Chestnut St. Chicago, 62 East Randolph St. 
Sales Offices in 24 cities in the United States and Canada 


London Copenhagen Mexico City Buenos Aires Rio de Janeiro 


COUPON ON REVERSE SIDE 
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See other side 


DENNISON MANUFACTURING CO. 
Dept. A. P. 
FRAMINGHAM, MASS. 


I am anxious to obtain complete information about Perfume Boxes. 


Please send all available information to 








Nanavavay 
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Quality 
Quality 
and 


a Compacts 
Service Lipsticks 
Service Eye Brow Pencils 


MADE UP UNDER 
OXZYN COMPANY YOUR OWN BRAND 
154—11th Ave. New York City 





Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 





423-439WEST 55 STREET 
NEW YORK 


Lip Rouge :: Cosmetique :: Eye Brow Pencils 


RIT 








ROUGE and FACE 
POWDER COMPACTS 


Lip Sticks, Nail Polish 


Cosmetique, Eyebrow Pencils 





HE Best Values 

are to be had from 
a dependable Special 
ist in Metal Boxes. 


Ww 


I am fhe pioneer in 
furnishing Metal Boxes 
for Compacts to the 
Trade. 


H.L. HEITER 
ABONITA COMPANY, Ine. 200 Fifth Avenue 


Phone Gramercy 3221 
134 S. Clinton St. Chicago New York City 


Compact Specialists 


PRIVATE BRANDS EXCLUSIVELY H| 
PROMPT SERVICE—IMMEDIATE DELIVERIES 








128 THE AMERICAN PERFUMER 
Ue Aes we We 7 

vane =A y ye ai OE ? aN 
bs ct? > FES: os : 


- - 


yay 


DECEMBER, 1923 


| FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Moe 
% a. a 


m5 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 
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We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 


crease your business. SHAMPOO PASTE 
soap or shampoo that will be uniform in every 
TOILET BASE SOAP 


respect. An exacting chemical analysis insures . = 
the uniform composition of these soaps. SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


COLLAPSIBLE TUBES & CONTAINERS 


TORONTO CANADA 


aH ADE CANADA 


/ PURE TIN OR LEAD PLAIN AND DECORATED = 
ALUMINUM SCREW CAPS, SHAVING STICK BOXES ETC. 


FOR YOUR CANADIAN TRADE 


TUBE CLIPS COLORS 


FOR COLLAPSIBLE TUBES 


Made of nickel zinc and will not rust. Eight sizes 
carried in stock for prompt delivery. 


Diameter Tube—Length Clip Diameter Tube—Length Clip 
% Inch..... 13/16 Inch | 1 Inch 19/16 Inch 
geben ™ es” (ste eseen 
= ” whee CP Ye a 
ihm - a ” «ane ™ 
THE H. C. COOK CO. 


ANSONIA, CONN. 
New York Office: 10 LAFAYETTE STREET 


(CERTIFIED) 


For Flavoring Extract Manufacturers, Bakers and 
Confectioners Supplies. 


Technical colors for Perfumes, Soaps, Waxes and 
special uses. Special service to Essential Oil Houses. 
Ask for Samples—Discount to the Trade. 


INTERSTATE COLOR CO., Ine. 


41 Park Row, Suite 814 New York City 
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THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 
THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The Twitchell Process Co. 


CINCINNATI, OHIO 


DM grades of 
VANILLA BEANS 


GUMS 
Arabic Tragacanth 
Crude Powdered 


POWDERED KARAYA GUM 
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VANILLA 


BEANS 


THURSTON & BRAIDICH 


way LABELS 
TOILET 


4 
PRE SS 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
120 WEST 32.4 STREET 
NEW YORK 
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CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in this section is 500, per line per 4 
sertion. Please send check with copy. Address all comm unications 4 
PERFUMER PUB. CO., 14 Cliff St., New York, 


BUSINESS OPPORTUNITIES 


For Sale—A perfect formula for vanishing creams, Qp 
that stands up under all conditions. Will give qualificatig, 
and submit samples upon request. Address B. O. No, lg 
care of this journal. 


An Exquisite For Sale—A wonderful formula for a liquid hair prepar, 
Fi } T h! tion. Gives gloss, makes the hair stay combed, very ben. 
ina oucn. ficial to the scalp and not oily or sticky. Very reasonable y 
UCH of the attention- and sales-value make. Sample upon request. Address B. O. No, Il7 
of toilet products depends on their care of this journal. 
artistic appearance. Note the final touch of acme 


richness that The Melba Mfg. Co. have . " re, : SL ee 
added to their product (here illustrated), For Sale—New Alexander compact machine used om 
by tying it with Heminway Package Silks. month for experimental purposes. Dies 23g” and ly! 


Made to match any shade of Guaranteed perfect. Also other equipment. Address B, 0) 

packing; for general use as well No. 1178, care of this journal 

as for = Samples of — oe S jot . 

five different qualities gladly ee Tee oe ae . 

sent on request. For Sale—7 gross 2 oz. opal ointments, aluminum top, $% 

THE H.K.H. SILK COMPANY 200 Wheaton frosted talc bottles, gold lacquered sifter to 

OF N. Y., INCORPORATED $20. 40 lbs. Beeswax, white, bleached $12. 800 face powder 

120 E. 16th ST. N. Y. CITY boxes, 4% oz., beautiful heart covered containers, $72 

Dept. T Day Powder sifter and mixer size 00, $23. 150 grams Aglaia 

D, Synfleur $30. Eau de quinine oil 100%, very good, 0a 
at $8 a lb. 200 lbs. Blanche de Niege, zinc oxide, $40. Zin 
stearate U. S. P., 50 Ibs. $10. Address B. O. No. 1179, care 
of this journal. 


ome - a — _ _ $$... 





(Continued on page 132) 
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Another 


L. A. Van Dyk “ Floriol” 


Locust Blossom V. D. for greaseless cream 


<< — 


Me CO 


To the manufacturers of high quality creams I offer this 
fascinating Locust Odor. 4 to 6 ounces to the 100 lbs. of cream. 


SU TTT aT 


Trial ounce $1.60. Pound $24.00. 


Let me mail you a sample. 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 
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Shampoo Base 


Sef || CLIFTON CHEMICAL CO., INC. SFui8e. N. Y. C. 


hair prepar. 
cd, very bene 
reasonable 


OD. No, 17, 


wich || Representatives 


3” and 1y' 
\ddress B, 0, 


a Wanted 


inum top, $2 
red sifter top , , in ie 

) face powde —in Philadelphia, Chicago, St. cA THIN, hard and leath- 
ntainers . Vs cy. ery powder puf wl 
—— v7 Louis, Atlanta, Memphis, New ' ; ; re repel the woman who is 
grams Aglai ‘ \ i ae about to buy your compact. She 
y good, 50 02 Orleans and San Francisco to handle 1, an’ will, at once, lose sight of the 
le, $40. Zine . ° iS : yeauty in your compact case. 
No. ‘1179, care an important and well advertised Women are especially partial 


line of Perfume Bases, as well as ee, ) to 2 soit puff with a deep, pow- 


To Bensife 
- Your Compact! 


der-holding pile. Which  de- 
scribes the widely-known Espiem 


lines of the highest quality Imported 
Aromatic Chemicals and Natural 
Flower Oils. Preferably men ac- 
‘ quainted with the perfume and soap 


4 Powder Puffs. 


The Espiem Puff is to 
yuune d in most of the better com- 
} pacts. They’re made o 
eee lamb’s wool o 
own and are topped with fine 


cham« is or lustrous satin. Too, 


trade, willing to work for straight Rey lies'oe Gaciy aeued ani manele 
liberal commissions. Consideration eA If the Best (at the Least) is 
° : : . SS none too good for your com- 
will be given men handling allied pacts, write us for convincing 
° sSampies. 
lines of merchandise used by the 
perfume trade. State age, experi- 


ence and full particulars in first 


letter. | The ESPIEM COMPANY 
Address Manufacturers of Quality Powder Puffs 
H. W., No. 1176, Care of this Journal 153 West 15th Street New York 


Depepetocdontoctoatoetoctoegoagoagoageagoegoegnetoetoete efoeloetoetocloeloeleereeloeoeloelealealee tee teeteeteeteeteteeteeteateateatatnatnateteree re reeteereereereeteeteeteeteeteeteetoe! Sosfoetoefoetoetoetnetoetoatoetoetoateete 


FANCY BOX COVER PAPER 


NEW CREATIONS JUST RELEASED. SPECIAL PAPERS 
DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


MATTHIAS & FREEMAN PAPER CO. 


ll? N. SEVENTH STREET PHILADELPHIA 
“1 
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THE AMERICAN PERFUMER 


Pacific Coast 
Representative 


Wanted 


—to handle well known line of 
Aromatic Chemicals, Synthetics 
and Natural Flower Oils. Prefer- 
ably a man acquainted with the 
perfume and soap trade. Would 
consider one _ handling bottles, 
labels, boxes or merchandise used 
by the perfume trade. Would 
consider a perfumer or experienced 
laboratory man if he _ possesses 
sales ability. State age, past ex- 
perience and full particulars with 
references in first letter. 


Address 
H.W. No. 1166, care of this journal 


a eaialeah io 
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(Continued from page 130) 





BUSINESS OPPORTUNITIES 


schist naasaedeeainaenitteetansat ims 

Wanted—Second hand Kiefer or Seitz filter machine, also 
Kiefer or U. S. Bottle Filling machines, copper storage tanks 
300-500 gallons capacity, and conveyor table. Address B, 
O. No. 1180, care of this journal. 





HELP WANTED 


Chemist wanted—must be experienced in the mena 
of powder and rouge compacts ; no others need apply. Good 
opportunity to capable man. Address in confidence, H. W, 
No 1136, care of this journal. 

Manager wanted— for bulk extract department by large 
manufacturer of flavoring extracts. Prefer a practical 
chemist but must have a man with sales ability. In replying 
kindly give age, experience, salary wanted and all other 
essential information. Address H. W. No. 1181, care of this 
journal. 
anal 7 

Wanted—Resident representatives for Chicago and Middle 
West, the South and Pacific Coast for strong line of com. 
pacts, lipsticks and eyebrow pencils. Must be acquainted 
with manufacturing perfumers and wholesalers of toilet pre 
parations. Drawing account against commissions. Only 
those with excellent references need apply. Address H. W, 
No. 1182, care of this journal. 


Salesmen wanted—by leading house in essential oils, essen- 
ces, flavors and perfumery prime materials, vanilla beans, etc., 
for southern territories, also New England States. Experi- 
ence of line and territories desirable. Good references 
necessary. Attractive income and future assured. Write 
with fullest particulars P. O. Box 83, Varick Street Station, 
New York. 


(Continued on page 134) 


ESTABLISHED 1890 


Foren" ZY LL Co —nonestic 


KAOLIN 
ZINC OXIDE 


MAGNESIA CARBONATE 


SOAP POWDER 
ZINC STEARATE 
PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 


STARCH 
WHITTAKER, 


INFUSORIAL EARTH 


CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 


245 Front St. 


New York 





erences 
Write 
Station, 


——__— 
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RESINAROME OPOPONAX 


(Hugues Aine) 


' Derived from genuine Oriental gum-resin Opoponax by the volatile solvent 
process, Resinarome Opoponax makes this novel and valuable odor note avail- 
able for perfumers in an absolutely uniform, concentrated and convenient 
form. The resourceful aromatician can find full scope for its characteristic 
potentialities. 


UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 


(Copyrighted 1923) 








AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. =- - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 


HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 


SHAMPOO BASE LIQUID SHAMPOO 
LIQUID TOILET SOAP SURGICAL GREEN SOAP 
SHAMPOO PASTE TOILET SOAP BASE in BARS 
POWDERED COCOANUT or 

TALLOW SOAP FLOATING BATH SOAP 


MAKERS OF SOAP 
mate hte h, CAMTURY POWDERED ALL COCOANUT OIL SOAP 


PEGE Ho. 108 .ckmucnsiest.. 
eee °C” Sarees 

peek CENTIFOLIA “buen: 
SORE ST © q....ce nates 


RIVIERA PRODUCTS CO., 27 w. ILLINOIS, CHICAGO 


DEALERS AND MFR’S. AGENTS IN ESSENTIAL OILS, LANOLIN, BEESWAX, FILTER PAPER, ETC. 
OUR LABORATORY IS AT YOUR SERVICE FOR EXPERT ADVICE. 
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(Continued from page 132) 


APER BOXES HELP WANTED 
for Pr E R FU M E R S Salesman—Experienced in toilet preparations field, to sell 


for an established manufacturing concern. Opportunity to 





assume charge of sales department. Good compensation, 


HAND and MACHINE MADE Address in confidence H. W. No. 1185, care of this journal 


ate s 7 Chemist—Wanted by reliable old established company, 
Distinctive Designs for Must be well experienced in manufacture of compacts and 
Face Powders, Toilet lipsticks. Splendid opportunity for one who can produce 
Preparations and Perfumes. results. Address H. W. No. 1186, care of this journal. 








Salesman—An unusual ay for high class toilet 
: goods salesmen exists on account of the increasing sales and 

me ROBERT NEUMANN ~. popularity of a nationally known and distributed line of high 
1401-1411 Plum St. Cincinnati, Ohio class toilet requisites. Products sold through department 
stores and drug stores. Applicants must have excellent 
records and references. Territories open in Western New 
York, Western Pennsylvania, Northern Indiana, Southern 
Michigan, and Ohio. Photograph must accompany applica- 
tion. Applications confidential, give age, experience, refer- 


WRITE US FOR ences. Address H. W. No. 1184, care of this journal. 





Salesmen wanted—for a line of shampoo, shampoo base, 
green soap, liquid soap, etc. ‘State past experience, ete. 

INFORMATION REGARDING Address H. W. No. 1170, care of this journal. 
TRADE-MARK PROTECTION Salesman, experienced only with large following to sell 


metal sprinkler tops, to perfumery and cosmetic trade. Full 
particulars required. Splendid opportunity to the right man, 
Address H. W. No. 1183, care of this journal. 








Chemist—Man to take charge of laboratory work. Thor- 
PERFUMER PUBLISHING CO. oughly experienced in experimental and analytical work on 
‘ toilet preparations, soaps, cleaners, food products, etc. Ex- 
14 Cliff Street New York cellent opportunity to establish himself with large manufae- 
turer. Give all information in first letter. Address H. W. 
No. 1175, care of this journal. 


TANGERINE LIP STICK! 


Orange in color—changes to natural red. A marvel of color transformation. 
Transformation takes place when applied to the lips or cheeks. 


INDELIBLE WATERPROOF 
A sensational seller under your label. Samples and prices to reputable perfumers only. 


Write or wire TODAY 


WINNER No. 2 
TANGERINE PASTE—lasts 24 hours. It is indelible and waterproof—A few big houses 


should investigate this exceptional number—as we will reserve it for a few large distribu- 
tors. A million bathing beauties will be your customers. 


This is a Big Profit Maker. 


Super-Quality Lipsticks and Eyebrow Pencils 


ALLAN COSMETIC CO. 


151 Fifth Avenue New York City 
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OUR SAMPLES ARE NOW CONVENIENTLY PLACED IN BOOK FORM. 
WRITE FOR THIS ELABORATE AND EXCLUSIVE LINE. 
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Cat eK Coa eat Ces 

MODERN plant and organization, equipped 

with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisite labels and package dressings for perfume, 


toilet preparations, soap and kindred lines. 


The great number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 


iA Sl Fea (CE? 
t 7d (CeO it sa ears 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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fK) GLASS VIALS 


C > 


cS S Automatic Machine Made, Are Uniform 
in Capacity, Corkage, Height and Width 


Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO,ILL. NEW YORK,N.Y. 


: —_ CAPSTONE— 
a ““ TIQUID SOAP BASE 


(GUARANTEED 80% ANHYDROUS) 
Reg. U. &. Pat. Of. MADE FROM REFINED COCOANUT OIL 
MAKES A WONDERFUL SHAMPOO— ODORLESS — NEUTRAL 


Write for Sample and Prices 


CAPSTONE MANUFACTURING CO. Plum Point Lane Newark, N. J. 


SIMPLEX 
TUBE AND JAR FILLER 


aa BOOKS 


Always Gives Best Results. 


For Accurate Filling and 
Easy Operation. 


No Ratchet Teeth to Wear. 


Quickly Cleaned. When you want 
Large Valve Opening. any book on per~- 
Assures Highest Efficiency. fumes, soaps, etc., 


Send for Circular. write us. 


Pressure Type furnished for heavy materials. 


Closing and Clipping Machines for tubes up 
to 1% x #. 


We Also Menuieten Paste Mixers iia Drum Dryers. P e rfu mer P u b . oO. 
Toke HARRISON & CO. 14 Cliff Street New York 


Engineers and Manufacturers Chemical Machinery 
THE BOURSE PHILADELPHIA, PA. 
N. Y. Office: 44 E. 23rd St. (Ashland 6523) 
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For Toilet Preparations and Cosmetics 


Wyr 


U.S.PAT.OFF. 


THE QUALITY WHITE MINERAL OIL 


Absolutely Colorless, Tasteless and Odorless 


Our representative will call on request 
address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 


COLLAPSIBLE TUBES 


Be sure to get the proper one 
for your Ointment 


A Full Line for Every Purpose—Filling 
and Closing Equipment— 
Keys and Clips. 


STANDARD SPECIALTY & TUBE CO. 
NEW BRIGHTON, PA. 


| 


Established 1835 : Let us quote on 
ee making your creams 


Webb’s Alcohol under your own labels 


Warranted U. S. P. 190 Proof |} | |. 41 Milk Rolling Massage Cream 


®% Vegetale Lemon Rolling Massage Cream 5 
5 Cold Cream, Rose or Lemon 
SPIRITS é Greaseless Cream 


COLOGNE 
Denatured Alcohol—All Formulas 


James A. Webb & Son x Send for samples and prices. 


INCORPORATED : AMERICAN PERFUMERY CO. § 
110 East 42nd Street, 2ON Y. City a 188 Grand St. New York, N. ¥. } 
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Acme Compact Puff Co.............06. 141 Coignet Chemical Products Co......... 94 Fritzeche & Ca, Frans... .ccccccccoce 
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BRASS CRAFTSMEN 


x SINCE 1802 


: SCOVILL CRAFTMANSHIP will help you 
to express that individuality which you so 
desire to have associated with your products. 
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SUGGS 


Besides fine design and skilled workmanship 
which characterize SCOVILL metal containers, 
you will be delighted with those convenient 


refinements which raise our boxes out of the 
ordinary. 
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BRASS MILL PRODUCTS — MFD. GOODS TO ORDER Actual Size. 


A spring lock where one naturally presses when 
SCOVILL MANUFACTURING COMPANY opening a vanity case. 

Mills, Factories and Main Office: — Waterbury, Conn, Equipped with our patented Refill Holder. Fur- 

pe vee al nished with or without an inlaid colored border 


OT aay in the beautiful SCOVILL finishes. 
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How can we serve you? ; 

3g 

+ OV J I Sales Offices: Bg 
| 280 Broadway, New York Pennsylvania Bldg. Phila. Bg 
a MANUFACTURING Ore) TN hs 10 High Street, Boston Rialto Bldg. San Francisco 
618 Penton Bldg. Cleveland 224 W. Lake St., Chicago a 





We will exhibit at the Perfumery, Toilet Articles and Soap Exposition, 71st Regiment wane New York City, March 3rd to 8th, 1924. 
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ETHYL BENZOATE 


(BENZOIC ETHER) 
METHYL BENZOATE 


These are quality products. We will 
be glad to send samples upon request. 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 


“GO SAFE” 
MAILING BOXES 


PATENTED 


The Most Efficient Mailer on the Market 


Mail Your Samples 
Mail Your Advertising 
Mail Your Orders 
In a Mailer that combines Neatness, 
Durability and Economy 


Write us today 
Displayologists 


Young Brothers acct. tar smce 


New York Office, 130 W. 42nd Street . 
Bush Terminal Sales Building (4th Floor) Providence, R. I, 
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rue HENASOAP™“« 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


HENASOAP SHAMPOO is a combination of the 
active coloring principles of Hopkins Egyptian 
Henna with Hopkins Neutral White 
Soap—delicately perfumed. 


HENASOAP SHAMPOO gives a rich, creamy 
lather, cleanses the scalp—gives a glint to the 
hair and makes satisfied customers 


HENASOAP SHAMPOO is sold to manufacturers only 


Send for Sample and Quotation 


J. L. HOPKINS & CO. 


100 WILLIAM STREET 


IMPORTING DRUG MERCHANTS 


NEW YORK CITY 


INDEX TO ADVERTISEMENTS —continuec 


Leonhard Wax Co., Theodor 

Levy, Maurice 

EE Cs Be Bisons be cans 6s 
Lorscheider Schang Co........ 
Lueders & Co., George 


McKenna Brass Mfg. 
Magnus, Mabee & Reynard, 
Majestic Metal Specialties 
Marey & 

Maschmeyer, Jr., 

Mathieson Alkali 

Matthias & Freeman 
Mero & Boyveau, J.. 
Merveille Puff & Cost 
Metal Package Corp. 
Millville Bottle Works 
Mixing Equipment Co 


Monarch Nusbaum Paper Box C« 
Monsanto Chemical Works...... 
Morana Incorporated, 

Insert betwee 
Morel 


Morgan & Co., Clarence 
Moutet, J. Henri 
Mihlethaler, S. A., 


Insert between 118 and 


Naarden Chemical Works, Ltd 

Nadel Despartment & Cie 

Naef & Co., M.....Inside front cover z 
National Exposition Co..........80 and 
Natural Products Co. 

Neumann, Buslee & Wolfe, Inc 

New England Collapsible Tube Co 

New York Mirror Works 

Newmann Co., The Robert 

Northwestern Chemical Co 


Orbis Products Trading Co., 
Insert between 118 and 119, 54 and 55 
Oxzyn Company 


Pallas Mfg. Co....Insert between 48 and 49 
Pappazoglou & Co., Botu..Inside Front Cover 
Parento Compagnie 99 
Parsons, M. W 

Passaic Metal Ware Company 

Peerless Tube 

Pennsylvania Oil 

Pennsylvania Soap Co 


Pfaltz & Bauer. 

Pfaudler Co 

Pilar Freres , 

Plumly, Eugene K ea 

Piymouth Organic Laboratories aa 
Polak & Schwarz..Insert between 56 an 
Proctor & Schwartz, Inc. 


Quality Label Co 


Randolph Paper 
Read Machinery ( 
Redington Cx . 
Reusche, L., & Co.... 
Rhodia Chemical Co 
Ritchie, W. C., & Co 
Riviera Products Co 
Robertet & Co., P., 
Insert between 
Rodgers, Geo. G... 
Rognetta, Salv. di Deco, 
Insert between 16 ; 
Rosova Banka 
ae GR. vansewebes 
Rossville Co., The. .Insert between 64 « 
Roure-Bertrand Fils, Inc 
Rowell Co., E. N..Insert between § 
Royal Mirror Works 
Rub-no-More Co. 
Ryland, H. C 
Salikof & Belle Hovey 
Schmid, Julius, Inc 
Schmitt & Co., 
Schmoller & Bompard 
Scientific Specialties Co 
Scientific Utilities Co 
Scovill Manufacturing 
Sherwood Petroleum Co., 
Shipkoff & Co 
Shriver & Co., T 
Sierra Tale Company, 
Insert between 
Smack Co., A. 
Smiloff, N. 
Smith & Co., R. Walton 
Societa Italio-Francese 
Societe Chimique des Usines du Rhone.. 
Société Linnerie 
Solar Laboratories, Inc., 
Insert between 48 and 


You can get better results with 


COUMARIN-MONSANTO 


Yhe Original American Coumarin 
Manufactured by 


Monsanto Chemical Works 


Sr. Louis, U.S.A. 


New YORK 


Sonneborn Sons, Inc., L 
Sopros, Societe des Produits de Synthése, 

Insert between 40 and 
Standard Oil Co........ 
Standard Specialty & Tube C 
Stanley Mfg. Co..Insert between 78 and 
Stokes Machine Co., F. J 
Stummer, Jos. L... 
Swindell Bros. Cctadetahbneeee 
Synfleur Scientific Laboratories, 

Insert between 8 


Thurston & Braidich 
Todd Co., A. M 

Pembarel Fre 
rece Labys 
Twitchell 


Process Co 


Ungerer & Co ...-Inside Front and 
Back Covers, 2, 74 and 

d_ Laboratories 

Ind. Ale. Co 


S. Ind. Chem. 


‘almont Mfg. Co 

an Ameringen, A, L.........-.: 
an Dyk & Co 

an Dyk, L. 
WO SE. adds ccacneaconds 
Victor Metal Prod. C 
Vietor & Hosken 


Wangler-Budd Co., Inc., 
Insert between 5 

Webb & Son, James 
Weimann Bros. Mfg. Co., T 
Western Cartridge Co 
Wheaton Co., T. C 
Wheeling Stamping Co 
White Metal Mig. 
Whiting-Patterson Co., 
Whittaker, Clark & Daniels, Inc 
Winner Laboratories 
Wirz, Inc., A. H., 

Outside Back Cover and 


Young Bros. 


Zagara, La......Insert between 56 and 


Zinn, 


Simon, Inc 6 
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KNICKERBOCKER “MADE-RIGHT” 


SAMPLE CASES 
Bring Bigger, Better, More Orders 


"Write for Pictorial Catalog 80. 
KNICKERBOCKER CASE COMPANY 
Specialists and Original Designers 
224 N. Clinton Street Chicago 





Donald M. Smith, President. 


Bristol Industries, Inc. 


MANUFACTURERS SALES AGENTS 
for 
Peerless Tube Co.—Collapsible Tin Tubes (Plain and 
decorated ) 
E. N. Rowell Co.—Fine Paper Boxes. 
J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 
Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping). 


Room 805 42 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 








BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 


Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Bottles and Jars—Sprinkler Tops—Corks—Col- 
lapsible Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Ask for Prices and Samples before you buy 
elsewhere. 


Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City 


Phone 
Near Beekman Street Beekman 7260-7261 
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SUPERFINE 
SHAMPOO 
BASE 


We have the finest cocoanut oil 
Base for making shampoo. Com- 
plete formula for the asking. 


SUPERFINE 
HAIR CREAM 


A wonderful hair dressing. 
Not an oil. Can be remelted. 
Write for sample. 


We also have a full line of 
White Mineral Jellies, Petrola- 
tums, White Oils, etc. 


Pennsylvania Oil Company 


412-420 N. Western Ave. Chicago, Illinois 


Your Present System—Plus 

The Kleradesk adapts itself to your peculiar 
requirements—combining both horizontal and 
vertical handling of desk papers. 

Sorts and routes departmental mail; holds reference 
papers out of way but immediately at hand when 
needed, Saves time. Efficient. Convenient. 

A Steel Sectional Device 

Add compartments as required. Vertical sections 
$1.20 each. Four-compartment combination illustrated 
below. $6.65. Indexed front and back. Write for 
free, instructive, illustrated folder, “‘How to Get 

Greater Desk Efficiency.’’ : 

) Ross-GouldCo., 155 N. 10th St., a 


13) 


New York 
Chicago 
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Your Inquiries Solicited 


PRIVATE BRAND 
TOILET SOAPS 


Manufacturers of 
Powdered-Chip-Liquid 
Cocoanut Oil Base-Shampoo 
Soaps 


J. Eavenson & Sons, Inc., Camden, N.J. 


&, 


“The time has come,” the walrus said, 
“To speak of many things; 

“Of oils, and bottles, cans and such 
“And all the business that it brings.” 
While the others shout about their stuff 
We'll tell the world about our puff! 

The ladies say “They are the best.” 
This can be proven by a test. 


—With Apologies to Lewis Carroll. 


e 


Acme Compact Puff Co. 
500 N. Dearborn St. Chicago 
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Established 1566 
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AMALIE 


BRAND 


P-1 WHITE OIL 
(A COSMETIC OIL) 
MEDICINAL WHITE OILS 
SNOW WHITE MINERAL JELLIES 
PETROLATUMS 





STOCKS CARRIED IN PRINCIPAL CITIES 


L. SONNEBORN SONS, INC. 


114 FIFTH AVENUE 
NEW YORK, N. Y. 
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